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FOREWORD



Long gone are the days when business stationery consisted
of a white sheet of paper with a logotype, communicating
little more about the sender than a company name,
address and telephone number. Today businesses world-
wide are aware of the enormous potential of stationery
systems as a major component of their corporate identity
programs, and are giving designers the creative freedom
and the budgets to choose the materials and printing
techniques that will best express the client’s individuality.
In making our selection from the many hundreds of
submissions sent to us from all over the world, we found
that many of the most outstanding and unique pieces
were designed for small-to medium-sized service-
oriented companies, whose only form of Cl is often a
stationery system. The images developed for these com-
panies tend to be more experimental—sometimes humor-
ous, always individualistic—and are at the cutting edge of
stationery system design.

There are several collections of business stationery on
the market already, but BUSINESS STATIONERY
GRAPHICS is unique in two important respects. While
other books concentrate on letterheads alone, BUSINESS
STATIONERY GRAPHICS features complete stationery
systems, covering everything from letterheads, enve-
lopes, and business cards to invoices and a variety of
other business forms. The second major difference is that
the pieces are shown in use. Unlike other printed mate-
rials, stationery forms are incomplete until the sender
adds his message, and the collection clearly shows the
typed or handwritten formats designed to be an integral
part of the client’'s corporate presentation.

With pieces form all over the globe, the reader will not
only be able to compare national design differences, but
also appreciate the cultural diversity of stationery systems
and the unique communication etiquette used in different
countries.

Finally, we would like to thank the many design offices
and companies who made this book possible by allowing

us to use their work.
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Lange ist es her, da bestanden die Geschaftsbriefe nur
aus einem weissen Blatt Papier mit Firmenzeichen und
sagten nichts weiter iiber die Firma aus als Adresse und
Telefonnummer. Heutzutage sind sich die Firmen
weltweit dariiber bewusst, dass ein Briefbogen eine enorme
Aussagekraft iiber das Erscheinungsbild einer Firma hat,
und so lassen sie den Designern kreative Freiheiten, was
auch die Auswahl der Materialien und graphischen Tech-
niken angeht, das ist der beste Weg, um die Individualitat
der jeweiligen Kunden zu gewabhrleisten.

Aus den vielen hundert Einsendungen, die aus der ganzen
Welt zu uns kamen und aus denen wir fiir dieses Buch
auswahlen mussten, haben wir herausgefunden, dass die
herausragendsten und einmalige Briefbogen fiir kleine
und mittlere Dienstleistungsbetriebe designed wurden,
die haufig ein ganzes Briefschaftensystem verwenden.
Die Vorstellungen dieser Firmen bewegen sich in eine
mehr experimentelle Richtung, manchmal humorvoll,
aber immer individuell, jedoch am Ende steht ein ausgek-
lligeltes System im Briefbogendesign.

Der Markt halt mittlerweile verschiedene Kollektionen auf
dem Gebiet Briefbogendesign bereit, jedoch ist Design fiir
Geschaftsbriefbogen einzigartig und enthalt zwei wichtige
Aspekte. Wahrend sich andere Biicher nur auf Briefkopfe
konzentrieren, beschéftigt sich Design fiir Geschaftsbrief-
bégen, mit kompletten Briefschaftsystemen, wobei die
Briefkopfe Briefumschldge, Visitenkarten bis hin zu den
Rechnungen einheitlich gestaltet sind. Der zweite grosse
Unterschied ist der, dass die gestalteten Briefbogen kom-
plett bedruckt, d.h. mit Text des kunden gezeigt werden.
Im Gegensatz zu anderen gedruckten Materialien, die
nicht fertig sind, bis der Absender seine Nachricht sei es
handschriftlich oder mit Schreibmaschine eingetragen
hat, ist die Veranschaulichung auf diesem Wege wesent-
lich deutlicher.

Mit Briefb6gen aus der ganzen Welt wird der Leser nicht
nur in der Lage sein, die nationalen Designs zu verglei-
chen, sondern auch fiir die kulturellen Unterschiede der
Papiermuster und Systeme aufgeschlossen sein, die in
den verschiedenen Landern in einzigartiger Zusammenar-
beit praktiziert werden. a
Zum Schluss mochten wir allen danken, den vielen
Designer Biiros und den Firmen, die es uns erméglicht
haben, dieses Buch verdffentlichen zu konnen und uns
erlaubt haben, Ihre Arbeiten hierfiir zu nutzen.

P-1-E BOOKS
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Mr. Arnold Jankowsky
87 Third Street, Apt. B
Brooklyn, New York 11201

April 26

Howdy Pardner Jankowsky!

’i‘,’ March

Mr. Jed Rogers

Omah norkeling Clu
r Drive

b

raska 68011

Dear Mr. Rogers,

Certainly we are most pleased to

accommodate the 20 members of the

Club. You are correct in assuming that

wa Snorkeling
snorkeling

© he Great Barrier Reef will be different from

Nebraska's Lake McConaughy.

The Great Barrier Reef, which stretches

1,200 miles along the Australian coast, is nature's
largest living organism. It was created by zillions
of tiny coral polyps whose skeletons have built up

layer upon la the millennium.

i1t has at least

1,400 species of fish -- sponges, corals, starfish,

urchins -- which can be seen through

the warm,

clear water. 1 guaranteée you an exciting underwater

adventure.

Regards,

Shame (et

Shane Connelly
Manager

crystal
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M Catherine O'Keefe -
44 Heather Avenue East
Fremont, California 91555
U.S.A.

Dear Miss 0'Keefe: .

As 1 for your na expedition, I've
arranged for two sherpas to serve as porter and cock. One
sherpa speaks English and, therefore, commands ten rupees
more per day than the other.

ince you are arriving in Ilthn.ndu in the fall, you
will !.h\d fresh fruits plentiful and dried raticns readily
available at the local bazaar. Keep in mind that on high
country treks most individuals need to consume 3,000 to
4,500 calories daily for mere sustenance -- about three
pounds of food. Locals eat about two pounds of grain each
day to secure about 3,200 calories, primarily from
carbohydrat: You may want your diet to be more varied and
therefore choose to bring chocolate, nuts and other
favorite snacks. We would be most happy to help you gather
provisions prior to your departure from Kathmandu

Yours, most cordially,
lan J. Kensington
Managing Director

AMAZONAS

10 April

Mr. John Anderson

235 East Orchard Road
Englewood, Colorado BOLI1
U.S.A.

Dear Mr. Anderson,

The Amazon River covers 50,000 miles,’ crosses six countries,
descends 16,500 feet to the Atlantic and includes climates
ranging from the snowy Peruvian Andes to steamy tropical forests,
Amazonas offers a wide range of tours and expeditions, one of
which I'm sure will meer your interest.

On your first trip, you may want to consider our Day
Wilderness Series, while staying at oyr Exploration Inn. Each
day a different naturalist will show you the Amazon through his
eyes. An ornithologist will lead you on a forest walk, pointing
out such species as Wire-tailed Manakins, tiny Ferruginous Owls
and the colorfully plumed Cock-of-the-rock; the Amazon has more
species of birds than any other place on the planet. Another day
you can walk the tralls with our zoologist to see pygmy marmosets,
monkeys, snakes and colonies of army ants., Our botanist will
explain how the flora and fauna serve as camouflage homes for
these creatures. The Series concludes with three day-trip boat
rides up various tributaries of the Amazon where you can observe
piranha, crocodiles and an amazing variety of fish as well as
visit some of the tribes that live along the shore.

With Amazonas, you will enjoy an adventure that is
unforgettable, educational and safe, Enclosed is a brochure
describing our various excursion tours, We look forward to
assisting you with your travel arrangements,

Sincerely yours,
(encedes s %ﬁu

Claudio M, da Silva
Expeditions Coordinator

AMAZONAS

Mr. John Anderson
235 Bast Orchnrd Road
ewood, Onlurlﬂo o111
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W. BRADLEY
SIMMONS, M.D.

COSMETIC SURGERY

OF THE FINGER LAKES

Mr. Jim Firehose
4657 Elevator St.

San Anselmo, OR 48965
1-16-91
Dear Mr. Firehose:

The radical response is the focus of the 1991 San Francisco Museum of Modern Art
Design and Lecture Series. This year’s series will investigate the qualifies that make
design radical, featuring four individuals whose approach to design have transformed
the context of the ordinary info the realm of extraordinary.

We begin the series ot the Kabuki Theater on March 12 with the renowned
cinematographer, Frederick Elmes. He has collaborated with David Lynch and John
Cassavetes on such dassics as Eraserhead, Blue Velvet, the Killing of a Chinese Bookie
and Wild At Heart. this promises o be a rare insigh' into the art of cinemutographic
manipulation.

We then continue our next three lectures on March 20th, April 10th and April 17th ot
the Cowell Theater in Fort Mason. From Milan we bring fo you Andrea Branzi, editor of
Domus and noted for his neo-primitive collection of furniture, clothing and decorative
objects.

We condude our series on April 17th with the innovative Javier Mariscal from

Barcelona. Mariscal’s witty illustrations and poetic design solutions have been applied
to fabrics, furniture design, books and to the upcoming Olympics in Barcelona.

Sinceraly,

Dok (sl

Bob Carwash

231 PARRISH STREEREY '» CANANDAIGUA » NEW YORK o 4424 T 1 0 394.8800

<.~ | W. BRADLEY

TS Fm“s, M.D.
3 ¥ COBMETIC SurGERY OF

% £ THE FINGER LAKES

b

2

231 PARRISH STREET
CANANDAIGUA

NEW YORK 14424
DR.W.BRADLEY SIMMONS M.D. e o sl
Plastic Surgeon =
BT
1980

AD,D : Richard Leeds
DF : Richard Leeds Graphic Design



