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Foreword

Business surveys is an important component of the statistical informa-
tion for monitoring short— term economic development. Survey question-
naires are periodically addressed to samples of consumers and managers,
who are asked to judge and predict developments that directly related to
their specific activity, or to express their opinion about the course of vari-
ables over which they no control. The results of the surveys are presented
in a way that clearly shows the opinions about actual or expected changes
or the judgments about the level of a number of variables. In this way the
surveys capture the direction of change for a specific activity and macro—

economy.

Business surveys date back to the late 1940s and the first surveys
were conducted by lfo Institute for Economic Research, Germany in 1949.
Soon afterwards, other countries in Europe start experimenting with the
new techniques. Because of its scientific theory, advanced method and
rapid result, business surveys had been recognized by more and more gov-
ernment and economic research institutions. Now business surveys have
been the important foundation, which is used to analyze and judge the eco-
nomic development for the economic researchers and policy decision —

makers.

Business surveys were launched in China from early 1990s, but most
of them were experimental or only limited to industrial sector. Until En-
terprise Survey Organization (ESO) was selected by National Bureau of
Statistics (NBS) to conduct NBS Business Surveys in 1998, the normative
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business surveys were periodically conducted in the most sectors of the e-
- conomic activities tn China. Soon Business Surveys were listed into Na-
tional Statistics Program of China. Chinese — German Cooperation in the
Field of Empirical Economic Research Project was approved by Volkswa-
gen— Foundation in 1999. And business surveys were the most important
component of the project. In the past several years, NBS Business Sur-
veys have made rapid progress and been accepted to be the most authorita-
tive business survey in China on the help of Ifo Institute for Economic Re-

search.

In order to improve the application of business survey, it is necessary
to publish a book on business survey in Chinese, In collaboration with Ifo
Institute for Economic Research and Statistics Department of Dongbei U-
niversity of Finance and Economics, Enterprise Survey Organization or-
ganized to translate a book on business and consumer surveys. The book
is based on the The Joint Harmonised EU Programme of Business and
Consumer Surveys and French Business Surveys,and the former was sup-

plied by Ifo Institute for Economic Research.

The book consists of three sections. The first section is a users manu-
al to the joint harmonized EU programme of business and consumer sur-
veys. The second section is the Commission decision on the joint harmo-
nized EU programme of business and consumer surveys., The third section
is French business surveys, a case of the joint harmonized EU programme
of business and consumer surveys. The first two sections are translated by
Qiu Dong, Jiang Ping, Feng Li, Chen Menggen, Xu Qiang, Zhang hua
and Wu jing, Statistics Department of Dongbei University of Finance and
Economics. The third section is translated by Lin Tao, Enterprise Survey

Organization. The reviewers of the whole book are Wang Qingshi and Lin
Tao.

Thanks should be given to Prof. Dr Siegfried Michael Schoeherr and



Dr Gernot Nerb, Ifo Institute for Economic Research, Prof. Dr Markus
Taube, Duisburg University, Germany, Dr Ronny Nilsson, Organization
for Economic Co — operation and Development for their help during the

translation of the book.
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Jan. 2002
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