GLENCOE

-
© i
D
o
-
-
o
(
e

1NCSS

Bus

to

;oe.com

P
aF

introbus.glenc

Web site includes:

Simulation
* Homework Hints

¢ Virtual Business®
e Career Tips

L 2]
@
v
g
o v
@
3
-2
e
o
| ©
Ll
3
=
3
i
W
S
&0
&
» v
.
=
3
=
&
o
9
&
-
QO




GLENCOE

Introductlon
to Business

I

introbus.glencoe.com
Web site includes:
S

Rantn
" Busines

e: You Real Business

Betty J. Brown
Ball State University

John E. Clow
National Council of Economic Education, New York, NY
Professor Emeritus, State UnivetSitv-et New York. College at Oneonta

New York, New York  Columbus, Ohio  Chicago, lllinois  Peoria, lllinois  Woodland Hills, California



ABOUT THE AUTHORS

Dr. Betty J. Brown is a Professor of Business Information Systems Manage-
ment, and Coordinator of the Business and Marketing Education Program at Ball
State University, Muncie, Indiana. Prior to that she taught teacher education and
office systems at The University of Tennessee, Knoxville. In addition to teaching
at the secondary and postsecondary levels, she has written articles and conducted
workshops on the teaching of business, and economic education. Dr. Brown has
served as National President for Delta Pi Epsilon, national graduate honor society
in business education, and as BSU Chapter President for Beta Gamma Sigma,
honor society for collegiate schools of business. She was honored as outstanding
business educator by the Indiana Business Education Association in 1997.

John E. Clow is the Director of the Leatherstocking Center for Economic
Education and Professor Emeritus of Business Education at the State University
of New York, College at Oneonta. He has held professorial positions at a num-
ber of universities in Illinois and Iowa. He has been the Director of a number of
national projects in personal finance and consumer economics for the National
Council on Economic Education. He has held several college and university
administrative positions, including president of Berkeley College in New York
City. Dr. Clow has taught at the middle, high school, and college levels and has
to his credit numerous speeches and publications in the areas of business and
economic education.

% Glencoe The McGraw-Hill Companies

Copyright © 2006 by The McGraw-Hill Companies, Inc. All rights reserved. Previously copyrighted
in 1987, 1982 by Houghton-Mifflin Company. Except as permitted under the United States Copy-
right Act, no part of this publication may be reproduced or distributed in any form or by any means,
or stored in a database or retrieval system, without prior written permission of the publisher.

Printed in the United States of America.

Send all inquiries to:
Glencoe/McGraw-Hill

21600 Oxnard Street, Suite 500
Woodland Hills, CA 91367

ISBN 0-07-861877-0
3456789 027 08 07 06 05



Understanding the Unit Student
Unit Structure

Introduction to Business is divided into 11 units, each beginning with
a unit opener. The unit opener utilizes trivia to engage you in an intro-
ductory account of topics to come in the following chapters.

Introduction

The unit overview offers a real-
world squib, with accompanying
factoids about concepts covered
in the unit. It introduces the con-
cepts that will be explored, acting
as a preview for what is to follow.
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This section refers to the
Introduction to Business
Web site, which is created
specifically for the book. At
www.introbus.glencoe.com
you will find more about
the unit opener’s topic as it
refers to the concepts in
the following chapters.
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To the Student

Learning Objectives
These direct your
reading as you
progress through the
chapter. Use these as
a tool for test review.
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Why It's Important
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A brief paragraph explains why it is
important for you to learn and under-
stand these basic business concepts. It will
help you to make a connection between
the specific concepts being discussed and
how they fit into the larger picture.

Understanding the Chapter
Chapter Structure

The chapter opener gives you a brief introduction to the new mate-
rial that will be covered in the chapter. Each chapter begins with a list of
the skills and knowledge you can expect to have mastered once you have
completed the chapter. Photographs expand and reinforce
the business and economic concepts pre-
sented in each chapter.
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BusinessWeek Feature Story

Each chapter incorporates a different
BusinessWeek story that applies to the
chapter. The first part of the story is
introduced in the chapter opener. The
story in its entirety may be read on the
Introduction to Business Web site at
www.introbus.glencoe.com. It reap-
pears again at the end of each chapter.

Extension Activity
After reading the BusinessWeek

Key Words Feature Story, you're presented
This is a list of the key words that are with a real-world situation. You'll
introduced throughout the chapter. Key be called on to apply common
words are printed in boldface and high- sense and business knowledge.
lighted the first time that they are intro- Each activity is different.

duced and defined within the text.




Understanding the Features To the Student

Introduction to Business Features

Each chapter contains a selection of the features
you'll read about on the following pages. Each
varies in length and focus. They help you under-
stand the practical and real-world application of
the concepts that you master throughout this
book. While they vary in content, they all show
a realistic and creative approach to business. Each
feature ends with a question that asks you to
expand on what you learned with critical and
creative thinking.
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Understanding the Features To the Student

Visual Narratives -
Real-World

Application ..

Real-World
part &« Application —
Real-World Application “e’?l’lpI‘;g‘?'g‘l’l'3

In every chapter you'll find a real-

world photo essay on a company, a e T =
person, or contemporary issue. Each % ‘ ' : \ ne&“'mﬂg
is a four-part photo essay, which falls " i ;
at the top, right-hand corner of THE BIZ BEHIND it
every page between the chapter The Boar Toys Webse THE B2 miRn

shows consumers Its prod

part of4

Mangel manages all aspects

opener and chapter review. This is a e O B D of St e s

N . What are some benefits of Hina a few times a year to
visual way of studying the concepts selng toys onoe? o G
that are addressed in the chapter.
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became aSUC  BOZART
uedonp, 75 [0 the early ‘305, the an
market slowed down. Larry
—— Mangel, an art dealer,
" decided to change his
caraer focus and open

his own business,
Bozart Toys

What makes Larry Mangel
an entrepreneur T

continued on p. 73

Global Economy

This narrative
uses a map and
squibs to
expound on a
concept pre-
sented in a
chapter.

Picture This...

There are seven of
these visual narratives
in the book. Each
describes a particular
technological process.
People often take for
granted how things
work without really
breaking down and
understanding the con-
struction. This gives
you a deeper under-
standing of the world
around you.




To the Student
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ICROUERSIGENE Understanding Assessment
Review Structure

Each major concept in each chapter ends with a sec-
5 Review tion called Fast Review. The section assessment is a brief
version of the Chapter Review found at the end of the
chapter. This gives you an opportunity to review the
major concepts just covered. Activities and questions
help you review important business and economic

chapter
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in this small section. You may use this as a study
tool to remind yourself of major concepts in the
chapter. This is a list of the main ideas of the
chapter for quick review and recall.
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L Critical Thinking
! ety These questions offer you the

Using Business “ T ) chance to show your application

Key Words and more in-depth understanding

of the concepts in the chapter.

i S witcell You’'ll be asked to interpret, ana-

on your recollection

of the vocabulary Review What lyze, compare, or make judgments
P i tretica] You Learned based on ideas from the chapter.
throughout the This exercise

chapter. You'll be requires recall

asked to complete of information

the sentences or found in the

match the key word text.

to its definition.

Understanding Business Concepts

This section asks you to apply the
concepts and skills learned in the
chapter.
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Viewing and Representing
This section asks you to use your visual liter-
acy skills to deconstruct an image, which
relates to business and economics. The pho-

tograph may be metaphorical or straight- e o B
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in a chapter to complete this activity.
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Understanding Assessment To the Student

Building Academic Skills

This section is an interdisciplinary approach
to business and economics concepts. Lan-
guage arts, computer technology, math,
history, social science, and science are the
subjects you might be asked to explore in
this section in order to complete an activity.

Linking School to Work

These activities ask you to explore your work
experiences, or the specific work experiences
of community leaders or business owners. You
may interview someone who is employed to
gain his or her perspective. The principles in
this activity relate to the business and eco-
nomics concepts covered in the chapter.
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This element consists of two
activities which are designed
to enhance your Internet
and technology skills.

_Linking School to Home
The activity is designed
to relate business prin-
ciples to your home
environment. You may E

BusinessWeek Analyz-
ing the Feature Story
The BusinessWeek Fea-
ture Story introduced

be asked to apply prac- 4p;,7°,\"’eWork et
“PPlying To, nolog,,
tical and analytical skills Electropi, finolog, the chapter closes the

Chapter Review. This
activity asks you read
the entire feature
article before answer-
ing the questions in
this section.

of business concepts to
your home life.

Connecting Academics

This activity places you in
a hypothetical situation
where you have to make
a decision. Math, com-
puter technology, lan-
guage arts, science, social
science, and history are
all subjects you might be
asked to explore in con-
junction with business
concepts presented in

the chapter.
b

Business Online
“The Full Story” heading contains a
Web-based version of the Business-
Week Feature Story. Read the entire
article at www.introbus.glencoe.com.

Creative Journal Activity

This may be used as a
portfolio activity, which
offers you the opportu-
nity to demonstrate the
skills that you master
after you have read the
chapter. A portfolio or
journal contains pieces
of successful projects
and samples of your
outstanding work.




ICRUEEIULEIE Understanding Unit Assessment
Business Week Seminar

A four-page BusinessWeek Seminar asks you to explore career, small
business, technology, or global business in-depth. Each seminar asks
you to research a topic by using news magazines, newspapers, and the
Internet. It requires research, exploration, interaction, critical thinking,
analysis, and assessment.

Investigate the Images

These questions will focus on analyzing
your observations when looking at pho-
tographs on the BusinessWeek Seminar
opening page. Then you will think criti-
cally about the media and how it repre-
sents culture and newsworthy trends.
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Business Weelk Seminar

Preparation
This section offers a brief sum-
mary of the topic covered in the
seminar and actual materials
needed for completion. It intro-
duces the concepts that will be
explored in-depth, acting as a
preview of what is to come.

Procedures

This step-by-step process
informs you of how the
seminar will be completed
in an organized manner.
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Chart It
A brief paragraph
explains how to create
a graphic organizer
about your topic. The
illustration is also an
example of how your
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BusinessWeek Online

Becoming an Informed

This is the last section
of the four-page Busi-
nessWeek Seminar.
Here is your chance to
polish your business

Evaluate the concepts

on ideas from the unit.

This element consists
of further research
about the topic you
explored in the semi-
nar. The “Further
Exploration” heading
contains the Web site
and specific topic for

Analyze and Conclude
After analyzing, dis-
cussing, and studying
“Chart It,” this section
presents you with critical
thinking questions. These
will ask you to examine all
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