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The Objective Behind Stores/Companies Erecting Signs ——

The reasons are various—to sell their name, to make their location
knoWn, to improve their image, to attract customers, to make their
line of business understood—but in the final analysis erecting
commercial signs should lead to increased sales and profits.
Today, signs that are designed, constructed, and installed based on
this intent flood the cities and stand in rivalry. Raising profits is a very
key issue for stores and companies. Signs are the easiest means of
attracting peoples’ attention, their direct visual appeal can be used
to great advantage, forming one of the most useful tools for
achieving business objectives. However, erecting signs without
sufficient attention to layout, design, and typography on the street
(believing they are innately eye-catching) can actually deflect
peoples’ attention and will probably not draw the anticipated
results. Erecting misguided signage will not achieve the sign’s
potential. In extreme cases, the store or company’s profits might
decrease, quite possibly endangering their business. Naturally,

a clear understanding of the objective behind the sign, the target
viewer, and the kind of appeal it is intended to have, must be first
ascertained. A sign that fulfils these criteria as well as the designers’
scruples becomes an outstanding sign. Bearing this in mind as you
travel the cities, you are bound to see signs brimming with
information. Cities are treasure droves of signage. This collection
represents a careful selection of the most superb signs among the
many, which we are certain will serve as an inspiring reference for
anybody working in any phase of signmaking.
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100% delictous'

h7zx & LA P52 Cafe & Restaurant CRANKS / London UK
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1. LA ;32 Restaurant VIAND/ New York USA
2. LZ ;52 Restaurant LE COLONIAL / New York USA
3. LA M52 Restaurant WOK - WOK / London UK

4. LR bS5 &/5— Restaurant & Bar EST/London UK
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1. LA b5 Restaurant AMALFI/ London UK
2. LA ;M52 Restaurant BLUES /London UK
3. LA b3 Restaurant LIDO /London UK

4. LR P52 Restaurant SOHO BATEMAN STREET / London UK

EERT



RESTAURANTS ER

NN

1. LA 32 Restaurant DIANE'S DOWNTOWN / New York USA

2.3. LX b5 4 Restaurant MATCH / New York USA
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Central Park

1. LZ FS5> Restaurant CENTRAL PARK / Frankfurt Germany

9 LR PS5 &/— Restaurant & Bar NoO / London UK
3. LA bS5 Restaurant THE NILE / New York USA
4. LZ M5 Restaurant BISTRO 1900 / Paris France

5. LZ 5 &/5— Restaurant & Bar CAFE MED / London UK



