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to Have Tasted
of All the Waters!

A story is told of a man journeying from the
north of Europe to experience exotic climes
foreign to his native land of ice and snow. His
wanderlust brought him to Spain, traveling by
train across the splendid Sevilla plain, follow-
ing the arrow of river pointing to the high
Sierra Nevada mountains, to the city of
Granada, crowned by the most splendid of
Moorish palaces, the Alhambra. To the Moors,
who swept out of the parched, windblown
lands of North Africa centuries before, the
Alhambra was a temple erected to celebrate
heaven on earth. Heaven was an endless sup-
ply of water, water roaring and gushing, clear,
deep and pure, fountainhead of all creation,
wellspring of life. Through their fabulous
Alhambra the Moors guided sacred water in
elegant riverbanks of tiles and glistening mar-
ble, spraying through fountains, cascading
down intricate carved walls into an endless
procession of gardens.

Nowhere in the Alhambra was one ever
beyond earshot of water, trickling, gurgling,
gushing, always the sound of heaven on earth.
The Alhambra was an altar designed to em-

brace the flow of earth in a thousand forms; as
the Spanish poet said, hell is to be blind in
Granada. Being a robust spirit, our traveler set
off into the mountains above Granada, follow-
ing the strong river plunging from towering
mountain peaks, coming eventually to a town
of many footbridges and whitewashed houses
nestled at river’s edge. A Spaniard came across
one of the bridges, a man with a stern eye and
stout stick, herding goats before him. The
Spaniard spied our traveler and stopped,
wondering at this queerly dressed interloper.
“Good sir,” our traveler spoke out, “I am but a
stranger in your bountiful land, and I must
congratulate you. Never in my years of wander
have I beheld such a landscape to delight the
eye and dazzle the soul.”

The Spaniard eyed the traveler quizzically,
“You have journeyed far?”

“Far, far, far, my friend, all around this
sweet earth, to every country that be.”

The Spaniard stroked his beard with
great deliberation, an odd grin beginning to tug
up the corners of his mouth as a look of
genuine humility came into his face. He em-
braced our traveler, tears of joy springing from
his eyes. “Imagine,” the Spaniard cried, “travel-
ing to all countries that be, to be so fortunate to
have tasted of all the waters!”

— THOMAS SANCHEZ
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Preface

Water is the beverage of the decade. This age-old
industry has been revolutionized with millions of
new consumers and billions of new dollars. All
indicators suggest that it will continue to flowwith
increasing popularityin the year 2000.

In the late 1970s the stage was set in the United
States for bottled water’s rebirth. Americans were
becoming increasingly aware of fitness and health.
T-bone steaks, martinis and midriff bulge were out.
The baby-boomers were coming of age and wanted
to hold onto their youth as long as possible. Lighter
fare in food, in wine, in beverages were part of the
solution, and nothing could be lighter than water.

Concurrently, in part propelling the trans-
formation, water became a hot political issue. Tap
water in the United States was under fire; the long-
accepted belief that American water was safe to
drink was challenged by the Environmental Pro-
tection Agency, consumer groups and millions of
dissatisfied tap-water users. Not only did tap water
taste, smell and sometimes look bad, people were
getting sick and dying because of contamination.

As bottled water continued to grow through
the late 1980s by 15 percent per year, other
beverages, spirits for one, were on the decline.
Taste buds that had been celebrating bourbon,
scotch and brandy began preferring water. Con-
noisseurs emerged, able to distinguish the range of
flavor and styles of this seemingly prosaic liquid.

Water-tasting was nothing new, but suddenly
these professionals were in the limelight. Jannette
Best, New York City's official water-taster for the
municipal supply system, received national recog-
nition because of her ability to distinguish by taste
Central Park reservoirwater from water dipped out

of Bronx's Jerome reservoir or Staten Island’s Silver
Lake, or Hillview reservoirin Yonkers. Water-tasting
supplied trendy stories for national publications
and television talk shows. And with every sip the
national water awareness grew.

How Do You Describe Water?

Mineral water, spring water, well water, municipal
water, carbonated water and even flavored water
can now be described and discussed with the kind
of enthusiasm and expertise once reserved for
wine aficionados. Next time you open a bottle of
your favorite H,0, ask yourself, “Does this water
have a slow, medium bead, a random bead, or a
profuse, fast bead. Is it crisp? Bubbly? Slippery on
the palate? Alkaline or slightly acidic on the tongue?
Does it contain a hint of sweetness? Is it sharp and
spritzy? Well-balanced? Refreshing? Can it claim a
full, elegant mousse, a sharp spritz, a cheerful entry
followed by a clean refreshing finish? Of course you
will reject brands that have a chemical aftertaste, a
metallic finish, sulphurous or chalky aromas, an
artificial effect, a taint of cloudiness, or those that
are poor thirst-quenchers.

With 500 brands of noncarbonated bottled
water and 130 brands of carbonated bottled water
to choose from, each with a personality of its own,
the language of water-tasting is still growing.

The bottled waters presented in this book
represent a selection of high quality and diverse
styles. Some are bottled by corporate giants and
others are mom-and-pop operations. They are all
linked by the quest to provide the cleanest, purest
water available; a healthy alternative to our fatten-
ing soft drinks, intoxicating spirits and deteriorat-
ing municipal water.
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A new theory suggests that water may come to earth from outer space.
Satellite photo shows auroral ring in the northern hemisphere. Section
in square shows close-up of one of many "“holes” thought to be
“clouds” of water vapor from small comets that have been disrupted at
altitudes just above the earth’'s atmosphere.

Photo courtesy of L. A. Frank and J. B. Sigwarth, University of lowa.



