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PREFACE

The eighth edition of An Introduction to Rhetorical Communication appears as
the world enters a new millennium. The study of communication is enter-
ing its sixth millennium. The study of rhetorical communication is well into
its third millennium. When we reference anything in terms of millennia, we
are considering time on such a massive scale it is difficult to bring it into the
context of our own brief existence. And yet, maybe this is the appropriate
context for understanding the place of communication in the history of
human existence. The study of communication is among the most ancient
of human concerns.

When the first edition of this book was written, my purpose was to
draw on both classical rhetorical theory and contemporary social science to
provide a coherent introduction to the study of rhetorical communication.
That remains the purpose of the eighth edition. However, the eighth edition
is born into a world that has changed dramatically from the world of the
first edition. We now live in a world society. The days of the insular national
society have past. The monocultural existence lived by most people in both
the developed and underdeveloped worlds of the 1960s has given way to
the multinational, multicultural existence most people experience today.
These changes have not changed the core nature of rhetorical communica-
tion. However, they have made effective rhetoric even more difficult. With
the major advances of opportunity experienced by minorities and women,
the expansion of the internet, the World Wide Web, the development of
dominant multinational corporations in most aspects of the world economy,
and the free flow of international travel, there are many, many more rhetor-
ical communicators than ever before. And the diversity of both sources and
receivers of rhetorical communication makes classical theory’s injunction to
“analyze and adapt to your audience” a much more profound, and difficult,
demand than ever before. This book is designed to assist you in developing
your abilities to meet that demand.

The book is organized in four sections. The first section is devoted to
getting started. Chapter 1 traces the long and distinguished history of
rhetorical theory. Chapter 2 provides an overview of the elements inherent
in rhetorical communication. Chapter 3 focuses on the most serious prob-
lem many students face when attempting to learn to be effective speakers:
stage fright. I have attempted to synthesize the latest thoughts generated
from work on self-perception of communication competence, willingness
to communicate, and communication apprehension with both the older
and the newest work in the area of stage fright, including the new com-
munibiological approach. I believe it is the most thorough and up-to-date
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explanation of the problem available. Understanding stage fright will not
magically make it go away, but such understanding is a vital step in con-
trolling this problem.

The second section is devoted to basic theory about rhetorical com-
munication. The concern of this section is the traditional concern of schol-
ars in rhetorical communication: the audience (Chapter 4); the speaker
(Chapter 5); and the message, both verbal (Chapter 6) and nonverbal
(Chapter 7). In keeping with the times, an important chapter has been
added to this section, a chapter on Diversity and Culture (Chapter 8).
These chapters form the foundation upon which the remainder of the
book is based.

The third section of the book focuses specifically on rhetorical com-
munication in one-to-many contexts. The section opens with a discussion
of the basic steps in developing a message (Chapter 9). This is followed by
a chapter on informative messages (Chapter 10). The remainder of the
section is directed toward four of the five classical rhetorical cannons—
invention (Chapter 11), disposition (Chapter 12), style (Chapter 13), and
delivery (15)—and to the problems of introducing and concluding mes-
sages (Chapter 14).

The final chapter (16) is the only one included in Section 4. It has
remained virtually unchanged through all eight editions. It focuses on
“Ethics and Rhetorical Communication.” Its purpose in this edition, as it has
been for each previous edition, is to provoke discussion of the important
ethical choices facing people as rhetorical communicators. While many will
prefer to read this chapter last, it is written purposefully so that it does not
require reading the previous chapters for full understanding. Hence, you are
encouraged to read it earlier and use it to help you evaluate the other
aspects of rhetorical communication. Some readers have been enthusiastic
in their praise for the views expressed in this chapter. Others have been
equally enthusiastic in their condemnation of these same views. It is clear
that the chapter accomplishes the purpose for which it was written.

Appendix A contains six examples of verbal messages employed in
rhetorical communication. The first five speeches, all of which have
appeared in previous editions, provide a wide variety of speaking styles and
topics. The “newcomer” to this edition is a timely speech by actor and out-
spoken leader of the National Rifle Association, Charlton Heston. This
speech was addressed to college students, but caused quite a stir in many
political camps. The topic, “Winning the Cultural War,” is particularly rele-
vant to the cultural stress felt on many college and university campuses
today.

I want to express my appreciation to several individuals:

To David A. Frank, Glenn Kuper, and James Vickrey for providing par-
ticularly useful pre-revision reviews of IRC’s seventh edition.
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To Robert Stephen Reid for catching an error printed in all previous
editions. Hermagoras now has his rightful place in Chapter 12.

And, to Karon Bowers for being one the best editors with whom I have
had the pleasure of working over the past 35 years of book-writing.

Thank you all for making this edition the best one yet.

James C. McCroskey
Morgantown, W. V.



CONTENTS

Preface XV

PART I GETTING STARTED 1

CHAPTER ONE
A Rhetorical Tradition 3

EARLIEST WRITINGS 4

THE GREEK PERIOD 4

THE ROMAN PERIOD 9

THIRD CENTURY A.D. TO THE RENAISSANCE 11
THE RENAISSANCE 11

THE COLONIAL PERIOD 12

THE TWENTIETH CENTURY 15

HISTORY IN PERSPECTIVE 16

DISCUSSION QUESTIONS 18

NOTES 18

CHAPTER TWO
The Nature of Rhetorical Communication 19

THE MEANING OF RHETORICAL COMMUNICATION 20
MODELS OF THE COMMUNICATION PROCESS 22
INTERPERSONAL COMMUNICATION MODEL 28

SOME IMPORTANT DISTINCTIONS 30
MISCONCEPTIONS ABOUT COMMUNICATION 31

THE GOALS OF RHETORICAL COMMUNICATION 35



vi CONTENTS

DISCUSSION QUESTIONS 36

NOTES 37

CHAPTER THREE
Stage Fright: A Normal Problem 38

A NORMAL PROBLEM 38
COMMUNICATION APPREHENSION 40
CAUSES OF STAGE FRIGHT 45
EFFECTS OF STAGE FRIGHT 53
CONTROLLING STAGE FRIGHT 57

A FINAL WORD 58

DISCUSSION QUESTIONS 59

NOTES 59

PART II BASIC THEORY 61

CHAPTER FOUR
The Nature of the Receiver:

Attitude Formation and Change 63
THE NATURE OF ATTITUDES 63
ATTITUDES AND BELIEFS 67
ATTITUDE FORMATION 69
THE PERSISTENCE OF ATTITUDES 71
ATTITUDE CONSISTENCY AND ATTITUDE CHANGE
MESSAGE DISCREPANCY AND ATTITUDE CHANGE
RETENTION OF ATTITUDE CHANGE 77
RHETORICAL THOUGHT 79
DISCUSSION QUESTIONS 81

NOTES 81

73
75



CONTENTS vii

CHAPTER FIVE
Ethos: A Dominant Factor

in Rhetorical Communication 83
ETHOS DEFINED 83
THE DIMENSIONS OF ETHOS 85
THE EFFECT OF INITIAL ETHOS 87
INITIAL ETHOS AND LEARNING 90
DERIVED ETHOS 91
TERMINAL ETHOS 95
LONG-TERM EFFECT OF ETHOS 96
POWER AND ETHOS 98
DISCUSSION QUESTIONS 99

NOTES 99

CHAPTER SIX
The Nature of Persuasive Argument 103

A PSYCHOLOGICAL MODEL OF ARGUMENT 104
THE TYPES OF CLAIMS 108

THE TYPES OF WARRANTS 109

VERIFICATION OF WARRANTS 118

THE TYPES OF DATA 119

OPTIONS REGARDING RESERVATIONS 123
DISCUSSION QUESTIONS 126

NOTES 126

CHAPTER SEVEN
Nonverbal Communication 128

THE IMPORTANCE OF NONVERBAL MESSAGES 129

PROXEMICS 131



viii CONTENTS

CHRONEMICS 132
OCULESICS 134

HAPTICS 135

KINESICS 136

OBJECTICS 138

VOCALICS 139

DISCUSSION QUESTIONS 140

NOTES 141

CHAPTER EIGHT
Diversity and Culture 142

CULTURAL SENSITIVITY 143

CULTURE 144

ON BECOMING ENCULTURATED 145

CULTURE AS COMMUNICATION CONTEXT 146
XENOPHOBIA AND ETHNOCENTRISM 147
THE ETHNOCENTRISM CONTINUUM 154

IMPROVING RHETORICAL COMMUNICATION
ACROSS CULTURES 156

DISCUSSION QUESTIONS 158

NOTES 159

PART III MESSAGE PREPARATION
AND PRESENTATION 161

CHAPTER NINE

Message Preparation:
Preliminary Considerations 163

SELECTION OF A TOPIC 163

SELECTION OF A PURPOSE 164



CONTENTS ix

GENERAL AUDIENCE ANALYSIS 166

CHANNELS AND FORMS FOR PRESENTATION OF MESSAGES 169
SELECTION OF SOURCE FOR PRESENTATION 172

PERCEPTION OF THE POSSIBLE 173

DISCUSSION QUESTIONS 174

NOTES 174

CHAPTER TEN
Informative Messages 175

PERSUASIVE VERSUS INFORMATIVE INTENT 175
PSEUDO-INFORMATIVE MESSAGES 176

THE GOODWILL INFORMATIVE MESSAGE 177

THE MOTIVATION TO INFORM 177

UNDERSTANDING AND BELIEF 178

UNDERSTANDING: DETERMINING THE INFORMATIVE GOAL 179
CHARACTERISTICS OF INFORMATIVE MESSAGES 181

THE MATERIALS FOR INFORMATIVE MESSAGES 181

VISUAL AIDS IN INFORMATIVE COMMUNICATION 184
DISCUSSION QUESTIONS 187

NOTES 187

CHAPTER ELEVEN
Message Preparation: Invention 188

INVENTION DEFINED 188

THE BASIC PLAN 189

THE GENERATION OF ARGUMENT 190
DETERMINATION OF NEEDED ARGUMENTS 190
AUDIENCE ANALYSIS 194

INOCULATION AND RESERVATIONS 195



X CONTENTS

TOPOI AND THE GENERATION OF ARGUMENT 196
THE ARISTOTELIAN TOPOI OF GOOD AND EVIL 196
TOPOI OF POLICY ARGUMENT: STOCK ISSUES 197
THE TOWNE PUBLIC POLICY TOPOI 199

THE TOPOI OF FEAR AND PLEASURE 199

THE TOPOI OF AMERICAN VALUES 200

USING TOPOI IN INVENTION 203

SECURING DATA FOR ARGUMENT 204

TESTS OF EVIDENCE 206

HOW TO OBTAIN EVIDENCE 208

RECORDING EVIDENCE 211

DISCUSSION QUESTIONS 211

NOTES 212

CHAPTER TWELVE
Message Preparation: Disposition 214

SELECTING 214

APPORTIONING 215

ARRANGING 215

INVENTION AND DISPOSITION: THE SIAMESE TWINS 224
RESEARCH ON ARRANGEMENT 226

OUTLINING THE MESSAGE 228

DISCUSSION QUESTIONS 230

NOTES 231

CHAPTER THIRTEEN
Message Preparation: Style 232

THE FUNCTION OF STYLE 232

CHARACTERISTICS OF GOOD STYLE 233



CONTENTS xi

DIFFERENCES IN ORAL AND WRITTEN STYLE 235

FACTORS OF ATTENTION AND INTEREST 236

SUGGESTION 240

SATIRE AND HUMOR 242

CONTROLLING MESSAGE DISCREPANCY THROUGH STYLE 243

DISTORTION AND PRIOR KNOWLEDGE
OF SOURCE’S ATTITUDE 245

STYLE, POWER, AND BEHAVIOR ALTERATION MESSAGES 246
DISCUSSION QUESTIONS 249

NOTES 249

CHAPTER FOURTEEN
Introducing and Concluding Messages

in Rhetorical Communication 251
INTRODUCTIONS 251
THE PROBLEM OF FOREWARNING 253
CONCLUSIONS 262
DISCUSSION QUESTIONS 268

NOTES 268

CHAPTER FIFTEEN
Message Presentation: Oral Delivery 269

THE EFFECT OF DELIVERY ON ATTITUDE CHANGE 270

THE EFFECT OF DELIVERY ON COMPREHENSION
OF CONTENT 271

THE EFFECT OF DELIVERY ON ETHOS 271
THE NATURE OF GOOD DELIVERY 273
NERVOUSNESS AND DELIVERY 276
ELEMENTS OF GOOD DELIVERY 278

USING NOTES 285



xii

CONTENTS

HOW TO ACHIEVE GOOD DELIVERY 286
DISCUSSION QUESTIONS 287

NOTES 288

PART IV RHETORICAL COMMUNICATION
AND SOCIETY 289

CHAPTER SIXTEEN
Ethics and Rhetorical Communication 291

THE ETHICS OF MEANS OR OF ENDS 291

AN ETHIC BASED ON INTENT TOWARD THE AUDIENCE 294
ETHICS AND ETHICAL PROOF 295

PERSUASION AND COERCION 296

AMORAL VERSUS MORAL APPROACHES TO THE ETHICS OF
RHETORICAL COMMUNICATION 297

ETHICAL OBLIGATIONS IN A FREE SOCIETY 301

THE DIFFICULTY OF EXERCISING ETHICAL OBLIGATIONS
IN A FREE SOCIETY 302

A FINAL WORD ON ETHICS 303
DISCUSSION QUESTIONS 304

NOTES 304

APPENDIX A
Sample Speeches 305

DECLARATION OF WAR ADDRESS,
FRANKLIN DELANO ROOSEVELT 305

INAUGURAL ADDRESS, JOHN F. KENNEDY 307
THE PROPOSED BASKETBALL RULE CHANGES, ANONYMOUS

REMARKS AT A CEREMONY COMMEMORATING THE 50TH
ANNIVERSARY OF PEARL HARBOR, GEORGE BUSH 311

309



CONTENTS

REMARKS TO THE WORLD HEALTH ORGANIZATION
FORUM ON WOMEN AND HEALTH SECURITY,
HILLARY RODHAM CLINTON 314

WINNING THE CULTURAL WAR, CHARLTON HESTON 319

Author Index 325

Subject Index 329

xiii



PART I

GETTING STARTED



oL, B SEHEPDRIE U 0] ;. www. ertongbook. com



