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Work with a Powerhouse of
Practical Business Expertise

Introduce your students to today’s critical business man-
BUSINESS PRINCIPLES agement concepts and principles in a realistic, investiga-
AND MANAGEMENT tive, and enriching manner with Business Principles and
Management, 12E. Business operations are approached
from the entrepreneurial and management perspective.
All the functions of business management are covered
extensively, including the use of technology and communi-
cation as tools of business. Explore the global dimension

of business and possible career opportunities and bring the
world of business to the classroom.

Burrow
Kleind!

Everard

Student Text Written specifically for high school students, Business Principles and Management combines
fundamental concepts with a strong lesson-based instructional design, weaving in research opportuni-
ties, creative methods of assessment, interesting real-world features, mathematical calculations, case

studies, and academic connections.

Annotated Instructor’s Edition Comprehensive teaching notes at point of use in the margins help you
create a dynamic learning environment with minimal preparation. Solutions, background information,
and projects address different learning styles and abilities.

Instructor’s Resource (D Find all the resources you need on one convenient CD. Never be without your
teaching materials if there’s a computer available.

Exam View” Assessment Software  Assessment is a snap with this electronic testing and grading software.

Web Site  You and your students can access this free Web site for a wealth of online learning tools.
Visit thomsonedu.com/school/bpmxtra today.

Student Activity Guide Ideal for additional review and reinforcement of text concepts.

Adobe eBook Enhance learning with this eBook, complete with photos, graphics, and rich fonts.

DVD  Get students’ attention and involve them in learning with the accompanying video on DVD.
A J




Now You See It

Take a look for yourself at how this dynamic text brings business concepts to life for your students day after day
with proven learning features and unmatched teaching support. It's everything you need for today’s classroom
and the understanding that extends well beyond.

8. : Prepare students
5 ' “ to READ each
lesson effectively

by previewing
Goals and Terms.

* Explain the nature of business
activities.

* Describe the general types of
busioesses.
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Success t(/)

To choose the bt carser,
comider jobs i a variety of
types of busioesses. The same.
ki often are required by

opeful
i pibsabnittplaruriicy st e many diffecent companier

Key Terms, first intro-
duced in the Lesson
Openers, are bold
and highlighted
with yellow in the
text, emphasizing
their importance
and allowing stu-
dents to find them
easily.

Success Tips present insightful,
practical tips on behavior and

Reallty Check presents.a skills that lead to success.

story written to introduce
concepts in the chapter
using real-world examples.

Career Cluster

Tax Accountant

ax accountants work with businesses and
Tindividua)s to reduce their taxes by devel-

oping strategies that maximize deductions
and minimize taxable revenue. They also help
develop i strategies. Tax

Working in an Accounting Firm

Ryan completed his bachelor’s degree in ac-
counting. As a student, he worked as a volun-
teer helping people fill out personal tax forms

must understand federal and state tax laws.
Some work for federal and state tax agencies,

Employment Outlook

! In 2004, there were about 1.2 million jobs
i for U.S. accountants and auditors. These are
expected to increase significantly through
the year 2014. This job expansion is linked
to economic growth, changing financial laws
and regulations, increased scrutiny of com-
pany finances due to accounting scandals,
and congressional legislation designed to
curb corporate accounting fraud.

Job Titles

ing Trainee
Junior Tax Accountant
Tax Accountant
Tax Accounting Manager
Chief Tax Accountant

Needed Skills

“ Must possess a bachelor's degree in account-
ing from an accredited college or uni

* Should have an aptitude for mathematics
and be able to analyze, compare, and inter-
pret facts and figures quickly.

* Public accountants must pass the Certified
Public Accounting (CPA) exam. Some employ-
ers may require a master’s degree and a CPA
license.

After he started working for a
medium-size accounting firm as a trainee. After
passing the CPA exam, he worked for three
years as a junior tax accountant. He was then
promoted to tax accounting, supervising a team
of accountants helping businesses develop tax
strategies. Ryan hopes to become a tax account-
ing manager, then a chief tax accountant, and
ultimately a partner in the firm.

Career Assessment

Why are tax accountants important to busi-
nesses and individuals? Why do they need
years of training? What do you like and dislike
about this career area?

Career Cluster presents
the needed skills, edu-
cation, work experi-
ence, and industry
opportunities for a
variety of business-
related career paths.




Chapter 1+

of Business

Focus On... takes

a look at current
events, technology
topics, international
trends, innovation,
change, and other
important issues
that impact the busi-
ness environment.
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imagination. Within a few years, his business was profitable and
growing rapidly. With the development of the Internet s 2 method
for customers to quickly locate and purchase products, Dell extended
s irectsalsaffors hrough n ntcactive webie Dll o one
P o e o 1983, when
the business was launche

any other computer firms have copied his low cost, fast service,
and customer satisfaction quarantee and have initiated directsales ef.
forts, Many other firms in different businesses soon adopted Michael
Dell’s idess to gain the effectiveness and efficiency that fead to satis

Think Critically
T

tion using the Internet or telephone?
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Emerging Business
Issues Team Event

This team event (two or three members) challenges FBLA mern

an emerging business issuc. Your resear
affirmative and negative arguments for each topic
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Tax Cuss i the Market Economy

Investment in the Developy f Alternarive Fuel Products

Making English the National Lingusge in the United Stares

Increaing Security at the Border of the U8, and Mesico

Raising the Minimum Wage in the U5,

PERFORMANCE INDICATORS EVALUATED

Understand the given emerging business issue

Present a relevant affirmative o

sative argy

evidence.
Demonstrate persuasive speaking and wral presentation skill.
Tvalve all ceam members in the

arch and presentation

FBLA Wb site
Fifteen minutes before your presentation time,
mine whether you will present an affiemtative or

e
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THINK CRITITALLY

1. Why is it important to consider both sides of 4 issue before
presenting your viewpoint?

0 sell your viewpoint?

before presenting 3 specch
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. Why is it important to list pros and cors for an isue when trying

Why is it important to detcemine the demographics of yor udicns

Source: Oceupational Outiook Mandbook, 2005
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UNDERSTAND MANAGEMENT CONCERTS

Agl MiCo AT Com  Bave o Gow.

THINK CRITICALLY

An organization that produces or distributes goods or services
for a profit i

3

Xtra! Study Tools, available
on the free Web site are

flash-based game reviews
for every Lesson.

Why are service businesses growing faster than other types of
businesses n the United States?
4, how do commercel busioasms support the

work of

industrial businesses’ ‘f' Xtr l
| e

Figures provide
a summary of
important infor-
mation, graphi-
cally organizing
information for
the student and
visually detailing
the links and
associations
between data
and correspond-
ing analysis.

Assessment ends
every Lesson,
allowing you to
evaluate student
comprehension
and progress fre-
quently. Think
Critically evalu-
ates higher-order
thinking skills.

Winning Edge prepares
students for BPA, DECA,
and FBLA competitive
events, while encourag-
ing critical-thinking and
decision-making skills.

"




Student-Focused Features

for Hands-on Practice

' NETBookmark -

the information and draw two conclusions you
believe are the most interesting or surprising.

NET Bookmark en-
courages students
to use the Internet
for research. The
Web Site provides a
safe portal for stu-
dents to gather real

data for analysis.

are some reasons you believe the U.S. economy
has been 50 successful?

www. themsonedu comvschoollbpmxtra

Learning a foreign language offers an im-
portant career advantage. Most companies
that compete in the global economy prefer
employees who understand other cultures
and can communicate comfortably in their
customers’ language. Use the Internet to
identify the languages spoken by the most
people around the world. If you chose to
learn a second language to help you with
an international business career, which one
would you choose and why?

Business Note asks
students to relate
what they've
learned to a real
business setting
and provides tips
for business success.

Career té‘/)

Many people entering the
computer field in the United
States have moved from pro-
gramming to information
management. Software

/ programming has been out-
sourced to countries such as
India where there are highly
qualified software engineers
who work for low wages.
Designing, building, and
managing computer systems is
more difficult to outsource.

_;mﬂwwg

Career Tips present helpful
insights into a variety of
business related career
opportunities.

. Competition based on quality
has grown in importance world-
ide. In the United States, the
Malcolm Baldrige National

Quality Award program is man-

aged by an agency of the fed- |
eral government. Each year,
hundreds of firms apply for this
distinctive national honor. Orga
nizations that win an award
usually notice an upturn in de-
mand for their products. Quality
awards are also offered in other |
countries. The Japanese offer
he Deming Award, which is

named after an American who
_\was an expert on quality.

Facts & Figures presents interest-
ing information, including
statistics and numerical repre-
sentations, that helps students
understand the breadth and
scope of business enterprises
and activities.

American car producers have
learned to equal or exceed for-
ign car makers in the quality of
W their products. Is quality an im-
portant factor when you buy a
~\car or other expensive product?

The photos and captions
contain questions that ask
students to think beyond the
obvious in considering what's
going on in the picture.
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Integrated Assessment Puts

Practical Knowledge to the Test

Xtra! Quiz Prep pro-
vides online chapter
review, immediate
feedback for stu-
dents, and a report
on results to teachers.

CHAPTER CONCEPTS

The LS. population has becn growing langely because
and hecause Americans
diverse. The teend has
the southern part of the

g
Viakence. Poverty and discrin

sribes. Buninesses eatablish codes of ethics o identify right and
wrong behavior for cmployces,
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REVIEW TERMS AND CONCEPTS

Chapter Concepts
provides a brief
review of the
key topics from
every lesson in
the chapter.

period et 1945 and 1965
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10, Seandards
for themselyes, d

wore thar the law pre-

© The goal of b stends bevond merely making profits o being i

Write the lester of the term that matches cach definition. Some terms will
od,

over who are available for

he Labor force that s ither enployed or actively

MAKE CONNECTIONS

26, Math The current accounts of the imaginar
s three yearn are given helw in illion

Vel Yew2 Yeard
Exportsof goods S0 $10 $126
Tmports of gy SIS SIvE S208
Export

the
Wl Year 3. Iy were
eonld yoo et up 3 by
Suggest ways by which Uraps

Techoology An Ausralian shev farm

i the Unitea Seates has seen

dollar (AUD) change from U3, $1
over the past six months. Use spresdshect

e sehor el s of his wool
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& Do American conumers

CASE IN POINT

Corporate Generunity or Tax Deduction?
et the Unite Seses,

e, where they

wrong
11, Caolle A rules that defie right and
for an organization

Review Terms and Concepts
assesses knowledge of
basic chapter content
and vocabulary.

FIRST DECISIONS

you will plan your o bsiness— e ba. This peviect will e oo
w0 gather and analyze information and make dexision about your new bus
stion caled “Project: My Busines, . 3t the end of each chap-

i usiness planning, as you apply
what you learmed i the chaprer 1 4 st new business venure, Develop
writen amwers 0 ach of the Diata Collction amd Anafysis activ s et

by i I
each chapter’s ativites, sve your work i the notebook you have prepro.
Juice barw are a part of two industries—fast food and health foods
Although juice bars are popular txday, you wil want your busincs t be
ctical !

decisions about it
DATA COLLECTION
1. Gather information about the size and growth of the health and
ftness market s well ay the fast-fooxd industry from newspapers,
magazines, and other publications.

fuals or groups affected by a firm' actions, such as iwners,

My Business, Inc. is an
ongoing project in which
students apply the con-
cepts they've learned
while running a juice
bar. In every chapter, stu-
dents build on previous
knowledge as they build
their business.

2. In youe city or ncighborhood, identiy the types of busineses that
food and health foods. (Try o include the
e s part of  Langer buniness such
e the name of cach
 the type of peod

the business hocation.
3. Find nformation that dentifies the Faifure rate of new fase foux!
businesses and health and firness busineses.
4, Using the Tnsernee and the libeary o by visiting businesses in your
arcs, ety the cormmon types of produxes offered by juice lar

could be offeced.

CHECKPOINT
Why must companies be concerned about both effectiveness

Uropia for the

i the currency

Make Connections
cross-curricular as-
sessment activities
connect business
principles to math,
communication,
writing, reading,
technology, re-
search, and other
academic subjects.

Case in Point presents
in-depth scenarios
related to the chap-
ter content and
then asks students
to analyze the

cases using critical-
thinking skills.

Checkpoints throughout
the chapter provide op-
portunities for informal
evaluation of learning.




CHAPTERS

1 (haracteristics of Business

2 Social and Ethical
Environment of Business

2 Economic Environment
of Business

4. International Environment
of Business

. . . in developing countries, the central challenge is no longer to make manual work productive—we know,
after all, how to do it. The central challenge will be to make knowledge workers productive. Knowledge workers
are rapidly becoming the largest single group in the work force . . . It is on their productivity, above all, that
the future prosperity and indeed the future survival of the developed economies will increasingly depend. b b,

Peter F. Drucker



B REALITY

4.2 C(hanges Affecting Business
1.3 The Contributions of Business

Income and Outgo: Maintaining a Balance

Paul. He was growing up so fast. It seemed she had to buy something

new for him every week—clothes, shoes, school supplies, sports
equipment, and, most recently, his own computer. Her younger daughter,
Marta, had similar demands. Last week it was a dance costume and shoes;
this week, her first visit to the dentist; and next week, supplying treats for
Marta’s day-care center.

“Is there ever an end to expenses?” she wondered.

“What did you say, Mom?” asked Paul.

“I’m just thinking out loud, Paul. Here comes your bus. Don’t forget
your Little League game after school. I packed your glove and shoes in your
backpack.”

Paul shrugged. “I won’t. And I hope you won’t forget that new game
for my computer that’s on sale.”

Sara had forgotten, but she could always rely on Paul and Marta to
remind her of things they wanted her to buy. That was always on top of the
regular purchases to run the household. Of course, she and her husband,
Sal, both had things they regularly needed to buy as well. Fortunately, with
Sal’s management job at the manufacturing plant Toyota had recently built
outside their city and the part-time marketing work she did from home, the
family’s income was adequate to meet their ongoing expenses, with some
set aside in a small but growing savings account. But they had to budget
carefully and watch what they spent. Sara and Sal always hoped they would
not face an unexpected large expense.

Waving good-bye to Paul as the bus pulled away, Sara recalled that the
family had scheduled their summer vacation time for late June, when they
could drive to the mountains for the kids’ first camping experience. “That
should help keep costs down,” she mused. “We can use our old tent, but
Paul and Marta will need sleeping bags, and we’ll need to save extra money
for the higher cost of gas for the car. Hopefully the money we make on
Saturday’s garage sale will go a long way toward paying for the vacation.”

Sara Inglish stood at the curb waiting for the school bus with her son,



Unit 1

| B The Nature of Business

Goals

Terms

* Explain the nature of business * business industrial businesses

activities.

* production commercial businesses

* Describe the general types of » marketing service businesses

businesses.

Success té‘/)

To choose the best career,
consider jobs in a variety of
types of businesses. The same
skills often are required by
many different companies.

finance industry

of other people in the United States and around the world. As the family’s

financial manager, Sara budgets the family’s money and pays the bills. She and
her husband, Sal, along with Paul and Marta, are consumers. They buy goods such
as clothes, computers, food, and sporting goods. Likewise, they buy services such
as trips to the dentist and repairs for their automobile. Businesses work very hard
to provide the goods and services needed by consumers.

The story of American business is a fascinating one. Products found in
most homes come from countless types and sizes of businesses. The flowering
plant growing on the Inglishes’ front porch could have been purchased from a
vendor at the local farmers’ market. The new sleeping bags could have been
produced by a business with 10 manufacturing plants and over 100,000 em-
ployees. Paul’s computer may have been assembled by a company that pur-
chases hundreds of computer parts from several other companies around the
world. The treats for Marta’s day-care center may be baked by one of the
15 employees of the neighborhood bakery. These and scores of other products
found in homes, offices, shops, and factories are produced and sold by many
kinds of businesses.

American businesses work for Sara Inglish and her family as well as for millions

 Nature of Business Activities

An organization that produces or distributes a good or service for profit is
called a business. Profit is the difference between earned income and costs.
Every business engages in at least three major activities. The first activity,
production, involves making a product or providing a service. Manufactur-
ing firms create products that customers purchase to satisfy needs, whereas
service firms use the skills of employees to offer activities and assistance to
satisfy customer needs. Examples of service firms are doctors’ offices, airlines,
restaurants, and home repair businesses. Today the number of service firms
far exceeds the number of manufacturing firms. For this reason, it is some-
times said that we live in a service society.

The second activity that businesses are involved in is marketing. Marketing
includes the activities between business and customers involved in buying and
selling goods and services. The third activity, finance, deals with all of the
money matters involved in running a business. Whether a business has one
worker or thousands of workers, it is involved with production, marketing, and
finance.



