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Preface

Like the first edition of News Reporting and Writing, this revised
and expanded second edition is intended to be, above all, useful.

It begins at the beginning, explaining what news is and why accu-
racy and fairness are essential in reporting and writing. The section
that teaches the basic techniques for news gathering and writing in-
cludes an expanded chapter on the most common reporting tech-
nique—interviewing—and a new discussion on the newest tech-
nique—searching computer data bases.

After presenting the basics, the book shows students how to han-
dle increasingly complex stories, how to write those stories effec-
tively and how to move into specialized reporting. The chapter on
business and consumer reporting has been expanded in recognition
of the increasing importance of that specialty. The concluding chap-
ters cover law and ethics. The law chapter contains most recent im-
portant cases. The expanded ethics chapter provides a sound frame-
work and suggests approaches to solving journalism’s toughest and
most common ethical problems.

The second edition reflects the thorough testing the book has re-
ceived during five years of use in basic and advanced reporting
classes at the University of Missouri School of Journalism and in
more than 300 other schools and departments. Also as a result of
that experience, we have written a separate workbook to provide
more and better exercises.

We think that this second edition, even more than the first, is
helpfully organized, clearly written and complete. We have contin-
ued our stress on good writing, both in the content of the book and
in its style. We have followed the wire service style used by nearly
all newspapers. The updated appendix includes the most commonly
used sections of the wire service stylebooks.
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