| . : ‘- '.(ti i . // |
Student Activity Workbook

e

INCLUDES:
» Vocabulary Review Activities
* Fact and Idea Review Activities
» Marketing Application Activities
e Computer Activities

porebione
Wil
”'A‘I!h",

i




-Essentials

Student Activity Workbook

Lois Schneider Farese
Educational Consultant
West Patterson, New Jersey

Grady Kimbrell
Educational Consultant
Santa Barbara, California

Carl A. Woloszyk

Professor

Consumer Resources and Technology
Western Michigan University
Kalamazoo, Michigan

Wil wIGlIGUe

New York, New York  Columbus, Ohio  Chicago, lllinois  Peoria, lllinois ~ Woodland Hills, California



Glencoe

The McGraw-Hill companies

Copyright © 2003 by Glencoe/McGraw-Hill, a division of The McGraw-Hill Companies, Inc. All rights reserved. Permission is granted to re-
produce the material contained herein on the condition that such material be reproduced only for classroom use; be provided to students or
instructors without charge; and be used solely in conjunction with Marketing Essentials. Any other reproduction, for use or sale, is prohib-
ited without written permission of the publisher, McGraw-Hill.

Printed in the United States of America.

Send all inquiries to: Glencoe/McGraw-Hill
21600 Oxnard St. Suite 500
Woodland Hills, California 91367-4906

ISBN 0-07-830715-5 (Student Edition)
ISBN 0-07-845182-5 (Instructor Annotated Edition)

123456789 009 07 06 0504 03 02



CONTENTS

CHAPTER 1 Marketing Is All Around Us

Vocabulary Review ............................ ... 1
Factand Idea Review ........................... .. 2
Marketing Application 1........................ .. 3
Marketing Application 2 ...................... .. 4
Role Play: Marketing Intern ..................... ... S
Computer Activity:

Spreadsheet Application ........................ .. 7
CHAPTER 2 Basic Marketing Concepts
Vocabulary Review ............................... 9
Factand Idea Review.......................... . . 10
Marketing Application 1 ........................ 11
Marketing Application 2 ........................ 13
Role Play: Marketing Student ..................... 15
Computer Activity:

Database Application........................... 17
CHAPTER 3 The Free Enterprise System
Vocabulary Review ............................... 19
Fact and Idea Review............................. 20
Marketing Application 1 ........................ 21
Marketing Application2 ........................ 22
Role Play: E-Commerce Security Consultant . .. .. 23
Computer Activity:

Spreadsheet Application ........................ 25§
CHAPTER 4 Global Economies
Vocabulary Review ............................... 27
Factand Idea Review............................. 28
Marketing Application 1 ........................ 29
Marketing Application 2 ........................ 31
Role Play: Customer Service Representative . ... .. 33
Computer Activity:

Spreadsheet Application ........................ 35
CHAPTER 5 Business and Social Responsibility
Vocabulary RevAew ©.... ... iveie o buid 2 000 37
Factand Idea Review............................. 38
Marketing Application 1 ........................ 39
Marketing Application 2 ........................ 40
Role Play: Volunteer Coordinator ................ 41
Computer Activity:

Word Processing Application ................... 43

CHAPTER 6 International Trade

Vocabulary Review .............................. 45
Factand Idea Review........................ ... 46
Marketing Application 1 ..................... ... 47
Marketing Application 2 ..................... .. 49
Role Play: International Trade Consultant . . .. ... 51
Computer Activity:

Spreadsheet Application ..................... ... 53
CHAPTER 7 Basic Math Skills
Vocabulary Review ............................ ... a5
Factand Idea Review.......................... ... 56
Marketing Application 1 ..................... ... 57
Marketing Application 2 ..................... ... 58
Role Play: Assistant Manager .................... 59
Computer Activity:

Spreadsheet Application ........................ 61
CHAPTER 8 Communication Skills
Vocabulary Review .............................. 63
Factand Idea Review............................. 64
Marketing Application 1 ........................ 65
Marketing Application 2 ........................ 67
Role Play: Clerical Staff Representative .......... 69
Computer Activity:

PowerPoint Application ......................... 71
CHAPTER 9 Computer Applications

and Skills

Vocabulary Review ............................... 73
Factand Idea Review............................. 74
Marketing Application 1 ........................ 75
Marketing Application2 ........................ 76
Role Play: E-Commerce Consultant .............. 17
Computer Activity:

Spreadsheet Application ........................ 79
CHAPTER 10 Interpersonal Skills
Vocabulary Review ............................... 81
Fact and Idea REVIEW ... .oivcmumnnvnsniinn . ssimme 82
Marketing Application 1 ........................ 83
Marketing Application 2 ........................ 84
Role Play: Customer Service Manager . ........... 85
Computer Activity:

Word Processing Application ................... 87

Marketing Essentials Contents iii



CHAPTER 11 Management Skills

Vocabulary Review ............................... 89
Factand Idea Review.......................... .. 90
Marketing Application 1 ..................... ... 91
Marketing Application2 ....................... 92
Role Play: Assistant Manager .................... 93
Computer Activity:

Word Processing Application ................... L
CHAPTER 12 Preparing for the Sale
Vocabulary Review ............................ .. 97
Factand Idea Review.......................... . . 98
Marketing Application 1 ........................ 99
Marketing Application 2 ....................... 101
Role Play: Prospector ............................ 103
Computer Activity:

Spreadsheet Application .................. .. .. 105
CHAPTER 13 Initiating the Sale
Vocabulary Review ............................. 107
Fact and Idea Review ........................ ... 108
Marketing Application 1 ....................... 109
Marketing Application 2 ................... ... 111
Role Play: Sales Representative ................. 113
Computer Activity:

Spreadsheet Application ....................... 115
CHAPTER 14 Presenting the Product
Vocabulary Review ............................. 117
Fact and Idea Review ......................... . 118
Marketing Application 1 ....................... 119
Marketing Application 2 ....................... 120
Role Play: Sales Associate ....................... 121
Computer Activity:

Spreadsheet Application ....................... 123
CHAPTER 15 Closing the Sale
Vocabulary Review ............................. 125
Fact and Idea Review ........................... 126
Marketing Application 1 ....................... 127
Marketing Application 2 ....................... 128
Role Play: Computer Salesperson ............... 129
Computer Activity:

Spreadsheet Application ....................... 131
CHAPTER 16 Using Math in Sales
Vocabulary Review ............................. 133
Fact and Idea Review ........................... 134
Marketing Application 1 ....................... 135

iv  Marketing Essentials Contents

Marketing Application2 ...................... 136
Role Play: Sales Team Member ................. 137
Computer Activity:-

Spreadsheet Application ................ . . . 139
CHAPTER 17 Promotional Concepts and Strategies
Vocabulary Review .......................... .. 141
Fact and Idea Review ...................... ... 142
Marketing Application 1 ..................... .. 143
Marketing Application 2 .................. ... 144
Role Play: Sales Promotion Planner . .. ... ... .. .. 145
Computer Activity:

Spreadsheet Application .................. .. .. 147
CHAPTER 18 Visual Merchandising and Display
Vocabulary Review .......................... .. 149
Fact and Idea Review ...................... ... 150
Marketing Application 1 ....................... 151
Marketing Application 2 ....................... 153
Role Play: Sales Associate ....................... 15§
Computer Activity:

Spreadsheet Application ....................... 157
CHAPTER 19 ADVERTISING
Vocabulary Review ............................. 159
Fact and Idea Review ........................ ... 160
Marketing Application 1 ....................... 161
Marketing Application 2 ....................... 163
Role Play: Retail Marketing Specialist .......... 165
Computer Activity:

Spreadsheet Application ....................... 167
CHAPTER 20 Preparing Print Advertisements
Vocabulary Review ............................ 169
Factand Idea Review ........................... 170
Marketing Application 1 ....................... 171
Marketing Application2 ....................... 172
Role Play: Advertising Proofreader .............. 173
Computer Activity:

Word Processing Application .................. 175
CHAPTER 21 Channels of Distribution
Vocabulary Review ............................ 177
Fact and Idea Review ........................... 178
Marketing Application 1 ....................... 179
Marketing Application 2 ....................... 181
Role Play: Distributor ........................... 183
Computer Activity:

Spreadsheet Application ....................... 185



CHAPTER 22 Physical Distribution

Vocabulary Review ............./0o bl mil. 187
Pactianid Idea ReVIEW ... oosmmmvarsimunessinuaihs 188
Marketing Application 1 ....................... 189
Marketing Application 2 ....................... 190
Role Play: Distribution Planner ................. 191
Computer Activity:

Spreadsheet Application ....................... 193
CHAPTER 23 Purchasing
Vocabulary ReVIEW .........ivvmeeidunnniias 195
Fact and Idea Review .......................oe. 196
Marketing Application 1 ....................... 197
Marketing Application 2 ....................... 198
Role Play: Online Purchasing Consultant ...... 199
Computer Activity:

Database Application ......................... 201
CHAPTER 24 Stock Handling and

Inventory Control

Vocabulary ReVIEW ..........occoummmoeesiiaiss 203
Fact and Idea Review ...........cccovveiiiniinn 204
Marketing Application 1 ....................... 205
Marketing Application 2 ....................... 207

Role Play: Supermarket Assistant Manager .. ... 209
Computer Activity:

Spreadsheet Application ....................... 211
CHAPTER 25 Price Planning
Vocabulary Review ... 213
Fact and Idea Review ...............coceiinnnns 214
Marketing Application 1 ....................... 215
Marketing Application 2 ....................... 217
Role Play: Assistant Manager ................... 219
Computer Activity:

Spreadsheet Application ....................... 221
CHAPTER 26 Pricing Strategies
Vocabulary Review ..................ooooienns 223
Factand Idea Review .................ooinnnns 224
Marketing Application 1 .....................o 225
Marketing Application 2 ....................... 227
Role Play: Assistant Buyer ...................... 229
Computer Activity:

Spreadsheet Application ....................... 231
CHAPTER 27 Pricing Math
Vocabulary Review ... 233
Fact and Idea Review ...............coooiiinnns 234
Marketing Application 1 ....................... 235

Marketing Application 2 . .i....ovh v 236
Role Play: Fundraising Chairperson ............ 237
Computer Activity:

Spreadsheet Application ....................... 239

CHAPTER 28 Marketing Research

Vocabulary Review ....................con 241
Fact and Idea Review .................cooeeennn 242
Marketing Application 1 ....................... 243
Marketing Application 2 ....................... 245
Role Play: Marketing Research Consultant ... 247
Computer Activity:

Database Application ................ L5e5mdmas 249

CHAPTER 29 Conducting Marketing Research

Vocabulary Review ....................oon 251
Fact and Idea Review ..........ovoaiiiitonn it 252
Marketing Application 1 ....................... 253
Marketing Application 2 ....................... 255
Role Play: Marketing Researcher ................ 257
Computer Activity:

Spreadsheet Application ....................... 259
CHAPTER 30 Product Planning
Vocabulary Review ...............c.ooiinnn. 261
Factand Idea Review ............coiiiivinnnnn. 262
Marketing Application 1 ....................... 263
Marketing Application 2 ....................... 264
Role Play: Product Planner ...................... 265
Computer Activity:

PowerPoint Application ....................... 267

CHAPTER 31 Branding, Packaging, and Labeling

Vocabulary Review ..................coooiein, 269
Fact and Idea Review .................coooeinn. 270
Marketing Application 1 ....................... 271
Marketing Application 2 ....................... 272
Role Play: Sports Marketing Consultant ... 273
Computer Activity:

Spreadsheet Application ....................... 275

CHAPTER 32 Extended Product Features

Vocabulary Review ... 217
Fact and Idea Review ..................ooooneen 278
Marketing Application 1 .....................o 279
Marketing Application 2 ....................... 281
Role Play: Sales Associate ....................... 283
Computer Activity:

Spreadsheet Application ....................... 285

Marketing Essentials Contents V



CHAPTER 33 Entrepreneurial Concepts
Vocabulary Review
Fact and Idea Review ...........................
Marketing Application 1 .......................
Marketing Application 2 .......................
Role Play: Marketing Student ...................
Computer Activity:

PowerPoint Application .......................

CHAPTER 34 RISK MANAGEMENT
Vocabulary Review
Fact and Idea Review ...........................
Marketing Application 1 .......................
Marketing Application 2 .......................
Role Play: Marketing Manager ..................
Computer Activity:

PowerPoint Application .......................

CHAPTER 35 Developing a Business Plan
Vocabulary Review
Fact and Idea Review ...........................
Marketing Application 1 .......................
Marketing Application2 .......................
Role Play: Small Business Owner ...............
Computer Activity:

PowerPoint Application .......................

Vi Marketing Essentials Contents

CHAPTER 36 Financing the Business

Vocabulary Review ............................. 317
Factand Idea Review ........................... 318
Marketing Application 1 ....................... 319
Marketing Application 2 ....................... 321
Role Play: School Store Manager ................ 323
Computer Activity:

Spreadsheet Application ....................... 325

CHAPTER 37 Identifying Career Opportunities

Vocabulary Review ............................. 327
Fact and Idea Review ........................... 328
Marketing Application 1 ....................... 329
Marketing Application 2 ....................... 331
Role Play: Intern Coordinator ................... 333
Computer Activity:

Spreadsheet Application ....................... 335
CHAPTER 38 Finding and Applying for a Job
Vocabulary Review ............................. 337
Fact and Idea Review ........................... 338
Marketing Application 1 ....................... 339
Marketing Application 2 ....................... 340
Role Play: Career Counselor .................... 341
Computer Activity:

Word Processing Application .................. 343



Student Date

Class Instructor

CHAPTER 1 Marketing Is All Around Us

Vocabulary Review

DIRECTIONS: Complete each sentence with one of the terms.

exchange marketing services
form utility place utility time utility
benefits possession utility utility
information utility occupational area products
goods
3 12 is the process of developing, promoting, and
distributing products.
2. In marketing, offered for exchange can be either goods

Or services.

3. Plumbers, dentists, and gardeners all provide

4. Department stores use display windows to market their

5. A(n) occurs every time legal ownership of a product

changes hands.

6. The value added to products by the many functions of marketing is called

7. Having products available when consumers want them increases value through the function

of

8. Assembling parts to build an engine is adding value through

9. Cooking instructions on packaging add value to food products by providing

10. Credit cards and installment plans increase by making

products more attainable for some customers.

11. A well-located drive-through window adds value to a bank’s services by providing

12. Benefits are job-related “perks,” or privileges or monetary payments beyond

13. A(n) is a category of jobs that involves similar interests
and skills.

Copyright © Glencoe/McGraw-Hill Marketing Essentials Chapter 1 1
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CHAPTER 1 Marketing Is All Around Us

Fact and Idea Review

DIRECTIONS: In each series of terms, circle the one that does not belong. Then explain your

choice on the line below.

1. interpersonal skills pricing promotion distribution
2. advertising assembling displaying labeling
3. establishing goals learning interpersonal skills
perfecting communication skills understanding business
4. added value improved products informed voting lower prices
5. form information place possession
6. credit cards layaway plans personal checks promotions
7. advanced planning of inventory convenient shopping hours
exchanges seasonal merchandise
8. company car expense account bonuses advertising

2 Marketing Essentials Chapter 1
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CHAPTER 1 Marketing Is All Around Us

Marketing Application 1

DIRECTIONS: Each of the seven marketing functions is defined below. After each definition,
write an example of an activity that illustrates that function. Include enough
specific information to demonstrate that you understand the function and the
factors that must be considered.

1. Distribution—delivering products to buyers, making decisions about how and where
products will be moved, stored, or located

2. Financing—getting the money needed to finance the operation of a business

3. Marketing information management—getting information needed for making sound
business decisions

4. Pricing—deciding how much to charge for goods and services in order to maximize profits

5. Product/Service Management—obtaining, developing, maintaining, and improving a
product or a product mix in response to market opportunities

6. Promotion—communicating with potential customers to inform, persuade, or remind them
about a business’s products

7. Selling—providing customers with goods and services they want to buy

Copyright © Glencoe/McGraw-Hill Marketing Essentials Chapter 1 3
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CHAPTER 1 Marketing Is All Around Us

Marketing Application 2

DIRECTIONS: Test your understanding of how marketing adds value to products. Assume that
you have been hired to develop marketing campaigns for the businesses described
below. List at least two values that you would emphasize in marketing each of
the products. Explain your decisions.

1. A fast food franchise that offers a choice of pastas and sauces

2. A natural foods cafe that features locally grown products

3. A small video store featuring foreign films

4. A TV video service that allows the viewer to select a film from an on-screen list and then
program the time that the film will be shown

4 Marketing Essentials Chapter 1 Copyright © Glencoe/McGraw-Hill



Student Date

Class Instructor

CHAPTER 1 Marketing Is All Around Us

Role Play

Marketing Intern

Situation: You are to assume the role of intern in the marketing department of the Easy Store
Corporation, a large company that produces cardboard and plastic storage containers. The
company recently appointed a new CEO who was hired to reduce costs and increase profit
margins. As a result, the CEO is taking a close look at all departments, including the marketing
department. Your supervisor is the head of the marketing department. Your supervisor will meet
with the new CEO to justify the activities of the marketing department, and has asked you to
gather some ideas to aid in this endeavor.

Activity: Use your knowledge of marketing to explain how marketing increases customer
awareness of your company’s products and how marketing helps to increase sales. You are to
put your ideas in outline form and present them to your supervisor during an informal meeting
later today.

Evaluation: You will be evaluated on how well you meet the following performance indicators:
e Describe marketing functions and related activities.

Explain the concept of marketing and market identification.

Explain marketing and its importance in a global economy.

Determine forms of economic utility created by marketing activities.

e Prepare simple written reports.

DIRECTIONS: Organize your thoughts around the performance indicators noted above. Use these
performance indicators to jot down your ideas during the preparation period.
Time your preparation period to last 15 minutes and your role play presentation
to last a maximum of 10 minutes. After your role play, use the performance indi-
cators to evaluate your efforts.

Continued on next page
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Assessment: Assume each performance indicator is worth 20 points (20 X 5 = 100 points). Use
the evaluation levels listed below for judging consistency.

Excellent (16-20) Participant demonstrated the performance indicator in a pro-
fessional manner; exceeds business standards; would rank in the
90-100th percentile.

Good (10-15) Participant demonstrated the performance indicator in an acceptable
manner; meets minimal business standards; there would be no need
for additional formalized training at this time; would rank in the
70-89th percentile.

Fair (4-9) Participant demonstrated the performance indicator with limited
effectiveness; performance generally fell below minimal business standards;
additional training would be required to improve knowledge, attitude
and/or skills; would rank in the 50-69th percentile.

Poor (0-3) Participant demonstrated the performance indicator with little effectiveness
or not at all; a great deal of formal training would be needed; would rank in
the 0-49th percentile.

Describe marketing functions and related activities. Score

Explain the concept of marketing and market identification. Score

Explain marketing and its importance in a global economy. Score __

Determine forms of economic utility created by marketing activities. Score __

Prepare simple written reports. Score ____

6 Marketing Essentials Chapter 1 Copyright © Glencoe/McGraw-Hill
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CHAPTER 1 Marketing Is All Around Us

Software
Activity
(Optional)

Spreadsheet Application

OBJECTIVE: To determine the effect of quantity produced on the cost of a product.

ACTIVITY: Look at the shelves of a local retail store and think about the quantity of mer-
chandise there. For most products, the higher the quantity produced, the lower the unit cost
of the item. For example, a manufacturer usually gets a quantity discount by buying a larger
supply of the materials needed to make a product. This discount means a lower production
cost. The cost of actually making a product usually decreases as larger quantities are pro-
duced. In most cases, a certain number of employees and equipment are needed whether
1,000 or 10,000 items are produced.

The price a manufacturer can obtain for its product is determined by the market, so the lower
the production cost, the higher the manufacturer’s profit. For example, if a product costs $7 per
unit when 10,000 are produced and $6 per unit when 20,000 are produced, the profit will be
$1 more per unit for the production quantity of 20,000.

1 Chapter 1 Marketing Is All Around Us
2
3
E # of Units| Price Unit Cost | Profit
S
6 5,000 $9.00 $6.00 $3.00
7 10,000 $9.00
8 15,000 $9.00
9 20,000 $9.00
10 25,000 $9.00
11 30,000 $9.00
12 35,000 $9.00
13 40,000 $9.00

Continued on next page
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Spreadsheet Directions
1. Turn on your computer and open your spreadsheet software program.
2. Create a spreadsheet like that on page 7 using your spreadsheet software program.

3. Calculate the fixed unit cost for quantities of 10,000, 15,000, 20,000, 25,000, 30,000, 35,000,
and 40,000.

4. Assume that a product costs $6 to produce in a quantity of 5,000. For each additional
thousand produced, the cost decreases by $0.10 up to 30,000 units. Thereafter, the cost

increases again by $0.10. In the third column of the spreadsheet, input the fixed unit cost for
each level of production. '

5. Subtract the unit cost from the price to determine the profit for each quantity produced. To
determine the profit, subtract cell C from cell B.

6. Save your work on a floppy disk, the hard drive, or a network file.
7. Print out a copy of your work if your teacher has instructed you to do so. Then answer the
questions that follow.
Interpreting Results

1. At which level of production will the manufacturer have the highest profit per unit?

2. At which level of production will the manufacturer have the lowest profit per unit?

Drawing Conclusions

3. Why do you think a manufacturer’s fixed cost of producing a product would not just
continue to decrease as a larger quantity is produced, regardless of the amount?

8 Marketing Essentials Chapter 1 Copyright © Glencoe/McGraw-Hill
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CHAPTER 2 Basic Marketing Concepts

Vocabulary Review

DIRECTIONS: Match each definition with the correct term.

marketing mix

consumers disposable income target marketing
customer profile geographics market segmentation
customers market psychographics
demographics marketing concept discretionary income

Copyright © Glencoe/McGraw-Hill

10.

11.

12.

13.

Those people who actually use a product.

The group of all potential customers who share
common needs and wants, and who have the ability
and willingness to buy the product.

Dividing the total market into smaller groups of people
who share specific needs and characteristics.

Money left after taking out taxes.

States that businesses must satisfy customers’ needs
and wants in order to make a profit.

Statistics that describe a population in terms of
personal characteristics.

Focusing all marketing decisions on the specific group
of people you want to reach.

The combination of the four basic marketing
strategies—product, place, price, and promotion.

Those people who buy a product.

Involves information about the target market with
regard to age, income level, ethnic background,
attitudes, lifestyle, and geographic residence.

Refers to segmentation of a market based on where
people live.

Involves the study of consumers based on lifestyle, and
the attitudes and values that shape it.

Money left after paying for basic living necessities,
such as food, shelter, and clothing.

Marketing Essentials Chapter2 9



Student Date

Class Instructor

CHAPTER 2 Basic Marketing Concepts

Fact and Idea Review

DIRECTIONS: Circle the letter of the word or phrase that best completes the sentence or answers
the question.

1. What ethnic group makes up 12 percent of the U.S. population and has a mean age ten years
younger than the U.S. average?

a. African American C. Asian American

b. Hispanic d. Caucasian

2. Let’s assume your parents do the household shopping, which includes buying special snacks,
cereals, and shampoos requested and consumed only by you and your siblings. In this case,
what would your parents would be identified as?

a. customers but not consumers of those products
b. consumers but not customers of those products
€. consumers and customers of those products

d. neither consumers nor customers of those products

3. What term is used to describe people born between 1946 and 1964?
a. the Baby Boom Generation c. Generation'Y
b. Generation X d. Generation Z

4. What do geographics, demographics, psychographics, and product benefits have in
common?

a. They are methods that can be used to segment a market.

b. They are examples of mass-marketing approaches.

c. They are terms used frequently in sales-oriented companies.

d. They are unrelated to one another and therefore should not be used in combination to

market a product.

5. The study of consumers based on social and psychological characteristics.
a. demographics C. psychographics
b. geographics d. U.S. ethnic populations

6. Product, place, price, and promotion strategies

a. comprise the marketing mix.

b. must all be directed toward a well-defined target market in order to achieve success.
c. are known as the four Ps of marketing.
d

. all the above

10 Marketing Essentials Chapter 2 Copyright © Glencoe/McGraw-Hill



