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independently verify. We do not warrant that the book is absolutely accurate or without any errors. Readers should not
rely on any information contained herein in instances where such reliance might cause loss or damage. The editors,
publisher, and their datasuppliers specifically disclaim all warranties, including the implied warranties of merchantability
and fitness for a specific purpose. This book is sold with the understanding that neither the editors nor the publisher is
engaged in providing investment, financial, accounting, legal, or other professional advice.

The financial data (How Much section and Where and What tables) in this book are from a variety of sources. For
publicly traded companies Standard & Poor’s Compustat, Inc., provided most of the data for the How Much section. For
private companies and for historical information on public companies prior to their becoming public, we obtained
information directly from the companies or from trade sources deemed to be reliable. We specifically wish to
acknowledge the Institute for Brewing Studies for their help with developing estimated sales figures for some private
companies. The Reference Press, Inc., is solely responsible for the presentation of all data.

Many of the names of products and services mentioned in this book are the trademarks or service marks of the
companies manufacturing or selling them and are subject to protection under US law. Space has not permitted us to
indicate which names are subject to such protection, and readers are advised to consult with the owners of such marks
regarding their use. Hoover’s Handbook ® is a registered trademark of The Reference Press, Inc.

q ™
The Reference Press, Inc.

Copyright ©1993 by The Reference Press, Inc. All rights reserved. No part of this book may be reproduced or transmitted
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ABOUT HOOVER’'S HANDBOOK OF
EMERGING COMPANIES

l his first edition of Hoover’s Handbook of Emerging Companies is the third in
the Hoover’s Handbook series of books profiling companies. The first two books in the
series, Hoover’s Handbook of American Business and Hoover’s Handbook of World
Business, have met with critical and popular acclaim.

We hope that you, our readers, find Hoover’s Handbook of Emerging Companies as
useful and enlightening as you have found our other efforts. For it was you who asked
us to write this book. In your postcards and telephone calls, you said we should profile
companies that are growing rapidly. These exciting companies have been the engine of
the U.S. economy in recent years, creating jobs and proving to be profitable invest-
ments when America’s corporate giants were trimming payroll and seeing their stocks
nosedive.

Regular readers of Hoover'’s Handbooks will notice that we have used a slightly new
format for Hoover’s Handbook of Emerging Companies. Because these companies are
younger (many have been in existence for only a few years), we have combined the
history of the company into the overview of the company. We have also provided only
6 years of financial and employment information instead of our usual 10 years. This
brevity has allowed us to profile many more companies than we would have been able
to otherwise.

Another new addition is the logos or trademarks of the private companies. In fu-
ture editions we plan to provide more of these for other companies.

We are always asked how we select the companies we profile. It was harder this
time than usual, Qur other Hoover’s Handbooks profile the largest and most influen-
tial companies in the world. These are the companies that appear at the top of the For-
tune 500, Business Week 1000, and Forbes 400 lists. All we need do is peruse these
lists and select representative companies.

For Hoover’s Handbook of Emerging Companies, however, we had a much wider
choice of companies. We decided that we would try to give our readers examples of
exciting, rapidly growing enterprises in a wide range of industries. While we included
a few private companies that have well-known products or reputations or that are
known to be considering going public, the vast majority of companies we selected are
public companies.

We used the following general selection criteria:
1. All companies are U.S. based.
2. The minimum 1991 revenue level was $30 million.
3. The maximum 1991 revenue level was $1 billion.

4. The companies’ sales had grown at least 25% per year annually, or sales and net
profits had grown at least 15% each annually during the past 5 years.
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With these criteria set, we did a computer search of all public companies meeting
the above financial criteria. This gave us just over 1,000 companies to choose from. We
then reviewed each company to check its profile in its industry and with investors, its
regularity of growth, and stability of earnings. We tended to favor those companies
whose growth came internally rather than externally through acquisitions. We then
made our own decisions about companies that we thought could sustain growth, fa-
voring these companies. We also reviewed the various Fortune, Inc., FW, etc., lists
contained in the front of this book to see which companies these publications had
picked as winners. Finally, we broke our own size and growth rules to include a hand-
ful of smaller companies (e.g., Cheyenne Software) and companies that we thought
had future potential not reflected in their past numbers (e.g., 3DO).

Finally, our list of companies was dynamic. We made our initial selection in mid-
1992. However, as 1992 results became clear, we were forced to cut companies whose
performance had faltered in 1992 (e.g., Royal Appliances). We also added companies
that went public in late 1992 and early 1993 and met our growth criteria (e.g., Gupta
and Gymboree).

A large number of the emerging companies profiled in this book are involved in
high tech {particularly computer software), medical services and products, or various
retail endeavors. A surprising few have been around for years but have experienced a
renaissance in recent years (e.g., Tootsie Roll). To provide diversity, we sometimes se-
lected a low-tech company or one in an unusual industry instead of adding another
software or health care company. Ultimately the selection was personal to the editors.
We welcome your comments and suggestions and will incorporate as many as we can
in our next edition.

The Editors
Austin, Texas
June 11, 1993
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USING THE PROFILES

Organization of
the Profiles

The 250 company profiles are presented
in alphabetical order. This alphabetiza-
tion is generally word by word, which
means that America Online precedes
American Freightways. We have shown
the full legal name of the enterprise at
the top of each page, unless it is too long,
in which case you will find it above the
address in the Where section of the pro-
file. If a company name starts with a
person’s first name, like Jenny Craig or
Raymond James, it will be alphabetized
under the first name. If the company
name starts with a number, like 3DO and
50-Off Stores, look for it before the alpha-
betical listing. All company names (past
and present) used in the profiles are in-
dexed in the last index in the book.

The annual information contained in
the profiles was current through fiscal
year-end 1992 (including companies
whose years ended as late as early Febru-
ary 1993). To the extent possible, we have
also noted significant, more recent devel-
opments through May 1993.

Overview

In this section we have tried to give a
thumbnail description of the company
and what it does. The description will
usually include information on the
company’s strategy, reputation, and own-
ership. We have also included a brief his-
tory, including the founding date and the

names of the founders when possible.
Our other books have longer histories.
However, the brief lives of many of these
companies and our research, which indi-
cated that our readers would prefer more
companies be covered, dictated that we
abbreviate the histories. As the compa-
nies grow and prove their staying power,
we will add fuller histories in future
profiles.

Who

Here we list the names of the people
who run the company, insofar as space
allows. In the case of public companies,
we have shown the ages and pay levels of
key officers. In some cases the published
data are based on last year although the
company has announced promotions or
retirements since year-end. We have tried
to show current officers, with their pay
for the latest year available. The pay
shown is often prior to a promotion.
These pay data represent cash compensa-
tion, including bonuses, but exclude
stock option programs.

While companies are free to structure
their management titles any way they
please, most modern corporations follow
standard practices. The ultimate power in
any corporation lies with the sharehold-
ers, who elect a board of directors, usu-
ally including officers or “insiders” as
well as individuals from outside the com-
pany. The chief officer, the person on
whose desk the buck stops, is usually
called the chief executive officer (CEO).

HOOVER'S HANDBOOK OF EMERGING COMPANIES 1993-1994 13



Normally, he or she is also the chairman
of the board. As corporate management
has become more complex, it is common
for the CEO to have a “right-hand per-
son” who oversees the day-to-day opera-
tions of the company, allowing the CEO
plenty of time to focus on strategy and
long-term issues. This right-hand person
is usually designated the chief operating
officer (COO) and is often the president of
the company. In other cases one person is
both chairman and president.

A multitude of other titles exist, in-
cluding chief financial officer (CFOQ),
chief administrative officer, and vice
chairman (VC). We have always tried to
include the CFO, the chief legal officer,
and the chief personnel or human rela-
tions officer. When they were identifiable
and space permitted, we included the top
sales person and the person in charge of
R&D.

Qur best advice is that officers’ pay
levels are clear indicators of who the
board of directors thinks are most impor-
tant on the management team. The Who
section also includes the name of the
company’s auditing (accounting) firm.

The people named in the profiles are
indexed at the back of the book.

Where

Here we include the company’s head-
quarters street address and phone and fax
numbers as available. The back of the

book includes an index of companies by
headquarters locations.

We have also included as much infor-
mation as we could gather and fit on the
geographical distribution of the
company’s business, including sales and
profit data. Note that these profit num-
bers, like those in the What section be-
low, are usually operating profits rather
than net profits. Operating profits are
generally those before financing costs
(interest income and payments) and be-
fore taxes, which are considered costs
attributable to the whole company rather
than to one division or part of the world.
For this reason the net income figures (in
the How Much section) are usually much
lower, since they are after interest and
taxes. Pretax profits are after interest but
before taxes.

What

This section lists as many of the com-
pany’s products, services, brand names,
divisions, subsidiaries, and joint ventures
as we could fit. We have tried to include
all its major lines and all familiar brand
names. The nature of this section varies
by industry, company, and the amount of
information available. If the company
publishes sales and profit information by
type of business, we have included it. The
brand, division, and subsidiary names are
listed in the last index in the book, with
past and present company names.
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Key Competitors

In this section we have listed those
other companies in this book and in
other Hoover’s Handbooks that compete
with the profiled company. This feature is
included as a quick way to turn to similar
companies and compare them, All the
companies in the book are listed by broad
industry groups in the first index at the
back of the book.

How Much

Here we have tried to present as much
data about each enterprise’s financial per-
formance as we could compile in the allo-
cated space. While the information varies
somewhat from industry to industry, and
is less complete in the case of private
companies that do not release this data
(though we have always tried to provide
annual sales and employment), the fol-
lowing information is generally present:

1. Asix-year table, with relevant annual-
ized compound growth rates, cover-
ing:

e Fiscal year sales (year-end assets for
banks)

¢ Fiscal year net income (before ex-
traordinary items and preferred
dividends)

e Fiscal year net income as a percent
of sales (as a percent of assets for
most financial firms)

¢ Fiscal year Earnings Per Share
(EPS, fully diluted unless italicized)

¢ Calendar year stock price high, low,
and close

¢ Calendar year high and low Price/
Earnings ratio (P/E)

e Fiscal year dividends per share

® Fiscal year-end book value (share-
holders’ equity per share)

» Fiscal year-end or average number
of employees

The six-year information on number
of employees is intended to aid the reader
interested in knowing whether a com-
pany has a long-term trend of increasing
or decreasing employment.

For fiscal years ending between Janu-
ary 1, 1993, and early February 1993, we
have called the year 1992,

2. Key year-end 1992 statistics that gen-
erally show the financial strength of
the enterprise, including:

e Debt ratio (total debt as a percent of
combined total debt and sharehold-
ers’ equity)

* Return on Average Equity (average
of beginning shareholders’ equity
and ending shareholders’ equity) for
the fiscal year

e Cash and marketable securities on
hand at the end of fiscal 1992

¢ Current ratio at year-end fiscal 1992
(ratio of current assets to current
liabilities)

¢ Total long-term debt at year-end
fiscal 1992

e Number of shares of common stock
outstanding at year-end fiscal 1992
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 Dividend yield (fiscal year 1992 divi-
dends per share divided by the year-
end closing stock price)

¢ Dividend payout (fiscal year divi-
dends divided by fiscal year Earn-
ings Per Share for 1992)

o Market value at the end of 1992 (cal-
endar year-end closing stock price
multiplied by fiscal year-end num-
ber of shares outstanding)

¢ Research and development as a per-
cent of sales

* Advertising as a percent of sales

For banks we have also included eq-
uity as a percent of assets and annual
sales in this section.

If the company is public, we have indi-
cated its stock symbol and the exchange
on which it is traded. We have also always
provided the company’s fiscal year-end.

Historical per share data are adjusted
for stock splits. The data for public com-
panies (and private companies with pub-
lic debt) have been provided to us by
Standard & Poor’s Compustat, a unit of
McGraw-Hill and the nation’s leading
compiler of corporate share data.
Compustat has gone to great lengths to
make the data comparable, sometimes
producing numbers that disagree with
the numbers you find in other sources.
For example, Compustat has eliminated
revenue derived from interest income,
excise taxes, etc., that does not relate to
the companies’ operations.

In the case of private companies that
do not publicly disclose financial infor-
mation, we usually did not have access to
such standardized data. We have gathered
estimates of sales and other statistics
from numerous sources. A
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