i 2R
-l.’:

AL e 'q i,




LTI IP S Y
CHERW.E E

ERASES
Guoji Maoyi Shiwu
RER #®RB4% ®NAE FH

 BRITARSSMEEES
CRIRE TR K 1)
/RIS AL ER

L FeAEeH -
- Fa asoxussg*‘ ZZ%FDQ& T
' F¥:550,000

19973 AE UM 199743 A 1 REIR
. ) Ep %X 1-5,000

ISBN7-207-03632-9/G + 663 EMr: 29.80 3¢

oW




KB K mpE %

T 4 £ABR KBYE BAx

RIS KA 4% man
AR % B

4 Z F an TR ZF e my
5 E 38 u+3y
RS R E xgpE
RES FBE AALR
B OF EEE P &
B A O A




B

ok SRR EER

w— TSRS B
Wﬂ@ﬁﬁﬁ%ﬁ@ﬂ
1@&&%%#%&{“¢%& |
i kIR mﬁfﬁﬂg{
zaﬁ%m%ﬁ{ﬁ%M%
e R BAY
4 i x Ak 2. WG
. e
5 RIS £ F A F
BT RF
b, I 3K
L L i 3. R4 4
HEBESLEFE

&5 X B IH AT
LESE: T ¥
MAE N HHI
B 4 3%
AL

AR T
ZRREITR WY
ER AL Yy
ER SRR Y
&R AT AR Y

z%ﬁﬁ&{

4&@&%{

Lﬁﬁﬁﬁ‘i‘ﬁ()‘i&r%){

&ﬂﬁ%%ﬁ%{

AR GGEVTA
Bt # 4 B i

HAt M EF ATABIFT
EPEARLRHFA
BOBHLORTEZEHE
He A 4 4 H
ST 4 R 2 45
ARMTR XK AM4 448
WEHAE

FRAE HERE KT



[Eg)ﬁﬁﬁﬂﬁa s 7'
X5 FOA NS HLAHF
picNzilehy;) HE B L%
fEmE HAREEE
EHitH L HEEEW.XLER
HESEPHRE

&

CEE R {—mm
EHESAB LR Aka&K

Hix BT EA

E&esX
ﬁﬁ{wg

sl
RoH %A
. Ex:!

BoH RHERNER
EZ &R

TERELAAH EY
HRES< AR AGAARAALAKBAR FRHEER
BRERAEAZK I =3




ERER

HEE<

BRI VKR s P 9
- ﬁ@{
i 7 X M e pe
o i R AFT A
. mﬁ{
i s oA
XAt< Az XBl o kK
Je ﬁlﬁ{’&’é‘
# A
. miEF

B BITERNE
(8L O
Btk TzERd o
SR AE B KDl e B 52
NN HEMB(—/R10%). 04865042,
A S W RO ¥ she Pk k.

\ (B B L B
£ il o 3t LB 6 B $ﬁ{$¢ j{?ﬁ&uﬂ&
i R R H G il ke 3

M oF MR 8 B ) AT e
AT RR AN, DT M

tofF TRERRRET
Wt 4R

Bp ik A WA B 12 R L5t
FRETA, Tk F &
B




HHAS . iTAE

FERAE SR AR,

Wl A bR SFiEF

& 254

e B 5 R E BT A R B

{&{%—f}]l‘ﬁ

R B8 B
S B M

ABALITAE .

R FIE KIS 6 6452 B REXENZESF 4
BT I IE . & B {5 A
16 # 52 491 4R 5% &8
BRFAEZBLER
OREHERK
QRESRYRET K

BERERELECE ERGAE,
HAR SR REAL REFLRFLT

R

RAavind, RS $%mitE
FRABGYEERS.




BoOE

MAEXREFRNTHERATAS TSGR BF A HHZ2F 8
A RENGIEF AR EEFH LR FRETAEARE
BB K B .

“UNFEHREZBAMPEFINBLRAIRETFH, R
ERALARE EREF R ANEE LREF AL A
F W

HTHRETTHEHFERPANT GHEE . RNARETE
TXECERH % R A4, '

(BRAGAAHEIVLE (ARAHEH(ERH 7 & %
EREAXEMECERT S LEVLECERT § % X X&),

REAKETEANBHABER S £ KB LL¥ 4 K,

BAHEE L E NS REEEY.
O RMATHEZENHAKELAE KERHURAREAS.
ERRBES h A, RINEHTAEATEERASHAN X
BLORHAHTIFE - LA T GLAAAS AL XK. i,
F A1 AT R R TS AR

MFHEAR WL ATHR, B EBREFRE L. HE
FRATR S KRR E,

%iE
FRESENEFBE
1996 4 11 A




Contents H3zt

534 ZHNNRENER

Chapter 1 Rescarching International Market
X} & B i3 3% 69 8 55

Unit 1 Macro-Marketing Environment

FENAG TR vvererreeronerisnerenorsbunannn,

Unit 2 "Micro-Marketing Environment
L 1 PR
Chapter 2 Making Marketing Decisions
B BT SR E TTE coveervnnreemnrsoreenns

Unit 1 Arrangement of Shipment
ZHEHTE

Unit 2 Management Methods
G

Unit 3 Price Determnination

T B R ETRG corverrrerrrrenvresences
Unit 4 Other Terms of Trading

Chapter 3 Contacting the Customers

5 FPRBIUKR

Unit 1 Contacting the Customers

SR PITRTIE B cevnerenveenvenns

© (3

< (D

- (56)

- (83)

- (89)

« (93

- (102)

(113

e (127D

- (128)



Chapter 4 Advertising

TR erereneeesneesscoeniisnsisniisisinie e (145)
Unit 1 Advertising
[T L ceevrestnsanicttiiiniitaoianotioissisenee (146)
Chapter 5 Inquiry |
Unit 1 Iaquiry
TAIEE cevevevesrrsssesnssitoncnoiaccsnecttsssoseosnnnse (174)
Chapter 6 Offer
EEER ceeerescsnniiiiiiiiinistattaiintiesisissitintnee (198)
Unit 1 General View of Offer R |
Unit 2 Firm Offer
Unit 3 Non-Firm Offer :
BE AL ceererossaressnrnrosstrnassnnisasnarassnneccsnncses (234)
Unit 4 Revocation of Firm Offer
%ﬁé’]ﬁi’fﬁ cessiccccssnasnssecsscrosssnsesescansnssee ( 256)
Chapter 7 Counter Offer
:‘ux_ﬁ essesscessretansesanssaivssasasensnasssssacsssecces (266)
Unit 1 Counter QOffer '
7% MECCRI TR TR TP TR RO SRR I LIS I L R (267

B RHEBHAARABIT

Chapter 1 Acceptance

1%% tesssseecsrotetsrarassssrassessssrcansssssssasescse (287)
a 2 L]




Unit 1 Acceptance of Terms

Chapter 2 Signing a Written Contract
ZITBEEE corververerrsrvrsccricccrcsccncsnnnns (297)
Unit 1 Contract
O [A] sevvresrrsrnnssriiinisnisssninaiisisiisinsaiionns (298)
Unit 2 Terms of Quality .
BRI ARER sorerrerersrenncrscnnacansencenssssnnenns (319)
Unit 3 Terms of Price _
Unit 4 Terms of Quantity '

BUEL SRER ervovrversnsomsvancniiiiiiisnciinicnsecnnes (340)
Unit 5 Shipment

Unit 6 Commodity Inspection

ﬁ[ﬁjﬁ‘% ...‘......“‘...’."..l‘.“:’..l..‘I.."....."...‘ (364)
Unit 7 Terms of Payment

j@ﬁ%ﬁ tesssnssrsensrscassessessnssenrssasensessarse ( 376)
£=84s BTEE

Chapter 1 Chartering of Ships an&f"écean Freight
ﬁﬁg*g%ig S ZA T LT TR R PR T RRPRTL (391)
Unit 1 Chartering of Ships
FHAS Preress s e ssn e (392)
Unit 2 Ocean Freight '
« 3




- Chapter 2 Insurance

1%@ IEXETINFIT R TR RS YR FENSENAER R RNY R LLE SRR AL RN R LA N LR LY ) (412)

Unit 1 Insurance

1% Sviz N8 8 600 08 P SR VIS eI HE 8 B AGOC PRI TS FEE LSBT SRS NSS (413)
Chapter 3 Means of Payment

3’{1:]»7‘5:—& cecsscttatsscncecenancessrsrsrssarascosarssss (429Q)

Unit 1 Documentary Collection

Eﬂﬁﬁlﬁi ctsessvrecsssssttssrrssasencnansessssssserses { 430)

Unit 2 Documentary Credit

FHEA{Z FE soerreorveresrecccentccscsennensacccscess (440)
Chapter 4 Dispute and Claim : _
%D{ﬁ]%mg creesnsesssicensarssrsssesssssssssssccsass (45())
Unit 1 Dispute and Claim
i HIERIE coevrereneneonnsenessssisnesnessanninsenss (45])

Key to Exercises é}?g%% ocuo-o-otoooaolulaoo;oogcoo.c..ococo‘-oo (468)

Appendices %g[ steussessussscsnsscrsnnnssssssssssssececascsasscses ( 5K

1. The Law of the People’s Republic of China on Joint

Ventures Using Chinese & Foreign Investment

i NREMEFIFWARE R coeeeereeeeeneeees (505)
2. Regulations for the Implementation of the Law of

the People’s Republic of China on Joint Ventures

Using Chinese & Foreign Investment

i N RIEFESINEREE R BEEmRE - (517)
3. General Commercial Expressions in Inglish & Chinese

—fERT A BRI BB TR creververemcancincninciniinee (588)
« 4.




4. Major Enter Prices & Banks in the World

AR ETEAMFIERFY  covvrrrrrrmceccorisiiciieean. (600)
5. Catolog of China’s Major Exports

I:Fl@jigt{j ] %{% H ot coveeesreronertisssnnsnieionnenn (640

6. International Economic and Foreign Trade Organizations
@l&%éé@{gﬂgﬂ*ﬂ*@..“.."...I'C..G".‘ EE R ENE R IR LN ENEEEIELNRSS] (670)




S5 —abar
A3 by B W HE 2 o B







Chapter 1
Researching International Market
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Unit 1
Text A MACRO-MARKETING ENVIRONMENT

International marketing involves the marketing of goods and
services outside an organization®s home counrty. Every country is
different in some way. Therefore, for international companies to
succeed in import and export, it is vital that they research and
understand the si.milarit@es and differences among countries and
plan their marketing strategies accordiné‘ly. Foreign trade firms
work within several environments; political and legal, economic,
cultural , technological , geographical, and the like. These are the
so-called macroenvironment. They will be discussed: in detail in
the succeeding subsections.

~ Political
Cultural
and Legal .
o Environment
- Environment
Internationa'l
Marketing
Decisions
Economic - Other
Environment Environments

I . Political and Legal Environment
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