® ; Gronbeck
[} Ehninger

e Monroe

/ Principles of ‘ |
4 COMMUNCATON

° ' s 10th Brief Edition



10th Brief Edition

Principles of

SPEEGH
COMMUNICATION

Bruce E. Gronbeck
The University of lowa

DdLgrgs Ehningdi
Aldn F* M3nroe

with Karnreernmraermer
Miami University—Oxford, Ohio

Scott, Foresman and Company
Glenview, Illinois

Boston

London



An Instructor’s Guide with Test Bank to accompany Principles of Speech Commu-
nication, Tenth Brief Edition, is available. It may be obtained through a Scott,
Foresman representative or by writing to Speech Communication Editor, College

Division, Scott, Foresman and Company, 1900 East Lake Avenue, Glenview, lllinois,
60025.

Photo and literary credits
appear on pages 396-97,
which constitutes a

legal extension of

the copyright page.

Library of Congress Cataloging-in-Publication Data

Gronbeck, Bruce E.
Principles of speech communication.

Ehninger’s name appears first on the earlier edition.
Includes biblibgraphies and index.

1. Public speakipg. T. Ehnihger, Douglas.
I1. Monroe, Alan Houston. III. Title.
PN4121.E36 1988 808.5'1 87-12728

ISBN 0-673-18708-X
ISBN 0-673-48722-9

Copyright © 1988, 1984, 1980, 1975, 1969, 1964, 1958, 1951, 1945 Scott, Foresman
and Company.
This book includes material from Principles and Types of Speech Communication,

Copyright © 1986, 1982, 1978, 1974, 1967, 1962, 1955, 1949, 1935 Scott, Foresman
and Company.

All Rights Reserved.
Printed in the United States of America.

23456-KPH-92 919089 88



PREFACE

Publication of Principles of Speech Communication, Tenth Brief

Edition, celebrates more than fifty years of service to students and
instructors of public speaking. It also celebrates a time of unparalleled
popularity for the field of communication—both on campus and in the realm
of public activity.

On campus, communication departments of all types are generally
overflowing with students. In many colleges, such departments have more
majors than most of the other liberal arts units. Their graduates have less
trouble than many in finding jobs, because, according to Department of
Labor statistics, between a quarter and a third of all entry level positions
in the country call for oral communication skills. Communication majors
move into a kaleidoscopic array of careers in the broadcasting and video
industries, politics, advertising and public relations, public service organi-
zations, religion, film making, sales and promotion, travel industries,
teaching, and countless other careers.

Communication is no less an important topic of conversation outside
the ivied halls of old schools and the cement walls of modern colleges.
Leaders of our government have “‘credibility gaps”; they find “a failure to
communicate’ when talking with other world leaders; some become known
as “Great Communicators.”’ Political rhetoric regularly is labeled “‘sharp”
or “dull” and even ‘“‘eloquent.” The electronic church is controversial in
part because of the communication practices of its evangelists, and the
established churches seek new ways to revitalize speaker-audience relation-
ships. Bumperstickers and billboards scream at wus daily to
“COMMUNICATE!”

Indeed, our entire culture—our folkways and stocks of shared knowl-
edge—can be conceived of as one great big conversation. The idea of
“conversation,” of the exchange of thoughts and sentiments, captures
perfectly the way Americans think of their culture. We think of ourselves
as talking through problems over a cup of coffee, in public hearings, or over
call-in phone lines. The idea of conversation in a time of full electrification—
when each of us seems wired to everyone else thanks to phones, computers,
and fiber optics—is comforting. The idea that you and I still can talk each
other into and out of mindsets and activities is comforting, for it means that
you and I and he and she and we and they still count.

This is an exciting time to be teaching or taking a course in speech
communication. Whatever else it may be, this is the Age of Communication.
This is a time when students need to acquire and hone their oral
communication skills in order to grow and prosper. That’s what this book
is about. Students will grow and prosper as oral communicators if they
(1) understand the conceptual bases of communication processes,



(2) acquire a vocabulary for expertly talking about and analyzing the
communicative messages of others, and (3) put their learning into practice,
giving speeches for others to respond to and to help them improve.
Communication skills grounded in understanding, tied to a vocabulary that
allows one to think and talk about them precisely, and engrained by guided
practice are lifelong skills. The good habits established today are valuable
resources for tomorrow.

Principles of Speech Communcation has a long and successful track
record in communication studies. It has a continuing commitment to a
particularly useful and time-tested method of teaching public speaking
skills. Organizationally, this book allows students to gain an overview of the
process of public speaking, then to learn the basic principles of speech
preparation, and finally to put those principles into practice as they prepare
and deliver speeches tailored to a variety of occasions and audiences. The
“Monroe formula” for teaching public speaking has become the most widely
used organizational pattern for public speaking textbooks, and it still works;
it allows students to internalize particular principles before combining them
in “‘complete’ speeches.

Other continuing strengths include features that have been part of the
book’s success from edition to edition: Monroe’s Motivated Sequence; the
treatment of forms of supporting materials; the factors of attention; emphasis
on speeches to inform, persuade, and actuate; types of imagery; and various
kinds of introductions, organizational patterns, and conclusions. Such
features provide a solid teaching foundation for both seasoned instructors
of public speaking and newcomers to the field.

Principles of Speech Communication, Tenth Brief Edition, also reflects
some of the excitement that characterizes communication studies today.
Like its predecessors, this edition incorporates the latest thinking of scholars
in rhetorical and communication theory and research. At the same time, it
is blazing new trails in speech communication pedagogy:

® This is the first college-level public speaking book to be printed entirely
in full color; this use of color, we hope, will enhance not only the
appearance of the book, but the clarity and usefulness of the visual
illustrations.

® The new “In Pursuit of Excellence” sections provide mini-breaks in
the text giving students brief encounters with special ideas and
problems.

® Specially set-off typographically are classroom examples involving
problems frequently faced by student speakers; they allow readers to
profit from someone else’s successes—and failures.

® As always, a key feature of Principles of Speech Communication is the
large number of sample speeches and outlines; they, too, permit



students to see how others encounter and (usually) overcome rhetorical
problems.

@ As helps to the instructor, there is a number of extra teaching aids—a
thoroughgoing Instructor’s Guide with test items, a videotape of
sample student speeches, a set of 35mm color transparencies on visual
aids, and a computerized test bank.

Overall, Principles of Speech Communication, Tenth Brief Edition, is only
the lead scout for students beginning studies in communicaiton. My hope is
to provide a good start on both a short trip through the college communi-
cation curriculum and a long journey through a lifetime of communicative
encounters.
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