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Foreword

P-1-E Books brings you two different graphic design publications that feature catalogs and pamphlets. One is the "Brochure
Design Forum" series, which collects artwork from all over the world. The other is the book you have in your hands, "A Brochure
and Pamphlet Collection." This series is a complete reference resource that classifies artwork according to the client's business
area.

Ordinarily, graphic design is a product born of the client's desire for increased sales and the artist's desire to create something
original. What is the state of this on-going collaboration today? This is a central question, not just for those directly involved in
production, but for anyone connected with graphic design. We at P-|-E Books shaped our first projects in this series to
communicate the vitality of the graphic design scene to people within and beyond the industry. We recognized that catalogs and
pamphlets were playing an increasingly important role as advertising tools, and our original idea was to put together a
comprehensive collection, representing all kinds of businesses. We decided to classify the pieces according to the business
activities of the client in order to create a convenient format for reference. Since the debut of the series with Volume 1, we have
continued our efforts to spotlight as many types of business as possible and to communicate the real feel of working graphics by
reproducing the inside pages as well as the front covers. We also continue to provide important details such as the dimensions of
each examples, so that the reader can better grasp the true impact of the work. This book is the third edition in the series.

Volume 3 includes graphic designs that represent 16 types of business and that are, we feel, representative of what is happening
today. As society shifts from one phase to another, the business world makes changes to adjust, and we think these changes are
reflected in the work you will find in this book. For example, we see a heightened enthusiasm for health and sports today, and not
only has the number of pages dedicated to "Sports" increased accordingly, but the works shown in those pages are more vivid
and ‘glamorous than ever. In our "Electronic Products" section we see an increase in the number of computers and computer-
related goods offered. Even more striking, we now have so much artwork related to health products and medical care that we
have set up a new section called "Medical and Health Care." This reflects the phenomenon of the aging society and the public
concern with the issues and problems that will arise there from. At the same time, we received more artwork related to music than

ever, and our "Music and Media" section is building with excitement in this volume.



While there are many businesses whose star has risen since our last publication, there are many that appear to be losing
momentum. Time and again, while producing this volume, we were forced to acknowledge just how bad things have become. In
the process of gathering artwork we were often informed that this company or that is no longer producing catalogs, or even worse,
had shut down their operation for a particular product or brand name. The severity of the economic situation was brought home to
us in no uncertain terms. .

Since the bubble has burst, there is no the fact that it is time for some major changes, and the Japanese graphic design industry
is no exception. Only a few years ago, when we were flying high on record earnings across the board, creators were given a free
hand, and we saw artwork bursting with an unrestrained spirit of adventure and an unbridled pursuit of the new and original at all
costs. Now we are in the midst of a serious recession and we see a 180 turn about in attitude;many companies have cut back on
advertising budgets and the bottom line rules the day. More must be done with less and creative possibilities have become
extremely restricted.

However, from another view point, all this looks like an opportunity for inventing new creative possibilities. The challenge of
creating the best possible artwork under very exacting conditions may separate the men from the boys in graphic design, and
stimulate new visual solutions in the process. Indeed, this may be the starting point of a new era, in which both the clients and the
creators with true ability will rise to the surface and establish new standards of excellence.

In this volume you will find work produced in the past year or two, and each shows the kind of strength that has allowed them to
endure this very grave economic downturn. If we are witnessing the arrival of a new age of graphic design, it is strength of just this
sort that will provide the driving force. We hope that this book, published in this moment of transition and uncertainty, can in some

way serve the artists who will do the creative work in the coming years.

Before we close, we would like to express our sincere gratitude to everyone who, through their generous cooperation, has helped

make this book a reality.
¥ P-1-E Books Editorial Department

%This book was previously published in a popular hardcover edition entitled "A Brochure and Pamphlet Collection 3."
References to the title in the foreword of hence reflect the original title.
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