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Preface to the
Second Edition

The 1982 volume of the Review of Economics and Statistics alone probably
justifies the revision this book represents. But there is much more. The old
data have been updated where appropriate. The old examples have in many
cases been retired in favor of new and better examples. Statements of prevailing
public policy have been changed to incorporate such modifications as the new
Department of Justice Merger Guidelines and the dismissal of the famous IBM
case.

Besides freshening in these standard ways, I have tried to improve the book
in response to helpful commentators and my disturbed conscience. Among other
things: (1) The theoretical model of monopoly is introduced much earlier in
the present edition (Chapter 2), facilitating comparison and contrast to the
model of perfect competition on such particulars as excess profits and welfare
loss. (2) The theory of dynamic competition is set forth and contrasted with
the theory of static, perfect competition. The idea of anticompetitive strategic
behavior is also explored in this connection to point out the possibility that
“dynamics” need not always imply procompetitive outcomes. (3) Performance
measures of market power are developed earlier now, in conjunction with struc-
tural and conduct measures. (4) The importance of “first mover” advantages
is now noted. (5) The concept of “strategic groups” within industries has
edged its way into the discussion at several points. (6) Cournot’s model of
oligopolistic interdependence has been added along with a separate segment
on multinational firms. (7) Refinements on the impact of advertising on prices
and profits have been incorporated, refinements giving greater recognition to
differences in manufacturer versus retailer advertising. (8) Several passages
that have proven particularly difficult for students have been rewritten or
deleted. (9) The book has been shortened by overall tightening and by stripping
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PREFACE TO THE SECOND EDITION

it of two relatively little-used chapters, namely those on health, safety, and
environmental problems.

Left untouched are features that seem to be popular among readers. In
particular, it retains its flexible, two-chapter—abstract and concrete—treatment
of topics.

The circle of contributors to this second edition is as wide as that for the
first. For this I am grateful. Comments from Samuel Loescher, Arthur Woolf,
Jon Mosle, and Robert E. Smith, plus many students, have improved the book
substantially. In addition I would like to thank W. J. Lane, Texas A & M
University; James W. McKie, the University of Texas at Austin; and Jon P.
Nelson, Pennsylvania State University, for their review of the first edition and
suggestions for the revision. Flaws remain only because I have been too bull-
headed to follow every suggestion to the letter. Finally, at the center of this
circle of contributors is my wife, Wendy, with typing and editing talents that
sparkle.
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