CAN DESIGN

SN | WORLD'S | ARGEST SELLING BEj  —

Uk Adessor Buschi o

HIDEO SAITOH BIJUTSU SHUPPAN-SHA



HIDEO SAITOH Bijutsu Shuppan-Sha



HESRILDTH A

THERE — FHEALHS

R - KRB MASHYTFRIZA
BEHEEFT — %A SHIANTL

EiTE — KTH

RITR — M SHEAM AR

101 REETRHXSESRAET2-36 FEFE )L

EEE03-3234-2151
PR R F5-166700
iTH — 19915108208

CAN DESIGN

Layout and Editing —— Hideo Saitoh
Cover and Plate Photography —— Sasaki Studio, Ltd.
Photograph Composition —— Yutorial, Ltd.
Publisher —— Atsushi Oshita
Published by —— Bijutsu Shuppan-Sha, Ltd.
Inaoka Bldg., 2-36 Kanda Jinbo-cho
Chiyoda-ku, Tokyo 101, Japan
Tel. 03-3234-2151

ISBN4-568-50145-8 C3070
Printed and Bound in Hong Kong

208



CONTENTS

Tins for such things as Candy, 11

Cookies and Nuts

EF D71~

Tea and Coffee Tins 68
EDFT4>

Soft Drink Cans 88
Za—XiEH

Beer Cans 14
E—IViE

Cans for such things as 138

Vegetables, Fruits, Soups, Meats,
Fish and Oil
BHRREDE

Knowledge of Cans 197
H(CR I B0

B&%S Abbreviation
PT &%  Product Type
MF 8585t Manufacturer
IM @AJT Importer
S HY4X H Height
D Diameter
L Length
W Width
vV AZE Volume
CO 4£#ZE Country of Origin

10






i § 7
HASHYHFRISF

b $li S

I

WEALHSE
PHOTOGRAPHY BY
SASAKI STUDIO CO., LTD.
CHIKAO TODOROKI
IZURU YOSHIKAWA
HIDEO SAITOH




HIDEO SAITOH Bijutsu Shuppan-Sha



AR s s e R s

f o
X8 o symue ¥

o
4 |
>y
&
G 1
%4
‘4
» 2
L ]







LI HEEHE

FHERNVERATLISSE., BAEIETTLEIDI b=V BV B/ Sy —Sh BB, FRYT
{E->7-#EBDFaaL—rDOFE, HBOKDITIE-FEEDFE., BEYORWVEDKTHE-EEEANS
HEETHD, EZOREICH, RELTSVTERRBEREDLT IS, BEICAS>TULRSLITDOFEI WDOHDH
3B, FICHED ZLDTRAEWEAID, BEDKRNEEEFTHS, KEFEVLTE/-RIBIEA
NBFEPHEDANLT Ty I R—R=LENTVREBEANBE, Too—2D7yF—H"A-7-H
WELE, BTACEHIBYBETRLVWIEDH HD, bHbAARTERIBELTE/Y, NI ¥HEZTH
TULBDIZRBEHI DULT, ELDDIFTULBABLIIEEINLEL,

HRREKRPE—LEANSET. B, A, BE. X—-TLhCEAN-EHS&DE. Z0—URF(1LD
ERE, FEOFRHEZEE, (L THEATRIESN A->TULIDHEEVLIL, £IZORIBIRIvF—, F
YT ANE=DHEEVLTWE, ZCOFRDULAT I TEHH SF-FF, EX~OFREIBYULT (N
121z 77— « p—7B8A (EWTHAREEEER) (2. IREAFroT 1 JvF—RED A>TV
3HDE, FERFUVDTICT A ERKTERESTUWVBRILEHATESL = EHIZ, A—/N—=XP7—T5FEH
NTULBRFIZEETH, FA3— M DTN ICRIIZSNFTELNATULBRET4-IZB2HDEHDE L), &6,
AV RFPA—E—BEDASTWBIDREE57 BADREDHIZZEDEBDIZT1h5BL>T
WBEIRIEANES A, BATRULWITNGEELIATLWADTITERUL-/F&/20,

HE, BIZLAEUVTHRUITRAVIEIZEREI HLHEL, $NTHZ1—ARE—ILEIREDE
BREHIEERETEINSLNALLDY, BERELZELLBHIBFELIZ(L, D5, Nyr—SFHAS
ELTIER, FRUVICHFEDREBEERAFAN =23 Il THE 32 ARV DTHD, (DL
BT IMRI S 77— AF A N—F—DAEH bR bNBAELDS, FLEHVIEIS, 75X



DIATISHEERDH=bEE LK THY AL D, 200BCHVTTRELOTVBTZI—IRM T DEERAL
ThioEWLEDIZASTULS, 10,000 FDMEIETHOTHTNUPEDHELE, 1FHEEICLTHILAT
ZriEhuw, ETES-FEA LR, MBICRE-aX M/ Sy =2 THEIWVEEATLIIDNT, B
FORECLTLISERMES H2. BERICHETIB Sy — ST HERICTRETHINS, HRED R/
yhr =S LTEBRATUVBEVADS, bbAA, ETOREFICANBEVLIZLETELVLDED,

4 AAREBELAAD-CHRPTEEOEEKEVP, BRAQELE LI EI>TWS, BEALID
ErEIp, Sa—ARE—LEBRE T3 EBREGES FE ERRROKR—LICZTENTL S, AR 5T
AALLIBLEATUVIARERLTHEALDTELEL, ERILEILHIBHYE->TULSE, FRAH
bol-EHEABRICETTLEIZTHF—DAEVA, ¥NERVEDIALLD, XX, X—H—bHBREL)Y
AONAEBEH LI-ZDETHB, HREN ST —HERIDS, EBEREVDLRVES, F-T3UL
BWTI00/ 3 —t MBFIATELRELLL,

AT, FEOAREHBELTHERWVWEOKS TTHS, #EiF1 FRYERE, HE., HBELREDT/I—MPEF
BEPE, X—/—XM7—AE T, HEBVED, 3P 750200n  FCBEER W
(2fFo720 ¥ DENZZBRVFHFA DEDHWEFINTUARLERONEITHIS, $H&7 7, 3—Ay
3, At EICHFTFOTLoAWERML, 3 ERICFA-FEDOREEAIEEATVLIDTIEFM-/ZE]-
W, BBICASTLESP, BRICEDF A5 TIREDFHABME L o-bDEELDY, HIZOW
TLNBOLE VES ZDBEAER TE-DE, TR - @ ERATEHRRXSHO RS - BREM
AW WEBETHE, LEYBILBLEITET,



Preface Hideo Saitoh

Many food packages are wastefully thrown away after the contents have been finished. Among these are
hand-constructed paper boxes which once contained chocolates, wooden cigar boxes, and boxes of
tsukudani, Japanese food boiled in soy, made of fragrant cedar wood. In addition, in most households there
are those containers which, although saved for future use, end up becoming nothing but a hindrance. | think
that one can safely say that the majority of these are metal containers such as the tins for Japanese
seaweed, known in some foreign countries as “black paper”, or senbei, the main Japanese snack food, as
well as the round tins for Danish cookies. Because of their sturdy construction these kind of tins are difficult
to simply throw away and, as a result, there are naturally people who keep these tins and continue to use
them as storage space even if rust appears.

The contents of these “cans” are varied. Containers for soft drinks and beer as well as food products such
as meat, fish, vegetables, soup, fruit, and oil are all referred to as “cans” in Japan. Furthermore, the Japanese
word for “can” also applies to the metal containers for tea, senbei, cookies, and candy. After | had finished
the design and layout of this book, | was informed by Jennifer Sherman, the English translator in Bijutsu
Shuppan-Sha'’s International Division, that in America and Europe many of the aforementioned “cans” are
alternately called “tins”. Ms. Sherman also informed me that there are containers which when sold at a
supermarket are called “cans” but when sold at a department store adopt the label “tin”. In addition, it seems
that containers for such things as instant coffee are always labelled “cans”. In light of this, | would like my
foreign audience to be aware of the fact that although this book is entitled Can Design, it is actually a
presentation of both “cans” and “tins”.

In any event, without cutting open a can one cannot tell its contents. As for beer and juice cans, one can
imagine to some extent the color of the liquid inside. Foods, however, are difficult to visualize. Therefore,
it is the task of the label to explicate the contents by means of photographs or illustrations. In this way, a
skilled typographer and illustrator are essential.



Another interesting thing is that the metal containers for expensive items such as French Foie Gras and
Japanese Crab are exactly the same as those for low priced items such as fruit or sardines. If the expensive
item were instead packaged in an elaborate container to match its costliness, the price would need to be
even higher to accommodate the packaging cost. Accordingly, since it is more practical for food products
to be packaged in simple containers, cans seem to be the best solution. After all, the contents are the most
important element.

The scene of a row of multiple vending machines on the sidewalk or train platform is not a pleasing sight.
| think that an overwhelming presence of vending machines is unique to Japan. With the invention of these
machines, convenience and ugliness go hand in hand. As for the empty cans, rude people throw them on
the street while others collect them. In the wasteful world of today, Japan is of course also wasteful of
resources. Recently, however, concern over such things as excessive packaging is increasing, and both
manufacturer and consumer have begun to recyle. Since, in my opinion, cans are an excellent packaging
format, it would be great if they could be recycled one hundred percent.

After it was confirmed that | would be able to publish this book of cans, for over a year | searched for cans
in the department stores and speciality stores of Tokyo, Yokohama, and Kobe. My search also took me
abroad to San Francisco and London. Since | feel that there remain many good can designs which | did not
collect for this book, | am planning to continue my search in Asia, Europe, and Scandinavia and construct
another book of cans in three years.

| would like to thank KINPODO MATSUMOTO INDUSTRIES CO., LTD. for the assistance and guidance they
offered me. Without the background information about designing cans that they provided me with | could
not have written the concluding part of this book.
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These Swiss-made tins shaped like ice
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children and adults alike will want to
possess. I purchased these at London’s
Harrods Department Store in 1990.
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