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FOREWORD

Every year, over two million high school graduates go to college. To
make sure they end up at the right school, they spend several hundred
million dollars on the admissions process. This money pays for countless
admissions officers and counselors, a bunch of standardized tests (and
preparation for them), and many books like—but not as good as—this
one.

It’s so expensive because everyone in the admissions world likes it
this way. As a group, colleges resist almost every attempt to systematize
or simplify the process. Admissions officers want to believe that nothing
they do could be done better by a computer. So they make the process a
lot more mysterious than it needs to be.

Even the most straightforward colleges hide the information you
would want to know about the way they’ll evaluate your application:
What grades and SATs are they looking for? Do their reported SAT aver-
ages include minority students, athletes, and legacies (kids whose par-
ents went to their school)? Exactly how much do extracurricular activi-
ties count? What percentage of the aid they give out is loans and what
percentage is in grants?

We couldn't get answers to these questions from many colleges. In
fact, we couldn't get answers to any questions from some schools.

Colleges seem to have the time and money to create beautiful bro-
chures (which generally show that all college classes are held under a
tree on a beautiful day); they should just tell you what sort of students
they’re looking for, and what factors they’ll use to consider your applica-
tion.

Until then, this book is your best bet. It’s not a phone book containing
every fact about every college in the country. And it’s not a memoir writ-
ten by a few graduates in which they describe their favorite dining halls
or professors. We’ve given you the facts you'll need to apply to the few
hundred best schools in the country. And enough information about
them—which we gathered from hundreds of counselors and admissions
officers, and tens of thousands of students to let you make a smart deci-
sion about going there.
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One note: we don't talk a lot about majors. This is because most high
school students really don't know what they want to major in—and the
ones who do almost always change their minds by the beginning of jun-
ior year. Choosing a school by the reputation of a single department is
often a terrible idea.

As complicated and difficult as the admissions process is, we think
you'll love college itself—especially at the schools listed in this book.

Good luck in your search.

—John Katzman
June 1995
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INTRODUCTION







How to Use
This Book

There was a void in the college guide market and we have filled it
with this book. No other book provides in-depth descriptions of schools
and in-depth statistics about admissions, financial aid, and student body
demographics. And, more important, no other college guide is based on
the input of so many students.

More than 56,000 students at the 309 colleges included in this book
participated in the survey. Except at some extremely small schools (un-
dergraduate enrollment below 1,000), we heard from at least 100 stu-
dents on every one of the campuses described between these covers.

On our survey, we asked students to answer seventy multiple-choice
questions on subjects ranging from the school’s administration to their
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social lives, and from the quality of food to the quality of teaching. We
asked them to tell us what other schools they had applied to. Finally, we
asked students for their comments.

The combination of the ratings and comments form the substance of
our articles about the schools. We wanted you to hear from as many of
your (potential) future classmates as possible, to get a real sense of how
happy they are: when they’re in their classrooms and in their campus
organizations; at their fraternity parties and at their student rallies; on
their way to get extra help from a professor or on their way into town to
blow off some steam; getting food from their meal plans; and getting the
financial aid packages that determine whether they’ll return for the fol-
lowing semester. The idea is, if you know about their responses in ad-
vance, you can figure out if you'd be happy at a school before you go
there.

We also received completed surveys from over fifty independent col-
lege counselors. We asked them to recommend schools in their regions
for inclusion in this book, and we used their recommendations to formu-
late our list of the nation’s best schools. We also asked for comments on
these schools’ academic departments, admissions and financial aid poli-
cies, and hospitality toward groups that fall into the “high risk” category
regarding marginalization—that is, minorities, and those with physical
and learning disabilities. The counselors’ comments on these subjects are
incorporated into the text of this book.

How did we get it done? The Princeton Review has offices in over
fifty American cities. Every year over 60,000 students enroll in our SAT
and graduate test preparation courses; those students are either on their
way to college or have just graduated. Some of our teachers attend the
schools featured in this book; others have recently graduated and still
live in the area; we even teach our courses on some of these campuses.
Because of this, we already had in place the kind of army necessary to get
a project this massive accomplished: all we had to do was mobilize it.
Although some campuses didn’t exactly welcome us with open arms,
none ultimately refused us access to their students. The students them-
selves were great, even at those schools where we showed up during
finals week. Their insightful comments are what’s most valuable about
this book.
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This book also contains several indexes. The first one, a compilation
of entertaining quotations from students across the country, is one we
just couldn’t resist including. The second lists the top and bottom schools
in various categories, based on the results of our student surveys. When
you look at the bottom schools in a category, please remember that every
school in this book is an excellent institution—that’s why it’s in a guide
to the best colleges. A third index lists the names and business addresses
of the independent college counselors who contributed to the creation of
this book.

Finally, there is an Index of Programs for Students with Learning
Disabilities which includes brief descriptions of the programs schools
offer and the phone number of the offices to contact for information. If
you are interested in programs for Learning Disabled students, we sug-
gest you call the numbers provided because these programs vary widely
from school to school.
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How THis Book Is ORGANIZED

Each of the colleges and universities listed in this book has its own
two-page spread. To make it easier to find information about the schools
of your choice, we’ve used the same format for every school. Look at the
sample pages below:
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Each spread has nine major components. First, at the very top of the
spread you will see the school’s address, telephone and fax numbers for
the admissions office, the telephone number for the financial aid office,
and the school’s internet web site and /or e-mail address. Second, there
are two “sidebars” (the narrow columns on the outside of each page,
which consist mainly of statistics) divided into the categories of Campus
Life, Academics, Admissions, and Financial Facts. Third, there are four
headings in the main body text or “write-up” called Students Speak Out,
Admissions, Financial Aid, and From the Admissions Office. Here’s
what each part contains: '
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The Sidebars

The sidebars contain various statistics culled either
from our own surveys, from questionnaires sent to the
schools, or from Wintergreen/Orchard House, Inc., a
major college research and database publishing organi-
zation.

Here are brief descriptions of each heading:

I Quality of Life Rating

How happy students are with their lives outside the classroom. This
rating is given on a scale of 60 to 100—kind of like your school
grades, with 60 being the lowest passing grade. This rating was de-
termined using the results from our surveys. We weighed several
factors, including students’ overall happiness, the beauty, safety, and
location of the campus, comfort of dorms, food quality, and ease in
dealing with the administration. Note that even if a school’s rating is
in the low 60s, it does not mean that the quality of life is horrible—
there are no “failing” schools in this book. A low ranking just means
that the school placed low compared with others in this book.

I Type of school
Whether the school is public or private.

I Affiliation
Any religion with which the school is affiliated.

I Environment
Whether the campus is located in an urban, suburban, or rural setting.

I FT undergrad enroliment

The number of undergraduates who attended the school full time.

Il All headings from % male/% female through # countries represented

The demographic breakdown of the full-time undergraduate student
body and what percent of the student body live on campus, belong to
Greek organizations, spend their weekends on campus, and finally,
the number of countries represented by the student body.

I What’'s Hot/What’s Not

Summarizes the results of our survey. The lists show what students
felt unusually strongly about, both positively and negatively, at their
schools (see the end of the introduction for a more detailed explana-
tion of items on the list).
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