PUBLIC TELEVISION
IN THE DIGITAL ERA

TECHNOLOGICAL CHALLENGES
AND NEW STRATEGIES FOR EUROPE

Petros losifidis




Public Television in the
Digital Era

Technological Challenges and New
Strategies for Europe

Petros losifidis
City University, London

palgrave

macmillan



© Petros losifidis 2007

All rights reserved. No reproduction, copy or transmission of this
publication may be made without written permission.

No paragraph of this publication may be reproduced, copied or transmitted
save with written permission or in accordance with the provisions of the
Copyright, Designs and Patents Act 1988, or under the terms of any licence
permitting limited copying issued by the copyright Licensing Agency, 90
Tottenham Court Road, London W1T 4LP.

Any person who does any unauthorised act in relation to this

publication may be liable to criminal prosecution and civil claims
for damages.

The author has asserted his right to be identified as the author of this
work in accordance with the Copyright, Designs and Patents Act 1988.

First published 2007 by

PALGRAVE MACMILLAN

Houndmills, Basingstoke, Hampshire RG21 6XS and
175 Fifth Avenue, New York, N.Y. 10010

Companies and representatives throughout the world

PALGRAVE MACMILLAN is the global academic imprint of the Palgrave
Macmillan division of St. Martin’s Press, LLC and of Palgrave Macmillan Ltd.
Macmillan® is a registered trademark in the United States, United Kingdom
and other countries. Palgrave is a registered trademark in the European
Union and other countries.

ISBN-13: 978-1-4039-8961-1 hardback
ISBN-10: 1-4039-8961-3 hardback

This book is printed on paper suitable for recycling and made from fully
managed and sustained forest sources.

A catalogue record for this book is available from the British Library.

Library of Congress Cataloging-in-Publication Data
losifidis, Petros.

Public television in the digital era : technological challenges and new

strategies in Europe / Petros losifidis.

p.cm.

Includes bibliographical references and index.

ISBN 1-4039-8961-3 (alk. paper)

1. Public television—Europe. 2. Public broadcasting—Technological
innovations—Europe. |. Title.

HE8700.79.E85167 2007
384.55'4094—dc22 2007017069

M 9 8 7 6 5 4 3 2 1
16 15 14 13 12 11 10 09 08 07

Printed and bound in Great Britain by
Antony Rowe Ltd, Chippenham and Eastbourne



Public Television in the Digital Era



Also by Petros losifidis

EUROPEAN TELEVISION INDUSTRIES
(with ]. Steemers and M. Wheeler)



To my daughter Eftihia who always inspires me



Preface

The European television industry is undergoing profound techno-
logical, economic, socio-cultural and regulatory changes. These changes
open up new opportunities for businesses to expand and converge and
offer viewers a vast array of TV offerings at a national or even inter-
national level. However, these developments present a formidable chal-
lenge for public television (PTV) broadcasters, who for a number of
decades enjoyed a monopoly status and were tasked to preserve the
national culture, language and identity.

The aim of this book is twofold. First, it examines the way techno-
logical developments and the internationalisation of the television
industry affects these guardians of the public interest. Secondly, it
focuses on the policies pursued by PTV broadcasters in selected
European countries in response to the challenges that confront them
in the era of digital convergence. The changes in the European tele-
vision landscape force public channels to rethink their position
toward new digital technologies, organisational structures, and pro-
gramming policy and scheduling. In order to illustrate the difficulties
but also the opportunities that arise during this period of change, the
book analyses specific activities and strategies undertaken by public
channels in the main areas examined (reorganisation, programming
and technology) in three large and three small European countries
(Britain, France, Spain, Sweden, Ireland and Greece). Information has
been gathered partly from secondary, but mainly from primary
sources (interviews).

This volume intends to fill a growing need for research that would
address contemporary developments in television and the public
service institutions that operate within the sector from a European
perspective. The international nature of developments in the field of
television has made it necessary to develop a comparative approach
among national situations with local variations and use this experi-
ence to arrive at workable suggestions concerning the role of public
channels. The discussion of public television across Europe moves

XV



xvi Preface

from the more general and theoretical Part I to the more specific and
empirical Part II, which includes six case studies. The text is addressed
to scholars and students in Sociology and Media and Communications
Departments across Europe and intends to develop discussion and
stimulate thinking in the field.
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