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THE ROUTLEDGE COMPANION TO
MEDIA AND GENDER

The Routledge Companion to Media and Gender offers a comprehensive examination of
media and gender studies, charting its histories, investigating ongoing controversies,
and assessing future trends.

The 59 chapters in this volume, written by leading researchers from around the
world, provide scholars and students with an engaging and authoritative survey of
current thinking in media and gender research.

The Companion includes the following features:

e With each chapter addressing a distinct, concrete set of issues, the volume
includes research from around the world to engage readers in a broad array of
global and transnational issues and intersectional perspectives.

e Authors address a series of important questions that have consequences for current
and future thinking in the field, including postfeminism, sexual violence, mascu-
linity, media industries, queer identities, video games, digital policy, media acti-
vism, sexualization, docusoaps, teen drama, cosmetic surgery, media Islamophobia,
sport, telenovelas, news audiences, pornography, and social and mobile media.

e A range of academic disciplines inform exploration of key issues around pro-
duction and policymaking, representation, audience engagement, and the place of
gender in media studies.

The Routledge Companion to Media and Gender is an essential guide to the central
ideas, concepts, and debates currently shaping media and gender research.

Contributors: Ben Aslinger, Shakuntala Banaji, Susan Berridge, Gargi Bhattacharyya,
Denise D. Bielby, Anita Biressi, Tanja Bosch, Karen Boyle, Shelley-Jean Bradfield,
Sara Bragg, Carolyn M. Byerly, Lisa Marie Cacho, Tanja Carstensen, Cynthia Carter,
Shira Chess, Lisa M. Cuklanz, Dawn H. Currie, Christine Daviault, Josephine
Dolan, Tim Edwards, Nahed Eltantawy, Matthew B. Ezzell, Margaret Gallagher,
Rosalind Gill, J. Robyn Goodman, Esther Hamburger, Dustin Harp, Radha S.
Hegde, Joke Hermes, Larissa Hjorth, Ursula Huws, lam-Chong Ip, Veronika
Kalmus, Sahar Khamis, Youna Kim, Oi-Wan Lam, Dafna Lemish, Marion Leonard,
Koen Leurs, Sonia Livingstone, Catharine Lumby, Lisa McLaughlin, Brenton ].
Malin, Vicki Mayer, Toby Miller, Isabel Molina-Guzmén, Annabelle Mooney, Dara
Persis Murray, Heather Nunn, Laurie Ouellette, Radhika Parameswaran, Sandra
Ponzanesi, Andrea L. Press, Rosa Reitsamer, Karen Ross, David Rowe, Julie Levin
Russo, Katharine Sarikakis, Gareth Schott, Katherine Sender, Leslie Regan Shade,
Tamara Shepherd, Linda Steiner, Kairi Talves, Francesca Tripodi, Angharad N.
Valdivia, Milly Williamson, Audrey Yue, Elke Zobl
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