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Advertising Photography in Japan has now in its ninth edition. Over
these eighteen years, that have seen the height of Japan's economic
boom as well as a stubborn recession, the series has mirrored
enormous changes in society and in the media, including the
evolution of the mainstream from print to broadcast. That evolution
tested the energies and resilience of advertisers and advertising
creators alike. This book demonstrates their achievement, and may
prompt a sense of relief at challenges overcome.

The exhibition in Japan this spring, of The Stenberg Brothers and
Russian Avant-Garde from the Ruki Matsumoto Collection, prompted
reflections on what changes, and what does not, in advertising. In
those years, posters were the main vehicle for delivering ideology
and other propaganda to the public. Much has changed since then,
yet the roots of our own era can be seen there.

And we can still be inspired by the words of Vladimir Stenberg, in his
description of their objective at the time: "Posters afforded unlimited
opportunities for us to try the possibilities of artistic expressions. We
tried everything we could think of to get people on the street to stop
and look."

Drawing attention to the advertiser's message is still the name of the
game.

The Japan Advertising Photographers' Association is proud to issue
the ninth edition of this book, which is made possible only with the
support of advertisers and advertising creators. We are proud,
because here is something APA is uniquely able to accomplish — the
collection, documentation and preservation of works that entered into
the minds of so many, and that express the mentality of their time.
Each volume is a snapshot that leaves us wondering what trends the
next book will document.

We thank advertisers, photographers and other creators whose work
and whose support continue to make this publication possible.

Tadashi Takamura
Chairman
Japan Advertising Photographers' Association

005



