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This twelfth edition of this text continues the prime objective of providing
the readers with an up-to-date strategic and practical perspective on pur-
chasing and supply management. Great changes have occurred in the sup-
ply field since 1933, when Professor Howard T. Lewis authored the first edi-
tion under the title Industrial Purchasing. At that time no computers
existed, and phrases like “supply chain management,” “total customer satis-
faction,” and “total cost of ownership” were unknown. However, the idea that
sound procurement was essential to corporate success was already in its
infancy.

Since the eleventh edition, the growth of the Internet and web-based
supply solutions have provided new challenges for supply executives, while
older issues like market shortages and overages, price escalation, and global
competition continue. A new chapter on e-commerce and almost 30 new
cases have been added to this edition to properly reflect the major chal-
lenges faced today by supply practitioners and academics alike. Each chap-
ter reports the latest research findings, as supply chain management has
become a hot topic in both the business world and academic circles.

A major change in this edition is the entry of two new co-authors. Anna
E. Flynn previously assisted in the last two editions. Her teaching at Ari-
zona State University resulted in many awards, and her research into par-
ticipative learning effectiveness was particularly appropriate for this case-
based text. P. Fraser Johnson, our second addition, brought a strong logistics
background coupled with a superb teaching record. The contributions of
these two professionals are evident throughout this text; their joining of the
team will provide a sound base for future editions.
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