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Preface
A year has passed since the first edition of Annual of Web Productions was published in 2001. During the year, the so-called IT depression has rocked the
web production industry. The deflationary spiral broke the balance between work and compensation for it, forcing us to work longer hours for lower profits.
While the industry has been divided into the haves and heve-nots and those who have talented people, financial power, and initiative keep a steady lead
in the industry, system or program handling and other operations require more time or more people, and there has been business opportunities left for
many companies, who may take a lot of orders or not. The 2002 edition contains encouraging contributions from different industries. We hope that Annual
of Web Productions will provide a witness of year-by-year changes in the industry and help it further develop in the future.

ANNUAL OF WEB PRODUCTIONS Planning and Editorial Team October 2001
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The most basic function of our homepage s to provide information about our company, but the nature of a trading company makes it difficult for us to identify the
specific target of our site. We do not sell consumer products directly, but service a wide range of clients and the target of the information we provide is different for
every division. The Human Resources Division's section is aimed at students, the IR section at stockholders and potential stockholders, while our division
companies’ sections are aimed at current and future business partners. Our homepage must support all these stakeholders. In this global age, information posted
on a website is available around the world in real-time. Visitors therefore expect an English version website to be the same as the original in design and volume., If
it is not, then mistrust can easily arise. Similarly, the speed with which a homepage can provide information also has its downside, especially in the legal arena. A
typical example is the "Twelve Hours Rule" established to prevent insider trading. According to this rule, companies cannot disclose certain key information that
may have a significant influence an investment until 12 hours after it was filed with the Tokyo Stock Exchange. When statements of account for the first half of the
year were released to the "Boeki Press Club', an organized source of information on trade, we posted movie files of the announcement on our homepage, which is
where the Twelve Hours Rule came into play. Information posted on a website is available anywhere in real-time, but despite the widespread use of the Internet,
posting information in this way does not legally fall under the disclosure of information to the public. This reflects the gap between swiftly advancing technology
and the law-a gap that must be addressed as corporate websites continue to expand in importance.
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Hiroyuki Isaka
ITOCHU Corporation
Executive and Managing Director of Corporate Communications Division

Mar. 1972 Received BA in economics from Yokohama National University

Apr. 1972 Joined ITOCHU Corporation

Apr. 1978 Assigned to the North America food division in the New York office

Apr. 1992 Served as chief of the reporter team in the public relations office

Jul. 2000 Appointed as managing director of Corporate Communications
Division and chief of the editorial section in the same division

Jun. 2001 Appointed as an executive.
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The age of broadband is coming. We will be able to send or receive large amounts of dynamic image data through the Internet quite soon. It is no exaggeration to
say that universities will be ranked according to the level of their utilization of information technology in the 21st century. One way lectures will no longer be
accepted and students will take the initiative in learning. Information on universities and faculty will be made public and evaluated fairly. They will have to survive
world-wide competition. The Internet enables universities to directly connect with students aruond the world, providing a strategic educational tool. Naturally this
will change the entrance examination system. Entrance examinations and age limits will be removed. Applicants will not be refused because of their nationality or
sex. Possibly no one will apply for Japanese universities someday. Japanese universities will lose the fierce competition unless they create a global cultural
industrial renaissance based on advanced science and technology and establish a new “Enjoyaring” internal engineering system that allows us to live wealthy and
happy lives. Promising fields include systemization engineering on natural laws, which represent intellectual inheritances, bioengineering, historical engineering,
fantasy engineering, and languages (seven languages).
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Tadao Kawaguchi

Sekel University

Professar of Department of Applied Physics (Faulty of Engineering)

Mar.1962 Received Ph.D in engineering from Kelo University.

Apr.1962 Joined Yawata Works (the forerunner of Nippon Steel Corporation)

1962, NEMSA S AN CRATAARSIA 24D Apr. 1986 Became an instructor of Keio University.
1986. BICHRBBAFHEE Sep.1991 Resigned Nippon Steel Corporation.

Sep.1991 Became a professor of Faculty of Engineering, Seikei University
(Measuring, control, and system engineering)
Oct. 1991 Became an instructor of Tokyo Institute of Technology
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Netscape Navigator 1.0, released in December 1994, served to create a home page boom, making even general PC users crazy about creating their own home
pages. Helped by an array of sophisticated tools, early home pages based on simple himl files were improved in design and functionality. Some sophisticated
home pages are linked with databases or authentication systems for billing. They have made rapid progress year by year. During the past seven years since our
school was established, we graduated many web designers. who improved their skills together by vying with or encouraging each otherAnnual of Web
Productions allows us to learn about ever changing trends in web design. providing a useful guide for future designers. This book also provides information on
professional web designers behind home pages. It will help those who want to work as a web designer select companies ta which they apply for a job. Companies
who want to ask an outside company to create their home pages can use it as another Yellow Pages. It is a difficult task to select a job that represents the year from
a huge number of web sites, In this sense, this book contributes significantly to the development of the industry. | hope it will circulate widely around the world and
help people all over the world understand efforts made by professional designers in Japan
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Dr.Tomoyukl Suglyama
DIGITAL HOLLY\ i P
and Principal
Doctar of Engine

of Japan(DCAJ)

Mar.1979 Received Ph.D. In engineering from Nihon University
1987- Engaged in research as a guest researcher in Media Laboratory
1989 an interdisciplinary laboratory of Massachusetts Institute
of Technology
Oct, 1994 Established DIGITAL HOLLYWOOD, Installed as president
and principal. Engaged in the education of web designers
and the development of Internet business
1999 Received the Life Achievement Award by the Association
of Media in Digital
Jul. 2001 Became CEQ, Chairman and Principal
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Coupled with the rapid progress of information processing and transmission technology, the IT revolution has made steady progress. As the Internet, which allows
people around the world to exchange large amounts of information with each other in real-time, and the broadband mobile environment come into widespread use,
the networked society is becoming increasingly advanced. This trend created net-based business models such as B to B, B to C, and B to B to C, allowing an
increasing number of companies to operate worldwide. However, Japan has lagged behind major advanced nations in implementing infrastructures that support e-
business. While there is a growing globalization in the business world, Japan has to make information technology widely available to the public in order to become
internationally competitive. Actually, under the slogan of the "e-Japan Strategy”, the government has pledged to become a leading IT nation in the next 5 years. To
achieve the goal, hardware manufacturers, software developers, and service providers who provide an interface between these companies and users should unite
in preparing for the IT age. The full potential of IT will not be exploited until these key players work hard in corporation with each. In this sense, it can be said that
the time has just come when IT businesses show their ability
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Akira Miyake

TRANS COSMOS INC

Senior Director Manager of Corporate Communication Division Assistant Manager of
Business Development Division

Mar. 1989 Received BA in literature from the University of Tokyo

Apr. 1989 Joined RECURUIT CO., LTD

Jan: 1998 Served as chief editor of “Itabi Mituketa”, a travel magazine

Oct. 1999 Joined TRANS COSMOS INC

Apr. 2000 Posted to manager of Corporate Communication Division. Engaged
in the development of consumer business in Business Development Division

Jun. 2000 |Installed as a director.

Nov. 2000 Engaged in the promation of e-business in Corporate Communication Division
and Business Development Division

Apr. 2001 Posted to assistant manager of Business Development Division
Responsible for the entire Corporate Communication Division
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86

72

64
222
202
234
266
154
32.34.36
94
186
170
272
90.92

50
278
204
246
188
172
118
112
274
98
106
230
58
30
62

252
296
260
288

184
254
26

280
276

224

156

214

28
176.178

228
290
46

292
108

ABLE

ABUU
ADANDWEB
Add.Field
AISHOT
ALWAYS

ANA Information Systems Planning
artista

Asahi Advertising
ATCOM

ATLAS

Atlas21
atomictangerine
AZIA

BEANS Creative Directions

CDi

Climb

Co-Design Associates
Collaboration Office K@KID'S
Color Powers Design
COM-BE NETWORK

Convert Alpha Net

Cornetto

CRAFCO

CREATIVE ENGINE

CREWS

CROSSMEDIA COMMUNICATIONS
CYBER AGENT

CYBER GRAPHICS

CYBER SEAS JAPAN

DAIKEN-DATA

dborn

Digital Complex
doors internet service

EAST CREATIVE

ECHO POINT

eclipse

Elephant Communications
esprit

f1 INTERACTIVE CONTENTS
finalzone

FOOD COM WARE
FREELANCE

Fukuhaku Sogo Printing

GAIN'S

gimmix

GOSEN

grafix

GLOBAL DESIGN

182
196
220
248

150
48
44
52
22
158
194
268
240
136
84

66
286

212
128
134

24
138

116
142
208
88
70
216
42
256
282

210
100
104
96
74
166
132
270
54

hamanaka-design.office
Hertz

HIDEC SYSTEMS
HIRO PLANNING

IMAGE SCIENCE

IMG SRC

IMJ

infocube

init

Internet Business Japan
IPC

IS Company

ISHIHARA

ISORA COMMUNICATIONS
itup

JAMBASE
JUNCTION

K's
KAIROS
Keizo Kakiuchi Office

Livin' on the EDGE
LOOP

M's

M's @

MARUKIN AD

Media Sky Web

MON CREATIVE

MOON & SIXPENCE

MOON Communication Technology
Move48

multies

NCC LOOP

N-TEC

NEONAGY
NETWAVE
NETWORLD

NEX

Nippon Media Central
NIT

NORTH-HILL

146.148 NTT Mediascope

200
126

140
192
226
68

14.16
102
38.40
174

258

238

162
122.124
160

80

120
18.20

264
168
190
56

198
180
130
164
114
250
244
284
82

76

262
60

236

242

232

294

206
152

ODDS
OWL CORPORATION

PALETTE

Panasonic Digital NetworkServe
Picture Element

PLUS DEE

Rainbow Japan

RAY CREATION
Renaissance i media
Ripple-Net

SETUP

shootribe

sky intec
SPARKJAPAN
STUDIO HOT SPICE
Stylement
symphonic

SYNTAX

T-brain

TANDEM SYSTEMS
TANDEM WARP

Television Corporation of Japan
TERM

The Corporation
Tijuana.com

3hands

TIS

tomono printing OMS project
total design space EXOTICA
TSN

TTI

TWIN SPARK

TWO-STEP

TYO Productions

Ultinet

V-cube Internet

WAVE INTERNATIONAL

Web Design Tanaka

YAMADA CREATIVE
YELLNET
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