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FOREWORD
The retail business, which is directly related to consumers, has naturally been
affected by the continuing worldwide economic recession, and, in order to survive,
retailers must become active and change by creating attractive shops.
American retail business is no exception and is placed in a severe situation. However,
American retailers still have the power to bring new types of businesses/operations
and shops into being one after another. A quarter in Manhattan called the "Big
Apple’’ in New York is doing particularly brisk business. So, | have collected data
on American retail shops centering around those in this quarter.
A look at the distribution of retail shops in New York shows that, broadly speaking,
brand shops and high-class shops are concentrated in areas such as Midtown centering
around 5th Street, and the Upper East Side which is a high class residential quarter,
while shops closely related to daily life and new-type shops are concentrated in
areas such as Soho, Greenwich Village and Noho. For the last few years, excessive
investment in real estate has been avoided and shop operation has entered into
a stable period. Thus, there has been an increasing tendency for shop operators to
open new shops in warehouse towns such as Soho, Noho and Tribeca where a large
amount of space can be secured at a reasonable cost.
Shop design concepts include many which, being conscious of America, seek themes
not merely in town life but also in the farm and country life of “‘good old America.”
Additionally, nature-oriented concepts pursuing ecology as a theme seem to have
taken root, centering around ‘‘safe for humanity,”” “does not destroy the environ-
ment,’ and ‘“does not adversely affect the future of humanity.”
As for the interior, original or creative ideas on space composition and display are
found here and there. For example, works of art or original fixtures are introduced
in a modestly decorated and simply designed interior space by utilizing the existing
structure, etc. In another example, the goods themselves are used as interior elements.
This book details 56 shops including new-type and high class shops, focusing on
shops in Soho, etc. which are closely related to the daily needs of life. All of them
have achieved success by drawing attention to a new-concept lineup and display of
goods and ‘shop design. Some of the loft-style shops are exactly the same in shape
and size, but totally differ in atmosphere due to differences in interior and display
space. Please enjoy the different image in this book. | would be more than pleased if
you refer to this book when making a shop plan, wishing to get hints on the lineup
and display of goods, etc., or utilize it as material for your design.
In closing, | would like to express my heart-felt thanks to the many people who have
kindly extended cooperation to me in making this book. My special thanks go to
the people at shops who warmly responded to my request for data collection,
Ms. Masako Ohno, a coordinator in New York, Mr. Hiroshi Tsujita of Graphic-sha
Publishing Co., Ltd., who has edited this book according to my plan, Mr. Minoru
Morita who has undertaken the layout, and many others concerned.
June 1994
Noriaki Mizoguchi
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@rctail shops in NEW YORK
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. JENSEN-LEWIS
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: ROMP
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. BIJAN

: PHAT FARM
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: GIANNI VERSACE

. IN WEAR MATINIQUE
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Give variety to the interior by display
shelves which combine wooden boxes in
various sizes
An interior goods shop which slectively
collects artistic items. Features curved
display shelves on the wall which combine
white wooden boxes in various sizes. These
shelves are used to partition the interior
space into the entrance side and roofed
window side which differ in appearance.
The basic interior design — flooring and
white wall — is accented with chains cross-
ing the ceiling.
A handwoven woolen cloth is also used
as a partition to separate the corner and
create a special atmosphere.
Area/2500 sq. ft Opened/March 1992
Design/Thomas Schlesser
<NIEDERMAIER>
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