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Preface

This is a book about professions serving families and consumers.
Family- and consumer-oriented careers are found in all sectors of
employment, including business, education, government, and the
human services. In addition, many new, innovative, and nontradi-
tional careers for men and women emerge almost daily. In short,
careers centering on families and consumers are among the most
abundant in our society.

The academic background that prepares men and women for fam-
ily- or consumer-oriented careers is varied. Home economics has a
long tradition of interest in families and consumers and has long
provided graduates for professional fields such as foods, dietetics,
textiles, clothing, consumer affairs, child development, family rela-
tions, housing, interior design, extension education, and home eco-
nomics education. Newer programs in human development, human
resources, human ecology, and family and consumer sciences have
produced many successful professionals. The social sciences, busi-
ness, and education offer valuable skills. Science, engineering, art,
and design offer knowledge relevant to the aesthetic and technical
development of products for consumers. Thus the range of skills and
academic disciplines touching family- and consumer-oriented profes-
sions covers the full spectrum of knowledge created by our society.

We have written this book to increase students’ awareness of the
opportunities for those with degrees in family- and consumer-
oriented fields. The book should be especially useful to students tak-
ing introductory courses in professional home economics or similar
professional development courses. Much of the book is also directed
at the graduating senior, with its practical information about iden-
tifying alternative career paths, job-seeking ideas, steps in résumé

v



vi Preface

writing, and job descriptions of specific careers. We have included
the broadest possible range of topics that are important to all college
students planning careers.

The book is divided into four parts. Part I, “Foundations for
Career Planning,” is a four-chapter introduction to the family- and
consumer-oriented professions. Part II, “Exploring Career Choices,”
has six chapters containing career profiles and introductions to spe-
cific family- and consumer-oriented careers in the arts, sciences,
business, education, extension, human services, government, and in-
novative or nontraditional positions. Part III, “Professional Develop-
ment for Careers,” explains how to prepare professionally for a
career. Included are detailed discussions of topics such as obtaining
professional education, establishing career goals, preparing résumés
and portfolios, and securing professional employment. Part IV,
“Career Development Following Graduation,” focuses on managing a
career successfully, participating in professional organizations, and
preparing for changes in the future.

This second edition of Professional Development in Home Econom-
ics differs from the first edition in a number of important respects.
Most significantly, the introductory Chapters 1 and 2 have under-
gone major changes, giving these lead chapters a new focus. Chapter
1, “Professions Serving Families and Consumers,” combines former
Chapters 1 and 4 and gives a broad overview of the careers our
profession offers. It is vital for students to see outright our many
and varied careers in advance of making choices, and this is a sig-
nificant change. Chapter 2, “The Growth and Status of Our Profes-
sion,” is a new chapter that introduces the historical evolution and
current issues of our profession. Many colleagues and reviewers sug-
gested the value of an early introduction to this historical and con-
temporary perspective, and we concur. We have included many valu-
able exercises and references on this subject for further reading and
class activities as well. The remaining chapters will be familiar to
previous users of the book, although some specific changes should be
noted: Chapters 2 and 3 of the first edition are now Chapters 3 and
4 of the second, and Chapter 20 now focuses entirely on trends that
are changing family- and consumer-oriented careers. You will notice
other changes in each chapter as well —updating of the text, addi-
tion of more Self-Assessment Exercises, additions to Career Profiles,
and the addition of many new references to each chapter’s bibliog-
raphy.

Our writing has been influenced by literally hundreds of col-
leagues and professionals in family- and consumer-oriented fields.
Many professors who teach courses such as Professional Develop-
ment, Introduction to Home Economics, and Careers in Professional
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Home Economics shared with us their course outlines and, espe-
cially, their needs. Numerous practicing professionals in every pro-
fession have assisted our classes or shared their views. Colleagues at
The University of Arizona, including Amy Jean Knorr, Maureen
Kelly, Naomi Reich, Ellen Goldsberry, Roger Kramer, Carl Ridley,
Brenda Brandt, and Soyeon Shim have provided encouragement,
ideas, and feedback. Our colleague, Robert Rice, was highly suppor-
tive, and our school’s director, Jerelyn Schultz, provided encourage-
ment for the importance of professional development as a key sub-
ject in our programs. Various colleagues from The University of
Arizona Placement Center have also provided advice and materials,
including Susan Young and Lois Meerdink. Instructors and teaching
assistants have commented on the manuscript or helped in research,
most notably Patricia Aaron, Kathleen Busch, Barbara Hemmerick,
Lisa Kay, Mary Lopez, Michelle Sciame, Lisa Snyder, Kathy Sweed-
ler, and Donna Swibold.

Photographs have been generously provided by the American Voc-
ational Association; the American Institute for Property and Liability
Underwriters and the Insurance Institute of America; the National
Housewares Manufacturers Association; the Agricultural Sciences
Communications and School of Family and Consumer Resources,
The University of Arizona; the American Society of Interior Design-
ers (Greg Komar, photographer); the American Apparel Manufactur-
ers Association; and the National Restaurant Association.

Too many students to mention have shaped our thoughts or done
key research for us, and we especially thank Laura Wilson and Jan
Klobnak. Various secretaries and administrative assistants have
contributed, especially Donna Snyder, Joyce O’Neill, Mary Miller,
Verna Woolsey, and Earleen McGrew. Finally, we offer a special
thanks to our colleagues at Macmillan, who have given us continued
editorial support and helpful assistance in shaping both editions of
this book.

Elizabeth Kendall Sproles
George B. Sproles



Contents

PART | FOUNDATIONS FOR CAREER PLANNING 1

1 Professions Serving Families and Consumers 3

Philosophical Foundations for Family and
Consumer Careers 7

Careers in Arts and Sciences 10

Careers in Business 11

Careers in Education and the Cooperative Extension
Service 12

Careers in Human Services 14

Careers in Government and Public Policy 15

Special and Innovative Careers 16

Professionalism in Family and Consumer Careers 17

The Goals and Use of This Book 18

2 The Growth and Status of Our Profession 22
Birth of the Profession 23
Early History of the Profession 26
The Profession Today 27

3 Professional Career Planning —The First Steps 39
General Criteria for Choosing Your Career 40

Clarifying Your Specific Career Preferences 52
What Will All This Accomplish? 61

4 The Career Market of Today—What to Expect 65
What Do Employers Want? 66
The Changing Characteristics of Today’s Career Market 70

ix



x Contents

PART Il EXPLORING CAREER CHOICES 75

5 Careers in the Arts and Sciences 77
CAREER PROFILES
Dietetics 79
Food Science 82
Human Nutrition 85
Fashion Design 87
Textile Design 90
Apparel Technology 92
Textile Science 95
Residential Interior Design 98
Commercial Interior Design 101
Housing 103
Household Equipment and Appliance Technology 107

6 Careers in Business 112
CAREER PROFILES
Fashion Buying and Merchandising 113
Store Management (Apparel) 117
Fashion Consulting 120
Sales and Sales Management (Wholesale) 123
Interiors Merchandising 126
The Hospitality Industry 128
Leisure, Recreation, and Travel 132
Consumer Affairs 134
Personnel Management 138
Public Relations 141
Marketing Services 143

7 Careers in Education and the Cooperative Extension
Service 150
CAREER PROFILES
Preschool and Nursery School Education 151
Elementary Education 154
Secondary Education 156
Home Economics Occupations 161
College and University Education 162
Adult and Continuing Education 164
Cooperative Extension Service 165
Communications and Journalism 167

8 Careers in Human Services 174
CAREER PROFILES
Child Development 175




10

Contents xi

Adolescent Services 178

Marriage and Family Counseling 181

Family Financial Planning and Counseling 184
Social Welfare 187

Rehabilitation 190

International Development 193

Administration of Human Services 195

Careers in Government and Public Policy 203
Learning About Government 203

Federal Government Careers 205

State, County, and City Government Careers 207
Special Opportunities in Public Policy 208

Developing an Innovative Career Path 212

A Perspective on Innovative Careers 213
Entrepreneurship — Starting Your Own Business 214
Cottage Industry —Working Out of Your Home 217
Free-Lancing as a Career 218

Consulting as a Career 220

Volunteering Your Way into a Career 221

Creating Your Own Job 222

Other Nontraditional Careers 223

A New Generation of Careers 223

PART Il PROFESSIONAL DEVELOPMENT
FOR CAREERS 229

11

12

Your Lifelong Plan of Education and Professional
Development 231

Your College Education 232

Managing College Life 240

Continuing Your Education After College 241
Graduate School 242

The Role of Professional Journals and Trade Publications
The Importance of Keeping Up to Date 244

Internships and Other Preprofessional Employment
Internships 248

Cooperative Programs 250

Part-Time Employment 251

The Value of Volunteer Work 252

Experience Counts 253

243

247



xii Contents

13 Developing Your Strategy for Job Seeking 255
Developing a Strategy for Job Seeking 256
Establishing Your Career Goals 258
Preliminary Planning 261
Your Professional Image 271

14 Your Professional Résumé and Portfolio 275
Preparing Your Résumé 276
Preparing Your Portfolio 280
Using Your Résumé and Portfolio 286

15 How to Find Out About Desirable Employers 288
Where to Look for Potential Employers 288
Getting to Know Employers 296
What to Look for in an Employer 299
Some Employers of Family- and Consumer-Oriented
Professionals 300

16 How to Obtain Interviews and Offers of Employment 308

Contacting Employers — Professional Letter Writing

and Telephoning 309
The Interview —How to Prepare and What to Expect 313
Accepting an Offer of Employment 318
Protocols and Ethics for Job Seekers 318
Special Tactics for Job Seekers 319
Postscript 320

Postscript A: Rejection Shock 320

Postscript B: Mistakes Job Seekers Make 321

Postscript C: Special Procedures for Government

Job Seekers 322

PART IV CAREER DEVELOPMENT FOLLOWING
GRADUATION 327

17 Career Development and Career Transitions 329
The Career Cycle 330
Adjusting to Your New Job 333
Changes of Jobs and Careers 335
Special Problems for Professional Women 338
Integrating Career with Life 341

18 Managing a Successful Career 345
Twenty-Seven Principles for a Successful Career 345
The Problem of Stress Management 350



19

20

Contents  Xxiii

The Challenge of Time Management 353
A Postscript on Success 355

Professional Associations, Organizations, and
Memberships 358

General Professional Associations 359

Specialized Professional Associations 360

Local Chapters of National Organizations 361

Civic Clubs and Service Organizations 362

Social Clubs and Their Roles in the Professions 362
Benefits of Organizational Membership 363

Your Role as a Member 364

Future Directions for Family and Consumer-Oriented
Professions 366

Trends in Family Life 367

Trends in Work Life 370

Trends in Education 371

Economic Trends 373

Consumer Trends 374

APPENDIX: ASSOCIATIONS AND NATIONAL
ORGANIZATIONS IN SELECTED FAMILY- AND
CONSUMER-ORIENTED SPECIALTIES 379

General Professional Organizations 379

Entrepreneurship and Small Business Management 381

Education and Extension 382

Child Development 383

Family Relations 385

Clothing and Textiles 387

Foods and Nutrition 389

The Hospitality Industry (Hotels, Restaurants,
Institutional Food Services) 392

Housing and Household Equipment 395

Interior Design 399

Leisure and Recreational Services for Families 402

Consumer Affairs and Family Resource Management 405

Retail Merchandising 411

International Development and Trade 413

INDEX 415




PART

Foundations for
Career Planning

Part | establishes the foundations for family- and consumer-oriented
professions. The four chapters are as follows:

« Professions Serving Families and Consumers (Chapter 1)

« The Growth and Current Status of Our Professions (Chapter 2)
» Professional Career Planning—The First Steps (Chapter 3)

» The Career Market of Today —What to Expect (Chapter 4)

These chapters present (1) an introduction to the varied careers serving
families and consumers, (2) a view of what it means to be a family- and
consumer-oriented professional, (3) a short historical perspective on the
evolution and current status of our professions, (4) how to choose a
professional career, and (5) the qualities that employers seek when
hiring professionals.






CHAPTER

Professions Serving
Families and Consumers

What does an education mean to me? What is the value of my
college education? Where do I go from here? These are just some of
the questions most college students ask some time during their col-
lege years.

The goals of a college education are numerous. Your professors
view education as the development of broadened and reasoned think-
ing. Parents think of education as the final maturing step to adult-
hood. Society thinks of education as a passport to personal advance-
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4 Foundations for Career Planning

ment and success in life. And many people think of education as
preparation for work, learning professional skills and earning entry
into the occupational world.

Certainly you expect many returns from your education. Some
will be personal, and others will be social and economic. For in-
stance, consider the following:

1. Personal returns: You'll learn to think and reason. You’'ll ac-
quire knowledge of many subjects, thereby enriching your life.

2. Social returns: You’'ll take the final steps toward maturation,
the final growth stage for entry into adult life. You’ll broaden
your view of society and social life and perhaps learn ways to
improve life for individuals and society.

3. Professional returns: You’ll learn marketable skills, and you’ll
improve your future prospects by aiming toward a carefully
planned career.

Perhaps you as a college student had thought of all these reasons,
and more, for attending college. You have probably wondered what
kind of education would be best to achieve your goals. Should you
choose a liberal education with broad and general subjects or a spe-
cialized professional major? This is a difficult choice that college stu-
dents must make. Particularly if you are considering a specific
career, you may want to ask the following questions:

e What knowledge and skills do I need?

Will T like the work?

¢ Can I help improve society?

e Will I be able to advance?

¢ What salary can I expect?

» Will a job be available for me?

¢ What kind of working conditions do I want?

* What are the job’s advantages and disadvantages?
* What is the nature of this work?

This book answers many of these questions. Its focus is on one
general category of professional careers, careers focused on families
and consumers. Today we live in a family- and consumer-centered
society, and so there are many opportunities in education, business,
government, science, humanities, and public service.

Professions serving families and consumers offer the most career
opportunities in our society. Examples of well-known and well-estab-
lished careers are the following:
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* Retail store manager

o Fashion buyer

e Fashion designer

¢ Residential interior designer
e Commercial interior designer
* Hotel manager

o Restaurant manager

¢ Dietitian

e Foods technologist

e Consumer affairs professional
e Consumer advocate

» Financial planner

e Financial counselor

e Marriage and family counselor
e Vocational and career counselor
e Child development specialist
¢ Day-care manager

e Social welfare worker
 Human services executive

e Family life educator

* Home economics educator

* Vocational educator

* Extension educator

e Journalist

* Research scientist

¢ Business owner

These are among our most widely available and popular professional
careers, and in later chapters many more are discussed. In addition,
the modern job market is continually creating new opportunities and
new job titles. (For example, have you heard about such newer
careers as biotechnologist, gerontological nutritionist, retirement
counselor, or designer of products for the handicapped or others with
special needs?) Professionals in family- and consumer-oriented spe-
cialties are finding innovative careers consulting, free-lancing, and
starting a business, and in public service, nonprofit human service
organizations, public relations, market research, and many others.
Trained professionals in family and consumer fields are found in
almost all parts of our occupational market.

Obviously, the family- and consumer-oriented professions are di-
verse, given their widespread availability in business, education,
government, and human services. But they also have much in com-
mon as one professional field. First, they have a strong orientation
toward service to families and consumers. And they offer excellent,



