activebook,

Operations
Management

=

MARK D. HANNA
W. ROCKY NEWMAN

The activebook™ experience includes:
> Online Media-Rich e-book

> Integrated Online Study Tools

> “Need to Know” Print Companion

‘> All for One Low Price

ACCESS CODE INCLUDED
WITH NEW BOOK PURCHASE



Operations
anagement

ACTIVEBOOK VERSION 1.0

REaulyr I Ld -3 Be p
viark . nanng

MIAMI UNIVERSITY-OHIO

(- mloer Al Avernes o se
HROCKY Newman

MIAMI! UNIVERSITY-OHIO

Prentice

Hall

e ——

Upper Saddle River, New Jersey, 07458



Executive Editor: Tom Tucker

Editor-in-Chief: P.J. Boardman

Director of Development: Steve Deitmer

Developmental Editor: Elisa Adams

Developmental Editor, Active Learning Technologies: John Morley, PhD

Media Consultants, Active Learning Technologies: Isaac Dialsingh, PhD, Scott Erickson, PhD,
and Ann Theis, PhD

Assistant Editor: Erika Rusnak

Editorial Assistant: Jisun Lee

Media Project Manager: Nancy Welcher

Marketing Manager: Debbie Clare

Managing Editor (Production): Cynthia Regan

Production Editor: Dianne Falcone

Permissions Coordinator: Suzanne Grappi

Associate Director, Manufacturing: Vincent Scelta

Design Manager: Pat Smythe

Interior/Cover Design: Cheryl Asherman

Cover Illustration/Photo: © 2002 Digital Vision

Associate Director, Multimedia Production: Karen Goldsmith

Manager, Print Production: Christy Mahon

Composition/Illustration: GGS Information Services, Inc.

Printer/Binder: Quebecor/Dubuque

Credits and acknowledgments borrowed from other sources and reproduced, with permission,
in this textbook appear on appropriate page within text and on page 560.

Microsoft Excel, Solver, and Windows are registered trademarks of Microsoft Corporation in
the U.S.A. and other countries. Screen shots and icons reprinted with permission from the
Microsoft Corporation. This book is not sponsored or endorsed by or affiliated with Microsoft
Corporation.

Copyright © 2003 by Pearson Education, Inc:, Upper Saddle River, New Jersey, 07458.
All rights reserved. Printed in the United States of America. This publication is protected by
Copyright and permission should be obtained from the publisher prior to any prohibited repro-
duction, storage in a retrieval system, or transmission in any form or by any means, electronic,
mechanical, photocopying, recording. or likewise. For information regarding permission(s),
write to: Rights and Permissions Department.

Pearson Education LTD.

Pearson Education Australia PTY, Limited
Pearson Education Singapore, Pte. Lid
Pearson Education North Asia Ltd

Pearson Education, Canada, Ltd

Pearson Educacion de Mexico, S.A. de C.V.
Pearson Education—Japan

Pearson Education Malaysia, Pte. Ltd

Prentice

Hall

10987654321
ISBN 0-13-066345-X




The Toolbar

2 Smart

endar

and Other

Resources

activebook™ EXPERIENCE USER GUIDE

= What Is the activebook™ Experience?

The activebook experience is a new kind of textbook that combines the best elements of print and elec-
tronic media. In addition to this print version, you'll have access to an online version of your book that is
enhanced by a variety of multimedia elements. These include active exercises. interactive quizzes, and poll
questions. These elements give you a chance to explore the text’s issues in more depth.

H How to Redeem Your Access Code

Redeeming your access code is fast and easy. To complete this one-time registration process. go to
www.prenhall.com/myactivebook. Follow the new user link to register and redeem your access code. Enter
the access code bound inside your book, and complete the simple registration form. When you are done, click
submit. It will take a few minutes to redeem your access code, and then you will be taken to your homepage.

= The activebook Experience Homepage

In this section you’ll become acquainted with the features of the activebook experience. Once you're
familiar with them, you’ll be on your way.
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1. The Toolbar

Let’s begin with the commands in the toolbar near the top of the homepage. This bar features eight
commands: add book, view favorites, add notes, view notes, profile. password, help. and log out.

O activebook (TM) experience: User Guide E

tm

activebook

Add Book View Favorites Add Notes Notes P: Help

Log Out

Add Book

Register an additional View Notes Password Log Out
Prentice Hall textbook. View, edit, and Change your Always log
Add Notes delete your notes. activebook out when you
Create and save experience are done.
your notes. Your password.
View Favorites notes are available
Access your personal to you whenever Profile Help
list of resources. you are on the View and edit your Explains the features
Internet. profile. of your activebook
experience.

Now let’s take a look at the features presented in the navigation bar on the left side of the screen.

4 Sostombecibs 2. The Smart Calendar and Other Resources
Sun Mon Tue Wed Thu Fri Sat
+ 2 3 4 5 & 7 The Smart Calendar Contact Us
8 8 10 11 12 1314  |nstantly view all the activities for the month by Contact Prentice Hall either via telephone or e-mail
1516 17 18 19 02 jiking on a date to share your ideas about your activebook
2 23 24 25 62728 9 : re y y
23 30 . experience or to ask questions.

e e Research Links

Provides a selection of annotated links to FAQ
8 additional resources and search sites. Find answers to frequently asked questions about

3 your activebook experience.
ta Student Success

Links to Prentice Hall’'s Student Success Web site.
You will find numerous features designed to help
you through your educational journey (for example,
career paths, money matters, and employment
opportunities).

3. Additional Resources

After redeeming your access code, you can make use of the following resources.

What’s New ———————[FF"iuyrs Book Homepage
Shows the resources that Bus Allows you to view the entire table
have been recently added. aCLiveVOOK (lmmv«ﬂmim of contents.

-

=ms A

Ricky W, Griffin

Chapter Pop Up Menu Ronald J. Ebert

Selects a chapter. ——

E-mail Professor
Wity

st 0 o Py
NI ey / Selecta Chapter: [ Chapter | $)[% " Send e-mail to gourprolssar

View All Messages
Professor Jane Adams T
ayllabus | discussion | view all messages See the messages posted by your

/ \ professor.

Syllabus Discussion
Find out all you need to know about Express your opinions and view those
your class and assignments. of your classmates.
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= Finding Your Professor

If your professor has posted course material, you can create a link to him or her on your homepage.
Once connected to your professor, you can access the syllabus, view messages from him or her, and
e-mail him or her.

¥ Business

(uﬂwhmk wmm 1.0)
Ricky W, Grifin
nanam, Ebert

To Find Your Professor m " .

* Click on find your professor. .

¢ Search for your professor’s name (using 53'36!3 Chamsr 1 Chapter 1 ] Go 1

his or her last name or your school’s .

name). Then select it. Find ‘Mur Professor

¢ Click submit and you will return to your
homepage.

= Viewing Your Professor’s Syllabus

If your professor is using the syllabus feature, click the syllabus link to check assignments and course
announcements.
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= Exploring the activebook Experience

When you’re ready to begin, select a chapter. In every chapter you will find: the what’s ahead section,
objectives, active concept checks, key terms, and a chapter wrap-up. Each chapter may also
include a gearing-up quiz, video examples or exercises, audio examples or exercises, active polls,
and active figures, maps, and graphs.

Let’s take a look at these elements. Every chapter begins with what’s ahead. This section tells you
what material the chapter will cover.

Clicking on any activebook"”
link in the chapter

outline takes you
Management (activebook version 1.0)
to the core text. Gary Dessler

Chapter 10: Being a Leader

What's Ahead

at Do Leaders Do?

The Book Home link
takes you to the table of
contents for the entire
book, where the full
chapter titles are provided.

activebook™

I TahT

Manage nent (activebook version 1.0) oo

Gary beduter AR
What's Ahead

Barbara Hyder learned, and fast, that beng CEO of a new com company was &fferent from being a leader in 2 big, trady

Mary Kay Cosmetics * Hyder had been mtemational regional president at Mary Kay before becoming CED of gloss.com,
startup. How is a _com company different? For one thing, she's now making decisions with her management team on Int
cample, when they saw the airwaves clogged with com ads i December 1999, they made 2 splt-second decision 10 ca

mstead lsunch a full $20 mdbon campaign in February 2000, Her new mantra is *You bave to act quickly, speed is of the

Hyder's experience says a lol sbow what leadershup is, and how t's different than & was a few years ago. Leaders have &
“Here's where we're gong 1o go,” and then motivale, cajole, and mfluence their people to move m that direction One of tf
we'll see, 15 that there's a igger element of consensus-bulldng and teamwork m what leaders do.

TTIRDT

In the objectives pop-up
window you will find the key

learning points for the
Thus chapter addresses the important theones concerming the role of a leader m an organmzation.
You'll leam how effective leaders think and what they do to provide a vision for their arganization Chapter-
and direction for thewr employees. We'll take a look at the personality Lraits that many leaders share
and the forms of power that leaders need to be effective. In addition to personality traits, leaders
differ in therr style of leading We'll take a close look at these different leadershup styles and we'll
see when each works best. After addressing some of the challenges that women face in the
leadership role, we'll close the chapter by discussing how you can develop mto an effective leader.

Close I
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Another element that can appear in the what’s ahead section is the gearing up quiz. This quiz is

designed to get you thinking about important topics in the chapter.

HE
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Cary Dessier

mstead launch & A $20 malion campasgn in February 2000 Her new mantrs is "You have to act quickly, speed is of the essence ¥

Hyder's experience says & lot sbout what lesdershep 15, and how i's &fferent than & was & few yours ago. Leaders have always bd to say
“Here's whiere we're gumg 10 g0.” 204 then motiwte, cxjole, and mfhuence G peaple to move m that drection. One of the dfferences today, asl

we'll ree, is hat there's 2 bugger dement of consensus-buldeg wnd teamork i what leders do

Barbara Hyder learmed, and fast, that being CEO of & new _com company was dfferent from beng a leader & 4 big, trasitional company iike
Mary Kay Cosmetics * Hyder had been eternational reponal presdent at Mary Kay befors becoming CEO of gloss com, an on-ine besuty
startup Fow is a com company different? For ene thing, she's now maleng decisions with her menagesnent toam on lntesnet tme For
example, when hey 5w the srwaves clogged with com ads in December 1959, they made 2 spit-secand decisson to cancel ther ds and

IKID

The best leaders are those who have mastered a particular leadership style
~a Tme
1y False
Consider the following statement: Effective leaders do not need the power of a formal

position because they possess the ability to mspire and motivate people [s this statement
true or false?

a3 True
yp False

A lot of people think that there are many fundamental differences in the leadership
behaviors of men and wamen Do you believe that this notion is true or false?

g True

. False

Cansider this statement: Once an effective leader has made a decision, he nforms his
subordinates and makes sure they know that it's final True or false?

a3 True
Cyp False -
Do effective leaders typically let their subordinate | 4
those tasks as they think best?
g Yes

cp No

How did | do? ! Gearing Uy
_C‘M a True

Clicking the How did | do?
button corrects your quiz and
provides you with instant

b. False
i fAnswer b
b

true or false?
True
b. False

w

Ta
1 b

need such power to get their johs done.

a True
False

o

T a
T b

| BT A

v/ 1. The best leaders are those who have mastered a particular leadership style

The best leaders tend to be those who are flexible and can call on several leadership

styles as necessary. Think back to the strategic-management process you studied in

Chapter 6. You'll recall that during the final step in the process, the manager

feedback P and it as need be. As you might imagine, this step

eedback. requires flexibility. A manager with several leadership styles would be well-suited to
leading subordinates through the process of adjusting strategic plans.

€ 2 Consider the following statement: Effective leaders do not need the power of a formal
position because they possess the ability to mnspire and motivate people. Is this statement

Click the next button at
the end of every section

to go on to the next page.

uide - Microsoft Internet Explorer _,m]_x]

Effective leaders can derive their power from a variety of sources, including their
formal positions within their organizations. Further, in certain situations they may

2C 3 Alot of people think that there are many fundamental differences in the leadership
behaviors of men and women Do you believe that this notion is true or false?

Research has demonstrated that there are few differences in the fundamental =l

activebook EXPERIENCE USER GUIDE
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After gearing up, you're ready to start reading the chapter. Chapters are divided

into major sections.

g activebook (TM) experience: User Guide
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Polltics il Amarica (sctivebuck version 1.0)
Thomas Dye

The Presidential Campaign: The General Election Battle
Buoyed by the conventions—and often by postconventien bouncss in the polls—the new nominess must Now face the generd dactarte

General Election Strategles Stratepes i the general siection are a5 veried as the imagmations of advisers. media constants. pollsters, and the
candidste: themselves As noted earher, campuign strategies are affected by the nature of the imes and the stale of the sconomy. by the incumbent o challenger
status of the candidate, by the issues, conditions, scandals, or events cusrently beng spothighted by the meds, and by the dynamcs of the campagn taelf az the
candidates attack and defend themselves

Presidential election curpaigns must focus on the The president is not clacted by the national popular wote total but rathar by & majority of the

dlectoral votes of the states. Electoral votes are won by phurably, wanmer-take-all popular votng in @ch, of the siates (see Up Close “Understanding the Electoral
College”) Thus » narrow pharality wn i & state delvers ail of that stale’s dactoral votes Bag-stale wicta
oral vot ¥ 3

even by very tarrow margins, can debver big dectoral

pzzs. The hggest praes are Californis with 54 eiec iew Yark wiih 33, and Tens with 32 With a total of 538 dlectonal wotes at stake, th wher rst
ctories 0z that 3022! @ minirasse o <
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a
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As you read each section, you will encounter the
some of them.

active elements. Let’s become acquainted with

User Guide

activebook™

Sociology (activebook version 1.0)
John Macionis

What Is Culture?

Soaologists define 1o as fie s beiiefs, bahavior, ¢
people’s way of iif Culture includes what we think, how w
bridge to our past and a gude to the future (Soyinka, 1901)

Tao begin to understand all that culture entanls. 1t 15 helpful t
1What soaclogsts call
. 1deas that range from altnuan t

av members of a socieir,

mtaigidie \

g fom ami

Professor’s
Comments is where
you can find your
professor’s thoughts
on a particular topic.

Mot only does culture shape what we do. 1t also helps form
waccurately, describe as 'human nature * The warhike Yan

group-onented

Given the extent of cultural differences in the world, and people's tende;

Personal disorientation when experiencing an unfamiliar way

of ife
Close

- .

.

aggresaon 1s natural, whereas, halfway around the world, the DoGaTOr tanay
cooperation The cultures of the United States and Japan both stress achn ever
members of our soasty value mndividualian more than the Japaness, who

@ kivs b P o
t and hard work, but
more traditional and

Click on a key
term to read

2Ty to view thar own way of

Life as “better” or “natural,” 1t 15 no wonder that travelers often feel . persona its definition.
3 f..‘., -1oj x| disorientatic ing a wifmiier way of it =
2] Tal»
WD ) A Asearch _|Favorites | $History LG e 9P [N g

activeboo

Management (activebook™ )
Chapter 10 Beng a Leader

activebook ™ experience: Audio Example _1

Listen to quotes from key figures by
clicking on the audio example.

One ought to be both feared and loved, but asit 15 difficult
for the two to go together, 1t 18 much safer to be feared than
for love 15 held by a chan of obligation whuch,
men being selfish. 15 broken whenever 1t serves thewr
purpose But fear 15 mamtamed by a dread of pum shiment,

Close

DT

Situational Theories of Leadership [}
101 - Management -
Close
L]
2] © Internet
loved
which never fails
xviii  activebook EXPERIENCE USER GUIDE



Active Poll -

Active Poll

administration, there would be

society and protecting the rights of African Americans

as posable

An active poll asks you to
respond to an interesting
question or to voice your
opinion on an important issue.

If you had been elected president in 1868, how would you approach Reconstruction?
Choose the option below that best describes your pnsmnu. Under your

O a agmficant federal presence in the South, wath the goal of transforming southern
O alimuted federal presence in the South, but the federal government would step in

whenever the nghts of American atizens were threatened
QO arapid retumn to local control of state governments with as little federal involvement

Active Poll Results

After you vote in the poll, you
are shown the results. These
results reflect the votes of all
the students who are using
this activebook experience.

Active Poll Results

If you had been elected president in 1868, how would you approach Reconstruction?
Choose the option below that best describes yonrposilmn Under your
administration, there wonld be

B - sguificant federal presence in the South, wath the goal of transforming
54.55%  gouthern somety and protecting the rights of African Americans

a limited federal presence in the South, but the federal government would step
36.36%  in whenever the nights of American atizens were threatened

Wo09%  arapidreturn to local control of state governments wath as little federal
involvement as possble

Now that you've had a chance to voics your opion, it's time to think about how you would
defend your postion Is your position based primarily on hustorical, practical, or moral
grounds”? How would you have gone about convinang Congress to support your plan? If
your plan was adopted, what impact do you think 1t would have had on the course of
Amencan history?

Video Fxcercise

Now that you've had a chance 1o read about a number of leadership
theories, le's returm o the leadership challenge facing Liz and CanGo.
In the wideo that follows you'll see Liz make a second atternpt 10 lead
the gamers As you watch, don't assume that Liz's approach to
resolving the situation ts the only, or best, one possible Be critical
Apply what you've learned so far Think about your own experience
How would you solve the problem?

her ultimate success with the young gamers?

[Provide the gamer group with more atep by step &
instruccions.

How did | do?

Feedback is provided by clicking
the How did | do? button.

1. As you've seen, Liz 15 on the nght track. At this pownt, what specific advice would you give her [

In a video exercise, you watch
a video and then respond to
questions.

v Guide - Microsoft |

Video Excercise

Now that you've had a chance to read about a number of leadership
theories, let's return to the leadershup challenge facing Liz and
CanGo. In the wideo that follows you'll see Liz make a second
attempt to lead the gamers As you watch, don't assume that Liz's
approach to resolving the situation 18 the only, or best, one possible.
Be critical Apply what you've leamed so far. Think about your own
expenence. How would you solve the problem?

1. As you've seen, Liz i5 on the right track. At this peint, what specific advice would you give her 10 help
ansure her ultimate success with the young gamners?

« Provide the gamer group with more step by step instructions

we1 We know that the gamers are eager to please Liz. The problem is not motivation. They

jut lack a clear sense of their assignment and the steps necessary to complete it. What they need

is structure, guidance, and confidence. With this in mind, Liz might consider

ar Ar

1. breaking the proposal creation process down into manageable steps

2. helping the gamers set priorities

3. making an experienced mentor available to the pm-n

4. acknowledging the gamers' lack of them to ask
5,

. expressing her conviction that, with the proper Imlp, the gamers will achieve their goal —

Now that you have helped Liz refine her leadershup style with regard to the gamers, return to the text and begin
thinking about how you can cultivate strong leadership skills

3
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In addition to video exercises you might also find an active exercise or an active example.

Active Exercise

Use those traits as often as possible until t©
lbecome part of who you are.

A activebook (TM) experience: User Guide - Microsoft Internet Explores

1 Can you change your personality? What 1f you didn't see yourself in any of the traits that were
mentioned earlier as beng those of a leader? You may not be able tn re-make vaur nersonality
what can you do to develop those traits that have been identified ¢ [

HowdidIdo? |
e ——————

Click the How did | do?
button for feedback.

An active exercise
allows you to explore a
particular topic.

crosolt Internet Explor:

1 Can you change your personality? What if you didn’t see yourself i any of the traits that were mentioned
earlier as being those of a leader? You may not be able to re-make your personality, but what can you do
to develop those traits that have been identified as necessary for leadership?

= Use those traits as often as possible until they become part of who you are
 Changing your personality may not be possible, but your text mentions that you can
develop one trait — self-confidence - by taking on a leadership role in situations where you already
have some level of confidence. Think of a hobby or interest you have - is there any way for you to
take a l hip role there? also that leaders know their business well. You can
devemmkudlhynkﬁuthsdrmmhamdn “ins and outs" of your job.

Close

- |
Active concept checks occur at the end of every major section.
activebook experience: User Guide - Microsoft Internet Explorer Use the active concept
check to gauge your
understanding of the
important topics in a
section.
concept Check
1. The Electoral College meets in Washington D.C.
&z True
1y False
2. The four states with the most electoral "gteg = ————y g e
G a California, Texas, Florida, and 1 E activebook (TM) experience: User Guide - Microsoft Inteme
1y, California, Texas, New York, a
¢ ¢ Califorria, Texas, Pennsylvania
¢ ¢ California, Texas, Illinois, and F|
3. In the past six presidential elections, Cal
the Democrats four times. Cancept Check
Ca True
@y False € 1. The Electoral College meets in Washington D.C.
a True
How did | do? | b. False
Your A a
‘orreg T b
The Electoral College never meets in a single location. They meet at their respective
state capitals. Review the Concept
N . v 2 The four states withithe most electoral votes are
Feedback is provided by . i
licking the & did | do? a. California, Texas, Fldrida, and New York.
clickingine. Fow d o b. California, Texas, Nelw York, and Pennsylvania.
button. c. California, Texas, Perhsylvana, and Flonda
d. California, Texas, Illindis, and Florida.
I Answer a.
L 1 ]m'wm User Guide e
2 - e
i . l The Presidential Campaign: The Geri=ral Election Battle e
Click review the concept
to lUfT\p to Where the Buoyed by the d often by post in the polls—the new nominees must now face the general electorate

material was discussed in
the chapter.

General Election Strategles Strategies in the gendial election are as varied as the imaginations of campaign advisers, media consultants, pollsters, and the
candidates themselves As noted sarkier, campaign s

status of the candidate, by the issues, conditions, scandals,

xx activebook EXPERIENCE USER GUIDE

Presidential election must focus on the £

electoral wotes of the states. Electoral votes are won by plurality, mﬂedmwnmafum(nﬂuaﬂ

College”). Thus a narrow plurality win in a state delivers all of that state's electoral voles Big-state viclonies, even by very narrow

prizes. The biggest prizes are Cabifornia with 54 electoral votes, New York with 33, and Texas with 32 Wit a total of 538 electoral votes at stake, the wimer must
gamer victories in stases that total a mmivmum of 270 electoral votes.

are affected by the nature of the times and the state of the economy, by the mcumbent or challenger
events currently beng spotlighted by the media, and by the dynamics of the campaign itself as the

g0 mwmnmmwmwmmwmmw-mum
the Electoral

argins, can deliver big dectoral




All of your end-of-chapter resources and a practice quiz can be found in the chapter wrap-up section.

7} activebook (TM) ex; er Guide - Microsoft Internet Explorer

ek » o ) ) O} Qhsewch ijFavortes | Hstory

activebook”
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Qut of Many: A History of the Amaricon Poople. Volume | (activebook version 1.0)
John Mack Facaghes  Mari Jo Buble Daniel Czilrem  Sasan H. armnage

Chapter Wrap-Up

¢

By 1877, the forces promoting a limited wision of Reconstruction had won

The country was reunited politically, but the end of Reconstruction left the way open for th

In spite of this, newly freed Afncan Amencans succesded in laying the foundations for the

With Reconstructzon over, federal attention tumned to the conflict between business and lab|

® Conclusion

® Practice Quiz \
o Reviev: Questions
® Chronolagy T3 Practice (i

* Recommented Reading

EXCEPT
@ 5 blame someone for what is happening

1. When using critical leadership thinking sklls, leaders do all of the following

The chapter wrap-up contains a practice quiz, which €', decie ona jeadérship action,
tests your knowledge of the information presented in € o, &ccomt for whatis lappenmg
the chapter. Again, you are provided with instant € g isently whitis happeaing
2. If you fill out a questionnaire that asks you to describe your least desirable co-
feedback y : A 4

¢z University of Michigan
ath-Goal

iedler Contingency
eader-Participation

tivebook (TM) experienc ser Guide - Microsoft Internet Explorer

|+

on available at the time

worker, you are contributing to which of the following leadership models?

leader solves problems and makes decisions herself, using

Desirable Co-Worker ques
X 3 The_____ leader solves p

articipative
Practice Qui atocratic
tuational
v/ 1. When using cntical leadership thinking skills, leaders do all of the following
EXCEPT onsiderate
3 blame someone for what is happeung ig to Path-Goal Theory, the style a leader uses depends on the situation,
b, decide on a leadership action — aders must be flexible and adopt the style required at the moment
¢. account for what 15 happening rue
d. identify what 15 happening alse .
) | o
rrect ca
A leader using critical leadership thinking skills does not generally
blame someone for a problem.
2C 2 Ifyou fill out a questionnaire that asks you to describe your least desirable
co-worker, you are contributing to which of the following leadership models?
a Unwversity of Michigan
b. Path-Goal
c. Fiedler Contingency
d. Leader-Participation 7R activebook (TM) enperience: User Guide - Microsoft Tntermel Explorse =101 %]
ir wer: d. 3 P
c Bk - Qsewch ijFevorss FHstory N b f - B
The Fiedler Contingency

mnformation avaiable at the tim Out of Many: A History of the American Poople. Volume | (activebook versfon 1.0¥
John Mack Farogher Mari Jo fubie Daniel Czitrom _Susan W, Armitage
a participative
b. autocratic Chapter Wrap-Up
c. situational
d considerate
c By 1877, the forces promoting a limsed vision of Reconstructy chapter wrap up
b
o The country was reunited politically, but the end of Reconstruc 1%
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