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To the Reader

You can gain a great deal from this book if you’re
interested in:

* Nutrition

* Physical fitness

¢ Bodybuilding

 High-level wellness

* Choosing trustworthy health-care professionals
* Avoiding health rip-offs

¢ Getting more for your health dollar

More is known about achieving and maintaining
good health today than ever before. Life expectancy is
at an all-time high; and, although there is still room for
improvement, health-related accomplishments have
exceeded the fondest dreams of past visionaries. In 1890,
when life expectancy was 37 years of age, the imagina-
tive Jules Verne predicted that in 1000 years the life
expectancy would reach 58 years! In fact, it has doubled
to more than 74 years in less than a century. This
progress has been due, in part, to a biologically safer
environment: cleaner water, food, and living space. But
we hear plenty of bad news about these, and it worries
us. Medical care, both preventive and therapeutic, has
made important contributions, yet we worry about the
risks associated with immunization, cancer therapies,
prescription drugs, surgery, and many other treatment
modalities. How can we resolve our concerns and reap
the benefits of what modern science is discovering about
health? The key is to be informed about what is hap-
pening in the health marketplace.

Unfortunately, the explosion in knowledge about
health has been matched by enormous increases in health
misinformation. Worse yet, health misinformation is
much more readily available than the sound information
people really want. In 1984 a congressional sub-
committee reported that Americans wasted billions on
worthless and unproven health remedies. Medical
quackery was found to be the number one consumer
fraud problem among the nation’s elderly population.
The congressional report estimated that more is spent
on cancer and arthritis quackery than is spent on research
into cures for those diseases. The promotion of dubious
health practices is not limited to the elderly or sick.
Young, healthy people are the targets of supplements,
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devices, weight-control plans, and products aimed at
fulfilling dreams of the body beautiful, superior athletic
performance, exceptional mental ability, and more.
Quackery has something for everyone because we all
have wishes that exceed reality.

The entrepreneurs who market dubious health prac-
tices are clever and persistent. They exploit the public’s
enthusiasm for healthful living and self-help. Their pro-
motions far outstrip school and public health education
efforts aimed at consumer protection and encouraging
positive health behavior. In fact, the spread of health
misinformation has itself become an industry and is the
foundation upon which the purveyors of dubious health
products and services rely. Individuals who spread the
misinformation are protected by the First Amendment,
which guarantees freedom of speech. A cadre of writers
produce books, magazine articles, newsletters, and pam-
phlets that promote quackery. Misinformation that
would be illegal on a product label or in an advertise-
ment is spread by modern mass media techniques.
Health theories and claims are repeatedly extolled on
radio and television talk shows whose celebrity hosts
make such claims appear legitimate.

Another aspect of modern quackery’s modus oper-
andi is multilevel marketing. Its pyramid-type schemes
capitalize on people’s financial ambitions. Its partici-
pants encourage their friends and relatives to become
“satisfied users” so they, too, can “believe in” their prod-
ucts—an essential factor for successful selling. Their
judgment becomes clouded by self-interest and a gen-
eral inability to separate real from imagined effects of
health practices. Cable television is used to amplify tes-
timonials into the siren call of quackery on a national
scale. Average consumers are no match for such
promotionalism.

Health hucksters are aided by those who claim that
consumer protection laws constitute overregulation.
“Freedom of choice” is their battle cry, but a careful
examination reveals this argument to be a red herring.
It is quacks who seek the freedom to sell worthless and
unproven health products and services to unwary
consumers. True freedom of choice cannot be exercised
by people who have been deceived or driven by
desperation.



viii To the Reader

Consumers exist in a crisis of confidence and won-
der who can be trusted for reliable health information.
Many self-appointed “consumer advocates” do not act
in the public’s interest. Although some are sincere and
make a contribution, others use their role to simply en-
gage in irrational business-bashing, advance political
causes, or act from motives of personal aggrandizement.
Occasionally, business trade associations and lobbies
also can pose as “consumer groups” and seek self-serv-
ing legislation. This is where academic consumer health
education comes in. Consumer protection laws are based

on fundamental principles—inseparable from those of
science—including the Consumer Bill of Rights. These
provide standards that can unmask the pretenders to
consumerism.

Consumer Health offers a kaleidoscopic view of
today’s complex and exciting health marketplace. Its
message is twofold: “You can do much for yourself
through good decision-making,” but “buyer beware!”
It reveals the tremendous innovation of the purveyors
of quackery at a time when more caution than ever is
needed in making choices in the health marketplace.



Preface for Instructors

Consumers regularly must confront the complicated and
confusing health marketplace where caveat emptor (let
the buyer beware) is the dominant philosophy. The rapid
expansion of medical science has created innumerable
new health products and services. Many of these re-
ceive considerable publicity before they have been ad-
equately subjected to scientific study.

Consumers often have difficulty in making intelli-
gent decisions about products and services that are use-
less, worthless, or hazardous. Quacks, pseudo-scientists,
many advertisers, many journalists, and a multitude of
well-intentioned promoters spread vast amounts of mis-
information. Frauds and deception are rampant. Con-
sumers are bilked out of billions of dollars each year,
and many suffer loss of health as well. Unfortunately,
government and community agencies provide far less
protection than most people realize. Navigating the le-
gitimate avenues of the health marketplace can also be
difficult and complex.

Consumers who wish to protect their health and their
pocketbooks therefore must shop with great care. They
must become accurately informed. They must learn how
to identify and use reliable sources of information. They
must accept responsibility and speak out when they are
victims of fraud and deception. They must raise
objections to dubious products and services and report
them to the appropriate regulatory agencies.

Goal for This Revision

This sixth edition of Consumer Health continues to
emphasize the economic aspects of health and the so-
cial and psychologic factors that influence consumer
choices. As with previous editions, the book’s funda-
mental purpose is to provide science-based facts and
guidelines to enable consumers to select health prod-
ucts and services intelligently.

This edition is the most comprehensive and
thoroughly researched text on consumer health ever
published. The data have been selected from thousands
of reliable reports in books, scientific journals, and other
periodicals, as well as original investigations done by
the book’s authors. Consumers will find the information
useful in applying the caveat vendor (let the seller
beware) concept to the health marketplace.
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The underlying principles of consumer health were
identified in the Consumer Bill of Rights promulgated
by President John F. Kennedy and have guided the
development of this textbook. President Kennedy
declared that consumers have the right to purchase safe
products and services, to be correctly informed, to freely
choose products and services, and to be heard by the
government and others when injustices occur. We
strongly support consumer awareness and advocacy of
these rights.

Intended Audience

Consumer Health will be helpful to teachers, health
educators, health professionals, and to the general pub-
lic. It can be used as a basic text or for supplementary
reading in courses such as consumer health, health edu-
cation, consumer education, sociology, psychology,
home economics, social welfare, and business. School
districts will find Consumer Health useful as a refer-
ence for teachers and students, as well as an aid in cur-
riculum development. Professional health-care provid-
ers can use this text to prepare for public presentations
and can make it available in their offices for perusal by
clients.

Timeliness of References

Every topic in this book has been carefully researched.
In most cases, the cited references represent the latest
authoritative information we could locate. Some refer-
ences may appear outdated because they are five to ten
years old. Unless otherwise stated, however, we believe
these still reflect the current marketplace. References
more than ten years old are included either for histori-
cal reasons or because they provide insights that are
still timely.

New to This Edition
The modifications in this edition guided by suggestions
from college and university instructors and the authors’
analysis of new information and trends in the health
marketplace.

The “Key Concepts” box at the beginning of each
chapter states what we believe are the most important
lessons to be learned from the chapter material.



Many chapters now contain vignettes (“Personal
Glimpses”) to stimulate reader interest and “Consumer
Tip” boxes that emphasize key points. New photographs
and cartoons have been added to several chapters. The
number of illustrations has been greatly increased. Many
checklists and “It’s Your Decision” boxes related to
“real-life” decisions have been added. Information
formerly contained in a Historical Perspective chapter
has been shifted to other chapters where it is more
meaningful.

Perhaps the biggest change is the scope and depth
of material on “alternative” health care. This reflects an
explosion of media interest in this topic, plus new in-
formation made available by investigative reporters.

Our goal for this edition was to make the informa-
tion as practical as possible. Chapters 6 (Mental Health
Care), 14 (Exercise Concepts, Products, and Services),
and 22 (Health Devices) have been simplified.

Chapter 1, Consumer Health Issues, has been
rewritten to provide an overview of the marketplace.

Chapter 8, “Alternative” Methods, has been
considerably expanded.

Chapter 9, Self-Care, has been enriched by the ad-
dition of preventive strategies.

Chapter 11, Basic Nutrition Concepts, has been
revised to integrate the 1995 U.S. Dietary Guidelines,
the Food Guide Pyramid, and information on the new
food labels.

Chapter 19, Drug Products, has been simplified and
reflects the fact that many products formerly available
only by prescription are now marketed in OTC dosage.

Chapter 24, Health Insurance, has been reorganized,
simplified, and enriched with new information on man-
aged care.

Chapter 25, Health-Care Economics, has been sim-
plified and enriched with information on Medicare fraud
and the need for health-care reform.

Additional Features

Glossary. The glossary has been lengthened and in-
cludes many useful items not discussed elsewhere in
the book. -

Tables. Most charts and tables have been updated,
and several new ones have been added as teaching aids.

References. Reference lists have been expanded.
References that may be especially useful for students
seeking additional information are listed with boldface
numbers. These publications are “classic” resources that
are available in many libraries. Some references are
listed merely to help readers judge the credibility of cited
material. Information on how to read citations and lo-
cate references has been added to Chapter 1.

Preface for Instructors

Latest Information. Extensive searching of the sci-
entific literature and personal investigation by the au-
thors have provided information to update and expand
the contents of this edition. New and enriched areas
include advertising regulation, AIDS quackery, ambu-
latory care centers, antioxidants, birth-control methods,
ayurvedic medicine, chiropractic, cholesterol guidelines,
coronary bypass surgery and angioplasty, cosmetics,
false memory syndrome, funeral arrangements, fibro-
myalgia, folic acid, genetic counseling, the health-care
crisis, heart disease prevention, homeopathy, homocys-
teine, hospital morbidity statistics, infomercials, latex
allergy, macrobiotic diets, medical savings accounts,
meditation, melatonin, multilevel marketing, online in-
formation sources, ethical issues for pharmacists, peri-
odic medical examinations, sources of reliable infor-
mation, subliminal tapes, stress testing, telemarketing
scams, and therapeutic touch.

Instructor’s Manual. An instructor’s manual de-
scribing course objectives, teaching/learning activities,
an illustrative course outline, sources of audiovisual ma-
terials, and test questions is available.

Computerized Test Bank. Available in IBM (Win-
dows) and Macintosh formats, this software enables the
instructor to select, edit, add, or delete questions, as well
as construct and print answer keys.

Organization

As in the fifth edition, the text is broadly divided into
six parts: dynamics of the health marketplace; ap-
proaches to health care; nutrition and fitness; major
health problems; other products and services; and pro-
tection of the consumer.

Dynamics of the Health Marketplace focuses on past
and present problems. After defining the major consumer
health issues, it discusses how the scientific method is
used to determine medical truths, how consumers can
separate fact from fiction, how frauds and quackery can
be identified, and how advertising and other marketing
activities influence consumer decisions.

Health Care Approaches covers basic medical care,
the services of many types of science-based and
“alternative” practitioners, self-care, and health-care
facilities.

Nutrition and Fitness integrates what consumers
need to know about the extremely important topics of
nutrition, weight control, and exercise. Its chapters pro-
vide the necessary tools for distinguishing between sci-
ence-based methods and fads, fallacies, and scams.

Major Health Problems covers four of the leading
causes of death and disability in our society: cardiovas-
cular disease, arthritis, cancer, and AIDS.
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Other Products and Services covers a myriad of
other subjects that affect most, if not all, consumers.
These include drug products, skin care and beauty aids,
birth-control methods, vision aids, hearing aids, and
other health devices.

Protection of the Consumer focuses on legal and
economic issues involved in protecting consumers.
These include death-related issues, health insurance,
other economic issues, consumer-protection laws and
agencies, and strategies for intelligent consumers.

The Appendix provides comprehensive lists of agen-
cies, organizations, publications, and toll-free hotlines
that offer reliable information.
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