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. Horton Plaza (San Diego,

U.S.A.-1985)

Along, gently curving prom-
enade. A town equipped
with the function of a shop-
ping center within a town.

. Rodeo Center (Los Angeles,

U.S.A -1980)

The nucleus of a town devel-
opment with streets lined
with European brands.

. West Edmonton Mall (Ed-

monton, Canada-1981)

An effervescent area also
called the Fun and Enter-
tainment Center.

. Bellevue Square (Bellevue,

U.S.A.-1981)

New city site in prime quality
residential area in the sub-
rubs of Seattle. High quality
shops enveloped by a simple
design

area which matches the city
backdrop

Old Mill Town (Edmonds,
U.S.A.)

Atheme center whichis only
open in the summer and is
situated in a port town. Shop
emphasis is self evident
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. Hyatt Regency (Chicago,

US.A.)

A hotel public space which
emphasizes the leading shops
of this amenity city.

. Sunken Garden (Vancouver,

Canada)

A public center that was de-
veloped from a two block
city site and a city relaxation
center which emerged at
the same time

. FF Building (Shinjuku, Japan

-1984)

A commercial area in which
food and apparel/fashion
was combined in the name
and architectural design.

. Fox Hills Mall (Los Angeles,

U.S.A.-1975)

A simple, spacious area. An
unrestricted shop location
with an emphasis on the
mobility of the visitors.
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10. Los Cerritos Center (Cali-
fornia, U.S.A.-1971-1980)
The basic concept is har-
mony with nature through
landscaping which will ena-
ble cohabitation with an ex-
panded residential district.

11. Harbor Place (Baltimore,
U.S.A.-1980)

Urban Amenity area. People
congregate in search of city
festivities.

12. Horton Plaza (San Diego,
U.S.A.-1985)

A twenty four hour town
which wasthe result of "’ buil-
ding a town within a town"’

13. South Street Seaport (New

York, U.S.A.-1983)
A monument to the history
of New York. An important
city facility for the business-
man
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14. Gilman Village (Seattle,
U.S.A.)
A theme center with a con
centration of hand made
theme shops. A serene area
which arouses the human
nature

15. Glendale Galleria (Glen-
dale, U.S.A.-1976-1983)
Redeveloped in concert with
the area, it is a community
center which has gained
nationwide prominence

16. Broadway Plaza (Los An-
geles, U.S.A,-1973)
A redevelopment project to
try and revive the city. An
ultra-large mall enveloping
a combination of depart-
ment stores, offices and a
hotel with emphasis on har-
mony with the area
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Shop and Store Design Consepts 1

Shop Design as
a Communication Strategy

Yoshihiro Sawada

The 1980s was an era of business diversification and
amalgamation, but as far as the independent self-
expression in the shop design was concerned, the
emphasis did not reach the public. In the title of shop
and store design, the description of a swelling and
expanding commercial space was problematic in
terms of both classification and space concept. The
issues that surrounded a city including the people—
shop—shopping center—town—city relationship and
amalgamation, forced commercial space design to
expand its themes to the furthest boundary of contact
with people.
The 1980s was an age where “people were the prin-
cipal players” and, from the viewpoint of people’s
lifestyle, an era that was built by the values of the day.
Economically, consumption took precedence over
production and commerce, which was in direct con-
tact with the people, found itself playing an essential
role in industry.
Commercial areas were handled as structures sup-
porting people’s lifestyles. It was also an age where
commercial systems, which had become recognized
as social structures providing venues that encouraged
so-called communication and personal interchange,
expanded their spacial expanse even further.
A philosophy also began to permeate that the design
of commercial facilities was not merely a composite
expression of a space creation because it was a self-
expression using spacial elements in the strict sense
of the word. It is possible to believe that, with the in-
clusion of concept making and planning and designing
work on attaining large scale areas in particular, as
communication media, in addition to timely mobility,
the store design empire is continuing to expand.
In this text, [ want look at what designs evolved by
recapturing the shop and store trends of the 1980s in
the following three classifications.
1. Designs to establish a commercial (operational)
software image.
2. Designs that portrayed expression as a space art.
3. Shop (store) design as a communication strategy.
Generally, we should look at large commercial facil-
ities with emphasis on planning as a shell that will
house a number of shop designs. Therefore, I think
that the shop designs that are enveloped in that area
are space art and many could be captured in the area
of the strategic role-playing communication design.
Although there are differences in the results of the
work and expressions of the respective designs, it is
needless to say that they are combined by common
design objectives. (Managing Director/TAS K.K.)
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