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The Eating is the greatest Entertainment in the Life.

Mangidre! Cantare! Amore! We are Eating, Singing and Loving .

Italian says that the happiness in our life is simply like so. Those are the base of their thinking.
Simple and Dynamic! Their view for life is, enjoy it and doing. That means it is lose if you
don’t enjoy to our heart’s content in Life.

This is a great attitude toward of life, lively and powerful thinking.

On the other hand, we, Japanese are thinking that the Food, Clothing and Shelter is the
foundation for life. Though we are serious and intently, so if you compare with Japanese and
Italian, we will find remarkable difference between them in a constructive manner. So, we will
support that Italian’s forward-looking approach which they are thinking of Eating is the
beginning of Life

In order to provide more delicious and more pleasant time for coming guests, it is not
enough perfect for Restaurants to keep a best condition on Service, Taste and Cleanliness.
Needs, Plus @ on it. And this Plus @ is the most important factor to calling guests into the
Restaurants. Namely, this Plus @ give Impact to the impression of town and give big factor to
appeal of Restaurant’s existence.

The charming restaurant which have many guest, certainly has this shining Plus a . This is
the reason why we desire to visit such restaurants .

This shining add to a little nuance to restaurant’s concept which based on state, and
become a powerful appeal to us.

This project was planned by the scenic beauty of this power and we thought to introduce
various styles of sales promotion with different way of thinking that never exist by now.

This book has collected excellent works in center of logo-designs used in the most up-to-
daterestaurants. We selected 55 restaurants in Tokyo and 30 restaurants in Osaka and run
various items of Western, Japanese, Chinese, Bar, Cafe and so on like original Menu,
Pamphlets, Tableware, Accessories Original artworks, Interiors, Signboard, Outward
appearance of Restaurants.

We are sincerely expecting that this book become the source of information for the people
who refer infood service industry, in advertising business in the industries with associated
commercial and graphical designs.

Finally, in publishing of this book, we would like to express our gratitude for the great
cooperation to the management of many restaurants and design offices.
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l Abbreviations ‘

PL Planner LD Logotype designer D  designer PH Photographer ID Interior design
AD Art director CD Creative director IL Tlustrator CW Copywriter
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PARIS TOKYO
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LA TOUR D’ARGENT TOKYO

1.T2 b7 XEEICH 2 18HACD IV 1 151X T E ~An 18th century Louis XV style Furniture placed in the entrance of the restaurant
2Ih7 2R (AJdAY A=~y b)) /Entrance(Carpet with Logo Mark)
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2% /Duck Press * =1 —/Menu
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AANTTWN v 2N v INP TSR M, TAF—T = TA YR NAIN=/
Original Champagne, Champagne Glass, etc, Wine Opener, Wine List Cover
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D "/’f)\::l —wu . TR —4wd. FFLF—4F R JKI. ¥vF/Original Cognac, Armagnac, Brandy Glass, Ash Tray, Matches




