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When we set out to write this text, we were guided by

THREE KEY INFLUENCES

Our personal experiences in teaching business students and
what we'’ve learned from a great set of colleagues around the
world regarding this challenge

Our direct involvement with and understanding of the vast
wealth of academic research on the topic of management

Our experiences working with actual organizations and
managers on practical problems

Our goal was to channel these influences and create a text that added value for students
and instructors alike. To help achieve this goal, we included the following key features...
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1. Strategic Overview

This text is different from most in that it offers a comprehensive and balanced presentation of strategic
management and organizational behavior concepts.The reality is that practicing managers need to use
both in order to address the current challenges they face and to exploit the future opportunities they iden-
tify; it is not an either/or choice.The unique, but interdependent, specialties of three co-authors not only

helps to balance the treatment of strategic management and organizational behavior across the

chapters, but also to integrate these concepts within chapters. Each chapter begins with a discussion of the
strategic importance of the primary concepts within that chapter.

strategic

l n the minds of many, decision making is the most important
managerial activity. Management decisions may involve high-
profile issues such as acquiring or selling assets, moving into or
out of product segments, leaving or entering markets, or launch-
ing national or international ad campaigns. In the case of Shih's
strategic decision to withdraw from the U.S. market and divide
Acer into two separate businesses, the implications for the
organization are significant. For example, leaving the U.S. market
enabled competitors to take Acer’s abandoned market share,
strengthen their positions, and make it more challenging and
: costly for Acer to reenter later. Obviously, at the time Shih
decided to leave the U.S. market, if he could have known that he
l would later have an opportunity to reenter, he might have never
| decided to leave. This illustrates one of the key challenges of
managerial decision making at any level—making decisions with
limited resources. These limited resources could be informa-
tional, financial, technical, or human. These constraints and
pressures create some of the most powerful challenges in mana-
gerial decision making, Consequently, managers need to under-
stand the basic processes of decision making in organizations
and the factors that influence them. Several frameworks are
available to help explain managerial decision making.
fra ased on different assumptions about t
ork. 80, as an informed manager,
understand the models and the assumptions underlyin

decision to withdraw from the U.S. market caused other managers
lower in the organization to make subsequent decisions. As an
example, someone had to decide to sell or lease Acer’s U.S. facili-
ties. Someone else had to decide how to secure and maintain the
facilities until they were sold or leased. Although it is relatively easy
to see how the impact of decisions made at the higher levels of an
organization can cascade down through the lower ranks, the reverse
can also be true. For example, if managers in Acer consistently had
not hired engineers with a solid understanding of China, then Shih's
decision to focus on China would have been limited in its immedi-
ate effectiveness. Managers must incorporate information beyond
that immediately associated with the problem or task at hand to
ensure that the impact is consistent with and supportive of the
direction of the organization overall.

Not all managerial decisions are as visible or as important as
those described at Acer. Many managerial decisions involve behind-
the-scenes issues such as hiring a new employee or changing a pro-
duction process. In addition, in many situations you must determine
the level of involvement of others (e.g., subordinates, peers) in deci-
sions. When are group decisions superior (or inferior) to individual
ones? How much participation is realistic m‘organizations in which

 managers still assume responsibility for group actions? For exam-
ple, Stan Shih had to decide h

d which of his managers
o decide how many

to involve. As a new manager,

 people to involve in a new hire decision. In making these choices

L4
e
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2. A Manager’s Challenge

We worked hard to ground the management knowledge presented in up-to-date research, while

at the same time placing this discussion in the context of practicing managers.To do this, we
included examples of managers facing real challenges at the opening of each chapter, in dedicated
space several times throughout (called “A Manager’s Challenge”), and at the end of each chapter.
The managers discussed in these examples represent all managerial levels in different types of
organizations (private profit-oriented and public not-for-profit).

Gaining a New Perspective on Decisions at UPS

1l anaging diverse perspectives for enhanced decision

' || making is a tough balancing act for managers at
United Parcel Service (UPS). On the one hand, UPS ADDRESS: NOWHERE.
SKILLS: NONE.

FLYNN RAINED PEOR H

standard procedures for nearly all routine decisions, including o1

has built a successful global delivery business by developing

how drivers should carry their keys when making deliveries. Yet
every year, senior managers send 50 middle managers on a
program that is designed to add diversity to the “brown” per-
spective (i.e., typical UPS perspective) so that these middle
managers can make better decisions. The program involves
managers spending 30 days in communities far from home

that have significant poverty and other problems. UPS founder
James Casey initiated the Community Internship Program in
1968. Since then, UPS has invested more than $14 million to
send 1,100 middle managers through the program, at a cost of

$10,000 per participant (plus the manager’s regular salary).

Whether managers spend the month cleaning up dilapi-
dated apartments or working with migrant workers, partici-
| pants say the experience drives home new lessons about diver-

sity. For example, during a month of working with addicts in
New York City, division manager Patti Hobbs was impressed by
the thoughtful suggestions they offered for keeping teenagers off
drugs. Back on the job, she broadened her use of group decision

making to involve all staff members in problem-solving discus-
sions rather than Only the highest-!eve! managers. “You start to Since 1968, UPS has invested more than $14 million to send 1,100

think there’s no one person, regardless of position, who has all middle managers like Flynn Bowen to communities that suffer from
the answers,” she explains. “The answers come from us all.” poverty and other problems. Inlt:ate.d by UPS founder James Casey,
Th h _— S — ki the Community Internship Program is designed to add diversity to the
e program sharpens participants’ decision-makin .
P P g P P R P . g “brown” perspective.
skills by taking them out of their comfortable daily work

routine. According to Al Demick, UPS’s learning and devel- inmates and changed the way he approaches decisions at
opment manager, it “puts people in situations that callon  UPS. “I’'m much more sensitive to the fact that we must
them to use new skills or to use their skills in new ways. ~ make decisions on a case-by-case basis,” he says. “Things

Sometimes those are life-and-death situations. People are  are no longer black and white for me.”
never quite the same when they come back.” Because half of all UPS’s new employees are not white,
Annette Law, an African American UPS manager from Utah,  senior managers believe that the program is an important

worked with tenement dwellers in New York City. “| thought I knew  training ground for the mostly white management team.
! R
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3. Part-Ending Cases

Even though by necessity we cover specific managerial concepts in separate chapters, the reality

for practicing managers is that they often face challenges that are multidimensional in nature.As a
consequence, at the end of each part, we take the unique step of providing a concise but integrative
case, of no more than six pages, that deals with concepts covered in several or all of the chapters in

the part.The cases are written by professionals and designed for use in teaching management concepts.
While short vignettes used in the chapters are useful in providing illustrations of specific management
concepts, the cases at the end of each part provide students and instructors with the opportunity to
explore the integrated nature of many challenges practicing managers face.

Clifford Chance—Update

By Callum Campbell

en years after Geoffrey Howe gazed from the
I window of his new offices, Clifford Chance had
outgrown its Aldersgate headquarters, and the
firm had had to retain additional City of London offices.
The current managing partner, Peter Cornell, now sur-
veyed a different firm in a very different legal market.
Throughout the 1990s, Clifford Chance continued to
add offices to its network (Prague in 1995, Bangkok in
1996, Sdo Paulo in 1998), and to increase the number of
staff in its existing offices. By 2002, Clifford Chance had
succeeded in becoming the world’s largest law firm, by
virtue of both its size (3,322 lawyers) and gross revenue
($1,409,032,200). In 1993, 80 percent of the firm’s
lawyers had been based in its London office. Howe’s

outcasts or willing exiles from large mergers, continued to
thrive.The most profitable law firms in the world, such as
Wachtell Lipton Rosen & Katz, were based almost exclu-
sively in New York. But the number of national firms able
to compete for high-end corporate, corporate finance,and
banking work was dwindling in step with the expansion
of large international networks, like Clifford Chance.
Geoffrey Howe’s ambition for his firm in 1993 had
taken it to the top of the league tables. But getting there
had necessitated a change in strategy. Organic growth
could put an office anywhere on the planet, but could not
provide critical mass. Nor could it satisfy the firm'’s aspira-
tions in the key markets of the United States or Germany.
On January 1, 2000, Clifford Chance announced the legal
industry’s most ambitious merger to date, simultaneously
joining forces with the 400-lawyer, New York-based law

Part | Clifford Chance - Update, London Business School and ECCH,
2003
Part Il Xerox - People Problems, ICFAI Center for Management Research, ICFAI
2002 e
Part Il Paragon Information Systems, Richard Ivey School of Business - IV{-‘,y
The University of Western Ontario, 2002 -
! Part IV Ste. Basil Hotel-Moscow: Struggling with Values in a Post-Communist et
; State, Barry University and ECCH, 2003 '%K,_“, j)
Part V  HR Restructuring - The Coca-Cola and Danbur Way, ICFAI and ECCH,

2002
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4. Managerial Perspectives Revisited

We have included another unique feature in this text that reflects the fact that the actual
challenges managers face do not come in neat packages. In Chapter 1, we explain a set of
four general “Managerial Perspectives” that are relevant to all aspects of management.They
are (1) managing in an organizational context, (2) managing through people, (3) managing
paradoxes, and (4) managing with an entrepreneurial mindset. We subsequently highlight
how these perspectives relate to the chapter content at the end of each chapter in a feature
called “Managerial Perspectives Revisited.”

- managerial perspectives revisited |

] PERSPECTIVE 1: ORGANIZATIONAL CONTEXT No doubt by this point you
see the importance of the organizational context in both individual and
group decision making. However, it is worthwhile making the links explicit |
For example, as we discussed, time pressures in an organization can signifi- i
cantly affect decision making. On the one hand, the nature of your business

may be high velocity and require quick decisions. On the other hand. the culure

of your company or just your immediate boss can put pressure on you to make i
a quick decision when one is not actually needed. Failure to recognize the orga- L
nizational context could cause you to be late in making a decision in the first sit- i
uation and unduly early in the second. The cultural diversity of your organiza-
tion presents both challenges and opportunities. Clearly,
decision making processes an N - o
for more diverse perspective

when facing situations in which you believe the benefits of involving others in
decision making outweigh any disadvantages, you will have to decide the extent

greater creativity in solving X . = . .
to which you involve others in the formulation and solution phases. For example,

could present challenges in ) S o ) i

y as the sxity and 2 , > N rou face 2 = decisions v
problems, desire 1o participd) 1s the «.nmplg\lu} and ambiguity o I!IL problems you quA and the decisions you
have to make increase, so does the likelihood that you will need to involve oth-
ers in decisions. Will you work through people with higher involvement primarily

in formulation phase, the solution phase, or both? Clearly, 1o the extent that you

group setting with superiors
influence the degree to whicl
sions. In general, managers w

grammed decisions than thos involve others in decision making, the decision formulation and implementation

N N success bec >s a functi of working effectively with 2 gl o1
within a given industry the { success becomes a function of working effectively with and through others

degree to which you face prg
] ple, in the oil and gas industs PERSPECTIVE 3: MANAGING PARADOXES Managers are likely to
| | encounter paradoxes in decision making. On the one hand, utilizing the
rational approach to make and implement decisions can help you avoid

common pitfalls of bounded rationality or retrospective decision making.

. !
il 1o deal primarily with progs
| push nonprogrammed decisi¢

PERSPECTIVE 2: THE H‘: On the other hand, too rigid an adherence to the steps outlined could lead

i you to fall into the analysis-paralysis trap and miss important timing elements of
the decision or ignore valuable and accurate heuristics you have developed over
time and with experience or your intuition. You will also have to master the
i potential paradox that is at the heart of Gresham's law. On the one hand, you
cannot ignore or simply delegate away all programmed decisions whether they
are urgent or not. At the same time, if you allow them to dominate your time
and energy, you will be less likely to address nonprogrammed decisions, which
often have a bigger impact on your job performance and overall results for the
organization. Diversity presents another element of duality. On the one hand, as
a manager you get paid in part for your judgment and ability to make decisions.
On the other hand. never checking with others as to how they see a sit

encounter decisions that y

| a manager it is less likely t
I
mented completely on yy

ition of

never taking into account the diverse perspectives, experience, and capabilities
of those around you can lead you to less creative and effective decisions

PERSPECTIVE 4: ENTREPRENEURIAL MIND-SET  Managers’ entreprencur-
ial mind-set is reflected in the decisions that they make and by the degree
of their commitment 1o those decisions and the processes by which they
are made. Overall, an entrepreneurial mind-set in decision making is
reflected by being creative and flexible along with a willingness to take
some risks. A manager can enrich entreprencurial activities in the organization
by searching for new information and encouraging others to express diverse

S E——— S nins Een— S —
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5. Helpful Pedagogical Features

XXiv

The book has a full set of other helpful pedagogical devices in each chapter, including learning objectives,
key terms, questions to test comprehension, a set of questions focused on applying the knowledge from

the chapter, a short exercise for students to practice their managerial capabilities, and an actual case to be
analyzed by students to develop their critical thinking skills.

ke

bounded rationality (administrative
man) model 308
brainstorming 331
cross-functional teams 318
decision making 301

delphi technique 332

devil's advocate 325
dialectical inquiry 331

y terms

groupthink 323

heuristic 309

intuitive decision making 311
multiple advocacy 331
nominal group technique 332
nonprogrammed decision 311
opportunity 303

perception 303

prospective rationality 328

rational (classical) model 303

retrospective decision (implicit
favorite) model 310

satisficing 309

solution 302

standard operating procedure
(SOP) 311

escalating commitment 326
formulation 302
Grest

problem 303
's law of planni 312 prc

test your comprehension

perceptual distortion 310

d decision 311

structured debate 331
subjectively expected utility
(SEU) model 305

1. What are the two fundamental stages in deci- 11. When are SOPs (standard operating proce-
sion making? dures) most often used?
2. What is the basic premise of the rational (clas- 12. Describe Gresham's law of planning.
sical) model of decision making? 13. Why is analyzing the decision situation a key
3. How does the rational (classical) model differ
from the bounded rationality model? 14.
4. How can information bias negatively affect making?
decision quality? 15

step in making better decisions?

. What are the key assets of group decision

. What are the key liabilities?

i I———

8. What is an implicit favorite?

9. How does the retrospective decision model
work?

10. Describe programmed and nonprogrammed
decisions.

1. If your subordinates expect you to be consis-
tent in your decision-making style, but you
believe that different decision-making styles
(e.g., high involvement of others versus low
involvement) are appropriate for specific situa-
tions, how can you change your decision-

Vhen is it appropriate for a manager to be
fore participative in decision making?
Jescribe the phenomenon of groupthink.

What are its symptoms?

fow can we overcome groupthink?

fow can managers work to overcome the effects

. Jf escalating commitment to past decisions?

20. Compare and contrast the nominal group tech-
nique and the delphi technique of decision
making,.

21. How can cultural values affect decision making?

teristics would you use to describe this person?
3. What are the strengths and weaknesses of a
manager with “good instincts” who seems to
make effective decisions but whose approach is
more like the retrospective than rational model?
4. ) and Korean tend to spend

making approach but not seem inconsi to
your employees?

Think of someone you know personally who is
an effective decision maker. What key charac-

N

practice your cap

While sitting in your office, you get a call from the
plant supervisor that a request has come in from a
major customer that would require you to adjust
your product line for a custom run of this client’s

considerably more time on and involve more

people in the problem formulation stage of
decision making than American managers do.
What are the pros and cons you see with this?

vast majority of your midsize customers chose you
because of your lower prices. You maintain your
profitability with these customers through keeping
your costs low. Your principal means of achieving

rush order. The plant supervisor has delegated the
decision of whether you should stop your current
run and meet the customer’s request. He needs the
decision by tomorrow morning.

management v Hitt[Black |Porter

this is through running a high volume of standard
products through your product line. Many of your
large customers appreciate your low price but are
willing to pay a premium for customized service and



As described in the previous pages, this book provides new insights into the world of management and
presents those insights in unique ways.The book has been designed specifically to support the instructor
teaching the course and to be user-friendly for the students.To this end, the package accompanying this
new book includes the following resources:

OneKey Online Courses

Ke OneKey offers the best teaching and learning online resources all in one place.
OneKey is all instructors need to plan and administer their course. OneKey is

IIO"EK?Q all students need for anytime, anywhere access to online course material.

all you ni

Conveniently organized by textbook chapter, these compiled resources help save
time and help students reinforce and apply what they have learned. OneKey for convenience, simplicity, and
success. OneKey is available in three course management platforms: Blackboard, CourseCompass, and WebCI.

For the student:

= Author Q&A Video Interviews
In this unique resource, we queried faculty from across the country and identified those topics that
students find difficult to understand. These brief video clips feature each of our authors speaking in
their area of expertise. Some topics include: emotional intelligence, transformational leadership,
competitive advantage, and core competencies.

m Learning Modules which include section reviews, learning activities and pre- and post-tests
m Student PowerPoints

m Research Navigator-four exclusive databases of reliable source content to help students understand the
research process and complete assignments

Instructor’'s Resource Center available online, in OneKey ~  Keyor on CD-ROM o

The Instructor’s Resource Center, available on CD, at www.prenhall.com, or in your OneKey online
course, provides presentation and other classroom resources. Instructors can collect the materials,
edit them to create powerful class lectures, and upload them to an online course management system.

Using the Instructor’s Resource Center on CD-ROM, instructors can easily create custom presentations.
Desired files can be exported to the instructor’s hard drive for use in classroom presentations and
online courses.

With the Instructor’s Resource Center, you will find the following faculty resources:

m PowerPoints
Two PowerPoint packages are available with this text.The first is a fully developed, non-interactive set of
instructor’s PowerPoints.The second is an enhanced, interactive version of the first with video clips and
Web links in each chapter. Both versions contain teaching notes.

(Continued)
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m TestGen test-generating software
The printed test bank contains approximately 100 questions per chapter including multiple-choice,
true/false, short-answer, and scenario-based questions. Short-answer questions are questions that can be
answered in one-to-five sentences. Scenario-based questions are essay type questions developed around
a short scenario. (Print version also available.)

= Instructor’s Manual
This Instructor's Manual offers much more than just the traditional, but limited, chapter outline and
answers to the end-of-chapter materials. In addition to these basic items, you will find suggested teaching
strategies for 45-, 90-,and 180-minute sessions, chapter coverage suggestions for semester- and quarter-
length courses, and modular suggestions for courses focused on general management, strategy, and/or
organizational behavior.The coverage for each chapter includes a variety of resources such as exercises,
critical-thinking assignments, debate topics, and research assignments. Two appendices contain complete
PowerPoint slides and an in-depth Video Guide. (Print version also available.)

m Test Item File Word file)
m Art files from the text

Transparencies

A set of color transparencies is available to instructors upon request.The acetates highlight text
concepts and supply facts and information to help bring concepts alive in the classroom and enhance
the classroom experience. (In print only.)

Student Study Guide

This study guide includes a chapter outline, review questions, and study quizzes. Page references to
the review questions and quizzes are included.

Video

Video clips highlight management issues at a variety of companies including Patagonia, Ernst & Young,
the WNBA, The Golf Network, and more.

Companion Web Site

The text Web site www.prenhall.com/hitt features chapter quizzes and student PowerPoints, which are avail-
able for review or can be conveniently printed three-to-a-page for in-class note taking.

R
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Terry Coalter
Northwest Missouri State University

Anne Cohen
University of St. Thomas

Gary Corona
Florida Community College

Brad Cox
Midlands Technical College

Douglas Coyner
San Juan College

Debbie Adams Daly
Appalachian Technical College

Dexter Davis
Alfred State College

Gregory Dean
Warner Pacific College

Thomas Debbink

Tiffin University

Frank DeCaro

Palm Beach Atlantic University

Evelyn Delaney
Daytona Beach Community College

Doc DeLaughter
Flagler College

Emmeline de Pillis
University of Hawaii

Jeanie Diemer
Ivy Tech State College

Nancy DiTomaso
Rutgers University

Glenna Dod
Wesleyan College

Jennifer Dose
Messiab College
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Bambi Douma
University of Montana

Sally Dresdow
University of Wisconsin Green Bay 4

James Dunham
High Point University

Dana Dye
Gulf Coast Community College

Karen Eboch
Bowling Green State University

Eliot Elfner
St. Norbert College

John Elliker
Old Dominion University

Olice Embry
Columbus State University

Diane Enkelmann
Pennsylvania Valley Community College

Alvin Epps
Whatcom Community College

Ann Eubanks
University of Mary Hardin Baylor

Elizabeth Evans
Concordia University Wisconsin

John Evans
Soutbern New Hampshire University

Dan Eveleth
University of Idabo

Franceen Fallett
Ventura College

Shirley Fedorovich
Embry-Riddle Aeronautical University

Janice Feldbauer
Austin Community College

Bruce Fischer
Elmbusrst College

Joseph L. Flack
Washtenaw College

James Fletcher
California State University Chico

Joseph Flowers
Indiana Institute of Technology

Isaac Fox
University of Minnesota
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William Laing
Anderson College

Bernard Lake
Kirkwood Community College

Elsie Larson
University of Maine Machias

Gregg Lattier
Lee College

Gordon Lewis
Carnegie Mellon University

Doyle Lucas
Anderson University

Daniel Lybrook
Purdue University

Chuck Lyons
Hibbing Community College

Ernie Marchi
Curry College

Tish Matuszek
Troy State University

Grace McLaughlin
University of California

David McPhail
Marian College

Gary Melvin
Northern Arizona University

Alan Miller
University of Nevada Las Vegas

Andrew Minko
University of California Berkeley

Gregory Moore
Middle Tennessee State University

Cindy Moss
Appalachian Technical College

Jim Mullen
Elmira College

Colleen Muller
Humboldt State University

Cindy Murphy
Soutbeastern Commaunity College

Bob Nale
Coastal Carolina University

Chris Neck
Virginia Tech University

Carl Nelson
Polytechnic University

George Nelson
Prairie View AGM University

Inge Nickerson
Barry University

Donatus Okhomina
Alabama State University

David Oliver
Edison College

Elaine Pogoncheff
Lansing Community College

Christopher Press
Emory University

Claudia Rawlins
California State University Chico

Clint Relyea
Arkansas State University

Donald Rickert
St. Louis College of Pharmacy

Charles Rickman
University of Central Oklaboma

Charley Riley
Tarrant County College
Northwest Campus

Gary Roberts
Kennesaw State University

Clint Robertson
Wilmington College

Robert Roller
LeTourneau University

Barbara Rosenthal
Miami Dade College

Hannah Rothstein
Baruch College

David Saiia
Ithaca College

Chris Scherpereel
Northern Arizona University

Brenda Sheets
Murray State University

Allen Shub
Nortbeastern Illinois University

Albert Spencer
Kauai Community College

Carol Steinhaus
Northern Michigan University

Gregory K. Stephens
Texas Christian University

Heidi Stoner
Wilson College

David Tansik
University of Arizona

Assad Tavakoli
Fayetteville State University

Christine Quinn Trank
University of Iowa

Brian Turner
DeSales University

Barry Van Hook
Arizona State University

Carolyn Waits
Cincinnati State Technical and
Community College

Gloria Walker
Florida Community College

Denise Ward
East Stroudsburg University

Marcus Wesson
Troy State University
Phoenix City Campus

Elizabeth White
Orange County Community College

Ed Wied
Sauk Valley Community College

Anita Vestal
York College

Charlene Williams
Brewton Parker College

Dennis Williams
Pennsylvania College of Technology

Bob Willis
Rogers State University

Frank Winfrey
Lyon College

Amy Wojciechowski
West Shore Community College

James Woodrow
Vanguard University

Dmitry Yarushkin
Grand View College

Elsa Zambrano
Palo Alto College
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Thanks to this special group of professors for helping us select a cover:

Janet S. Adams
Kennesaw State University

Thomas Butte
Humboldt State University

Jim Cashman
The University of Alabama

Ken Eastman
Oklaboma State University

Norb Elbert
Eastern Kentucky University

TJ Edwards
Florence-Darlington Technical College

Karen Ford Eickhoff
University of Tennessee Chattanooga

Janice Gates
Western Illinois University

James Hayton
Utab State University
Thanks to these select professors

Ralph Braithwaite
University of Hartford

Frank DeCaro
Palm Beach Atlantic University

James Fletcher
California State University Chico

Janice Gates
Western Illinois University

Alan Heffner
Mary Washington College

Gary Hensel
McHenry County College
Fall 2004 Class Testers:

Ralph Braithwaite
University of Hartford

Hal Gregerson
Brigham Young University
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Brian Maruffi
Fordbam University

Janet Nichols
Northeastern University

Ahmet Ozkul
SUNY Oneonta

William Pearce
La Roche College

Sonya Premeaux
Nicholls State University

Paula Rechner
California State University Fresno

Susan Roach
Georgia Southern University

Meir Russ
University of Wisconsin Green Bay

Jon Sager
California State University Northridge

Daniel Sherman
University of Alabama Huntsville

Linda Silva
El Paso Community College

Ram Subramanian
Grand Valley State University

Steve Werner
University of Houston

Liesl Wesson
Texas AGEM University

Michael Wesson
Texas AGM University

Te Wu
Montclair State University

for reviewing the early design concepts:

Robert Hoell
Georgia Soutbern University

David Hollomon
Victor Valley College

Karen Jacobs
LeTourneau University

Coy A. Jones
University of Memphbis

Wayne Lane
Florence Darling Technical College

Jane Murtaugh
College of DuPage

Hannah Rothstein
Baruch College
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Linda Nottingham
Georgia Southern University

Ahmet Ozkul
SUNY Oneonta

Hannah Rothstein
Baruch College

Pat Tadlock
Horry-Georgetown Technical College

Amy Wojciechowski
West Shore Community College

James Woodrow
Vanguard University

James Woodrow
Vanguard University




