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Long-awaited volume 2 features a. collection of top ‘brands ‘from around the world.

3&?53 1500 rigorously-selected samples are shown, representing 400 bradnds, The much-anticipated
a3’ release of volume 2 in our popular "Lahels and Tags Collection” series has arrived!

This series, which has beéen greeted so enthusiastically from the. beginning, continues on to
new heights with the release of this edition. Browse through 1500 examples of fine design”
representing 400 brands-each_one carefully selectéd. from a field of more than 5000 entries."
We have included work from celebrated ‘desighers of top brands from France, ltaly,

. the USA, Japan and around the world to create a truely international collection.
"Labels and Tags Volume 2™ will surpass your expectations.
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FOREWORD




One area of graphic design that has proved surprisingly fascinating is the mini-world of clothing labels
and tags which constitute an assemblage of design in one tiny space. Our previous publication entitled
"Labels & Tags Vol. 1" received a very favorable response. This time, as the sub-title indicates, over 5,000
items have been collected from countries with thriving fashion industries, including France, Italy, the
United States, and Japan.

This new volume focuses once more on labels and tags but from an international point of view. For
instance, French items feature label and tag designs with fancy tastes and bright colors, Italian items
depict something new added to traditional styles, American items reveal practicality and the unabashed
American lifestyle, while Japanese items have an understated simplicity and chic color scheme, etc. By
comparing the label and tag designs from these countries, it frequently is possible to notice national
characteristics of the countries of origin. Interestingly, many designer items with worldwide appeal have
unpretentious labels and tags -with a design simplicity that reveals confidence and pride in their name
brands. Labels and tags also often project the so-called "CI" effect. In fact, this may be one of the major
roles of these tiny displays of graphic and marketing talent.

One design characteristic that particularly stands out in this extensive collection is the originality
shown in jean brands. Jeans, of course, project an image of a free-and-easy lifestyle, but not only do the
labels and tags show that image, they are designed to differientiate these basic items of apparel to grab
the shopper's attention. You'll see that jeans tags and labels vary widely and wildly, featuring pictures of
sexy models and flashy graphics with psychedelic illustrations, and are often constructed from metal and
plastic, etc. These exciting and adventurous designs are bound to stimulate the imaginations of many
creators.

So, welcome to this mini-world of design that has been overlooked by most. Dazzling, tempting clothes
may carry labels and tags that at first seem to be nothing worth noticing. But once you pay closer
attention they instantly become something wonderfully absorbing. These tiny graphics not only convey a
brand's appeal and the underlying design concept, but they also reveal the designers' adventurous spirit
as he or she strives to create new things. They also reveal as well the responsibilities of the companies to
live up to their brands' "CI," and even subconsciously present national characteristics along with the
overlying design techniques.

We invite you to enjoy this opportunity to observe the profoundness of these small graphics. Labels and
tags - they speak up quietly but unquestionably follow the changing fashion trends as they create a
hidden world of design of their own.

Finally, we would like to express our heartfelt thanks to those who readily supplied items and clothes

for this book.

P 1'E BOOKS
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