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Choosing the color is the most important and hardest task in design
using limited color. Idea of using more vivid color can become a chance
of using the image power of the color to it's full. When the color is
choose, it can be said that the direction of the design will be determined
also. The design ideas using limited color starts from the time of choosing
the colors, and understanding the exact image of the work purpose. We
will begin this book by understanding the work process of choosing the
colors. And also will look at the important element of color choosing, the
image of colors. By starting with this page, we hope it will help you in
understanding the design backgrounds of each introduced works.

Choosing the colors - - - It's work process

The whole process begins with putting the image into a concrete
shape, then choosing the word that would visualize the image. This word
must be easy enough that we can find and use in our ordinary life. By
choosing the word, it leads us to a specific color that would express the
exact image. Although many of the times, this specific color can differ
among countries for cultural, religious, etc. reasons. There is different
color mind culture between east and west civilization. Keeping that in
mind, we have introduced many of the connection between color and itls
image. We hope this will help you in finding the relation between the color
and image of work you will be seeing in this book.

Image and effect of colors

Colors may generate various effects according to their usage. Letls
consider these psychological effects.

1. Warm colors and cool colors

Warm colors are those in the family of red, orange, and yellow, colors
that make us feel warm, and remind us of the sun and fire. Cool colors
are those between blue and blue-green that remind us of ice and water.
Neutral colors are those in the family of green and violet that don1t evoke
a feeling of warmth or coolness. Warm colors can accelerate the passage
of time. But cool colors can slow down the passage of time. There are
also differences in the psychological temperature between warm colors
and cool colors.

2. Light colors and heavy colors

Low value colors give a heavy feeling. High value (low chroma) colors
impart a feeling of lightness. In general, black is the heaviest, and white is
the lightest.

3. Showy colors and sober colors

Showy colors have high value and chroma, and can be efficiently
combined when using many colors. In a two-color scheme, colors with
large differences in hue and value look showy. Low-value and low-
chroma colors give an impression of soberness.



4. Invigorating colors and soothing colors

Invigorating colors are those that give a the strong stimulus. They
. belong to the family of warm colors, corresponding to the high-chroma
colors. Soothing colors are those that calm our heart and feeling. They
belong to the family of cool colors and green, corresponding to the low-
value and low-chroma colors. Colors existing in nature are organic and
soothing colors.

5. Advancing colors and retreating colors

Advancing colors are those in the family of warm colors that seem to
advance when high-value and high-chroma colors are used. Retreating
colors are those in the family of cool colors that seem to retreat when
low-value and low-chroma colors are used. Advancing colors are also
called swelling colors, because they appear to be swelling. Retreating
colors are also called shrinking colors because they appear to be
shrinking.

Images of Typical Color

RED

Red is the warm color that is felt to be the hottest, the color of energy
and abundant power. Red is one of the colors that Japanese women are
fond of. Among the similar red colors, the Japanese prefer vermilion, and
the Chinese, crimson. In Europe, red is magenta (a red-violet).
— Impressions of the color red:
power of life, energy, passion, excitement, joy, vitality, anger,
dissatisfaction, madness, violent emotion, danger, jealousy, cupidity,
dispute, revolution, stress, oppression, frustration, aggressive, impulsive,
oversensitive.
—— Physiological and psychological effects of the color red:
Increases the heart rate. Improves the secretion of adrenaline.
Accelerates the metabolism. Stimulates the autonomic nerve, and
heightens tension. Increases the appetite. Cheers and invigorates. Makes
one feel affection, tenderness, and warmth, and relaxes. Effective for
patients with autism. Awakens and excites. Seems to slow the passage
of time.

YELLOW

Yellow is psychologically the color of Xpresumption upon the love of
another, dependence, and courtingt. Adults who like this color may be
regarded as childish. According to the Japan Industrial Standards (JIS),
yellow is the color designated to indicate warnings. In Japan, yellow and
black stripes are used for railroad crossing to attract attention.
—— Impressions of the color yellow:
hope, happiness, bright, agile, joyful, cheerful, curious, knowledge,
wisdom, pursuit, creative, openness, warning, caution, danger, haste,
anxiety
—— Physiological and psychological effects of the color yellow:
Hallucinogenic effect: yellow stimulates the nerves and is effective for
sufferers of melancholy and nervous breakdowns. Stimulates lymph
gland secretions and improves their functions. Improves the function of
the digestive system, and is effective for indigestion, gastritis, diabetes.
Seems to slow the passage of time. Gives an appearance of lightness.
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Improves short-term mental concentration. But, if overused, may cause
distraction. Stimulates primitive instincts, warns and increases awareness
of danger.

GREEN

Green is the color that expresses safety and gives a sense of security.
Green is positioned between violent red and elegant violet, and is related
to a calm and peaceful feeling. Among the similar greens, Japanese
green is tinged with yellow, and European green is tinged with blue.
— Impressions of the color green:
serenity, relaxation, safety, peace, rest, equality, eternity, fairness,
consolation, love, easygoing nature, freshness, nature, health, refreshing,
nutrition, richness, adolescence, growth, immaturity, youth
— Physiological and psychological effects of the color green:
Soothing to the nervous system, pain-killing effect, relaxes tension,
hypnotic effect. Decreases stress. Cleansing and sterilizing effect,
purifying effect = #a bath in the woods#t. Restful to the eyes, relaxation.

BLUE

Blue is the color that is most loved throughout the world. Japanese
recognize blue as the color of water in rivers. Europeans recognize blue
as the color of the sky of Cote d1Azur in the Mediterranean. Americans
recognize blue as sky blue. Blue is the most peaceful and calming color.
Since the appearance of humans on the Earth, blue has determined and
fostered human emotion as the fundamental color of the environment.
Blue is a typical retreating and shrinking color. -> It is considered to have
a negative and introvertive image.
— Impressions of the color blue:
intelligence, reason, spirit, silence, calmness, peace, cleanliness, grace,
dignity, self-control, independence, success, safety, trust, meditation,
sincerity, conservative, cool, cool, fresh, solid, vast, infinite, solitude,
sadness, coolness, disappointment, melancholy, lonely, anxiety,
immaturity, negative, introvertive, obedience, cruelty
— Physiological and psychological effects of the color blue:
Soothes and stabilizes the mind. Increases the power of concentration.
Cleansing and sterilizing effect. Hypnotic effect. Pain-killing effect. Calms
the functions of internal secretions. Restricts perspiration.

VIOLET

Violet is a mixture of red and blue. Violet is a noble and precious color.
Violet is called a neutral color. European violet, red-violet (purple) , red-
violet = purple -> warm color, exciting color, advancing color. Japanese
violet, blue-violet (violet) blue-violet = violet -> cool color, tranquilizing
color, retreating color.
— Impressions of the color violet:
elegance, mysterious, sacred, authority, artistic, imagination, dignity,
anxiety, solitude, mental instability, conceit
— Physiological and psychological effects of the color violet:
Decreases blood pressure and pulse. Hypnotic effect. Increases the
power of imagination and creativity. Increases anxiety and stress.
Curative effect, stimulates light-recovery enzymes in body and
invigorates. Gives a feeling of solitude
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With information provided by contributors and work submittors, we have included as color samples the
PANTONE® Color reference numbers, and corresponding color chips of the printing inks used for each piece of
artwork, as reference data next to each credit. For those few pieces for which this information was incomplete we
have identified the inks ourselves. As this book has been printed in four colors, the colors may vary slightly from
that of the actual printing inks.
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Special printing process is identified by the following symbol:

Bl coivossesaen S&# L Hot Stamping
Broiadan Z2H L Blank Stampin
E cosimran I>RZ Embossing

Y7 - 7Y — HIR Screen Printing
JN—JEIR| Thermography
UV4 27 Ultra Violet Ink

3 (RPN <y b+ A7 Mattink

B IN=Ib « A > Pearl Ink

PH v Z¥ 1 > 7 Phosphorescent Ink
Fet A YA > 7 Fluorescent Ink
PV Z 5| % Press Vanishing
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PANTONE® Color references are protected by copyright and are reproduced herein by permission of PANTONE,
Inc. PANTONE-identified Color reproduction information has been provided for the guidence of the reader. The
color have not been checked by PANTONE, Inc. for accuracy. Refer to current PANTONE Color Publications for
the color standard.

PANTONE® (&, PANTONE (/N> b—>) HOEBEHREIETT,
PANTONE® is a registered trademark of PANTONE, Inc.
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Screen combination and color density are included for works on pages 9 through 48.
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Printing inks are specified as PANTONE numbers.

.................. . A
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B Swatches of paperstock colors used in the work.
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. Swatches of ink colors used in the work.
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- Abbreviations for special inks or finishing techniques used
= - 1" - on the work (See pages 7 for key)
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Work Form
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Country
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Poster X#A X2 FAKZY—  suit
CL: Lausanne University /Dpt. ECONOMIC SCIBMNEE .. sesssessesssissasorsasessansasasnenas H l Production Year

HIEERE

(i

CL:Client (73147 )

CD: Creative Director (7 UIA 547 -F4Lv%—)
AD: Art Director (77— b« T4 L7 4&—)

D: Designer (FH#41 +—)

H | P:Photographer (&EE+ hxF7>)

I: llustrator (4 X hL—%—)

CW: Copywriter (IE—51 %—)

DF: Design Firm (744 > 5

SB: Submittor (H&hE)

“At the request of the submittor, some works appear without credits.
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Progess Magenta

Poster X¥EA XY FRARRP—  Swizertana 2001
Process Cyan CL: Lausanne University /Dpt. Economic Science CD, AD, D: Cristiana Boli Freitas I: Laurent Boli DF: Bread and Butter




Event Pamphlet & Folder A X2 hN2DL Y b - A LT—
CL: Bread and Butter CD, AD, D: Cristina Bolli Freitas I: Laurent Bolli

Switzerland 2002

DF: Bread and Butter
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PANTONE 813 U

PANTONE 802 U

Bejore the party starts:
Je hedt een dansvloer nodig, nier te groor e niet te klein,
Zet geen stoelen neer. £r moet gedanat worden!

Maak een draaltapel woor de DJ: cen tapel met ed-speter
en ed’s dus.

Set up a bar with cola, orangeade and chipa,

Don't use too many lamps, Red and yellow bulbs are
tunny. Real disco lights are cool!

i jon:
invitatd
stuur ledereen een p;:l‘

oordoppen: schrijf d
erbii:
Holl Tkt hoop dat J
nt Jij bent uits
- inardng;-nnupknur!

& niet anurkt.
enodigd voor myn

ver}
wanneer: -

Waar: .-
moet Je aan: Je& me

olste pylama
Wt len mee. En verseet
or het geval €7

» niet. vO

1l
Toeh lemand sagt ronken!

Llet’s party!

War voor peestje gaat het worden? Jij mag het zeggen.
1lj bent tensiorte jarig!

Do you want to sing and dance?
Yes: gu naar pagina 6
No: ga naar de volgende vraag

Do you like sports and adventure
Yes: ga naar pagina 8
No: ga naar de volgende vrans

Do you like to make delicious snacks?
Jes: ga noar pagina 10
No: ga naar de voigende vraag

Do you like 1o sleep alone?
Yes: weet je het zeker?
Ne: ga naar pagina 12

Let's party! '
Swingen maar! ledereen die wil. kan D) xijn. Doe het om de
beurt. Draai snelle muziek, dat danat lekker. Pas aan het
einde ga Je schuldeinummers draaien.
Vou ean play little games:
« Who can dance on one leg jor the longeat time? 1
* Freezel When the DJ atops the music. everybody jreexes.
1} you move, you're out.
* Limbo! Two pecpie hold a stick horizontal
Veu have to go under. with your jace pointing up.

How ¢,
o
Ca,

Yo

Tip o,
Leg je disco
vast: deel een
paar wegwerpfo-
totoestelletjes
uit en laat je
gasten er zelf
op los klikken.
The pictures
will be funny!

This is what you can do at your slumber party

“Haal een spannende film in de videotheok.
0f leen cen' gr k in de bieb. Lees om
de beurt een s

n lekker moe word

- Maak me
ontbijtie
sinaasappelsap,
averybhody full? 1
the party!

Publishing Guide Small Book HRRER/NEZE  Tre Netherands 2002
CL: Malmberg Publisher CD, AD, D: Petra Janssen, Edwin Vollebergh CD, AD, D, DF: Studio Boot



SPORTS

Geen zin om te trainen?
| have 1o study

1k ga op vakanlie

It's my birthday

Je ouders vinden dat je moe! sporten.
Jij niet.

| already have gymnastics in school
Het is te riskan!

I'd rather study

E ; Wéér te laat, huiswerk niet gemaakt.

. verjaardag vergeten... je kent het?
+ Hello You! gives you the best excuses!
+ Leer ze uit je hoofd. dan sta jij nooit
¢ meer met je mond vol tanden!

Ben je uit de louwen gevallen bij gym?

1 felt dizzy.
Zo doe ik dal altijd! %

‘e .y He made me do it

LTS
9 Woordenlijst staat achterin

HH4 , JUOH LH

%

NS

Al

A

¥

FRAILY

SPORTS

Geen zin om bij oma op visite te gaan?
All my friends are playing outside,

Ik wilde net mijn huiswerk gaan doen.
| feed sick

Vanavond eten jullie iets wat je echt niet lust:
I'm allergic 1o that

Ik eet vanavond bij mijn vriend(innet)je.

| don't feel too wetl

V172
SCHOOL

Oeps! Je bent de verjaardag van je broertje/zusje
vergeten.

You know | (ove you,

Je zou het dit jaar toch niet vieren?

| gave you a Christmas present. didn't 17

Kopje omgestoten in hel nette huis van je tante?
Mum said | could

Mijn onzichtbare vriend(innetje deed het.

I'm just being a kid.

AT HOHE

Je wilt geen kletfe. nalte kus van je tante Tilly:
I have a cold sore

Ik heb griep. Het is besmettelijk

Give your aunt a hug instead of a kiss.

Naar de verjaardag van je oom. maar geen zin
in nette kleren?

All my good clathes are stolen

Nelte kleren verhogen de kans op ontvoering.
| gave up fashion.

ihLUHd 4 ATIHHA

.l‘ luchliy o 7
e moetlijl! S ) 1 o7

Try to find out if ha/she you too, Dat schealt een hoop
strass. Loaat een vriendlin] Informeren jin/haor

te moken: e lang

de bllk beantwoord? Bingo!

Practice in front of the mirror. Stel je voor dat hij/zi fegen-
over je staat, Kun je | onderdrukken en stottericos
proten? Goed 20! ‘

Durf je het acht niet vragen? Maak briefle.

Zet ot In ju sigen woordan op dat je verk
om. Of vroag of hij/zlj je na schooltijd wil

O ® ik hir/iae when thars re:no Mends of
fomily around. Dot verkieint de kans op
uitiochen. OF stop het briefje stiekem
in ziin/hoar jeszak.

> y A 4
(ﬁnl Ean ex
- hi/ai togt nee Lt =

Did he/she say yes? Gefeliciteerd!
Je hebt nu verkering.

LEES VEADTR OF PAGINA £

Did ha/she say no? Wat jommer! Maar niet
getreurd. Hello You! sleept je er doorheen!

LEES VESDER DP SAGINA 1§

Lag 1) a

FANTONE 805 U PANTONE 804 U

PANTONE 801 U
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