PEARXFIFERZRR L
MB Al R i 0P

F1nanc1al Accounting
(NINETH EDITION)

% {445 F. #5425 (Robert F. Meigs)
5 A. M85 (Mary A. Meigs)

O3 - 454 (Mark Betiner)
R Eﬁﬁﬁ (Ray Whittington) /& @ hiaia

McGraw-Hill



MBA BB

M % 2 it

(EXH-% 9 M)

Financial Accounting

(NINETH EDITION)

T4 F. A& i
(Robert F. Meigs)

B A. HEEA
(Mary A. Meigs)
/E
I, 5%, A 44
(Mark Bettner)

F-REM
(Ray Whittington)

WM Tl B AR 4t



Robert F. Meigs, Mary A. Meigs, Mark Bettner, Ray Whittington: Financial Ac-

counting-9th ed.

Copyright © 1998 by The McGraw-Hill Company, Inc.All rights reserved. Jointly pub-

lished by China Machine Press/McGraw-Hill. This edition may be sold in the People’s Republic
of China only. This book cannot be re-exported and is not for sale outside the People’s Republic
of China.

RISBN 0071165495

A B ENAR B McGraw-Hill 22 ) 82 AUHUHR T olk th AR A 7E A B K Bl 5 PO 2 5% L R

KAT, REHWEFT, ABLUMEMT PR, BHETRAHFHEMEED .

B

WAL, RALF

AEBRNEFIES: EF: 01-98-0792

EBER®E (CIP) ¥iE

WEeit: BIM: EX/ (F) WHEH (Meigs, R. F.) %% . - #H&x . -1t
HUBK Toll i Akt , 1998.12

(MBA % ¥ i #041)

ISBN 7-111-06414-3

T. W .4 . MHSH- %X Mok IV .F234.4

FERA B $BE CIP BIEZFE (98) 5 14349 85

R AN DR (EREHEARE 225 HRBI4 100037)
RiEmE: T A

O A R @

B IR ERENRI T ENR - B 405 LR R AT B R AT

1998 4F 12 A% 1 JREE 1 IKENKY

787mmx 1092mm 1/16 +56.5 Efigk

E it 86.00 7T

JUMaZA 45, A sRIT, BT, BT, dmALRfTERE &



A& RITE

1EABRE T — LB Z e 44 S b, b EIEALT AT
B A I L5 5ol a5 AR SR SR, TRk
BRIt A B e oA TR IR I LT 5 EBKFAE
— A~k

A TRELLIRF RgcHhE ] . (S EPR Lo dEry B
W, HEFITEE, HLbk Tk AR — Lot 55 25 2 R 2
FBS T —H#H—i A ISR A, AR TIXE (i
RBTRERCEY . Hop Pk B 453 245 4 AT B br LB AT T
FAC R Zeht, KEbsr Z2xEITHEMR, BRIZE T ILIR.
Ve BB RMSh. ZhnEF. HiHAIRLE S A bheo Bdsz,
ERANHE,  E ] SR S50 24 F R SCIERERE

A T #5 b EIIMBAZC AR I —ES5SIMBA R S B4,
Gk SiE eI HE B . INE R EHFE & EILRR
RIS «EBR@EFAMBAZEY 5 KEBriEFHAMBAZG,
BeERpy INB2iE, L, e SOfndh EANRKY: TS
S AR TR, HEFEIERIAE (MBAEIE ALY .
CEBRBHAMBAZGRAY M T iAMBAR.LIREE, M4
= (MBAL RS S B L4 TMBA KA AN G & lk J5 18]
4 S IRFE R e IR ER, B A% 38 LR B APe s e HiE



ST EOENIEBEANA R TEEIBARRAE. &
ENBEEL I rdE, BAALTTY . SRIREEH 5HH. EE
Bl M5 5&MERE. Sit. TiE#H. BESHREFTR
F5. 6024 5F.

2 T REIEVERV R IRk, X B NAS R LAFESC IR AR Y
FER AR o S AT LAGBE S 5] 39 1 1 26 B8 SCRN HH Rt
IO RS, DAMELLIRE SR & sk BB RORS 23O, FF
TESE — I AR 25 2 05 487 B 2 B - S B A AR sh & .

B FEEFTALrtE S . BUARIRAIAE], 5 Brik e
"B A ZAL, TEIRE IR EEEFNE B, HIEH
e W e p s e, X s 3 T AR H AR AS Z NS
Hi. FROIEIRAEXE (HFRLFTEES0OEY IR,
RE A4 e T B FIMBAZCFE/K . HEzh b E RS Ik
ISI=R M s

AR Tl HH AR 4t
199848 A



B

Tl

29AT, FREIEAE T iR £ 57 #) 55 v (R IR S B L 2
ELEE R A PLE 228, X ATRE LS T WL
S5¥3kik. 454FE9H, S AA40004% 44 g B AR E
AR 5F A ZRFEFES], — KMV R TS LT
BRSGHIE N Qb ELT AR, FIRS I HHRiE L
P EERA AL anfal AT RS ERA+ (MBA) TiH,
AEIK ISR FEH X —{FT A& T i R E R
TrEHEmMt, S24EaTLAR T g B4 L5657
Bret B A [ 2% B S P ZE A [R] RE .

EiX B, MBARBIEIHEKIIPICE#IA T Z—. idi5
TE19844E I K, fEMEKRERIT AL BN TE T, ng
KREBFFFIRKF: . EEHIRKT. R KU R B 5e
KRR IR I EFZA A T BN R KRR 2 B UE
BTEHSHY. it BHY¥%UAETFHEERERAS
MBAREE. TEI19854EH K, IMNERAIZEIZNIXYE T 5504
IMMBAPRERE. 4, FRIFEARAEIE THXEMBARRES
Tk T E IR A 2 R B, it A
X LEIRFR Z R NTEBR R, X TMBARLLIR SiEMEIRLL
MR EEEIMEMX I SERE &AM Hb, Rk



A

BN R EIRPIZBFHENEFEMFER L SIRAMELR T XA
KAJIX B, 19884E), FRIBUINEE KT HIRKFLE B APt
&hE, A EBIEXMBARIREIEIFA 7. e, Fes
1| 26 FE A v B LN SR AE B B SR KF DI R JEFHE
J SRR AL AT 2, X ATMBARFE Z AIAINTERR R A T E
YIRS . A T EATHL T AR5 EIMBAZH HIETIGE. 4
AE6 ], FR B EEER AR AR S R T X EFELE
B2, R TAEZINEREDW “2FREHETIRIRE.

AL EN TS HEETE. £k, EFELtEE¥S
feradkik ™, sScfERsRAH Y. RGBT FEEE
AL, AmEABEISHBER S5HEt. B1E
MBAIZE |, EEIMARIT508rE 20T, RrolEh
2% E 4S5 PR A 2 (The American Assembly of Collegiate
School of Business, AACSB) FFZRiAHI3004s PR B =4BE,
Bege AR, DRARISITHAILH A S TR 5T iHkS
2 E, EACEARESH. EEEANEHEEEARUHTA O
e i dr, OB IAE 2Bk 5O L, ASHrib i E5ETHY
Peik, BFITEERIENIR S SRR TR RS DI ES Ak,
WA Bz e BRI BN . Filan, e hpEbe
RHAfaRb IR,  iZBeRUfEaT R CSEmmalkruscik”, HEIEem
HU%5FE 3 (general managers), F§HH “FRA1ZEXT L IGIS
ATEANAI SE R AT 100 TE b, BIAEAbA Tanfa 42 B 5 k(A
. s R 5 1A AN SR BUAT B3h i N B ORI R . [R]I,
FRAT 1L M S b SRS R A, LAME T fiRX B4 S N anfal £
Scirp R IR B 5anil, MiidE—2P &k R S5 sIR
IIERTE 54niH.” BRETER T #Be WP B SbehufEdy “&
HAA A TAE, AP ftiRs”, 0 “FEAEEET
SRR S, R B T e TP A B A e B R 5
FefE b & R S i BE 3R A I 2 ROV B EE b 3R 1T B T I 4
B, Y AT RS AT BOE AR GET EL A EE A Tk & A D T
HePE R e EE, R, X IEEAIRMTARPL.” 1a3aF]
HRFFE JEAE I B B M BE ST AE, R BT I A
WAEE b SRS b, UFgealaE & R BR L5,
Sk A PR AL TR I

M R pE G, 26 EF AN S E R H AR A
A T RTRIR: —ARALE R R b AR R B I e T A R
N Aok, R ARG b i 55 07 S & X .
A 1B R 2 HPIMBA, A& LI EAIMBA, @it



Vil

Sy AR L AL AR, (22 Bl DUJE kAl sl 3
LA 20 b B BRI A TE A TR, TR BRRENEI JH5
BN R . URLLE AR B AR A S LA
PN RO, HO5 R A AN LR B S Tl RO RN
R . HRRERTERE IR B TR R . R T 2 Al
Koo 2 [E 2 RS FRBE R R X RS B AR, ZnfAseF
BEbe . PHALICFHIILIE M R BE . IS ARZULIIN RS . BE
Ty IR PR e LA S AL T S A B e . Rk, &4
P A e AR FRAR I T A B S R ks T .

N B B MBAIRFR IS L0 BER R “fTEHAM KIS
BRI S5 BRI rh, $R i A BEAT R 5 e s M R 2 ORE 7
HT HH XS R A BEMB AR R IS LA B R “TARER 2 3R15 5 E
EATHIANIR, TRReWSITIST . BaafnthaaisgE, L
e BEARAVE AR BT 4 AT A RE.” RN, “MBATG H
BB A — AT LA B2 ST . SXRE, A RAS:
He 5 76 A e B2 HE |V A0 4 s i Dsk A T i 48 B SR b A
B b B AnHbVEH VAR . WiBEAS B AEBEMBA R R I 1HE
B <Xt H 25 KT BRI B TR B T
Ve R X — B SV H R . BFAE Bl B 2 BEMB AR F2
PR R “Lb s PR 1E A S PR RENS 7R S ER A BT
BT A S TR A 2 R 5 5 IR RE SR~

B X UEESAEE RS IFMBALRERRY, e, HIEUE
SLAE S T RAERIIZE SRS . Hik, B TR Hhs
FNEREE. Filan, SRS ELE R B ARk HoR PR AL 21 25
Aemidls, HohRG TR SR ERR . RNy, BEFRHE
2k BEE S TEEBR AR AN E &R T/E. Fik, i2%kEfE
AR Ed 55 5 mh i IR R A BT E . X,
22 et B SR IR AL, AN B B AR B R SRR
BB L AOURAR, THMA (kR B NI TE 4 1 B B 5 38 46 R s
R LTS . BT, E(E AR AL Tk AR,
T HEEEST S S BRI RTHY, Ak ST . SISRERh. QUHT.
DA R Al S BORF 55 R 2%

RIS TFINZS b, 5 ESF2EARYE A DRG0,
3L G R4y FoAZ IR Sk IR . IRRANE LI
e, I b R . R SIRLLR AT, AR BT
2 S LU RIS AE . 6 55 V4050 LA K AR B B o> b 5 ik
AERR . ERLDIR b, BoRBeiA LR T L. St
AR T . it WSS . WinEERs. SIEETEL. AT



Vil

. NDRIEEHE. RS A ILE P EIRE . 2458,
WA BN, ZHINEF RS E R FEEBE A IR B DR EkE
R L, RS RRE RS, JEBRREA LIRE T Hk, n
PR 375 (Managerial Economics ). 451t (Accounting).
45 %8 (Financial Management). Fglit (Taxation). % ¥H
F}% (Management Science). 5.8 &% (Information
Systems ). WiHEH (Marketing). HHIT A
(Organization Behavior). A 7% R4 # (Human Resource
Management). [EBip555 (International Business). #RE&E
FH (Strategic Management)’) Nz 2% 3457 # (Public Management)
., B AR AR ERREE FESBERIIRRIR . X T
B HH A B A R R ) R FR AN RERU 7S T 1L O UREASN,  HRTE
S A SRR TAET A, Gl Medhi it B FREEAR
th(Self Managed Track) 5% i f#ithk (Management Track).
B R PSR LT N 2205 E PR i . W55 S B st
SHE. [FREAR. PlERESANDFRFEER. sEdEs
ST IHEHSEENNTR. anRF A AR RMNITEL
A TEIRIETER T 0B, WIRTLCASEHE: A R B, T EAEw
KA E LA A B, W RTLGEESE AR, XA
Bithrh, BHARA BB, HIERBRE P 5% (Strategic
Management and Consulting ). 7= dn -5 KBS A& (Product
and Venture Development). 12 B AR 54k 28 #E(Information
Technology and Business Transformation). 4:&l T f£(Financial
Engineering). W 3545 ¥ (Financial Management)4 V& Beis]
iz fE(Manufacturing and Operations). XFPIEIHTHAESEHARE
MEIRFRRAEZE, YIscRMLEIHEE, HEMFa BRI
SURAITESR, [FE¥EREAES AR TIEP BRI EAH
TS MG,

E TR 2T Sk, BRI AT ERZ
. FEIRRIE L, 2R TSR EHFHESTASH
T RODIRIIHIE S RN, 2t ZAEMER, MBAEBLLIRAY
bt EL B E BrErIdsk. 48R, ERE LA
—H5e3 ., BEEMBABCENIRARIE, —LEBEERRe
EET A AR b, 3FE—25RE A BRI X ISR
H gk, WERIFIEL WG, DEEFHEESHSE
BRIL VAL . XTI R TRk, A
A E L] MERIRE L AR5 . XA
RORHIFEE HH T B SRSk, 1 B oA o it iR HH BT



IX

ok, B BT AT LR T A P BRI R —.

b T iR TR A ER Ll 1A Y R TR UL N R R B R R 15
i, fErhE AR TR AR E -, PUAR TolkH
BREEHE T 3 SORR S KMBA LIRS S Bkt y, Uk 3 F
BrhZe, HESMMBAR L EE EHI AT, EXEMN
Forb, FRAVKE O ERE TALEIEL T, RIS E 541,
L WS SRR . &b, AT aELL N R o5
Bt 7 AT IR SORR okt ,  TSE X | PN 4% 5 B 2 B R T
YA ER L A R . RIRE, AE T MBARA T
FAFER A By . BT AR ARt nT LUGE i FR e 511
LRSI, B3R A b =k,

ae gk fESE S PE S RIGS BB VS 5000, R EEINE R
FEHNTERISCILIEEZE . IEANRIAE R E, 1§ 5 s ETEER
etk Siit, RELH PG B E, i b B e L AR,
B N FE RSB AR B AR, AT A B H v [ Sofk 5P 5 e
HI2E5e. AttzowLisk, FREMIRSy F— EEIZE 5Kk
P S, HEWSER . EAaE N, RS EE
SRR, RSB, R AR ik, =R
M. SR, HA Y. BARREMRKENSC, E
B A AD Hofth B MRS BRFR Ax S5 5 k. A, A WA FF,
EARE CRKRIISCE, B BER b RIRNE S S
Fik. EEEESIPESFH, WA R ES]—L fER
i, MFEEE R 5k, RIJTEEES, SU0lE 53]
B MRS A S . AR, FRMIFIVAVE 5
TP HICE, A T E A FR b HES) b E A R S
BHIE, (EdEdh EAO R OcR, WIS Al HREE-% 2, Wik ELIE
e “LIFRA . MR, BhAdREE. Bk —x.

5,5;= V{\Q RS

FEAR K F FIEFHIR
FEARKXFILHERZFRREK
ASEMBAKFIHHEFEREER
19985F % #_-F b



WELCOME

We know that you may be tempted to skip over the
introduction to this textbook. But you really will
do better in this course if you understand the orga-
nization and features of the book, as well as the
goals of its authors. So, please — take about 15
minutes and read the following Note to Students. If
you don't want to read the Note to Instructors, well
— that’s OK.

NOTE TO STUDENTS

We hope that you will see this first accounting
course as an opportunity to learn about the worlds
of business and personal finance. More important-
ly, when you've completed the course, we hope you
will view it as having been a very worthwhile expe-
rience.

Let us share with you our thoughts on this
course. A first accounting course introduces you
only briefly to actual accounting practices and
techniques. The real focus of the course is what
accounting information means — and how this
information is used by decision makers.

Today, everyone needs a basic understanding of
accounting information, not just those of you plan-
ning careers in business. You will work with
accounting information in any career and use it in
managing your personal financial activities. Using
accounting information is simply a part of every-
day life.

OuR APPROACH

Our goals in this text are to develop your abilities to
understand accounting information and to use this
information in making economic decisions.

To understand accounting information, you
must also understand the economic activities that
the information describes. In this book, we focus
primarily upon business activities. However, most
of the accounting concepts we discuss also apply to
the economic activities of individuals, government,
and non-profit organizations.

The purpose of accounting is to provide infor-
mation useful to economic decision makers.
Throughout the course, we will cast you in many

decision-making roles - from “starving student” to
corporate executive. Simply stated, the key to using
accounting effectively is practice.

If you like, we will also show you how to use the
Internet as both a learning aid and a research tool.
You do not need access to the Internet to use this
textbook or learn about accounting. But if you do
have access to the Net, we can make your study of
accounting more interesting. (Please read
Exploring the Internet on the inside of our front
cover.)

ELEMENTS OF THIs TEXTBOOK

This ninth edition is accompanied by a wide variety
of in-text learning aids. Understanding their pur-
pose should help you use them to greater advan-
tage.

Chapter Introductions and Learning Objectives
Each chapter starts with a photograph and caption,
which sometimes does not seem to have much to
do with accounting. They are intended to illustrate
a major theme of the chapter in a non-technical
way, but one that you will remember.

Each chapter also includes a short set of learn-
ing objectives, which are integrated with the text
discussions, chapter summaries, and assignment
materials. These objectives identify the main
points in each chapter and may help you study for
exams. But don't limit yourself to meeting these
objectives. Strive to broaden your knowledge!

Case in Point

Our Case in Point sections describe actual business
events illustrating key accounting concepts. These
cases have two goals. The first is to illustrate
accounting concepts using “real world” examples.
The second is to illustrate these concepts in a man-
ner that you will remember.

*Supplemental Topics and Appendixes

Several chapters are accompanied by *Supplemental
Topic sections. We encourage you to always read
these *Supplemental Topic sections - they will
enhance your understanding of the Chapter.
However, your instructor will decide whether these

= XXI



XXIlI m Welcome

topics are of sufficient general interest for inclusion
in class discussions, homework assignments, and
examinations.

In contrast to the *Supplemental Topics, our
eight Appendixes provide self-contained coverage
of specialized topics. Your instructor may assign
specific appendixes, but we invite you to explore
the others on your own.

Net Connections

Each chapter concludes with a section entitled Net
Connections. These sections identify interesting
sites on the Internet which may enhance your
understanding of the chapter. We strongly encour-
age you to visit a few of these websites — even if
your instructor does not make this a course require-
ment. (The inside of our back cover contains an
Internet Directory with the addresses of all netsites
referenced in the text. You can also reach these
sites quickly by using the Links feature on our
home page.)

End-of-Chapter Reviews

Each chapter is followed by a number of learning
aids designed to help you study more efficiently.
They include a Summary of Learning Obijectives, a
glossary of Key Terms, Self-Test ;{Questions, a
Demonstration Problem, and our Comments on
the In-Text Cases.

Assignment Materials

One of the distinctive features of this ninth edition
is the nature and variety of its assignment material.
These assignments not only illustrate basic account-
ing concepts, they also provide you with opportu-
nites to develop your analytical, communication,
and interpersonal skills. We have increased our
emphasis on these “success skills,” because they are
of such importance in today’s business world.

Many of our assignments are based upon the
operations of well-known companies, such as Toys
“R” Us, Hershey Foods, and Microsoft. Many oth-
ers are based on smaller companies which are less
well-known, but just as “real.” A special index at
the back of the text identifies all of our references to
real companies.

We have greatly increased the number of
assignments well-suited to group and/or classroom
discussions. We find that students can learn much
from one another. This concept, often called “col-
laborative learning,” really works!

There are six basic categories of assignments (1)
Discussion Questions, (2) Exercises, (3) Problems,
(4) Cases, (S) Internet Assignments, and (6)
Comprehensive Problems.

Discussion Questions call for short, written
answers. Merely reading over them may prove an
effective way for you to evaluate your understand-
ing of a chapter.

Exercises are short assignments, usually focus-
ing on a single concept. They are designed to illus-
trate those concepts quickly and clearly. You also
may find them similar to the types of exercises your
instructor uses on exams.

Problems are longer than the Exercises and
usually address several different concepts. Every
problem also has an “analytical element,” requiring
you to explain or interpret the information you
develop, or use that information in a business deci-
sion.

A package of partially completed Accounting
Work Sheets supporting all Problems in the text is
available through your bookstore. You can also
download selected working papers at no charge
from our home page.

Cases are intended primarily to develop your
analytical and communication skills. These assign-
ments readily lend themselves to group analysis
and classroom discussions. Read a few just for fun;
they present “accounting” from a different and
challenging perspective.

Internet Assignments invite you to use the
Net for both learning and research. (Just try not to
spend too much time on the Net.) One Internet
Assignment appears at the end of each chapter, and
several others are available in Appendix B. As we
find good new Internet Assignments, we will post
them on CyberLab (our home page).

Comprehensive Problems tie together con-
cepts presented over a span of chapters. The text
includes four of these problems, ranging in length
from S0-minute assignments to several hour pro-
jects. (The Accounting Work Sheets supplement
supports all of our Comprehensive Problems and
may save you considerable time.)

A Checklist of Key Figures for all Problems
and Comprehensive Problems appears at the end of
this text. The purpose of these figures is to let you
know if your solution is “on track,” and to assist
you in locating errors.

Icons
Many assignments have special characteristics
which are indicated by icons appearing in the left
margin. For example, we have many assignments
designed to show how computer software is used in
accounting. A circle-and-arrow icon indicates
assignments well-suited to our general ledger
@ software (GLAS). A stack-of-paper marks



those assignments best suited to our g
spreadsheet software (SPATS). —/

Our icon of a graduating student in a cap and
' gown identifies assignments which relate

accounting information to the daily lives of
students. The group icon indicates those
assignments which best lend themselves to .
group discussions — or a sharing of the
work. A scales-of-justice logo identifies
assignments raising ethical issues.
ﬁ A magnifying glass indicates the need for

research beyond the chapters you have
already read. Sometimes this research can be done
within the textbook, or on the Internet. But on a
few occasions, these assignments send you out into
the business community. In short, we just back off.
These assignments put the responsibility for learn-
ing directly on your shoulders.

Our world-wide-web logo identifies assign-
- ments which require access to the Internet.

Because of limited computer resources, many
instructors do not assign these problems. But if you
have access to the Net, we urge you to visit these
sites on your own. Don’t limit your learning expe-
rience to the course requirements!

When assignments are based upon the opera-

tions of a real business organization, the company's
name appears in bold blue type.

OUR Use ofF COLOR

We often use color to assist you in interpreting illus-
trations and in conveniently locating elements of
the text. For example, red is used for emphasis -
for major chapter headings and to highlight key
elements in some illustrations. We also use color to
distinguish between accounting records and finan-
cial statements - accounting records are shaded or
outlined in greem, and financial statements in
blue.

In most diagrams depicting a sequential flow of
information, inputs appear in red, processes or
actions in green, and output in blue.

These uses of color are summarized below:

Welcome B XXII

SUPPLEMENTARY MATERIALS FOR You

We have developed several supplementary materi-
als to make your study of accounting easier and
more efficient. Some are available at no charge.

CyberLab
Our favorite supplement is CyberLab, our home page
on the Internet. As we've said, you don’t need the
Net to use this book effectively. But for those of you
with access to the Net, we invite you to visit us at:
http://www.magpie.org/cyberlab
CyberLab offers recent accounting and business
news, links to netsites referenced in the text, self-
test materials, new Internet Assignments, and e-
mail links to the authors. And we plan to expand
this site in the future. If you have any suggestions,
visit CyberLab’s Communications Room and let us
know.

Study Guide

The Study Guide offers immediate feedback to
assist you in evaluating your progress and preparing
for examinations. It includes a summary of the key
points in each chapter, and a wealth of self-test
material, including solutions. As an additional
study-aid, we explain in detail the reasoning
behind the answers to each true-false and multiple
choice question.

Accounting Work Sheets

This soft-cover booklet provides the appropriate
type of columnar paper for each Problem and
Comprehensive Problem in the textbook. In addi-
tion, problem headings and “given” data have been
filled in to save you time. (Partially completed
working papers are not provided for Discussion
Questions, Exercises, Cases, or Internet
Assignments. These assignments may be answered
on ordinary notebook paper or by using a word
PIOCesSOr.)

Problem-Solving Software

For those of you who want to see how accounting
tasks are performed by computer, we offer two soft-
ware packages. GLAS is our general ledger soft-
ware. Its primary function is solving “accounting

How We Use Color

wi fiowcharts Input Data
and elsewhere Chapter headings
in the text: and for emphasis in
illustrations

Processes

Accounting records

Output

Financial statements,
Internet address, and
names of real companies
used in assignment
materials
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© cycle” problems quickly, by automating the
* mechanical tasks. SPATS is our spreadsheet soft-
ware. You can apply spreadsheet software to almost
any accounting problem, but SPATS has special
templates for quickly working those assignments
which bear the “stack-of-paper” logo..

GLAS and SPATS are available in a Windows for-
mat. SPATS also requires Excel for Windows®.

SOME GUIDELINES FOR CONDUCTING
INTERVIEWS

Several of our Cases call for you — or a member of
your study group — to interview people in the busi-
ness community. We ask you to appreciate that
business people granting these interviews are
donating their time for your benefit. For this rea-
son, we ask that you observe a few basic guidelines:

® Please make an appointment for the interview,

don't just walk in expecting to talk to someone.
And be on time — recognize that time is a very
valuable commaodity in the business world.

Dress appropriately and conduct yourself in a
business-like manner.

® Learn the name of the person you will be inter-
viewing, including the correct spelling and pro-
nunciation, and his or her position within the
organization.

‘Write down in advance the questions you plan to
ask.

Take notes during the interview. You should never
attempt to quote the person's statements from
memory.

Realize that business people may not want certain
information about their business "spread around
town." Tell them in advance that the general con-
tent of the interview will be discussed within your
study group and, perhaps, in your classroom.
Respect any requests that specific comments be
kept "off-the-record."

NOTE TO INSTRUCTORS
We will now shift gears and speak primarily to
instructors. Many of you may be familiar with one
or more of our past editions. This ninth edition
retains the same basic structure, although it has
fewer chapters. But in many ways we are changing
our approach to the first accounting course.
Basically, we have tried to achieve three goals in
this revision. These are to make the text more (1) stu-
dent-oriented, (2) contemporary, and (3) flexible.
(Actually, we find these goals to be highly interrelated.)

WHAT PO WE MEAN BY MORE
“STUDENT-ORIENTED"?

Two things: more relevant to students’ needs; and
more interesting, thereby motivating students to
make the most of this learning opportunity.

Today, most careers do not center around the
preparation of accounting information. (Even for
CPAs, preparation work is limited in large part to
tax returns.) But every student will be a life-long
user of accounting information. In each of our last
three editions, we have increased our emphasis on
the interpretation and use of accounting informa-
tion. We now are “where we want to be;” this is
the balance we have striven for 9 years to achieve.

The new example used throughout our first
four chapters now begins with a business plan.
Then, as accounting information is developed, the
actual results are evaluated in light of manage-
ment'’s expectations. Our new Chapters 1 through
4 illustrate much more than the accounting cycle;
they now show how accounting information is
used in the processes of planning and control.

Every Problem and almost every Exercise now
contain an “analytical element,” asking students to
interpret the information they are working with,
or to use it in some form of business decision.

Now, let us address the topic of making this
course more interesting. Our approach is to
involve students more directly in the learning
process. We challenge them to express their views,
rather than merely read and remember ours.
Features aimed at achieving this goal include the
interactive YOUR TURN cases in every chapter, the
“analytical elements” in our assignment material,
and our Internet features.

Our Net features encourage students to explore
interesting, accounting-related netsites on their own.
And we try to make this very easy. For example, we
not only provide the addresses of these sites, but our
home page can transport them there with one click of
abutton. No instructor assistance should be required
for students to use our Internet features.

We have always believed the first accounting
course can be of great value to every student. But we
want more - we want it to be their favorite course.

A CONTEMPORARY COURSE

Any course is both more relevant and more inter-
esting if it is up-to-date. We have iried to make this
text contemporary in all respects — from our
examples, to our topical coverage, to our assign-
ment material.



Our most contemporary features, of course, are
provided by the Internet. Students who use our
various Net features will be learning in an environ-
ment more current than any printed text - includ-
ing ours.

FLEXIBLE TEXT

We cannot tell local instructors what is best for
their students. Instead, we have tried to make this
ninth edition as flexible as possible. That’s why it’s
shorter - 14 chapters - with more topics left to the
instructor’s discretion in the form of appendixes.
That’s why we provide such a diversity of assign-
ment material, and why the Internet materials are
entirely optional.

Of course this textbook is supported by a wide
variety of teaching aids — Solutions Manual, Test
Banks (print and electronic versions), Instructor’s
Guide, Achievement Tests, Overhead Transparen-
cies, a Power-Point Classroom Displays, Videos,
and more. For a complete description of these
items, and a chapter-by-chapter discussion of the
changes in the text, please see the To the Instructor
section of our Solutions Manual.

CONTRIBUTIONS BY OTHERS

We want to express our sincere thanks to the many

users of preceding editions who have offered help-

ful suggestions for this revision. Especially helpful

was the advice of:

C. Richard Aldridege, Western Kentucky University

Scott N. Cairns, Shippensburg University

Alan Cherry, Loyola Marymount University

James W. Damitio, Central Michigan University

David L. Davis, Tallahassee Community College

Roger Doerr, Hastings College

Edwin R. Etter, Syracuse University

Elizabeth Hawes, Keene State College

Julie Head, Indiana University

Charles A. Konkof, University of Wisconsin-
Milwaukee

David ]. Marcinko, SUNY at Albany

Jan Mardon, Green River Community College

Penny Marquette, University of Akron

Nancy L. Saltz, Lynchburg College

Nancy Schneider, Lynchburg College

W. Richard Sherman, Saint Joseph's University

Lieutenant Colonel Henry C. Smith, III, Virginia
Military Institute

Teresa D. Thamer, Embry-Riddle Aeronautical
University
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Sterling Wetzel, Oklahoma State University
Jeffrey A. Wong, Golden Gate University

We also want to acknowledge the following
individuals, each of whom has authored supple-
ments which accompany the text: David J.
Marcinko of SUNY Albany, Douglas Cloud of
Pepperdine University, Jack Terry of ComSource
Associates, and Leland Mansuetti and Keith
Weidkamp, both of Sierra College

Our special thanks go to Professors James M.
Emig of Villanova University and Nancy Schneider
of Lynchburg College for assisting us with detailed
reviews of our assignment material.

We appreciate the expert attention given to this
project by the staff of Irwin/McGraw-Hill, especial-
ly Alan Sachs, Jeff Shelstad, Michelle Lyon, Rich
DeVitto, Kelly Lee, Francis Owens, Heather Woods,
and Kezia Pearlman.

The assistance of Margot Berg and Jacquie
Commanday was invaluable in the preparation of the
manuscript for many of the supplementary materials.

Finally, we wish to acknowledge the innumer-
able contributions of Walter B. Meigs, Professor
Emeritus, University of Southern California.
Professor Meigs is the founding author of this text-
book and has participated in all of the preceding
editions. Although he is now retired, his philoso-
phy, perspective, and unique authorship skills
remain apparent throughout the text.

A CLOSING COMMENT ...

We appreciate having the opportunity of address-
ing all of you - students and instructors alike. It is
a privilege to share our views with those who will
shape the future of accounting and the business
world.

The writing of this text has taught us much.
We have had to challenge, research, verify, and
rethink much of what we thought we already knew.
We also have been introduced to the wealth of use-
ful information now emerging on the Internet. We
hope the experiences of this accounting course -
whether you approach it as a student or instructor
- will prove as rewarding to you.

Sincerely,
Robert F. Meigs
Mary A. Meigs
Mark S. Bettner

Ray Whittington
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