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Preface

Currently, there is limited published material that combines conceptual and praxis
issues on crisis management specifically targeting the tourism industry. Most
of the existing literature within the field of tourism management focuses on the
level of destinations rather than individual operators. At present, the academic
literature in this area is fragmented across at least three major disciplines: strategic
management; public relations; and tourism management.

Few publications have covered the more demanding task of integrating the
literature and applied research into crisis management within the context of
tourism. Crisis Management in the Tourism Industry: Beating the Odds? is unique
in this context as it combines theory, practice and experience in preparing for and
responding to crisis events in tourism. In addition, the presentation of case studies
from regional and country specific locations around the world is one of the great
strengths of the book. These cases are standalone illustrations of the issues and
challenges inherent in crisis management in the tourism industry.

Essentially, the book represents a collection of edited and integrated chapters
dealing with managing crises in tourism in relation to policy, planning and response
issues surrounding crisis management in the tourism industry. Beating the Odds?
is primarily a policy and practice book, supported by accessible international case
studies. It is also a reflective volume meant both as a contribution to the body
of knowledge and as a general book for practitioners. With contributions from a
diverse range of experts, the book covers various contexts to provide academics,
students and professionals with a rich source of information on contemporary
issues facing this volatile industry. A balanced mix of practical and conceptual
issues informs what organisations and businesses can do to avoid crises and how
best to recover from such events.

Beating the Odds? is intended for a niche market demanding a conceptually
sound book with an applied focus on crisis management in the tourism industry.
As a specialised book, it contributes to the understanding of development of
policies and strategies for the preparation of and response to crises in tourism in
different contexts. A blend of descriptive and analytical methodologies is used
to circumscribe the issues. Theoretical considerations underpin a consolidated
discussion and analysis of the various policy and practical issues faced by
stakeholders from industry, government and the wider community by addressing
the socio-economic impacts of crises in tourism. A closer integration of these
disparate discourses is undertaken to ensure a more accessible approach to the
issues impacting on crisis management in the tourism industry.
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