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Full names of all others involved in the creation/production of the work.
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The #3X =4t (kabushiki - gaisha, literally, “incorporated”) and
HPRE#t (yugen - gaisha, literally, “limited”) portion of company names will
printed in their standard abbreviated forms, as # [kabul and @ [yul respectively.
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Traditional ways of acquiring product catalogs have included
picking them up at stores, receiving them in the mail, or buying
them at a bookstore. These days, however, you can find
catalogs online, as a completely different type of media, in an
amazing multitude of forms.Thanks to the recent popularization
of the Internet, people are increasingly using product catalogs
that are included within Web sites; this has in turn led to an
increase in the number of people working to design Web sites.
With this trend in mind, we have published “Catalog and Web
Graphics” for those designers who are engaged in creating Web

sites as well as printed catalogs.

The book’s layout makes it easy for the reader to easily compare
the differences and similarities of production concept and design
of the two media. Each of the more than 70 works included in
this book showcases the prominent quality for which the
characteristics of the respective printed or digital medium has
been given the highest consideration. One printed catalog, for
example, has two front covers; one opens to a collection of
photography, aimed at enhancing the reader’'s image of the
product; the other cover leads to a product information catalog
filled with product performance statistics and other data. Another
example shows the effect of texture, by strictly selecting paper in

coordination with inside page design.

On various Web sites, there are Java-run animations and
effectively used sound files, and pages designed with small
illustrations as opposed to heavy photographic data, to better
ensure quick appearance. Some catalogs create links with to
their corresponding Web site by shared use of the same photos.
The emergence of digital media has brought more diversification
to design, and we hope that this book will help to bridge the two

worlds of printed and digital media.

P-1-E BOOKS
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1. page 5, 6

1. A¥0dF Yk (H5— - #=g - h—F)
Catalog kit (Cover - Stapled in the center - Card)
$1/3— Cover/219%219mm
{5 & 71— I Stapled in the center & Card./ 200 X 200mm

ZDI—XDT—7 "BhiEAy M)A R A AT
LTWEd, Z1—F—H—PI3—-0O0ET7UHRBEBTLIC
¥5 /AN U IORTFERI[EBRLILNERE (Fo5TYh
B IOv—21—BRE) OB BE—FAMINET(21
PIVTCRBUEZWERL. BIELE LT RR MAH— KEROD
TAZATIVT Hy b /ERIBI DT VO TERLTINE Y.

The catalog was produced with the seasonal theme of "The Quiet
Countryside." We wanted to express visually the nostalgic
atmosphere of quiet beaches found on the type of small island, such
as Nantucket and Jersey, that are often frequented by New Yorkers
and Europeans on vacation. The catalog consists of 7 postcard-like
images, and product photographs.

2-A, B, hyOJF v kb (EZ—)bh/N—-Hfx2)
Catalog kit (Vnyl cover - Stapled in the center X2 )
EZ=—JL71/X— Vnyl Cover, /317X 157mm
i Stapled in the center/ 150X 151mm

2-B. page 5. 6

X -A, FAY
FINLAL aarEL 2000 b TNl Wkl 20 B —X. B3 TCRELTL SERAOAYOSTT,

#BaE, FEXFZUTRBEDYEITA, Jv—FIb 25 UF—R

CL: XA 2 )—FZ BAYCH S0, Lic CL: NA 2 )l —X BAYCREW'S Co,, Ltd g s
- it 13 (IOURNAL STANDARD) &. 744 F—BERNERS Y I ED
AD: ZTE b VR + F479 7 Yasush Fujmoto+Cap CD, 8B: v —F b RF 25— K JOURNAL STANDARC OSRL—23 UcEBEDTT., BERGCTH. —H0=E
D: 7Y X Nagomi Ozawa AD, D; FHIERE Michiharu Shimoda [ETIIEEEAIRETT

P: Andrawolff (Model phatograph) P: Angela Hill (Mode A new promotional catalog, produced each season for distribution at
I57+ B LY Hiteshi B i (Sl ot AE®E= Shoil Uchida (St retall shops. Each catalog is created by a different design team, but

is always a collaborative effort between Journal Standard and
designers and other design staff. Distributed free of charge, the
catalog is also sold at some stores.

SB: Ry—X 4 TS DEUXIEN
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page 10, 11

th#8 Stapled in the center,/210X275mm

ENAZ D L UF oy ohAEBEESHRTLIBELL
wRS S L ICIERTHIa YT TT, BADEERIC
=54 ERY —EHD, MNTHSNBRIEEA.
EohEAWBERRESE L TESK,. IENADE &
FzEOBEICNIILELUEY OEMOEEEA A —
SLTWET. FETR—Yv . Ry REIBLE
TH R/ A& LTHRY AN, 7—hvaRERLS
H2ENEETHSANTLENEEE EBICRR
Lok gt

IENA is a shop that offers chic French daily wear in a
modern and comfortable atmosphere. Intellectual and
urban women, with their own lifestyle policies, would
choose this clothing for a means of self-expression while
relaxing. As a background to IENA's products, an image is

i

presented of a woman who lives in Paris. IENA offers basic
items of good quality, with some trendiness as a bit of
spice, a love of art, and goods in which you can feel nature.
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Cl: XA 4 )l,—Z BAYCREWS Co., Ltd 1

1

CD, AD: FEEERE— Jun-ichl Inaba :

D: EHFIA Kazuhisa Tsukuno :

i

P, E#%3—1 Yoko Takahashi :

1

1

8B A2 —R [ENABEER BAYCREW'S Co,, Lid. ENAdy

12 page 18. 19 (ELA&~—2 Insert Page 6, 9)
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KATERINE
dans
EDIFICE

F4& - MERME Bound :
Double cover,/ 106 X 176mm

BRlEEnOAYyOJDRIEEEHHL. JUZD
BRIBITBIFAZFE. U7 T DHDE/ LU
EDIFICEDIF DIEFRBERIRT DHIHRBLELZ. 7
SUZZRROFA (hhJ—X, J-P ho—H2) %
EFILELTEBLENS, R ITDETEMR
BT, BRHASTUICEST. FESHOAY
EERTEHE LT, FEEMNICH EF/ZHIZEDIFICE
WEDRA / EZXLTHY ., IENENBERDZOTIA
DT FT—EThd,

By removing the sales aspect as much as possible, the
catalog can focus on expressing the EDIFICE world, with
atmosphere and reality. Using the talented French models
Catherine and J.P. Toussaint, styling was done entirely in-
house, with an up-and-coming photographer, not a famous
one, behind the camera. These non commercial-oriented
points are typical of EDIFICE's unique snobbism. We think
that this is the antithesis of a non-cultural, commercial catalog.

FINL )V APPAREL 2000

CL, SB: "1 Z7JL—X BAYCREW'S Co., LI
CD: ¥A7H 30ABB Yataro Matsuura

AD: $2% 82— Shoichi Kajino

D: FEME BA Naoto Ugata

P REBEE WA Mayum [t



