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1. These days, market economy has played an impor-

tant role in the prosperity of big cities.

2. Everyone recognizes the importance that prices as-

sume in our daily lives.

3. The balance of trade and payments for a country is

also affected by the bfollowing factors.
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1. International electronic mail systems are playing an
important role in international business now. As we can
see, the advantages of these systems are numerous.
First, they enable individuals and companies to communi-
cate cheaply. The cost will be much lower than the tele-
phone or post mail. Second, they can help the individuals
to communicate with each other fast. It will take few sec-
onds for the receiver to get the message. And finally the
systems are becoming more convenient and easier to use for
the businessmen due to the fact that most of the business-
men have portable computers. Even ordinary people have
computers.

2.1In his original state, man was able to provide food,
shelter and clothing, simple though it was, for his fami-
ly. It did not take long, however, for him to realize that
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there were some things he was more capable of doing than
others. It would benefit him to concentrate his efforts on
the production of those goods, which he was particularly
excellent. And he could leave others to produce the goods
with the skills he did not possess. Man started what is
called “specialization”. And specialization on an interna-
tional basis has now proved to be really worthwhile. It is
also useful in a nation like Sweden, Denmark and Finland.

3. By using several suppliers for a firm it is argued that
competition between them will force prices down. And de-
lays or disruption at one supplier will not affect too much.
Arguments against this are that researching various suppli-
ers is time-consuming and expensive, low prices might
mean reduced quality. Using fewer suppliers for larger or-
ders can mean that the purchaser receives greater attention
and discount for bulk purchases. Whether several suppliers

will be used should be copsidered carefully.
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