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"Finished, it’s finished, nearly finished, it must be nearly finished”.
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The development of trade fair stands began with the initially
national and later international world fairs of the 19th cen-
tury. The purpose of these fairs was to provide the opportuni-
ty to compare various industrial products. Crystal Palace, an
architectural icon, was created in 1851 in London on the
occasion of the first important international trade fair, the
“Great Exhibition of the Works of Industry of all Nations”. It's
interior was designed by exhibition architects, for example
Pugin and Semper.

The beginning of the 20th century also witnessed an in-
crease in the number of trade fairs at which industrialists
could address the interested trade public. The large exhibi-
tions of the 20’s and 30’ were characterised by important,
pioneering trade fair construction installations conveying
powerful artistic messages. At the 1925 “Exposition Interna-
tionale des Arts Decoratifs et Industriels Modernes” in Paris,
the testing of new materials and constructions led, not for
the first time, to experimental changes in the processes of
communication and perception; for example, Friedrich
Kiesler's Austrian theatre exhibition with its skeleton-like spa-
tial conception. In 1927 “The Apartment”, the exhibition of
the Works Association (Werkbund) Stuttgart — commissioned
by and in co-operation with Mies van der Rohe - presented
its products with a memorable overall picture of graphics,
material and colour. Two other stands also demonstrated this
new use of media and movement: firstly, the Rasch brothers’
stand for a propaganda film at the 1927 Stuttgart Publicity
Show, in which poster-covered drums, above head-height,
rotated towards one another at different speeds; secondly, El
Lissitzky’s Russian pavilion “Pressa” for the 1928 International
Art Exhibition in Cologne, whose interior was furnished with
giant photo murals.
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Pre-war trade fair activity was restricted to a few large-
scale events that embraced industry and commerce as a
whole, in the style of the Leipzig Trade Fair, for example. The
19507, on the other hand, were characterised by the devel-
opment of numerous trade exhibitions. After the 2nd World
War a great deal of effort was involved in redeveloping ex-
perimental areas.

Towards the end of the 1960’, design began to move
away from compactness and towards a new concept of light,
flexible, transportable, provisional and transitory structures,
with openness, lightness and transparency being demonstra-
ted. With the stage-managed exhibitions of the late 70's and
80's, "thinking” spaces were recreated. The stage-set exhibi-
tion area was based on "experiences”, its architecture conjur-
ing up invisible associations. Whilst the 80's were characteri-
sed by attempts to present the complete range of a com-
pany’s products or services, another aim has once again come
to the fore since the beginning of the 90's: this is that trade
fair architecture should primarily create communication zones
facilitating personal face-to-face encounters, thereby allowing
the open product presentation to assume a very minor role.

For any company, the trade fair appearance constitutes a
central element of communication, with the aim being the
acquisition of new clients or the cultivation of existing busi-
ness contacts. The stand’s architecture mirrors these aims: the
sense of openness is conducive to talks with the client whao is
in close physical proximity and with whom personal contacts
are either built up or developed further. “Communication
design shapes experiences within the medium of consump-
tion. It is no longer everyday objects that are being designed
but relationship patterns. Even traditional goods can no long-
er be sold today unless they possess a “communicative
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competitors’ stands. This is especially true since products are
becoming increasingly alike and often it is barely possible to
distinguish between them any more. The structurally unam-
biguous trade fair stand architecture, positioned to attract
the company’s target groups, represents a fine balance be-
tween a temporary and permanent structure and must be
expressive; it should convey a message, though not just as a
three-dimensional projection of the corporate identity.

The visitor, however, cannot be won over by virtue of the
architecture alone; images awaken emotions and touch on
feelings. The effect produced by the lighting, sound, new
presentation technigues and marketing events is to invoke
the senses and emotions. The visitor plays an interactive role
in the events.”As we have witnessed, communication design
today is thus no longer aimed at the consciousness, but
rather at its immune system, namely feelings. Emotions corre-
spond to behavioural patterns and can, ir a way, be tearnt. It
is therefore possible to model feelings. Emotional design
creates emotional patterns.”?

The Trade Fair Design Annual f)resents a subjective select-
ion of well-designed trade fair stands from the Germanspea-
king region. The stands have been arranged chronologically,
according to the date of the trade fairs. Although these sta-
nds have not been selected by a jury as is usual with the if
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Hanover annual Design Award, the selection procedure was,
nevertheless, aided by objective criteria. Apart from judging
the functionality of the stands in terms of their infrastructure,
the decision-making was also based on technical clarity, mat-
erials used, colour concepts, lighting, presentation of the exh-
ibits and especially the overriding design concept. The criteria
for inclusion expressly ruled out the possibility of payment.

Direct comparisons between the collected examples is im-

possible, due, for one, to the fact that the differences in their

size — and consequently in the demands on the spatial pro-

gramme - is too pronounced. What the collection does show,

however, is how design-related problems can be solved with
new ideas and concepts as well as by healthy co-operation

between receptive clients and inventive designers. As a result,

these stands are not only able to meet functional require-
ments, but also succeed in standing out against the conven-
tional trade fair scenery as well as against their competitors
due to the high quality of their content and design.

Those readers who would like to see an international
collection will not be disappointed by the next volume; the
Trade Fair Design Annual 2000 will present a world-wide
collection of prominent stands.

Notes:

(1) Prof. Dr. Norbert Bolz for the German Design Conference ‘98 in Berlin:
"Die Benutzerillusion der Welt.” In: workshop, No. 4. Darmstadt,
December 1998.

(2} ibid.
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