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PREFACE

I visited China for the first time with my family in 1986 and was invited to China again
in 1993. The rapid change and development of the period was indescribably exciting.
Since then I have made over 50 visits to many parts of China.

I urged Mr. Wang Chaoying, the main editor of this book and a fine interpreter at my
lectures, to publish a book of corporate identity design, one that has never been
published before in China. In the past I had the opportunity to publish similar books in
Japan. I was therefore keen to publish a new series for a wider audience. Fortunately, Mr.
Akihiro Akiyama and Ms.Harumi Hosaka, who are the editors in Japan, kindly accepted
my request for support in this project. The publication of Identity Design of the World
(RIID) in a trilingual edition (English, Chinese and Japanese)is the fruit of that
cooperation. Initially we made slow progress in collecling materials as we encountered
unexpected difficulties. Explaining the project and requesting the cooperation of
contributors to the first volume took much more time than we had expected. I am
pleased that our dreams have finally been realized.

Although there are many design books on symbols and logotypes, this edition is
unique in that it covers the design development process and includes a number of
unpublished examples from around the world. We believe it is a valuable addition to
design literature.

PAOS: Motoo Nakanishi

This book has been published as the first volume of a larger series introducing the
excellent examples of corporate identity programs and their designs to a global audience.
In publishing this book, we have been privileged to receive the cooperation of the
corporations that implemented the corporate identity programs and the outstanding
designers. The importance of corporate identity has occupied the attention of China since
the early '90s, leading to a number of books published in China, including Taiwan.
Regrettully, many pirate editions have conveyed misleading information to readers.
Concerned about the situation, Mr. Motoo Nakanishi of PAOS (Japan) inaugurated RIID
with joint staff from Japan and China. Translated and published in a trilingual edition,
Identity Design of the World is the first of its kind being published in China. I hope this
will serve as a useful guide for those who are interested in corporate identity to deepen
their knowledge of the field and to understand the technical terminology. This unique
edition can also help counterbalance the infamy of misinformation from pirate editions. In
conclusion, I would like to express my gratitude to all those who have cooperated in
publishing this book. Firstly to Mr. Nakanishi, acting not only as a special adviser but
also as a main editor. Also Mr. Akihro Akiyama and Ms. Harumi Hosaka who have
worked on many other CI books since the '70s. Special thanks also to the corporations,
and designers that shared their precious materials, as well as Shanghai Cishuchubanshe.

Representative
Wang Chaoying
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Name: Melbourne Exhibition Centre

¥
Location: Melbourne, Australia
Type of institution: Exnhibition center =
Design: Emery Vincent Design
Initial implementation: 1996 -'
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1 Basic elements (combination of
logotype and banner)

2 Original typeface
Alluding to the maritime history of
its location, the stenciled typeface
was created to feature the image of
the building

3 Stationery

4 Sign applied to the canopy
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With its 450 meter frontage to the Yarra River
and dramatic bladelike canopy roof, the Mel-
bourne Exhibition Centre contributes a distinc-
tive presence to the city. The aim of the identity
program for this new Centre was to project an
image as the premier facility for exhibitions in
Australia. The contemporary design program full
of visual appeal represents the spirit and function
of the Centre. Those attractive graphics were
extended to the symbolic building identification
elements, information signage, and advertising
materials. An original stenciled typeface and
banner logo were created, taking on a strong
decorative role as a major external building sign
at the formal entry. They also function as a mon-
umental, symbolic identification element. Super-
size graphics on these odd angled panels were
applied to signify entry points. They are not only
functional as directional signs but also serve to
unify the architectural elements.
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5-6 BEINE, XEMXBARNRIHES 5-6 External appearance of Melbourne
EREVNEERS Exhibition Centre

The dynamic modern building itself
7 EPEOEVIETIR expresses the principal functions of
8 ERIRE the identity
a)i:! 7 Major sign in front of the building
10-12 EBEQLNNTEE 8 Sign on the canopy rooftop

9 Banner

10-12 Information brochure
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13-22 Super-size graphics are used for
the names of section, rooms, and facilties
in the Melbourne Exhibition Centre

In spite of being applied as indication
sign the slated panels which protruds at
odd angles are shown simultaneously
as architectural elements
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1-2-4 The roof lines of the old power
station building and the new buildings
exist as a visual symbol

3 Information leaflets
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The Powerhouse Museum in Sydney is housed in
the old Ultimo Power Station buildings. The ro-
bust, industrial structures offer large awe-inspir-
ing spaces. The museum complex also contains
new buildings. The profiles combine a blend of
old and new. The distinctive roof line formed the
keynote of the visual identity for the Power-
house. The abstract and stylized design of the
roof line was developed to be used either in a
whole or fragmented form. It was applied to the
building, signs, exhibition labeling, stationery,
and also to promotional and advertising materi-
als. The extensive hierarchical communication
system was designed for identifications signs in
the vast and complicated buildings, as well as for
the information signs of the enormous exhibits.
The disparate collection of over 250,000 exhibit
items span science, technology, social history
and decorative arts. The sponsors' board located
prominently in the entry lobby was designed as a
many-layered object that fluctuates in meaning
between an artistic object and information.
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