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ldentity Consultants

Anspach Grossman Portugal has
over twenty-one years of experience
in corporate, brand and retail identity
and has worked with more than 300
organizations worldwide. We help
create a competitive advantage for
our clients by developing identity
strategies, design systems and imple-
mentation programs that enhance
business performance.

Our experience has proven over time
that a carefully planned and executed
identity program — conceived and
developed from the findings of rigor-
ous, impartial analysis — is an
indispensable management tool for a

corporation to use to achieve its goals.

We view identity in its broadest sense.
It is the distinctive capabilities and
values of the client which are clarified
during analysis, developed into a
comprehensive communications plan
and expressed through design at all
levels of business activity. The
resultant identification system may
include such elements as names,

Anspach
Grossman
Portugal

graphic identifiers, nomenclature,
collateral materials, product design,
packaging, stationery, interior and
exterior environments.

We create identity programs for
companies large and small, regional,
national and international, with

the same innovative thinking and
personal care. In every situation we
match our services to the needs of
individual clients and to their special
circumstances.

Our clients’ success is the best mea-
sure of our success.
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Eugene J. Grossman / Principal
Anspatch Grossman Portugal Inc
711 Third Avenue, New York,
N. Y. 10017

Tel No. 212-692-9000)

Fax No. 212-682-8376
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A bank identifier for HRBERDOERITS 74750 2DIHD
Citibank, one of the FAF VT4 TA

world’s largest banking

institutions.




by
ﬂ.@:
nFU_
2 E
s
Y
ERE .

.
AE
Z—HaoR
eN3%
RS
B H N
H N WA
>
S 5=5
s.ESZ
©g25%
gEst g
Sgz8¢e
a.m.Wu:x._
£=5%85s
So58S¢C
OUW.DWM
Lo ES
—Fcof<w

g

g ‘nunum._

(1




Texaco reshaped its retail
facilities worldwide with
System 2000. This total
graphic, architectural
program has increased
gasoline sales

The Star Mart poster
introduced Texaco's
convenience store identity
to franchised owners.
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An identification system P AT — K — T AD)

designed for Price Cl 227 L7

Waterhouse to strengthen o > 2 4 x— o211

its image as a single, sil B4, 2 IR LS
worldwide organization [X 530S AU — e 2O 1t

providing seamless
service in areas of audit,
tax and consulting
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An identification system FHEAEE, 724754 -

for Fidelity Investments, AT 2AMRND Cl 2 AT 2,
a major mutual funds

marketer and advisor.
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