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Lesson One

Universities — Americans’ Pride

The American people are proud of their universities, perhaps because they are the top universities
in the world, for example, Harvard University, Princeton University, Massachussetts Institute of
Technology, University of California at Berkeley, Stanford University, etc. They are famous for
many celebrated figures who graduated from them, for achievements made in almost every area, for
their leading role in the development and research in high technology.

One of the remarkable peculiarities of American universities is that they become more and more
international. At Harvard University, students from Asia, Europe, Africa, and South America ac-
count for more than 36% of the students enrolled; graduate students from foreign countries comprise
more than 50% of the total; among their faculty members, many are scholars from other countries.
The American universities have cultivated/r;lﬂan\; professionals for many countries, and at the same
time, they have attracted the most outstanding ones to work for them, and some of these scholars have
become American citizens.

High tuition is another peculiarity. Private universities take a graduate student about $ 8 000 for
his/her tuition each semester. State universities take much less because state governments subsidize the
students who are citizens having lived in the state for certain years. The money that goes to the stu-
dents comes from the tax pald by 1ocal citizens. To collect money enough to pay their tuition, students
do part -time jobs on campus or off cumpus, for example, as a librarian, a clerk, an experimentalist, a
programmer, etc. For graduate students, the best part-time job is to be a T. A. (teaching assistant)
or a R. A. (research assistant) working for the professors who offer them financil support. However,
as more and more foreign students go to the United States, competition for scholarships and part-time
jobs is intense. Some foreign: students complain that they can’t have equal chance to obtain scholar-
ships and part-time jobs as the American students do. They think that is because of some discrimina-
tive regulations. The same problem occurs when they graduate. In official units and many companies,
jobs are available to Americans only, because they involve secrets that must be kept from foreigners.

The third peculiarity is the important role that American universities play in the society. Not only
do they cultivate professionals but also undertake scientific research projects, consulting services, and
engineering designs. Many professors and experts in universities take their positions as consultants or
directors in official and military units as well as in private enterprises.

American universities set an example for integration of education, research, service and produc-
tion in modern high-tech society.

Words and Phrases

celebrated ('selibreitid) a. %48  peculiarity (pikjuli'eriti) 7. B

figure ('figa) n. Ay accout for (a'kaunt fo:) &

remarkable [ri'makabl) a. BEN enrol (in'roul) »t. A%
1



graduate student 7. ot financial { fai'ne:-fal) a. g8z
comprise { kam'praiz) vz. H®, A%  competition [ kompi'tifan) 7. A
faculty ['faekalti) ». k¥R scholarship ('skolafip) 7. b4
cultivate ('kaltiveit) vt. BR intense (in'tens) a. Bkay, MW
professional [ pro'fefanl]) 7. W AR complain (kem'plein]) oz . HsE
tuition (tju'ifan] n. %%  discriminative (dis'kriminativ] a. i3 X
private ('praivit) a. K regulation (iregiu'leifan) 7. M, BN
semester(si'mesta} 7. £33 L X3 undertake (;anda'teik] vz . A
subsidise( 'sabsidaiz) vz. Ve, ey project( 'prodzekt]) #. I8,85%
local( 'lsukal) a. 314z consulting [ken'saltip] a. i
on( the) campus( 'kaempas) R explore (iks'plo:) vz. TR, 40
off(the) campus RS position{ pa'zifan) n. Hufr B %
librarian( lai'brearian) . EBEEER director(di'rektos dai'rekta) n. B¥ HE G
clerk(klakk] n. BE,ER consultant {kan'saltant) 7. ¥ )
experimentalist (eksiperi'mentlist] n. ZTRHA integration( inti'greifan]) 7. — k4L
programmer ('prougreems) n. BEA
Exercises

I . Answer the following questions after you have learned the text:

1. Name some American universities as you know.

2. Why are some American universities famous throughout the world?
3. What do the American people think about their universities?
4. What does the word “international” mean here in this text?

5. Why does the author say that the American universities become more and more international?
6. What part-time jobs can be available to students and graduate students on the campus and off

the campus?

7. What do foreign students complain about? and why?
8. Why can American students of state universities pay less tuition?

9. What are professors and experts in American universities doing to play their important roles in

society?

Il . Make sentences with the following words and phrases:

1. be proud of---
2. be famous for--+
3. account for---
4. comprise-**

5. Among (people or things), many--

6. take*--for*-
7. competition for-+-
8. Not only:-* but also**-

9. as well as*-*



. Translate the following into English:

1. A KRE FERENTENERERPEREZN=FTEEKRE,

2. EEEMKEAR, PEHKERBRBLO BRI FER, K¥HEMH X (expenditure) T EMBE KK R K
(approiation) X ft

3. HEAZH (few/not many) SME¥AEFEHM LT K FEEIPENEE XA ZR TEAIE BT
SMER VS B (very few) SMEMTRBMERMNP K FBEBNER,

4. BAVM 2 AR P14 (have little chance) B RIS IR T A, A ABL(It is said that--- ) 2 4 I
TR b (ignore one’s regular jobs) , 5 822 AR A # E24819 (be of no good but harm).

5. EJLAER, RITMAFHBINAE - EHREE . TRRHNEARS. A EISHE THR, &
(not only-but also- ) HKFMMTUA . FERERT TATDMI A FNHH™H, QBEFIRNG
(hardware and software) o

IV . Compeosition :
Outline the text in no more than 200 words. Do not simply copy the relevant paragraphs of

the text, but you can use words and phrases extracted form the text.

Directions: The outline of an essay in brief words usually takes forms like these:
This essay is about:*-. The author begins his description/narration/report with an introduc-
tion/abstract presenting his ideas as these: "

To support his ideas, he cites for examples his observation/investigation/calculation which
turns out to be very interesting/important/enlightening. --*
Then to develop his ideas, the author further proposes/provides his theses as a major part of

his essay. -

Finally, the author concludes his essay with-:*

W H %X
EEASIAEBKFE

EEARRBIHRF TR AR, RFRB I ENRMF LH—ROKE, HmEHIE HRGEAE,
WA ETH5E MABEEREARAIR FERKEEE. ATASEAED TREAE, URXBRFEEIL
T B A SRR RS RS R SR AT Qe MR LA EME T i,

EEKENBEFRZ—RBRBERL, ERHBRE, KA TN B MR EMNSEE S BE BB
36% A L, R A R AAE S A BT 0%, ELERMITT, FERXARMEBRNEE. XAMKENREEX
BETAREWAR, SHEM, RS THIBAHOIBITHE, SLEZPH—EANEMATXEH.

¥MBRA MR RILKERFRAE-DEBNERKAR 8000 2. MUKEMNEREEE ., AR
EIMBOEZEAMBEBETETENZBLARA TN, SR, AREENNERLKALBERANB. ¥
ERTRRBEGXAERNE, BERARBIMRT ANLABAEER ER LXRA BFRS. MHR
A, BAF R BRAN TR SN TR SR BN MR LB M (T ARBT(R.A), Bl TEXXENSIEEER
XBE EFELTRITENESRENN ., —RHAEFLERBONRRRRELE-HATFENNLLBBR
LRI TIE, MNANZRETHRENREZRN . EHRIN  BE&REARNFE. BHOARNTEL
ARRAZEA, FEAXLRIYREFBILIEARENEBE.

BEAMRAREEAMKEENSFEHFHIENERMEM, KEROOFREIIAR, T HENEREH.
BHRSFHLERIT, FERH RANBLERBEERKFERATRRIATRAN. ERENFSZHBEMERR
RERA LN PER, T BE S HETHHEEIH RBEBRRBE,

EEMKERARBEARMLLHBE P RF ML RO TR /
3
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Lesson Two
Supermarkets Satisfy Consumers

Supermarkets are now popular in Western countries. In a large building, bright and spacious,
clean and comfortable, hundreds of customers, each pulling a cart, walk slowly through aisles and pick
up whatever they like from the .s_llelvi and put them in the /jca_l:_t_s__' Countless foods, daily necessities,
utensils, detergents, cigarettes, grass-seeds, and even planting soil — whatever you can imagine — are
neatly placemhelves within customers’ reach. On each, there is a price tag. At counters near the
exit, several girls in uniforms count the price with computers. After the customer pays for the things,
a boy helps him/her pack them into paper bags. If you buy many things, he will help you carry them to
you car.

The supermarket is a big business. Some of the greatest supermarkets are interstate corporations.
They have their own warehouses, farms, orchards, dairies, rabﬁ:ng, food-processing plants, trucks
and computer networks. They have widespread contacts with food producers and manufacturers of oth-
er items. The supermarket provides consumers not only with diversified commodities but also reason-
able prices, good service and convenience. The prices are about 1% to 5% lower than grocery stores
can offer. Every clerk is polite and enthusiastic. They serve the customers 24 hours a day, 7 days a
week. Regularly, they send coupons to their customers and tell them what great things they can buy
from their supermarket. Outmuilding, there is a parking lgt, where customers can park their
cars free of charge. Usually, supermarkets are located near main highways. It is very convenient to
drive for shopping in supermarkets.

The supermarket emerged in the mid-1950s, when more and more American women went to
work. They wanted to buy their necessities at one go. As a strong rival of grocery stores, supermarkets
could provide housewives with almost anything they needed and the price was a vital factor that could
attract customers. Soon after supermarkets appeared, many grocery stores went bankrupt. Now super-
markets have become a dominator over retail markets and grocery stores can be found only at some
small town’s distant corners far away from commercial districts.

Interestingly, supermarkets sustain losses from their dishonest customers, who pick up “small
things” from the shelves and hide them under their coats, and walk away with them. The boss doesn’
t intend tohi_lf_more clerks as watchdogs, since he can’t afford the salary, besides, he does not like to
have his neighbors punished by the police only for stealing things from his supermarkets.

Words and Phrases

spacious ('speifas) a. R utensil (ju:'tensl] n. ‘ #Bm,fRa
comfortable ('kamfatobl) 4. £FiEm detergent (di'ta:d3ant) 7. Pe %)
aisle (ail) 7. B, ¥ neatly ('niztli) adv. B, 4 M
shelf (felf] n. %% reach (riitf) n. GESL VLR A: |
necessity (ni'sesiti) 7. D) tag (teeg) 7. (#E8) %

4



counter ('kaunts) 7. BE

interstate [ inta'steit) a. B great thing
warehouse [ 'weshaus) n B, r;arking lot ('pakig lot) n.
orchard ('oitfad) 7. BE convenient (kan'vimnjont) a.
dairy ('deeri) n. A% SR emerge {i'madz) - vi
ranch (rantf) ». 8] at one go
food-processing plant [ fu:d-'prosesip plant] = . rlval ('raival]) n.

|HRmI v1tal ('vaitl) a.
network [ 'netwak] n. [ ES factor ('feekta) 7.
manufacturer (imenju'feektfara) n. iibE bankrupt ('baegkrept) a.
diversified (dai'vesifaid]) a. E2:214: 3] dominator {'domineita) 7.
commodity (ke'moditi) 7. LT retail ('ritteil) 7.
reasonable [ 'rizznabl] a. (M)A HRY commercial (ka'mayfal) a.
convenience [ken'vimnjens] 7. FEEH  sustain (sas'tein] ve.
grocery [ 'grouseri) n. T 4 dishonest (dis'onist) a.
offer ('ofa) wi. £7, /48t watchdog ('wotfdog) 7.
enthusiastic [in/@juzi'estik) a. #AAER salary ('seelori) n.
regularly ('regjulali) adv. S b

Exercises

coupon ('kuzpon) n.

I . Answer the following questions after you have learned the text:
1. What do you learn from this text about American supermarkets, for example, their location,
building, commodities, prices, services, etc. ?

\IO\M#WN

Why is the supermarket a pleasant and attractive place for customers?
What will you see when you enter a supermarket in an American city?
. Why can the supermarket offer competitive prices? Why can they dominate the retail market?
What do clerks do to set up a good relation with their customers?
. Why does the boss tolerate the loss he suffers from some dishonest customers?

. What is the most impressive thing about American supermarkets as you learn from this text?

Il . Make sentences with the following words and phrases:

1. within*--reach

24 hours a day, 7 days a week
free of charge

in (time) when--

woh W

. at one go

Il. Translate the following into English:

soon after---

© ® 2o

. go bankrupt

provide:*with-

a dominator over::*
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N LY T

BEE

FEM

R

— %, —F i
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10. have (sb.) (p. p.)

1L SUEHHEE SATESEH —LRBMHSE, ELEY, ARE KK E T MENREN (discount) &
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2. ERAEHREMKEBFHERTEHEEN, BREH LEHE - KES, A ENEF . rafmis.

3 BRBEHENERNBAEAE, RHEHEE, BEAR BAEIS EEREERE,

4. XFRGIER G R HE b L AL S BT RB R BERY K2 5% , T H (in addition) B X BE ¥ 7E /7 B KX (resi-
dential quarter) #7970 , ;X B (that is the main reason why )EREREZESF N FHETERR,

5. BEWHE SO FRAXRHRLR, BRFEXAMMKT, #55%EHEZESFH (fal in competition
with/can not compete well with-- )R THWHE™., AE, BRTHERLELEH, ¥EBENHCEBR
HEMEB KA,

V. Composition :
Make your comment on Chinese supermarkets by comparing them with those run in the U.
S.

Directions: You are advised to begin your composition with a topic sentence in the first para-
graph. The topic sentence is a sentence in which you express your main ideas on the subject dis-
cussed in the essay.

For example, for this composition, your topic sentence can be written like these:

“Supermarkets are newly developed in some major cities in China, and are thus less prosper-
ous than those run in the U. S.”

“We Chinese customers didn’ t know supermarkets until 1980 when some grocery stores ex-
panded their business by imitating Western supermarkets. ”

“Many customers complain that the prices of commodities offered in supermarkets are sur-
prisingly high and the service they provided is simply worse than that we are so familiar with in
ordinary grocery stores. ”

For each paragraph that follows, you should write a topic sentence in almost the same way to
express your ideas or purposes you want to tell your readers through the paragraph.

For example, in a paragraph where you try to compare the supermarkets recently set up in
some Chinese major cities with American supermarkets, you can write the topic sentence like
this;

“In comparison with American supermarkets, our supermarkets are small, less deve-
loped, inefficient and dissatisfactory. ”

With a topic sentence written as the first sentence for each paragraph of your essay when you
prepare a writing plan for your essay, you can organize your ideas orderly and consistently. On
the other hand, an essay so written can help the reader grasp the clear and concise illustration the
author intends to make through his/her essay.

In short, writing topic sentences is the first and the basic skill you must master before you
can write a good composition.

L3& 2 43¢
REMANBETIH

BT, R B R P @R 53 R, ERRCIR RS FENARP, RENBESARE _—HTR
FEEETOHER MK TS ARENEYRAEA, BARBORY . HRLEH SBI.¥E %

?M\E#HJE&#E%BH:ﬂf’é‘%ﬁﬁﬁﬁ]ﬂ@ﬂlﬁﬁ@ﬁ,ﬁﬁﬁsgﬁtﬂimgf*$ﬁfﬁﬁ9ﬁ‘%to BHES L%
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AMEES. EHOLAJEFESROHBEERXEH, AARTENE. FEENERE REFBRFR
BHEEYEALR. WREEHARS, ELBHRERTEBRNRER,

BMENHR—FKR=AY, ~LEBRHBERTHEREN AR ENFTECHEE RS RE. 495 .55,
RGMI) GERFERMTEYR, 3 BB AR & P A R HE . BRI E N RE RN
RERAHE R, TEEESENNE, RIFOBEMEFHEN, MBLARFENK 1% ~5%. BERTHLR
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MEHHHAT 50 FERPH BN BREBRENEEARALSMT T MIBE - KREXDAFTRYLEY
fho MENZRBIERRZIX FHBRTHILF AT URERE FANFRHEMRY, TEMEERSIBMEENER
MBER, BEHH—HR, FEREERBETT . AEBETHETETH T 5 TR, RRERARE L
/N3 S 7 e X R A 9 A RE LB

AR, BRTHHNERIERAELNBMELECHROTA K FEANRE LB T/NRE"RERKA, M
FREWRTFBRNH. WEERATHRAEZHRTHERR By IBEIEXE TR, 5 A ®
BB SE R BRE T H PR T RAERZ B ERNLT,



Lesson Three
Instant Foods — Americans’ Favorite

Everything in the modern world seems a part of a running machine. People are engaged every day
in activities, hustling @Mng Everyone hurries to do everything, even including _Iaking breakfast
and lunch. To help people keep pace with modern life, some food producers thought that prepared
foods could save housewives lots of time and energy.

The first try was made in the early 1930s in the U.S. Vegetables were cleaned and wrapped;
pork, beef and chicken were cleaned, cut and preserved in refrigerators. They were ready for cooking
except that proper seasonings should be added to suit individual favorite taste. With more and more
women joining social work, diverse prepared dinners appeared soon after World War II. They were
ready food served as lunch or supper — of course, after heated. Employees spent only 10 to 15 minutes
for an instant lunch at any food store or cafeteria and much less money than in a restaurant. Housewives
liked them because everything was already well prepared and tasted delicious. What they needed to do
was to put the instant food in an oven to heat it.

Today, the instant food commonly known as fast food has become international. Among them,
hamburger and its producer have become worldwide famous. McDonald’ s golden twin-arch signs spread
throughout the world. It is said that McDonald’s profit exceeds 10 billion dollars a year. Other less fa-
mous instant foods, for example, instant noodle, pizza, fried rice, pancake, dumpling, soup, coffee
and countless dishes, diversify people’s daily diet. Now we no longer waste our time on t.rivial manip-
ulations like cleaning vegetable, cutting meat, washing fish, killing, plucking and gutting chicken.
Fifteen minutes after we return homeJorm Work, we can enjoy our supper, thanks to the ingenuity of
food producers. After dinner, we can just throw away the package, paper saucers, plates, spoons,
forks, knives, chopsticks and cups. What a convenience.

If you happen to go sightseeing and you have no food and no drink, don’t worry! Just put instant
food and a bottle of hot water in your basket and go! Instant foods are absolutely suitable for picnics.
Sausages, steaks, sardine, sandwich, salad, canned fruits, icecream, drinks and various sauces and
dressings — a lot of things you can choose from.

Words and Phrases

part (pa:t) n. T4 suit (sjuit) vz. BE
lgustle ("hasl) . BT, T employee [ emploi'i;) ) RA
bustle ('basl) wi. Wi, LA instant ('instent] a. Bt ay, RIRAY
keep pace with-- 5H-BEHE-8 cafeteria ( keefi'tioria) 7. BERE
wrap (reep) wut. %, delicious (di'lifss]) a. e 3 3:]
preserve [ pri'zav) vt . %%  oven ('avn) n. 4
refrigerator [ri'fridzareita) 7. HKE hamburger ('heembogs) 7. BT
seasoning [ 'sizznin) #. Fok s profit [ 'profit) n. N, B )
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noodle ('nudl) 7. . [E3 saucer [ 'soisa) 7. BT
pizza [ 'pitsa) n. B AR B plate [pleit) 7. R
fried rice (fraid rais) =. iR absolutely [ 'eebsalju:tli) adv. 5 % 3l
pancake {'penkeik] 7. -4 suitable ('sjurtabl]) a. BEW
dumpling ('damplip} = . BF picnic {'piknik) 7. R
soup [sup) n. % sausage ('sosid3] 7. 17
diversify (dai'varsifai) vt. e A=2q steak (steik) 7. A HE
diet ('daist) 7. - sardine [sai'din] 7. BT
trivial {'trivial) a. Bigk#y  sandwich ('seenwid3) n. =%
manipulation (manipju'leifan] 7. B salad ('sled) 7. Yhr
pluck (plak) ot %,  sauce (sos) 7. e
gut (gat] vt. B (fn, 9% W)WM dressing ('dresig) 7. Dk &, Bk 5
ingenuity [ indzi'njuiiti) ». LR L
Exercises

1 . Answer the following questions after you have learned the text:

1.
2.
3.
. What is the implication of McDonald’s success, as the author alludes to in this text?

Why are instant foods welcome in modern society?
What did the American people have as their instant foods before and soon after World War [I ?
How much did the then American housewives and employees like instant foods? And why?

. Name some instant foods as you know.

. What chores are you usually doing every day preparing your dinners? Do you like your daily di-

et? Why?

. What do you think about instant foods? Do you like them? Why?
. Suppose you are going to have a family picnic. What do you prefer to take with you? Why?

I . Make sentences with the following words and phrases:

i.
2.
3.
4.

be engaged in-*- It is said that--*

hustle and bustle no longer
keep pace with* happen to {do) -

suitable for-+*

® N o

---except that:--

Il . Translate the following into English:

1.

3.

AR L H ARB —F (colony) B, B AFENCLRER, ANEBIMEH S (act in confusion)o A
IFERE 138 W (come across/meet ) B, £ & 3k, TN PE (greet/beckon) , R J§ X A A £ B & 89 B (go on
one’s way) , SRR FUEBHBEBHE . AMTEA I (leisure) B2 4B F 8. — K = 84K (three meals a
day) AR AN E B 5 4K 7 (favorite) T B2 1% B9 71 18 (burden) o

CATEZFNHAERENRRIRAECHRREER . RROSHREREE,E AR (suit -+ in taste) [

EE ARRKMARK Ok, ARREZE, FMESANE, EVER—FRRARRRR LMK, XA
/R (tips) . ERRADBZEAR YRR LA BREEAMHE. BIT—HERE, ~H (while) B
B, BT LA IBR X R AR AR (“TV-dinner” ) »

REL BRI T — 18 2 (ustify a resson) : LRARBEN, FEPDARBRABHEYRRRE



