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Introduction
What This Book Is

If you've been surfing the Web for a while, maybe even experimented with pub-
lishing a basic Web page or two, and are interested in learning the skills that
really make a Web site stand out, this book is for you. If you've ever been blown
away by a site and wondered, “How'd they do that?”, this book is definitely for
you. I've gone to the source, sat at the virtual feet of the Web wizards—the
Michaelangelos and Edisons of the Net world—and returned with the knowl-
edge you need to help make your Web site great.

This book is a collection of tips, techniques, shortcuts, secrets, and a few horror
stories gleaned from those Web wizards and supplemented by my own experi-
ence. A basic knowledge of and access to the Web (preferably through Netscape
Navigator on a Windows-based PC) and some basic software are all you need to
take advantage of this information. Everything else is provided in these pages

and the included CD-ROM.

What This Book is Not

If you are looking for a basic book on the Web, one that shows you things like
how to understand a URL, how to “surf,” and how to send email over the Net,
put this book back on the shelf. It’s not for you—yet. There are lots of other
great books out there that teach basic Web concepts, including the Explorer
series from the Coriolis Group. Get one of those and enjoy.

If you're wondering what the heck a “URL” is and, for some reason, you've
already bought this book, don’t panic. (And don’t return it; I need the money!)
Instead, just set it aside temporarily and spend some time experimenting
with the Web, checking things out, finding some great Web sites, and maybe
some that you don’t like very much, and trying your hand at some basic
HTML. Then, when you're bursting with eagerness to put up a really “kewl”
Web site of your own, take this book back out and prepare to produce some
powerful pages.

This book deals primarily, although far from exclusively, with HTML, the “lan-
guage” of the Web. You won’t find the absolute basics of HTML here, though.
First of all, it’s very simple to learn the basics on your own (really!), especially
with the HTML editors and add-ons available today. There are even programs
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and Web sites that will generate a basic Web page for you, such as the Web
Wizard shareware program that you can download from htep://
www.halcyon.com/ and the Create a Home Page site that you can find at http:/
/theinter-net/www/future21/createl.html. With these tools, you just answer a
few questions, and they take care of the tedious things like constructing basic
links and indicating headings.

This leads to the second reason why this book doesn’t spend time on the abso-
lute basics of Web-site building: I wanted to concentrate on the “wow” stuff
because it's more fun for me to research and write, and presumably more fun for
you to read and experiment with. My goal is to give you the tips and techniques
that will really impress your spouse, friends, and boss.

What’s on the CD-ROM

The CD-ROM is divided into four main directories: Samples, Libraries, Tools,
and Acrobat. The Samples directory contains subdirectories for each chapter.
Within each subdirectory are all the files needed to follow the examples in that
chapter—all the HTML files, graphics, sounds, CGI scripts, Java classes, etc.
This is done so that you can open a particular Web page locally from the CD-
ROM (using FilelOpen File in Browser from Netscape, for example) and have it
look pretty much like it does in the book.

The Libraries directory contains these subdirectories:

@ Graphics
@ Sounds

@ CGIs

@ Shockwave
@ Java

@ VRML

Some of the files in these directories are repeats of the ones in the Samples direc-
tories, gathered here by category for your convenience. Others are from examples
that didn’t make it into the book, but which you might find useful. Still others
are particularly cool examples of particular Web elements that were either do-
nated to me by the creator especially for this book or were acquired from the
public domain.



To the best of my knowledge, you can freely use everything in the Libraries
directories on your Web pages only, except those in a Shockwave directory. Also,
you cannot disassemble Java, Director, Shockwave, or VRML files that contain
images or sound that I didn’t create. (To see which ones these are, refer to the
particular chapters; anything that I didn’t create is credited to the author.) In
other words, these Java, Director, Shockwave, and VRML files need to stay whole
and intact. You can’t, for example, pull a particular graphic from one of the Pop
Rocket games to reuse because it is copyrighted by its creator. You do not have
the right to sell anything in the Libraries directories unless the creators specifi-
cally say you can (and none of them do, as far as I know).

The Tools directory contains the shareware and freeware programs and utilities
that help you perform the Web wizardry you'll learn in this book. Here are just
a few of the programs included in the Tools directories:

@ The GIF Construction Set, for making animated GIFs
@ GoldWave, a sound editor

@ The HTML Color Reference

@ Kenn Nesbitt's WebEdit, an HTML editor

@ Mailto Formatter

@ MapThis

@ Paintshop Pro, an all-purpose paint program

@ Programmer’s File Editor

@ WinZip

@ CuteFTP

For information on installation, usage, copyright, and registration, see the indi-
vidual programs. Also, if you like the shareware programs, please register them
according to their authors’ instructions.

Most of the files on the CD-ROM should be usable on any Windows-based
PC with the appropriate hardware. (For example, to play the audio files, you'll
need a sound card and speakers.) In fact, many of the files in the Samples and
Libraries directories should be usable on a Mac, too, if it’s equipped to handle
files in PC formats. The Acrobat directory contains an annotated gallery of cool
Web pages. Since black-and-white book pages don’t do justice to them, they're
presented as a .PDF file. The Tools directory contains the reader program you
need to view them.
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“How do you know this stuff?”

In the computer classes that I teach, people often ask, “How did you find out
about all this stuff?” or similarly, “How do you remember all this stuff?” The
answer is simply that it’s in my interest to know and remember computer “stuff.”
In other words, I get paid for doing that, just like other people get paid for
managing finances, administering to the sick, or operating heavy machinery.
The need to pay my bills provides a powerful incentive to continually expand
my knowledge base, and therefore my client base. So, I'm constantly combing
through technical books and journals, taking classes, talking to computer pro-
fessionals, and trying out new computer programs and procedures.

Computers—and specifically the Internet—might not be your livelihood, though.
Maybe you're in marketing and want to explore the use of the Web as a mar-
keting vehicle. Maybe you're a college student with some free time, free access

»1- Netscape - [The Spot]
Fie Edt View Go Bookmarks Options Diectory Window Help

Location: | http: //www.thespot.com/ N s - ) ) ;-]

Have you surfed The Spot? Millions of Web users have.
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to the Web, and the desire to express your views on the state of the world to
the world. Maybe you're an artist seeking a new artistic medium. Maybe you
are a computer professional who is suddenly confronted with the need to be
up-to-speed on all the latest Web wizardry, by a boss who wants a site up and
running yesterday.

Whatever your circumstances, as you surf the Web, it’s easy to be intimi-
dated by some of the creative, interesting, and downright amazing sites out
there today, such as The Spot, a world-famous Web site that chronicles the lives
of a group of Generation X’ers. You might find yourself thinking, “I could never
do that,” or, “It would take forever to build a site like that.”

Remember, though, that few of these super-cool sites existed as little as 18 months
ago, at least not in their present forms. Certainly, some of the people who put
these whiz-bang sites up are true computer geniuses, but many more are just a
little further along the learning curve than you. They just had a more pressing
need, a little sooner than you, to try their hands at some Web site wizardry. You
can get there, too, with some basic tools and some imagination. Plus, you can
benefit from the wisdom of the Web pioneers, which is gathered in this book.

I'm definitely not any kind of Web iiber-wizard, although I do happen to know
people who are. I'm just someone with the time and motivation to learn about
building Web sites, and the opportunity to pass this information along to you.
Take advantage of the pearls of Web wisdom that the people interviewed for this
book have so generously contributed. Use the tricks and shortcuts they reveal.
And let me know how it goes! You can email me at krema@coriolis.com. I look
forward to hearing from a whole new generation of Web-site wizards.



CONTENTS

INTROOUCTION X111

cbapter 1 LAYING A GOOO
FOUNOATION 1

DETERMINING YOUR AUDIENCE 3
DecipING WHAT You WANT TO SAY 5
SETTING THE RIGHT TONE 7
CREATING THE SITE SCHEMATIC 8

DESIGNING A PAGE PrOTOTYPE 11
PickiNG THE RigHT TooLs 13

THE WEB WIZARDS SPEAK:

BUDGETING TIME AND MONEY 14

WEB WIZARD'S TOUCHSTONES FOR SITE PLANNING 18

CbapTter 2 BACKGROUNDOS,
BUTTONS, BARS, ANO OTheRr

BITOAPS 19

ALL You NEeep o Know Asout GIF vs. JPEG 21
THE WizArDS SPEAK: CHOOSING YOUR TooLs 23
CHoosY WEB WI1zARDS CHOOSE
TRANSPARENT GIFs 26
INTERLACE 31
THE WizARDS SPEAK: THINKING LIKE A PRO 31
Repuck, Resize, REUsE 32

Vil



TN

{Vlll % CONITENITS

ADD SOME TEXT 32
MAKE BETTER USE OF THE <IMG SRC> TAG 34
SOURCES OF ART 37
THE Wi1zARDS SPEAK: SCANNER T1ps 38
WHOSE ART Is IT, ANYwWAY! 39
THE WizArDS SPEAK: USING A GRAPHIC ARTIST 40
BACKGROUNDS 42
“WHy DIDN’T I THINK OF THAT?”:
A SET OF SEAMLESS, UNIQUE BACKGROUNDS 46
CoPING WITH A “PROBLEM” TILE 49
TRIMMING SEAMS IN PHOTOSHOP 60
ButtoNs, BALLS, AND OTHER ICONS 60
“Why DIDN’T I THINK OF THAT?”: “FAKE” BUTTONS 61
VARYING THE STEPS 63
“WHy DIDN’T I THINK OF THAT?”:
THREE METHODS TO MAKE A 3D BALL 63
BARs 66
“WHy DIDN’T I THINK OF THAT?”:
A DISAPPEARING SPLASH SCREEN 67
ANIMATED GIFs 68
WEB WIZARD'S TOUCHSTONES FOR GRAPHICS 75

ChapPpTER 3 A £€YW WOROS
ABOUT WOROS 77

FINDING TExT TO FiLL YOUR SiTE 81
“WHy DIDN’T I THINK OF THAT?”:
INsTANT CONTENT 82
THE W1zARDS SPEAK:
MAKING TEXT-BASED S1TES WORK 83
CoLoR YOUR WORLDWIDE WEB SITE 96
THE WizARDS SPEAK: COLOR SCHEMES THAT WORK 99
CHeck Your CHolce oF CoLors 100
BewArE ofF <BLINK> 101
WEB WIZARD'S TOUCHSTONES FOR TEXT 102



CONTENTS

cbapter 4 TaABLes 103

TABLES THAT HOLD SPREADSHEET INFORMATION 105
VARYING THE STEPS 110
“Way DIDN’T I THINK OF THAT?”:
CHANGING A TABLE'S RULES 112
THE Wi1zARDS SPEAK: S1ZING TABLES 116
TABLES THAT CONTROL THE FLOwW OF TEXT 117
TABLES THAT HoLD NAVIGATIONAL BUTTONS 124
THE WI1ZARDS SPEAK:
TABLES VERSUS IMAGE MArs 128
“WHy DIDN'T I THINK OF THAT?”:
You MiGHT NoT NEED SpeCIAL TAGS AT ALL 136
CREATING AN IMITATION IMAGE MAP 143
WEB WI1ZARD'S TOUCHSTONES FOR TABLES 148

ChaApTER 5 1MAGE MAPS: YOU
CAN G€T There From
bere 149

TooLs FoR MAP MAKING 153
“WHy DIDN’T I THINK OF THAT?”:
TESTING FOR SERVER TYPE 158
THE W1zARDS SPEAK:
THE MAKING OF AN IMAGE Mar 160
WEB WIZARD'S TOUCHSTONES FOR IMAGE MAPS 174

Cbapter 6 CUSTOM
FRAMING 175

“Way DIDN’T [ THINK OF THAT?”:
VIEWING Two SiTES AT ONCE 179



—

THE W1ZARDS SPEAK:
PuTTING FRAMES IN THEIR PROPER PLACE 185

THE WIZARDS SPEAK:
UsING FRAMES FOR INTERACTIVE PAGES 199
WEB WIZARD'S TOUCHSTONES FOR FRAMES 204

ChapTER 7 A FORM £OR

E€EVERY LFUNCTION 205

OH, No—More CGI! 208
Form FORMATTING 209

“WHy DIDN’T I THINK OF THAT?”:

A ReAL, OLD-FASHIONED BuTTON BAR 221

CounNTING DowN THE HiTs 223

THE WizarDs Speak: CGI SECRETS 228

THE WizArDS SpEAK: REAL-LIFE CGI 238
WEB WIZARD'S TOUCHSTONES FOR FORMS 252

Chbapter 8 Tb€ SOUNO Of

ADUSIC...OR VOICES...OR
BARKING 253

THE WI1ZARDS SPEAK:
THE HiGHs AND Lows or Aubpio FORMATS 255
Your Aupio TooLkiT 259
THE WI1zARDS SPEAK:
SoME SoUND COPYRIGHT ADVICE 262
SAMPLING SIMPLE SOUNDS 264
“Wny DIDN’T I THINK OF THAT?”:
AUTOMATICALLY PLAYING A SounD CLip 269
WEB WIZARD'S TOUCHSTONES FOR SOUNDS 280



CONTENTS [:?_E_l E

wa——

ChapTER 9 €LeECTRILYING
sSbockwave 281

THE Wi1zARDS SPEAK: SHOCKWAVE AND/OR JAVA? 284
THE WI1ZARDS SPEAK:
SHOCKING SECRETS REVEALED 286
YOUR FIRST SHOCKWAVE MoVIE 290
“WHy DIDN'T I THINK OF THAT?”:
SurPORTING USERS WHO AREN’T SHOCKED 296
SoMe New Toys to PLay WitH 300
WEB WIZARD'S TOUCHSTONES FOR SHOCKWAVE 302

cbhapTer 10 Java: bOT, £resh,
ANO STRONG 303

THE THREE FLAVORS OF JAVA 3006
THE WizARDS SPEAK: JAVA’S
OVERFLOWING OPTIONS 309
A WEB SITE THAT DOES JAVASCRIPT TRICKS 324
THE WizARDS SpeaK: THE REAL THING 340
WEB WIZARD'S TOUCHSTONES FOR JAVA 348

cbapter 11 VRO®L pATs
PLACES 1IN CYBERSPACE 349

TooLs For VIRTUAL WORLDS 355
THE Wi1zARDS SpEAK: THE VIRTUAL 359
VIEwW FROM HERE 359

A WOoRLD 10 CALL YOUR OWN 362

WEB WizARD'S TOUCHSTONES FOR VRML 371



ij’
| X1l | CONTENTS

e

cbapter 12 T1Tbhe 1INS10€ WORO
ON INTRANETS 373

TvyPICAL TASKS FOR AN INTRANET 375
THE Wi1zARDS SPEAK: AN INTRANET FOR
A MEDIUM-S1ZED ORGANIZATION 378
THE Wi1zARDS SPEAK: INTRANETS
FOR LARGE ORGANIZATIONS 381
WEB WIZARD'S TOUCHSTONES FOR INTRANETS 384

APPENOLX 385

INO€EX 403



i A

GOOD
FOUNDATION



oSz, 75 258 #EPDFIE U7 M) . www. ertongbook. com



