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Insight to the Architectural and Spatial Design
Exemplars for the Next Millennium

The publication of “The Best of Architecture and Commercial Design in Japan”edited by Mr. Hirokawa is the most
delightful event at the turn of the Century. We greatly appreciate that he dedicates this book to the Chinese domestic
architecture industry with decisiveness and persistence.

By participating in some local design projects, he frequently visited places and held seminars across the nation.
When he was in Beijing, he would always come to Tsinghua University to give lectures. His speech is full of sense of
humor and so versatile that makes people feel his spirit of sincerity and warmth all the time. It was his eagerness to
improve the local design quality and to upgrade construction craftsmanship to an international level that he kept his
dedication fo design and teaching. Eventudlly, he edited and published this book, also the first one, to his friends in
the industry and the schools.

After paying constant visit to Japan, China, and other countries of Asia, he recognized that the “root” of the
oriental culture lies on the Mainland China. By the next century, the world would put focus on how the architectural
culture develops here. Who can foresee how architecture will develop by the next millennium? Mr. Hirokawa is the
answer.

Not only is he a master of Chinese and architecture and practical arts design in Japan, he also has well knowledge
of technical skills and construction materials. Therefore, he can deliver his speech vividly and express his idea pre-
cisely. With his good sense of international trend and interior design structure, he is no doubt the elite of the industry.

| wish him every success in the publication. Moreover, | cordially welcome his visit all the time, and hope to get

together with him more frequently.
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Aesthetic Bridge across China and Japan
Enrichment to the Architectural and Spatial Design

| first met Mr. Hirokawa when he gave lectures to my school. | was particularty impressed by his knowledge of
Japanese commercial interior design, his familiarity with Chinese culture, his sense of humor and carefree style, and
most importantly, is his dedication to teaching and guiding design professionals in the future.

Frankly speaking, | am not an expert in interior design. Yef, based on my knowledge of the subjects of industrial
and arts design at Wu —xi University, his excerpts in this book reflect new design concept and theory, splendid tech-
niques and good aesthetic sense. These works of arts are indeed the essences of the Japanese Architecture and
commercial design.

It is known that the culture of China and Japan derive from the same “root”, not to mention the fact that the
peoples of the two nations share similar lifestyle and humanistic background. Therefore, the style and concept that are
conveyed in “The Best of Architecture and Commercial Design in Japan”would gain wide acceptance, whether they are
design professionals or amateurs. More, itis a reference book for colleges or graduate schools teachers.

| would like to thank Mr. Hirokawa for his great endeavor to promote cultural exchange between China and
Japan. And | am looking forward to seeing his coming contribution to the cultural development between the two na-
tions.
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President, Wu —xi Light Industry University
Wen -yi Tao
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Masterpieces of Contemporary Architecture
and Interior Desin in Japan

in Oclober 1999, Mr. Hirokawa went to some outstanding universities with Mr. Tanaka to give academic reporfs.
These universities include, the Architecture Department of Tsinghua University, Wu -xi Light Industry University and
Architecture and City Planning Department of Shanghai Tung —gi University. All attendants were impressed by their
marvelous speeches. Apart from the successful conferences, Mr. Hirokawa also brought along his book, “The Best of
Architecture and Commercial Design in Japan. ” Side by side with the graphics he selected, he made insightful com-
ments with concise expression that best define the features of contemporary architecture and interior design in Japan.

Mr. Hirokawa has built a bridge of architectural culture between China and Japan.

The publication of “The Best of Architecture and Commercial Design in Japan”is so precious that it is worth for all
professionals in architecture and interior design of China keeping the masterpiece for reference and collection.
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Professor, Department of Architect, Tung - gi University
vice Chairman, Chinese Interior Design Architect Assocation
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A MAGNIFICENT BOOK

| am delighted to announce that the book, “The Best of Architecture and Commercial Design in Japan” which is
edited by Mr. Hirokawa Keichi, is formally available for Chinese readers today.

Mr. Hirokawa Keichi has long been an old friend to the Chinese inferior design field. Ever since | first met him on
the 1994 Conference, he has been working wholeheartedly on the academic interchange of the interior design concepts
between Japan and China. With his fluent Mandarin as well as his abundant knowledge and dedication to the Chinese
culture, he led us to appreciate the Japan interior design during our Conference. Also, he made academic report for
the Architecture Department of the Tsing Hua University. All his eyeopening efforts were received with warmest wel-
come.

On October 1995, he led a group of more than 20 Japanese designers to visit China. On 1996, he took up a
design project for a major department store in Beijing. | am sure that his recent publication of this book, “The Best of
Architeciure and Commercial Design in Japan”, would arouse a general interest within the design field. Also, it would
serve as a maijor reference to the upgrading and innovation of the local design perspectives.
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Ching Institute of Interior Architects, Chairman

Zeng Jian
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Paint Show '94 Theme Zone

place =—Maxuhari, Chiba

client— Paint Show 94 Executive
Committee. Japan Paint Manufacturers
Association. Japan Paint Commerce
Association. Japan Pajrting Contractors
Association. Japan Paint Society

space design direction =— Dentsu-
Nakanishi Shinobu

visual communication design direCtion —
Den:su-Oiwa Naoto

architectural design =—Richard Rogers &
Partnership-Sir Richard Rogers.
Michael Elkan, Benjamin Werner.
Kuroshima Narihiro

video Installation —=Studio Azzurro-
Fabig Cirifina, Paolo Resa.

Leonardo Sangiorgi Luca Scarzella
sculpture — Daikoku Hiroshi

lighting =—Erco Toto-ArifukdJ Kiyoshi,
Wada Hitomi

graphic design—— Carve-Mishima Suguru.
Ishizaki Tomoyuki

production. & direction=—Murayama-
Hoshi Takami, Hayashi- Kenji

fremie systernn =— Shuko, T&M Marine
Engingers
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JIA '95 Tokai Exhibition of
Architectural Works

place=—=Nagoya
direction=—Takeuchi Masaru
design == Takeuchi Masaru.

Kanda Atsushi

installation = Isobe So
production—Y oshimura Kogei,

Taki Kogei

client= Japan Institute of Architects
Tokai Branch
photograph == Takahash: Tokunor
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Communications Tokyo'94
“NEC Booth”

place=—=Ha-umi, Tokyo

producer —3SDG~Iwaya Shinobu
direction =—=35DG-Misumi Eiji

art direction=—=SDG-Teranishi Noriyuki
design =—=5DG-Kumamoto Fumihiro
lighting direction =—Theater Brain-
Yamada Shigeru

production=— Nippon Zokeisha
client==NEC

photograph = SDG-Uno Satoshi
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Display Industry Encouragement Award
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Paint Show '94
“Nippon Paint Booth”

place = Makuhari, Chiba

producer =Nemoto ltaru.

Hatano Kazuhiko

direction=—=Namba Masamichi,
Taniguchi Kimihide

art direction=—=Sakamoto Shigeru
design=—Kcguma Mikio. lhori Masahiro
agency — Dentsu

production ==Zeniya

client—==~Nippon Paint
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Music and Musical Instruments of
Latin America

place — Suita. Osaha

direction = N¢ ar- 0o Hiroto
design — Nanazai-Furihawa Mikia
production=— N.anasd

client = National Muse . of Lthnology,
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