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satisfaction of sharing an hour or so around the
table for a delicious meal and conversation. Maybe
that’s why home cooking is enjoying such a
resurgence as a pastime and as a way of connecting
with others.

Just as television cooking shows have heated up
the interest in restaurant food, farmers’ markets and
talented local chefs are rekindling our interest in :
home-cooked meals. And one of those leading the
way is our contributing editor, chef Scott Peacock,
whose passion is collecting authentic American
recipes from hand-me-down books and locally
known cooks he discovers in his travels. This month,
Scott teams up with New York Times food writer Kim
Severson to define American home cooking, 2010
style, page 161, and explore its roots.

It’s a different kind of story for us, but one I know
you'll enjoy, along with seven truly delicious recipes
curated from Scott’s personal collection. In addition,
we couldn’t let this month pass without celebrating

ver the summer, our family
vacationed in the North
Carolina mountains, return-
ing with a digital photo

© album full of rolling skylines
and views from the
Appalachian Trail. And

thanks to my kids, the souvenirs also include a new
genre of vacation photos—a dozen or so snapshots
of plated food from restaurants we visited or meals
we fixed together in our knotty pine cabin. 'm
pretty sure a few of them were on Ellen’s Facebook
page even before the dishes were done.

Sharing of food photos, as you've likely noticed,
is a huge trend in online social media and recipe-
swap sites like mixingbowl.com. At first I had mixed
feelings about Facebook postings of food. (Boring?
Indulgent?) But I quickly discovered that I enjoy
seeing what others are serving up. It’s a simple way
of celebrating the experience of good food.

And good food is an experience worth celebrat-
ing, both the pleasure of preparing it and the

the 80th anniversary of our Better Homes and
Gardens New Cook Book . We're proud that it’s helped
generations of women become great home cooks—
including the up-and-comers on page 170.

And by the way: For the final day of our
vacation back at home, we decided on a grand-
finale shrimp-and-sausage boil, based on the Scott
Peacock menu from our July 2008 issue.

Naturally, we took a picture.

Gayle Goodson Butler, Editor in Chief

In honor of the four-score birthday of the Better
Homes and Gardens New Cook Book—aka “Red Plaid,” we’re holding a just-
for-fun contest. (Well, for fun and $1,000.) Take your favorite recipe from
any edition of our cookbook, change it up to make it your own, and enter
our “Mad for Plaid” contest. Details, page 778.
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when you can afford
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With Expedia, if you book your flight and hotel at the same time, you’ll
save up to $450. And in Vegas, some extra fun money can go a long way.

expedia.com 1-800-EXPEDIA
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letterS connecTING

Just wanted to say thanks for
the handy pull-out list of the favorite
websites you featured in July’s “33
Ways to Get a Great Deal,” after page
64. This is great. I always think I'll
write down the sites’ addresses as
I'm reading but never remember
or have time to. Now, pulling out
this insert and tucking it with my
computer is so handy and time-
saving. In this busy world, you are
once again making our lives not just
better but easier, too.

Bobette, Downingtown, PA

Speaking of time-saving ... head to
our pull-out this month following
page 60. It lists websites we’ve come
across that can help you save time

in various ways: shopping, recipe-
keeping, travel planning, and more.

33 Wavs 10 Get a Great Deal” was
the July issue’s icing on the cake. I
read the article twice to make sure I
absorbed the great tips. I even took it
to work so I could make copies for my
coworkers. I can’t wait to start saving
on my future purchases. Thanks for
another informative BHG article.
Susan Muniz

Enjoved the article on canning
in July’s “Saving Summer” article.
However, those new to canning

1 he Tealure on Jayme Leffiers rental cottage, May 2010,
was just delightful! She’s clearly a woman who knows how to decorate,
and her home is reflective of a happy, enchanted person. fve enjoyed
decorating my own home and am inspired by her to keep going”

Maria Strickland, Painesville, OH

¢ should know that some widely sold
. waterbath canners are not recom-
mended for flat ceramic cooktop
stoves. The canners with grooves on
. the bottom heat unevenly and can
crack the cooktop. An option is to

i use alarge stockpot and buy a
separate rack/jar lifter.

Jennifer Bradshaw, Charlottesville, IN

Vv 5011 was visiting one night, and

he said he wished he had a list on how
to use herbs in cooking. I said I bet my
i understand explanation of celiac

¢ disease and gluten sensitivity. It can
be very difficult to explain these

. issues, but your article does an
excellent job. I've made copies to

i Better Homes and Gardens New Cook
Book would have one. Sure enough,

¢ when I looked, it did. I bought my
book in the ’60s when I was first

: married. It has served me well. My

copy is somewhat battered, worn, and
patched. The index has fallen out, but
:  situation and see that we’re not

: crazy or eccentric. I hope to see
more information in your magazine
as this subject becomes better

i understood.

I still have it#h a bulldog clip.
: J. Autiero, Vancouver, B.C.

What timing! On page 170 you'll find

¢ “Mad for Plaid,” which marks the 15th
 edition of our Better Homes and

i Gardens cookbook and describes how
four young cooks use their “Red Plaids.”
And be reassured that tatters and stains
i make this recipe book also a storybook.

i After 27 years of beinga
stay-at-home mother, I returned to
¢ my career. While at home, I had my
own way of keeping up with the

i housework, but that all changed

¢ when I re-entered the workforce. I
struggled with how to make my
at-home time work better for me.

i Upon reading the article “Quick-
Clean Routine” in the May issue, T

i was delighted and knew right off
that this way of keeping my house
clean could work for me.

Denise Cook

Thank vou, thankyou! In

your July health section, you
presented a factual, easy-to-

share with others so they will
understand the seriousness of our

Gloria Gardner, Onamia, MN

. Love vour before-and-after

{ pieces. Just a thought: Many of us
have bought houses that have large
: entryways and are unsure how to
decorate the wall space leading up
i the stairs. I'd love to see a before-

: and-after with several ideas.

Laurie Ernst :

: For service on your subscription, including change of address, write to Better Homes and Gardens® Customer Service, P.O. Box 37449, Boone, IA 50037-0449. Please enclose
: your address label from a recent issue. Visit us at http://BHG.com/service on the Internet. Our subscribers list is occasionally made available to carefully selected firms whose !
: products may be of interest to you. If you prefer not to receive information from these companies by mail or by phone, please let us know. Send your request along with your :
: mailing label to Magazine Customer Service, P.O. Box 37452, Boone, |A 50037-0452. :

LETTERS & COMMENTS BHGEditor@meredithcom SUR
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'GET MORE FROM
Y ULTRA MOISTURE
BODY WASH.

the
combined cleansers
and moisturizers and
- 25% less water than the
top-selling body wash,
to leave your skin
soft and smooth.

WHAT'S POSSIBLE™

- BODY WASH




WIN $2,500

Enter towin our daily
Outdoor Entertaining prlzes' TIPS, o

INSPIRATION,
The more you enter, o o e oo AND MORE!
the more chances to P N
win our grand prize : S B i, CARCRRCE SO
Of $2,SOO cash' e 3 . o % house like the one
0 e . s seen on page 50? Here
See official rules = | P B < e v T aresomeof our best
g, ’ tips for a media center
on page 5 and > -~ . = that stores more and
enter to a at ¥ ol g : looks fabulous.
BHG.com/ A Z o BT Bt HG.cony
WIn : .o g . = ey € . mediacenters

Add beauty to your
fall garden or
landscape with the
- help of step-by-step
, container garden
. creations.
BHG.com/
fallcontainergardens
If you love the 30
ideas for a better

walk &WmS 00 ke
91, we’ve got more
Start a walking regimen and log your mlles in our handy inspiration to create
walking tool. The person who walks the most miles wins a cozy space your
$500 worth of healthy groceries. family will love.

eetiol Buing PR See official rules on page 255 and BHG.com/familyroom
' enter at BHG.com/walk

We’re getting ready

& il for the holidays at
.. o SEBII . £ ............ooooeoeeeeeeeee et BHG.com! Sign up for

our 100 Days of

)” - l Do you have a new food, health, beauty, or household Holiday newsletters
tL le‘ d X)th product that you're raving about to all your friends? Well, SREEEEa ot
share it with us! Log on to BHG.com/productawards ideas to wow your

T o i ' 7 " b
VOul fJ\ 0) lt(— by August 20 and tell us about your favorite new items. friends and family.
1’16\\ 7 p]'( )(leCtQ) When you do, you'll be entered in a sweepstakes with a BHG.com/

$1,000 grand prize. See official rules on page 255 holidaynewsletter

CONTACT US! We'd love to hear from you. E-MAIL US support@bhgcom WRITE US 1716 Locust St,, Des Moines, |A 50309-3023
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Lowe’s makes your next carpet purchase easier by offering a huge selection,

including STAINMASTER® — the brand most trusted for style, durability and

stain resistance. Plus, Lowe’s is the only national home improvement retailer

that offers the unsurpassed quality of STAINMASTER® carpet and at everyday |4t puild Something Together
low prices. For details, stop by or visit Lowes.com/STAINMASTER.

Carpet shown: Item #27755 STAINMASTER™, Model: Artesia 4142, Color; Buck 119
For the store nearest you, call 1-800-993-4416. © 2010 by Lowe's. All rights reserved. Lowe's and the gable design are registered trademarks of LF, LLC
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~ Star Safety System™
‘Standard on every new Toyota.

' No matter who you are or what you drive, everyone deserves to
® be safe. Which is why Toyota has made the Star Safety System™
tst‘ag/mdard on every new vehicle. Every model. Every trim level.

- Toyota is the first full-line manufacturer to make the features

~ of the Star Safety System™ standard on all vehicles. Because

: ',nqthing is more important to you than your safety. For more on
“Toyota’s safety innovations, visit toyota.com/safety

toyota.com/

©2010 Toyota Motor Sales, U
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things to

NEIGHBORHOOD
WATCH Roll out the
welcome mat on Good
Neighbor Day (September
26) and reconnect or make
new acquaintanceson .
your block. Try a
neighborly gesture such as
sharing something from
your garden—a lovely
hosta, perhaps? (Fallis a
great time to divide
perennials.)

BE DAZZLING Hot

hues have strutted right off

fashion runways and into
the home. Pantone’s color
picks for fall lend a couple
of bright ideas: Boost curb
appeal by painting your
front door a juicy tomato
red, or try this year’s
hottest color—turquoise—
onaroom accent, such as
alamp or pillow.

NOW AND LATER

If your tomato plants are
producing fruit faster than
you can say “rotten
tomatoes,” consider drying
the excess to use in
recipes. Just follow a few
easy steps to oven-dry
tomatoes at 250 degrees
for a couple of hours. For
tips and a recipe on
dehydrated tomatoes, see
BHG.com/driedtomatoes.

ANEW CHAPTER.

No time for regular book
club meetings? Go virtual. |
The Rumpus Book Club
(therumpus.net/bookclub)
sends you a not-yet-
released-to-the-public
book each month fora

$25 monthly fee. Read it,
then chat online with
fellow members and the
author. Or sign up on
VeryShort List.comto geta
gem delivered weekly to
your inbox.
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INDISPENSABLE:
PENCIL CASES
Just write—er, right—for heading back to
school, compact pencil cases hold plenty of
other essentiais so you don’t have to waste
time digging around in the bottom of your
bag. “Snakeskin” vinyl pencil case (8"x2");
$8.95; sortingwithstyle.com

CONTRIBUTOR: SALLY FINDER; PHOTOS (PENCIL CASES)) ADAM ALBRIGHT;
“BARN PENDANT LAMP,” STARTING AT $130; BARNLIGHTELECTRIC.COM




