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This is the fourth edition of our Social Psychology. The original idea to write a
European social psychology text was born in Oxford in 1992 from meetings with
Farrell Burnett, who was then psychology editor at Harvester Wheatsheaf. We
decided to write the book because we felt there was a conspicuous need for a com-
prehensive social psychology text written specifically for university students in
Britain and continental Europe. Such a text, we felt, must approach social psychol-
ogy from a European rather than American perspective not only in terms of topics,
orientations and research interests but also in terms of the style and level of presen-
tation of social psychology and the cultural context of the readership. However, a
European text certainly cannot ignore or gloss over American social psychology — so,
unlike other European texts, we located mainstream American social psychology
within the framework of the book, covered it in detail and integrated it fully with
European work. We intended this to be a self-contained coverage of social psychol-
ogy. You would not need to switch between American and European texts to ensure
a proper understanding of social psychology as a truly international scientific enter-
prise — an enterprise in which European research now has an established and
significant profile. The first edition was published in 1995 and was widely adopted
throughout Europe.

Subsequent editions followed fast upon earlier editions — no sooner did one edi-
tion appear in bookshops than, it seemed, we were hard at work preparing the next.
The second edition was prepared while Graham Vaughan was a visiting fellow of
Churchill College at Cambridge University and Michael Hogg was a visiting profes-
sor at Princeton University. It was published early in 1998 and launched at the 1998
conference of the Social Section of the British Psychological Society at the
University of Kent. This edition was a relatively modest revision aimed primarily at
improving layout and presentation, though the text and coverage were thoroughly
updated, and we raised the profile of some applied topics in social psychology.

The third edition was published in 2002. It represented a major revision to
accommodate significant changes in the field since the first edition. The structure
and approach remained the same but some chapters were dropped, some entirely
rewritten, others amalgamated, and some entirely new chapters written. In addition
the text was updated, and the layout and presentation significantly improved. Such a
large revision involved substantial input from our Advisory Editorial Board and
from lecturers around Britain and Europe, and many meetings in different places
(Bristol, Glasgow and Thornbury) with Pearson Education, our publishers.

After the dramatic changes for the third edition, this fourth edition is a more
modest revision aimed mainly at updating the field, and improving on explication,
pedagogy and layout and presentation. Some sections are more heavily revised than
others, there are some changed figures and features, and there are some new sec-
tions within chapters — but there are no dramatic changes in content. The fourth
edition retains the structure and approach of the earlier edition and is framed by the
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same scientific and educational philosophy. We have, however, expanded our
Advisory Editorial Board to include 17 leading European social psychologists to rep-
resent different aspects of social psychology, different levels of seniority and
different nations across Europe. However, the key change is in how the book looks —
for example, now it is in full-colour.

To prepare the fourth edition we sought feedback on the third edition from our
editorial board, and as many of our colleagues and postgraduate and undergraduate
students as we could find who had used the text as teacher, tutor or student. We are
extremely grateful for this invaluable feedback — we see our text as a partnership
between us as authors, and all those who use the book in various different capacities.
We are also indebted to our wonderful publishing team at Pearson Education in
lovely Harlow - in particular Emma Travis, and our development editor Andy Peart,
our production editor Bridget Allen, desk editor Verina Pettigrew and our
acquisitions editor Morten Fuglevand. We were sustained and energised by their
enthusiasm, good humour, encouragement and wisdom, and were kept on our toes
by their timeline prompts, excellent editing and breathtaking efficiency.

Initial planning for this fourth edition was done in Auckland in November 2002.
Mike visited Graham for a few days, in stunning late-spring weather. We discussed
plans in cafés and restaurants around the edge of Auckland’s beautiful harbour,
while the Americas’ Cup yacht races were underway. Nice as this was, serious work
still needed to be done. There were two long planning meetings with Pearson
Education, in August and December 2003, at their luxurious offices on The Strand
in London, and another very valuable meeting in September at the Grand Hotel in
Brighton with Pearson’s entire UK and European sales team. The writing itself was
done in late 2003 and early 2004 while Mike was in London and then in Santa
Barbara, and Graham was in Auckland.

Writing a big book like this is a courageous undertaking. There is a great deal of
drama and even more hard slog. We’d like to thank all the people around us, our
family, friends and colleagues, for their patience and understanding. Amanda
Willetts and Ulrike Andres gave us great help with researching materials, and Peter
Smith of Sussex University made excellent suggestions for sections of the text. A
very special thanks goes to our partners, Alison and Jan.

How to use this book
A

This fourth edition is a completely up-to-date and comprehensive coverage of social
psychology as an international scientific enterprise, written from the perspective of
European social psychology and in the context of people living in Britain and Europe.

The book has a range of pedagogical features to facilitate independent study.
At the end of Chapter 1 we outline important primary and review sources for find-
ing out more about specific topics in social psychology. Within chapters some
material appears in boxes that are labelled to identify the type of material. Many
boxes are labelled research highlight or theory and concepts. Other boxes describe a
research classic or a controversy and debate. To capture social psychology’s rele-
vance in applied settings such as the study of organisations, health-related
behaviour and the criminal justice system, some of our boxes are labelled applied
context. Our final category of box is labelled real world — these boxes illustrate
the operation of social psychological principles in everyday life or in wider socio-
political or historical contexts.



Each chapter opens with a list of topics covered and some focus questions that
help you think about the material, and closes with a detailed summary of the chapter
contents, some useful web links, and a fully annotated list of further reading. At the
end of each chapter we also have a section called Literature, film and TV. Social psy-
chology is part of everyday life — so, not surprisingly, social psychological themes are
often creatively and vividly explored in popular media. The Literature, film and TV
section directs you to some classic and contemporary works we feel have a particular
relevance to social psychological themes.

As with the earlier editions, the book has a logical structure, with earlier chapters
leading into later ones — however, it is not essential to read it from beginning to
end. The chapters are carefully cross-referenced so that, with a few exceptions,
chapters or groups of chapters can be read independently in almost any order.

However, some chapters are better read in sequence. For example, it is better to
read Chapter 5 before tackling Chapter 6 (both deal with aspects of attitudes),
Chapter 8 before Chapter 9 (both deal with group processes), and Chapter 10
before Chapter 11 (both deal with intergroup behaviour). It may also be interesting
to reflect back on Chapter 4 (the self) when you read Chapter 16 (culture). Chapter
1 describes the structure of the book, why we decided to write it and how it should
be read - it is worthwhile reading the last section of Chapter 1 before starting later
chapters, Chapter 1 also defines social psychology, its aims, its methods and its his-
tory. Some of this material might benefit from being reread after you have studied
some of the other chapters and have become familiar with some of the theories,
topics and issues of social psychology.

The primary target of our book is the student, though we intend it to be of use
also to teachers and researchers of social psychology. We will be grateful to any
among you who might take the time to share your reactions with us.

Michael Hogg, Santa Barbara
Graham Vaughan, Auckland
November 2004
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