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%a type of industry %358

F (1257 U7, #Eetc)
/v_.' A shelter

B (h7z. LAbMTetc)
food

R K (7rvvar. 77y aietc)
fashion

A ZOM (EBKR. TFNEBFet)

§ others * limited sales

promotion tool

PRERR{E

Yopen or renewal date F—7H. U= a1—7JVH « A% (30pen * Renewal BD
PREBRFE{RE Y —ILD &I
BEREEROLEL L

brand name or

shop name - s s = ;
G52 K&or i - g ] e R Open DM
vavT& e ok w- i
2001.3.renewal : & 7 - ) & POST CARD
EDWARD'S ' R
SKILL STORE

Fashion Designer
Hirokazu Ohara
(THE NINE HEADS)
Tomoko Otsubo
(THE GABRIEL CHELSEA)

2001. 3/10 (Sat)

* creative staff
ARy T4
LTy MEROFE

Laforet HARAJUKU

RENEWAL OPEN!!

—TNA-T &
EL CHELSEA
MREBEHLET.

* Kk k Kk Kk * Kk Kk Kk *

EDWARD'S SKILL STORE
5F LAFORET HARAJUKU
1-11-6 JINGUMAE SHIBUYA-KU TOKYO 150-0001
PHONE 03-3479-0333 http://wwvs.b-a-t.to
OPEN 11:00~20:00

R va R, 1k
fiREOEmMmICLY
9

TA)VHDHEREFERKEEDES32207 7 F, [THE NINE HEADS] & [THE B.A.T. direct management stores that include the
GABRIEL CHELSEA] N A - ZBATEEE, BB T/N—FE@EY 3 v TORERKRIC. &Y CHELSEA brands, which bring to mind the good
—IWHBORNET—IWETFHA o 2E T TV, dark and cool designs, much like the interior of b

% concept of brand or shop. creative concept
on limited sales promotion tool .

YavTorZZ>KOAE Tk,

REBCOVWTODZ2VIA T« 7ALET
XX POHFIS., EEIETWAELEZELE

HKABICIBH LU TVIRIEY — b, ER. EFAMEFE. TXT2001F4ARAEDHERICHE DV ETOTITHRL EEL,
HABICEHEBMINbEL - AREE. BHSHOBIEL -3ESRWETT,

# All in store-related information, including photography, promotional items, products, store name, and address are
accurate as of April 2001.

% All in names of company and product are registered trademark of each printed companies.
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And A
aoyama

Shop Producer
Ramdane Touhami
Masamichi Katayama
Art Director
Ramdane Touhami
Graphic Designer
Yorgo Tloupas
Geoff Mcfetridge

Open Invitation
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CEBRTBS VAL hy—NI k. OIFYA IS [crash] O7—FTF 1L 72—
SATF4NEDR. YayTaALET D ‘Fa—TF EF-IHIT-DRILILEDL
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CDXME. FHAUBELE, BREOANF+—ERETET I~

FEREHAT ST 4w P ERRE L, AT T KTR, SHEEFI)IA2—ICEMEFV
P, FrehdS5 74y 7R ERELTVCTE
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Brand that communicates the latest culture, including CDs, magazines, and design books
centered on fashion. A conceptual ad tool was created with great effort placed on the graphics
due to the desire have the brand concept be understood from the tool as well. The art director
at the time the store opened was Ramdane Touhami, who works in Paris, and the logo was
designed by Yorgo Tloupas, the art director of the magazine “Crash.” The two completed
innovative graphics that centered on cubes, the store’s concept, and the theme color black.
Future plans call for young creators to be hired to continually propose new graphics for the

brand.
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2001.3.renewal
crow's nest
HARAJUKU

Brand Director
Hiroyuki Akita

Fzﬁlhion ll()_e::( g'ner ‘
royuki Akita
ShopvProducer CPOW S ne St

Yoshinobu Kawashima

Open Novelty

S

BRTBE HIAOH . WMEAETR WMEOYI MEKORKRYAE 8K, £/70
FRBE LETLE—T59L FHEROF I A b 2L THRADEE BBTERRMY - S
EERPOITHES AISAD L
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2001.4.0pen

THE DARK
GALLERY

THE LAD MUSICIAN
OSAKA

Open DM @

Shop Producer
Koji Tamura
Interior Designer
Shin Ohori
Lighting Designer
Masao Nihei
Art Director
Yuichi Kuroda

Graphic Designer
Sanemasa Mushakoji
(Chérubim)
Graphic Designer (@)
UKAWA NAOHIRO&
THE LAD MUSICIAN

e - HIROMA £d b7 MoLAELIZEy 2 XF 52 K [THE LAD MUSICIAN] (Zff
Banf AIILRT7OF1—ADF v I ) —AN—2Z, BIETI ‘Fashion,Music, Visual Art’
OUORF—IN—, T—F 4 XA FDOVWHEBZBRICHMEN TELD . TRTOFERTL*
T BENID RIRE

Q X7y h—ELTHEHTESDM

©®. [THE LAD MUSICIAN] ®3aL 223 VMG EFHFAFEREENDITRL- T v
Vit Fvay 7OHORERESR, BrEL 7 ~L3smm7 1 L LPBARTy MIA-T
w3

wnmii

A crow's nest is the lookout platform at the top of ship's mast. An underground fashion taste
with monochromatic tones and foresightedness for the times was incorporated into the store's
name and logo design.
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Gallery space established along with THE LAD MU SICIAN, a unisex brand based on the
concept of fusing music and fashion. It aims to be a crossover for fashion, music, visuals, and
art. All of the gallery's fixtures can be flexibly moved to respond to all manner of demands from
artists.
@. Direct mail that can also be used as a sticker.
©. The T-shirts designed in collaboration with Naohiro Ukawa, the producer of “THE LAD
MUSICIAN" video collection, are only sold at the gallery's shop. The 35-mm shots that he
selects are placed on the chest pocket.



-_-__..-...........---------ii-’

Crow 'S nest crow's nest,

" AL g, 1

209

N e Em - - ' HE .| . -1

Open Product @

!I'.I."'.‘U“l}l s ".l-'“'ﬂ J



E----------------------------i-’

crow's nest

i iy
ﬂ- - [ BN BN ; : : : : ‘ i - . - o jl

d4 444
A A dd
A A dd
A4 444
A4 444
A4 444
A a4
& &S

‘Illllhl“\l”f\ wll!l‘IIIIH %



S p— o = B S— “"E EHE EEEER -ﬂ

askagirafe | : 33 i '

N
2001.3.0pen -
Saom the croud,
ask a
gipa"e \omelliing oreginad “
Suom up beie. (a3 Ao 'i
$hqp Producer Kata ;.
Uichi Yamamoto = —
Art Director
Uichi Yamamoto )’ 3
Graphic Designer 1 :
Hoshino Tsuji {
Open DM e =
GRAND OPEN l
2001.3.16 FRI N T
askadirarre ‘
7‘\‘)1;;’?;1;‘ K;r‘d(,‘ﬁl‘\‘l‘l;;‘(\l’m EVENT ;
LGUNAGE»leS a1 3F BAR VISION FRO TP U520
y ‘.‘H'“IllxI“'H ‘?ﬁ
‘BROBE' »7—%, N bLDTFXFARANREEY FEAT—E. Ty K777 The theme is a modern diner. A nostalgic yet new space was created by harmonizing
y I EBIAHEIEMERMEI LI LT EHLIEHLEEBRLZZMICL L PANTONE Textiles and vivid colors with warm materials such as wood and fabric. The shop's
‘giraffe=%1)>" #O03v—I7RY—ILIBBEH. REMNCH a3 v TRETE—ILLE name was visually promoted by incorporating a giraffe in the logo mark and ad tool.
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2001.3.0pen
Justin Davis

Shop Producer
Masakatsu Tsumura

!

DER

Open Novelty @

| SRy v SES Py T =

i 1

R RTFA L TAER ERSLEVMOEER, YaITU—, FLTY-NIIHEBPI The first directly operated shop in Japan to carry Justin Davis products. The extensive use of
UOREDEF— 7/ 230D, RKEATHZ 7Y M F—HREEEFIECEEAERNT crowns and lily crests in the jewelry and ad tools is due to the fact that the American designer
w3728 has an intense attraction towards the British royalty system.

Q F—TUEO/NLVT . EBERBRDI7Z7VR) T ETTANTIIHRE, T4 ©. The novelty item for the shop's opening was a crown-shaped ring, a consistent seller, placed
TIRLTLTLEDBD on a teddy bear as if it were a tiara.

O -1—TJ5FEE#ML. THAF—BEPEH, ILHPEEY b—IlZ2—0OF ©. The designer himself appeared in support of the new brand. A red gradation was laid down

YIEA AT LEERICADE., FDITSF—2 a3 EBLE, to match the new royal-look of the shop interior under the motto of elegance.
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Bang
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Olufsen
Osaka
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COME AND EXPERIENCE...

...A LIFE LESS ORDINARY

BANG & OLUFSEN

Shop Producer Open DM
Bang&0lufsen P °
Art Director

Bang&0lufsen

BANG & OLUFSEN BANG & OLUFSEN

~— R 1

DUTNETHA D EBENEERLAEFV S LA —F AR TS K, ERT 1+ AT L Brand of original audio products that emphasize simple design and operability. The in-store
1EDAFLIEICHUTVEDOL, RBCRETHEHTIBOTREEETE LIV displays are divided by system so that customers can image what it would be like use them in

2R 5

Q75 FEMBNG I 719 %A —F=LFRICTLLY., TRKDT T2 KA A—J %1%

50D, Fiva v INOHFROBES 3D EY

their own home.
©. Graphics for advertising the brand were arranged for the opening. The aim was to arouse a
sense of expectation for the new shop while maintaining the original brand image.
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2001.3.0pen
BARROW
GANG

Fashion Designer
Yoko Hayami
Michiru Nagahama
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Open Novelty @

GANG

el

BUODEATNC LA 77— H V27 NERETDZ 7703770 K, "ROFHEDF Fashion brand that offers so called * funny casual” styles that are devoted to having fun. Their
S5LAVWShBEERE 2Ty b—CT3REHAS

Q Pa3avTADEAEICHEIPNTVWEITIAMNEEZDEET 1Ly boRODY 3 E

STy TESUE

motto is “Everyday clothing that girls can wear in a feminine manner.”
@. The cotton shopping bags were created using the exact same illustrations that were drawn
on the store's interior walls.



f’i’i---n@

I B | m N W N . W

Bang & Olufsen Osaka

YUTINBFIA Y EMBOEL—F < THRT. EATDS
RANBENTUIF /- OEMT—F 1 F X——.
KUPEFNT LU OBPIELE. U—=HOA PILIFIL DT 7
Y3vFeIU— DA VIET=T/LE L. T=T2%
RB2L. 22bHTRTHVETY. SROPETE—T=S
FIPHSURA—TUII—F 4 BIFVET, TBABER
FUETH. CRAMOFTESBMIRLLITET,

I$YIBANI IR
AMMLEEZNE-I68 U—HOA TANFABT
Phone 06-5459-2638

Open DM
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2001.3.open Open DM @
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Shop Producer

James T.Nakaoka

THEBER ETHDBEPEIPELES, DIWLEERHU. BERODLERDWBTHS Y Z&%
ALt hETE. HARRZERD Y3y T F—TEHDMR /N7 1 DERTIE, BR
ADEBOVEDTHS ‘HBAHARE 2BAL. B = ‘A" LVWIWTREL. *
oo YavTDF—vHhI—IllE. BAREDPSESBEBLEENTELEERATVS,
QEBHZHELUALHBEICTHI LT, FME ‘And’ TREC ‘B8 cLIBREE .
OF)IFINDBEFHETI -2 —% . AEHAAICL .

BANG b OLUFSEN Lo

S

Open Novelty @

MGIPRIE i

Textile product and container shop with the concept of playing with cloth to experience its
richness and joy and find the heart of Japan. The direct mail and novelty created to announce
the shop's opening represents the highly valued Japanese virtue of modesty by equating
discretion with wrapping. In addition, purple was selected as the shop's theme color because it
has been considered a noble color since ancient times in Japan.

©. By creating an envelope resembling a traditional Japanese wrapping cloth, the letter seems
to be wrapped rather than inserted.

©. The original Japanese teacup and coaster were wrapped in a traditional Japanese wrapping
cloth.
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