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Shanghai: Car rental( 5 ) are becoming more and more
popular as an inexpensive way of taking to the roads. Business
people, foreigner and families alike are making good use of the
growing industry.

The first car rental firm opened in Shanghai in 1992 and
now 12 car rental players are in the game, with more than
11,500 cars in the books.

The largest player.

Shanghai Bashi Tourism Car Rental

Center offers a wide variety of choices——deluxe sedans, mini-

vans, station wagons, coaches. Santana sedans are the big fa-

vorite.

Question:
The words “deluxe sedans”, “minivans” and “station

wagons” used in the text refer to

A. cars in the making

B. car rental firms

C. cars for rent

D. car makers
R -
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Jintan, Jiangsu: The 20 students 18 boys and 2

girls——had a thousand reasons to be proud of themselves.

They had just climbed their way to the top run out of 4 million
students taking part in the Fifth National Hua Luogeng Gold
Cup Mathematics Contest on Tuesday evening.

The 20 gold medal winners are all primary and middle
school students under the age of 14. “ Many of the problems
are of college level and these pupils can figure them out. It is

just unbelievable!” said a teacher from Guangdong Province.

Question :

The underlined phrase “ figure out” in the text means
A. guess B. add up C. work out D. study
AT

R AR R SORHEW figure them out H7 fig-
ure out R, BERNMSHLHE them HRMAZE, R
JEMHBEERAEREE . I P RATIFH them MK
AR many of the problems(¥F £ ¥4 BIFR) , B AFRATT RS Co
B ML R (figure out) B4 RIRE, T AR 2 “ IR R (add
up) BUSE B (guess) BF5T (study) BRI,
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(1) What ’s the main idea of this passage?

(2) What’s the main purpose of the story?

(3) The main purpose of the story is to tell us

(4) The passage is mainly about .

(5) The main idea of this passage is

(6) The best title for this passage is

(7) Which is the best title?

(8) From the passage we can get the conclusion that

B 1.2001 FE@EHE- C H

Many cities around the world today are heavily polluted.
Careless methods of production and lack of consumer demand
for environment(3£35% ) friendly products have contributed to the
pollution problem. One result is that millions of tons of glass,

paper, plastic, and metal containers are produced, and these
are difficult to get rid of.

However, today, more and more consumers are choosing
“green” and demanding that the products they buy should be
safe for the environment. Before they buy a product, they ask
questions like these: “Will this shampoo damage the environ-
ment?” “Can this metal container be reused or can it only be

used once?”
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A recent study showed that two out of five adults now
consider the environmental safety of a product before they buy
it. It means that companies must now change the way they
make and sell their products to make sure that they are
“green”, that is, friendly to the environment.

Only a few years ago, it was impossible to find green prod-
ucts in supermarkets, but now there are hundreds. Some su-
permarket products carry labels(#7% ) to show that the product
is green. Some companies have made the manufacturing(4:7=)
of clean and safe products their main selling point and empha-
size it in their advertising.

The concern for a safer and cleaner environment is making
companies rethink how they do business. No longer will the
public accept the old attitude of “buy it, use it, throw it away,
and forget it.” The public pressure is on, and gradually busi-

ness is cleaning up its act.

Question:
What would be the best title for this text?
A. Business and People
B. Business Goes Green
C. Shopping Habits Are Changing
D. Supermarkets and Green Products
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In exactly a year, the most important event since World

War II will take place in Europe———the start of the single Eu-
ropean Currency(521).

For 40 years, western European countries have been slow-
ly changing their political and economic structure. Their aim
has been to replace the confusing and wasteful system of nation-
al currencies with a single, united economy. Now this process
is entering its last period. In a year’s time,on January 1,1999,
member countries of the European Union (EU) will link their
economies together. Three years later, in 2002, their national
currencies will be replaced by a single, EU-wide currency, the
“Euro”.

The single currency has taken a long time to arrive. It was
first considered over ten years ago, when the EU set up the
single market. This aimed to improve EU competitiveness in

-world markets by allowing for the free movement of the people
and goods throughout the Union. A single currency was accept-

ed as the logical extension to removal of these trade barriers(f&

7).




