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INTRODUCTION :
Fr

A Unique Architectural Wonder under the Housing Presale System

A real estate sales center is a Taiwan only unique design phenomenon. Its earliest occurrence
appeared with the housing presale system, an expedient of Government's housing policy. The system
is a government’s encouragement to help the developers to proceed with the land development in
advance under an insufficient fund, hence to activate the overall relative industry. The good intention
allows the early not yet ripe real estate developers to grow, and after several decades of evolution, the
Taiwan market has raised a group of sales agents who are experts in its operation.

Accompanied with the rising living esthetics, consumers also raise the architecture esthetics standard
in the presale house system. The experience has evolved from the early stage graphic vision to the
overall spatial experience level. Leaping over to the 21st century, after several economic ups and
downs, the real estate market has again acquired the edification from the architecture designers’
clever creative concepts to directly bring in the architecture esthetics into the sales center itself, and
the attempt also receives an enormous reverberation from the consumers. Therefore, the sales agents
start to act as the encouragers of the design, and push the architecture designers to bring in the most
prospective, innovative design concepts directly into the spatial design of the sales center. Meanwhile,
the architecture designers find it as an exit to allow them to develop their designs in full play.

To an architecture designer, comparing to the suffocated public architectural environment constructed
out from the layers of architecture regulations, a real estate sales center is like an oasis on a broad
barren architecture desert. Being at this ambiguous gray area that is not constraint by the regulations
makes all the architecture designers yearn to participate in it. Even it is to construct a short design
illusion like a mirage, the short period of existence still can liberate the design yearning and the
accumulated energy of the heart.

An Arena: This is a theory of evolution

Talking about the booming developing Taiwan real estate sales center design in the recent years, one
has to mention designer Shu-Chang Kung. His first work presented in 1994 had immediately shocked
the whole real estate sales market due to the reason that the sales center designs before him were
merely simple buildings constructed with plywood boards with the decorative model houses presented
at their interiors. Once consumers have experienced the strong visual impact of the architecture
exterior and the pure spatial experience without decorative veneer, the whole Taiwanese sales market
has formally been introduced to a new epoch: a brand new “field of vision” that opens its arms to

embrace architecture and the spatial esthetics. -

Under this context, the outstanding personal design esthetics and the impressive works of more than
tens of the designers have been produced. They are all currently using a new esthetics point of view and
attitude to write their personal urban architectural esthetics.

6 "

REBIE T ISR RATN

BFHPLORABEBTNENRITHERAR. ENRERSVEA
ERRBEET, —MEZITNELEN— EEREH] . X2
BAFH T BRI ARER S THIMOER T, BB EHTE
MERFE, #EABMAX L, XM EBLLSPRERF
R B IR, B RENSEL IR TEROEE. thRE
R IRFRH — R BB IS HEEEORENA,

BEEAEEEFORA HRENRAEHEENRRXFIVER
FIEF ENRHOTEAR, B eEMENTEERER. B
M2t EfE, B2 IELFER. RBEMNRRZIHTHR
PEIBMBPRBBE, BRRAXFERSARFR ORI
B, XN R RGHRERAROEM, B2, KENATIE
ERIHHEF, BBEZRIRIHFERATE,. QFNRITER &
ABEFROLNTERITE, MRRIRIHBNELKE— P RIARE
RIFRITROEO,

FRAZITEM S, EEERFEATMROHCAZTENANER
RAEF, BHFPORRBRATRIRRTO—REN, EERTR
RAMBHRKEIH, ILAERARITARELZS SHB, BEM
RHR—TETERNEERITOR, NIBELERONIRITRIE
B5RNEBEEENFEPREIEK.

TR XR—IHHEKIL
RWEAFRED X ROATERLIRIT, RAETRINRITZS
B, 1994F L B—HEREL, HRORBEIEEHET . B
FIEX Z ATERLMIRITHUE RAE S EiRM R, BRRRRE
RN RE 2T, BWERELRRFIMGBRINERIBN
AR R MR AR, AfHE—REFHENRRAER
R, EEHERAZEE, NR B ABHEMIER#A—T
FaT — MRANF RN, DS REFESH (A7 !

RN T, AT IARITEZRE, FRRROKLIL T,
MNERFEXMAESSERPERNECARMTRRAES.



-

For example, Hsu-Yaun Kuo and Effie Huang of EHS International, they present the characteristic

of this era through the designs of the sales centers. They take a sales center as a costume photo

of the real estate project. The idea is to gather all the good elements of this real estate project and
congealed them into one piece, and since it is grown out from the site, the design also must manifest
the environmental texture of the site. It reflects the spirit of the age and the contemporary esthetics of
the architectural design. This design attitude of returning back to the spatial essence makes them to
receive a great affirmation and favor by the market.

Another designer Thomas Wang, his works are filled with the perceptual instincts to the spaces. They
look western modern, but at the same time also possess with the oriental spiritual inner aura. He is
specialized in constructing the sensual experience. With the clever cheat to the nature scene, he settles
both the body and mind of a visitor to the environment, and consequently earns the admiring response
of the market.

David Tan is a designer like to challenge to various possibilities. He recently extents his focal point
from pure spatial design to fine art, and creates a novel work concept and manifestation by combining
elements from different fields. For instance the combination of art and space, the formation of the
dialogic atmosphere of space, human, and artistic work pieces. He leads the occupants to a world
interweaved with art appreciation, spatial context, and living taste, which is the creation of another type
of esthetics experience.

Designer Ching-Chi Su and his clan designer Li-Ning Chang are known for their skills in searching for
the spatial philosophy. Their architecture languages come from their reflections to the space and time.
Their thoughts about a sales center are not the temporariness, but are the expectations of finding a
timeless eternity within the space, and to acquire the stability for the people within. Isn’t it just another
type of successful commercial capture of the consumers!

Designer Po-Yang Chu thinks the best solution of a design is to clearly coincide with the project’s
market position and then give to the space a form by returning to its architectural essence. He
responds to the relationship of a site and its environment with an architectural sculpture like design
test, and the result is also deeply appreciated by the consumers. In other hands, architects Tien-Chu
Chen and Szu-Wei Yu emphasize at the localism and regional concept. They use an exquisite fun park
design method to allow more interests and conceptions to happen in the spaces and the environment.

Chung-Yei Sheng and Kevin Chang are the new generation designers who have the architecture
academic backgrounds and are the bright new stars of the market. They follow the architectural
professional training and adopt the most solid architectural analyzing system to face the different
projects and to propose the best solutions. In their projects, forms follow functions, and are not
fabricated upon nothing, yet they still capture the best perceptual human scale in the urban visual
perception. Meanwhile, Chia-Hung Su and inheressence design studio and Rios Lee, each have their
know-how in terms with the real estate business. They are all familiar with the deepest core key ~
of a sales center is to bring people the realistic feeling and experience. Under the good and close
cooperation, the works reflect the best result of the design and the sales teams. They make the
continuously innovative living concepts and spatial experiences to acquire the responses of the public
market.

Sara Chou ( Senior Editor of Taiwan professional magazine " INTERIOR ")
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“Une Ferme“and "Design by Nature”, these two projects designed by Kuan Jung Pan, return to the true
essence of the space, and how to respond to the site with a concept based on nature and simplicity
while staying in line with the final goal of sales transaction, which brings in a new thinking into the
design.

This is a revolution, the fittest survives. Even with the newest, the most innovative concept or theory,
the success depends on the market response. Therefore, when Shu-Chang Kung proposed the CMP
BLOCK, his newest work and project concept, he also discussed his full idea to the market and the
academic circles. The project is to express an innovative pioneering work. It is to make the whole

event not to be predominated by the sales agent, but to revolutionary handing out the leading power to
accomplish or to build a type of collective participated long-term commercial relationship. Therefore,
apart from having the real estate sales agent as the co-worker, the creative artists and the vast publics
are added, hence to have more people benefited through the capital gathered by the sales agent.
Nevertheless, is it the architect’s personal romantic idealism or a silent revolution quietly proceeding
in the real estate circles? Let us wait and see.

Afterword: A Discovery Trip _
The completion process of this book is like a “discovery trip.” The writer has personally done the one to
one interviews with all twelve architectural design teams. These outstanding works under the big trend
and the skill of all designers have been through the severe inspections of the market. Accompanied with
the constant evolvement of the society and environment, the real estate sales market is no doubt the
most sensitive trend observatory, and always stands at the most forefront to foresee the future world.
Therefore, the works collected in this book are all the representatives. They do not only precisely grab
the market's pulsation, but to use spatial design to respond to the site and the sales demands. At the
same time, they maintain a high creative energy in design while tugging with the commercial pursuits.

The “real estate sales center” is a one of the kind design type in the world, and it is at a full
performance on this island environment of Taiwan. It is an on-going ceremony, and is an epitome of the
abundant Taiwan design energy. Through this key of design, may this help you to see how the island of
Taiwan has opened a splendid door to the future!
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TAIWAN

Within the global world of real estate, the competitive
environments have given rise to the unique phenomenon

of "sales reception centres,” which play a crucial role in

the market, especially in Taiwan. They reflect the aesthetic
appreciations and expectations of the consumer, while
Inspiring an improvement in the entire urban aesthetics. Based
on the concept of "Arena”, this book reflects on this exceptional
phenomenon, a design category found nowhere else in the
world, yet blossoming on the island of Taiwan. It is an ongoing
movement and an epitome of Taiwan's energetic design scene.
This book gives the reader an insight of how Taiwan uses

design to unlock a spectacular future.



Seven Days Four Seasons
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Designer: MP| Design / Thomas Wang

Location: Xindian, New Taipei City

Materials: Cement Board, Stone, Wood, Metal, Paint, Galss
Area: 1500m°

Photographer: Marc Gerritsen
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The hill side Hua Cheng Community of Hsindian is where the seasonal winds of the Pacific Ocean and the Straits
meet. The hill has its back to the Central and Snow Mountains, and the forever changing cloud andmist mountain
scenery is a daily enjoyment; hence the saying of “seeing all four seasonal changes in seven days."Designer
Thomas Wang knows the greatest interest of this project is not the credit of a man-made architecture, but the
unique local natural scenery. Therefore, the maximum window openings are preserved for the views, and at the
same time, the design allows the time axis to operate with the solar angles in making a continuous blend and
dialogue of the interior to the outdoor nature.

At the 3 to 4 meters slope height difference site, the entrance circulation is lead by a winding step passage to a 16
meters high large transparent glass panel stand on the ground. However, to get into the interior, one goes further
and turning to a void arcade frame to reach the end terrace, where is the best lookout spot of the overall misty
mountain scenery.

>
After the entrance and through a small wood plank way is the reception counter. There is the multi-media show
room behind the counter, and on both sides of the wood plank way is the atrium’s vertical circulation. On the
second floor, at the right side of the long-shaped bar is the VIP room with a large view window. Behind the bar,
there are several conference areas each with its own small balcony and large frameless glass window to draw the
whole piece of secluded, mist mountain scenery in to the space.

In each space, Designer has exquisitely applied the transition, end view, and large frameless glass panel to take
in the whole cloud mist mountain scene, which is also the best annotation for the project.

SIS ERATHF SERERHZ LA, FhFRS B
B W LRSS TOHF: AB LR, BEROFLL,

RITMEEBRMLEREASETZANNRRARI, MEY
IR B AR R, SRINE E, REKANFAERR, R
=AML AERX AR, EERTHSFIIRR, JiE,

W EIR3- 4K E M E, ADBEU—NEHHMMEBEEM
L. PESREI16K S A FERE R, BXHFIEAQ, B
YR ATIESR, HATER B = A MAEELBURS, HERR KA
BA NRMEEA AR R2USNRERRZ—

BOADEE —/ M MOBEHREEFES, BAEARETZE
FRRE, REMZTNRI=NERD L, BE-KE, UE
MERBEEMAKRETERNRNVIPE, BAES MEER
XEBRENMEE, UELROKRREE, SIABREH. =F
FoerE LR,

B—=AF, RIHIAREAE MR mR ATORN
RABEE, ERERUKSE, bRt REOES TRFNIRE.










