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Preface

Social psychology is in a dynamic phase of devel-
opment. In the 1970s, many critics were predict-
ing its demise, pointing to a variety of ways in
which the field had failed to live up to its promise.
When we wrote the third edition of this book in
1981, pessimism about the field had receded and
signs of growth were evident. Now, only three years
later, those small signs seem to us to have become
large banners. It is a testament to the renewed
vitality of the field that there is so much new to
report in the space of a relatively few years. Social
psychologists are vigorously pushing new fron-
tiers, while at the same time renewing their com-
mitment to the early pioneers of the field who
advocated a science that would take place in both
laboratory and field, testing basic theory and
investigating applied problems.

This revision highlights many of these new
thrusts. The persistent concern of social psychol-
ogists with individual cognitions has intensified
with new work on the self and with the explora-
tion of basic processes of social cognition. Chapter
3 presents a considerably expanded treatment of
the self as a central concept in social psychology,
and Chapter 4 discusses much of the new work in
social cognition, moving beyond the more limited
emphasis on attribution theory in the third edi-
tion. Renewed interest in group processes, long
forecast by a small number of investigators, is
recognized with a broadening of the chapter on
group behavior (Chapter 14) and the inclusion of
an entirely new chapter on intergroup relations
(Chapter 16). Increasing activity in applied arenas
is reflected in Chapter 18, in which a section on
psychology and the law has been added to pre-
vious sections on behavioral medicine and energy

conservation. Finally, as social psychology contin-
ues to expand its geographical boundaries, more
attention is being paid to crosscultural issues and
to research done in other countries and with other
populations. This work, too, is covered more fully
in this edition, both in Chapter 13 and throughout
the text.

As social psychologists have expanded their
horizons, they have also defined their center more
clearly. In Chapter 1, we take account of this sharper
focus by emphasizing only three theories that
appear to be guiding most current research: role
theory, various forms of reinforcement theory, and
cognitive models of behavior. Psychoanalytic the-
ory and field theory are now interpreted in a his-
torical context, which also provides the frame-
work for a discussion of the milestones that mark
the development of our field.

Many other changes have been made in this edi-
tion, reflecting new developments in the field as
well as the suggestions and comments we have
received from colleagues and students who have
used previous editions of the book. Coverage of
attitudes has been reduced to two chapters,
although with little sacrifice of the content pre-
viously covered in three chapters. Consideration of
group and individual differences has been com-
bined in a single chapter, and the presentation of
moral development has been eliminated.

The number of new studies and topics included
in this edition is truly large, as suggested by the
fact that over 500 references have been added. To
cite just a few of these additions, we point to the
coverage of research on loneliness in Chapter 6,
work on pornography and aggression toward
women in Chapter 7, processes of group social-
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ization and social impact in Chapter 14, and new
developments in behavioral medicine and psy-
chology and the law in Chapter 18.

The content of social psychology can be orga-
nized in many ways. Social Psychology in the 80s
moves from theories and methods through indi-
vidual and group processes to more applied top-
ics—an organization that we find very satisfac-
tory. At the same time, however, each chapter
stands as an independent unit, and instructors who
have used previous editions report using the chap-
ters in a variety of orders with success. Improved
cross-referencing of topics and a detailed subject
index will aid those who choose to cover the chap-
ters in a different order.

We believe that the most important benefit of a
textbook is that it facilitates the learning process,
and, with each new edition of this book, we have
tried to make that process more effective. As in
previous editions, each chapter opens with a chap-
ter outline and closes with a summary. Important
terms in each chapter are boldfaced when they
first appear and are defined in the Glossary, which
follows Chapter 18. A list of glossary terms, with-
out definitions, also appears at the end of each
chapter. A number of new visual elements have
been incorporated in this edition to aid in learn-
ing. Photo essays are used to illustrate some of the

irnportant concepts and processes; questions have
been added to graphs to extend students’ under-
standing of the results; and graphic art prepared
by Nigel Holmes highlights other important
concepts.

A study guide and an instructor’s manual
accompany this text. The instructor’s manual pro-
vides multiple-choice and discussion questions for
each text chapter, as well as extensive suggestions
for further reading, classroom discussion, dem-
onstration, and individual-involvement exercises.
The study guide includes the following for each
chapter: a chapter preview; a list of basic terms,
concepts, and theories; a set of completion items;
and sample multiple-choice and short-answer
questions. Prepared by Karla McPherson, this
workbook gives students the opportunity to iden-
tify and evaluate their understanding of material
presented in the text.

In all of this, we have tried to offer a dynamic
and engaging introduction to the field of social
psychology. Throughout all previous editions,
instructors and students have helped us achieve
our goal. We hope that you, the instructors and
students using this edition, will benefit from past
contributions and will make your own contribu-
tions to future developments in this textbook and
in the field.

Kay Deaux
Lawrence S. Wrightsman
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