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Preface

When first invited to write this book, I envisioned a text that would be at once
solidly scientific and warmly human, factually rigorous and intellectually
provocative. It would reveal social psychology as an investigative reporter
might, by providing an up-to-date summary of important social phenomena, as
well as how scientists uncover and explain such phenomena. It would be rea-
sonably comprehensive, yet would also stimulate students’ thinking—their
readiness to inquire, to analyze, to relate principles to everyday happenings.

How does one select material for inclusion in a “reasonably comprehensive”
introduction to one’s discipline—one long enough to allow rich narrative (to
weave a story) but crisp enough not to overwhelm? I have sought to present
theories and findings that are neither too esoteric for the typical undergraduate
nor better suited to other courses in sociology or psychology. I have chosen in-
stead to emphasize material that casts social psychology in the intellectual tra-
dition of the liberal arts. By the teaching of great literature, philosophy, and
science, liberal education seeks to expand our thinking and awareness and to
liberate us from the confines of the present. Social psychology can contribute to
these goals. Many undergraduate social psychology students are not psychol-
ogy majors; virtually all will enter other professions. By focusing on humanly
significant issues, one can present the fundamental content that pre-profes-
sional psychology students need in ways that are stimulating and useful to all
students.

And what a feast of ideas social psychology offers! In all of recorded history,
human social behavior has been studied scientifically for barely more than one
century—the one just past. Considering that we have barely begun, the results
are gratifying. We have amassed significant insights into belief and illusion,
love and hate, conformity and independence.

Much about human behavior remains a mystery, yet social psychology can
now offer partial answers to many intriguing questions:

* Will people act differently if they first adopt new attitudes? If so, how
can we best persuade them?

¢ What leads people sometimes to hurt and sometimes to help one
another?

e What kindles social conflict, and how can we transform closed fists into
helping hands?

Answering such questions—my mission in the pages that lie ahead—expands
our self-understanding and sensitizes us to the social forces at work upon us.

Organization

The book opens with a single chapter that introduces our methods of inquiry.
The chapter also warns students how findings can seem obvious—once
you know them—and how social psychologists” own values permeate the



discipline. The intent is to give students just enough to prepare them for what
follows.

The book then unfolds around its definition of social psychology: the scien-
tific study of how people think about (Part One), influence (Part Two), and relate
(Part Three) to one another.

Part One on social thinking examines how we view ourselves and others. It
assesses the accuracy of our impressions, intuitions, and explanations.

Part Two explores social influence. By appreciating the cultural sources of our
attitudes and by learning the nature of conformity, persuasion, and group in-
fluence, we can better recognize subtle social forces at work upon us.

Part Three considers the attitudinal and behavioral manifestations of both
negative and positive social relations. It flows from prejudice to aggression, and
from attraction to altruism and concludes by exploring the dynamics of conflict
and peacemaking.

Applications of social psychology are both interwoven throughout every
chapter and highlighted in the applied chapters now clustered as three con-
cluding modules, “Social Psychology in the Clinic,” “Social Psychology in
Court,” and “Social Psychology and the Sustainable Future.”

This edition, like its predecessors, has a multicultural emphasis that can be
seen in Chapter 6's treatment of cultural influences as well as integrated
throughout the text in the inclusion of research from various cultural settings.
All authors are creatures of their cultures, and I am no exception. Yet by reading
the world’s social psychology literature, by corresponding with researchers
worldwide, and by traveling abroad I have sought to present the world of social
psychology to a worldwide student audience. The book’s focus remains the fun-
damental principles of social thinking, social influence, and social relations as revealed
by careful empirical research. But hoping to broaden our awareness of the whole
human family, [ aim to illustrate these principles transnationally.

To assist readers, | again organize chapters into three or four readable-length
sections. Each begins with a preview and ends with a summary that highlight
the organization and key concepts.

Believing with Thoreau that “anything living is easily and naturally ex-
pressed in popular language,” I have sought, paragraph by paragraph, to craft
the most engaging and effective book possible. A bright, four-color design com-
plements the text revisions and enhances the impact of the photos and figures.
As before, definitions of key terms appear both in the margins and in the end-
of-book Glossary.

Seventh edition features
This seventh edition offers

¢ Current Research: A thorough updating, with more than 500 new
citations and examples, keeps the text on the cutting edge of social

psychology.

e “Taking Social Psychology to Work” and “Taking Social Psychology
into Life” vignettes. New to this edition, these vignettes feature former
students of this book telling how they have used social psychology in
their varied vacations and lives. To make room for these, I have woven
the best parts of many of the former “Behind the Scenes” vignettes

Preface

xi
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(featuring a sample of key investigators) into the chapter narrative.
Others have been retained as “The Story Behind a Classic Theory.”

e “Social Psychology in the Sustainable Future” Applications Module:
This crisp new module presents social psychology’s potential
contribution to restraining materialism in the interests of an
environmentally sustainable future. Reports from various national
science agencies concur that we have overshot the earth’s ecological
carrying capacity. We are now spending our environmental capital, not
just living off the interest. With population and consumption both
increasing, we are hurtling toward an environmental holocaust.
Recognizing that the problems involve human behavior—it is we who
drive gas-slurping sport utility vehicles, eat grain-slurping cattle, and
operate tree-slurping deforestation machines—how can social
psychology help?

* Making the Social Connection: A CD-ROM icon appears both within
and at the end of each chapter, prompting students to use the Social
Connection CD-ROM that accompanies the text to view brief video clips
of researchers as they discuss topics that relate to the chapter.

Seventh edition chapter changes

Chapter 1 Introducing Social Psychology:
¢ New section on social psychology and biology

* New table: “Recognizing correlations and experimental research”

Chapter 2 The Self in a Social World:
¢ New examples of individualism and collectivism across and within
cultures

¢ New research on “immune neglect” and the ability to predict emotions
* New research on “excess of freedom” in individualistic modern cultures
* New research on “dual attitudes” (implicit and explicit)

¢ New Focus box: “The Curse of Knowledge”

¢ New section: “The Dark Side of Self-Esteem”

Chapter 3 Social Beliefs and Judgments:
* Additional international examples of false attribution error and belief
perseverance

¢ New priming research in “Thinking Without Awareness”
* New research on incompetence and overconfidence
¢ New research on behavioral confirmation

Chapter 4 Behavior and Attitudes:
* Introduces concept of and research done on “moral hypocrisy”

¢ Updated coverage of attitude-behavior interplay

Chapter 5 Genes, Culture, and Gender:
¢ New figure: World Gallup Poll—“Culture matters”

¢ Updated coverage of evolutionary psychology, culture, and gender
¢ New figure: “Who's doing the housework?”

Chapter 6 Conformity:
¢ Introduces terms “mood linkage” and “the chameleon effect”
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e New Focus box: “Mass Delusions”

Chapter 8 Group Influence:
e New figure: “Social facilitation or social loafing”

e New section: “Group Polarization in Communities”
e New section: “Group Polarization on the Internet”

Chapter 9 Prejudice: Disliking Others:

e Many new examples of current research on
stereotyping

racial prejudice

gender discrimination

weight discrimination

the self-fulfilling prophecy

distinctive stimuli

e implicit prejudice

e New table: “How Self-Enhancing Social Identities Support
Stereotypes”

Chapter 10 Aggression: Hurting Others:
e New figure: “Arrest rate for juvenile violent crime, USA”
e New figure: “War-related deaths over the centuries”

e New research on possible neurological and biochemical abnormalities
causing violent behavior

e Updated coverage of research on television’s effect on behavior
e New Focus box: “Do Violent Video Games Teach Violence?”
Chapter 11 Attraction and Intimacy: Liking and Loving Others:
e New research on ostracism

e New Australian research on “Who's attractive?”

e New Focus box: “Bad Is Stronger than Good”

e New Focus box: “Does the Internet Create Intimacy or Isolation?”
Chapter 12 Altruism: Helping Others

e New Focus box: “A Child’s Unreciprocated Compassion”

e New figure: “I’rivate and public reciprocation of a favor”
Module A: Social Psychology in the Clinic:

e Coverage of new meta-analyses of clinical versus statistical prediction of
human behavior

e New Focus box: “Poverty, Inequality, and Health”
Module B: Social Psychology in Court:
e New Focus box: “I Was Certain—And Wrong”

Module C: Social Psychology and the Sustainable Future:
e All new! (except for material on wealth, relative deprivaiton, and
happiness formerly in the aggression chapter)

In appreciation

Although only one person’s name appears on this book’s cover, the truth is that
a whole community of scholars has invested itself in it. Although none of these
people should be held responsible for what I have written—nor do any of them

xiii
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fully agree with everything said—their suggestions made this a better book

than it could otherwise have been.

This new edition still retains many of the improvements contributed by con-
sultants and reviewers on the first six editions. To the following esteemed col-

leagues I therefore remain indebted:

Robert Arkin, Ohio State University

Mike Aamodt, Radord University

Susan Beers, Sweet Briar College

George Bishop, National University of
Singapore

Galen V. Bodenhausen, Northwestern
University

Martin Bolt, Calvin College

Dorothea Braginsky, Fairfield University

Fred B. Bryant, Loyola University

Shawn Megham Burn, California
Polytechnic State University

David Buss, University of Texas

Jerome M. Chertkoff, Indiana University

Russell Clark, University of North Texas

Karen A. Couture, New Hampshire
College

Cynthia Crown, Xavier University

Jack Croxton, State University of New
York at Fredonia

Anthony Doob, University of Toronto

Philip Finney, Southeast Missouri State
University

Carrie B. Fried, Winona State University

William Froming, Pacific Graduate
School of Psychology

Stephen Fugita, Santa Clara University

David A. Gershaw, Arizona Western
College

Mary Alice Gordon, Southern Methodist
University

Ranald Hansen, Oakland University

Allen Hart, Amherst College

Elaine Hatfield, University of Hawaii

James L. Hilton, University of Michigan

Bert Hodges, Gordon College

William Ickes, University of Texas at
Arlington

Marita Inglehart, University of Michigan

Chester Insko, University of North
Carolina

Edward Jones, Princeton University
[deceased]

Judi Jones, Georgia Southern College

Martin Kaplan, Northern Illinois
University

Janice Kelly, Purdue University

Douglas Kenrick, Arizona State
University

Norbert Kerr, Michigan State University

Charles Kiesler, University of Missouri

Marjorie Krebs, (;annon University

John W. McHoskey, Eastern Michigan
University

David McMillen, Mississippi State
University

Robert Millard, Vassar College

Arthur Miller, Miami University

Teru Morton, Vanderbilt University

Todd D. Nelson, California State
University

Darren Newtson, University of Virginia

Chris O’Sullivan, Bucknell University

Ellen E. Pastorino, Valencia Community
College

Sandra Sims Patterson, Spelman College

Paul Paulus, University of Texas at
Arlington

Scott Plous, Wesleyan University

Nicholas Reuterman, Southern Illinois
University of Edwardsville

Robert D. Ridge, Brigham Young
University

Wesley Schultz, C alifornia State
University, San Marcos

Linda Silka, University of
Massachusetts- Lowell

Royce Singleton, |r., College of the Holy
Cross

Stephen Slane, Cleveland State

University

Christine M. Smith, Grand Valley State
University

Richard A. Smith, University of
Kentucky

Mark Snyder, University of Minnesota

Sheldon Solomon, Skidmore College

Garold Stasser, Miami University

Homer Stavely, Keene State College

JoNell Strough, West Virginia University

Elizabeth Tanke, University of Santa
Clara



William Titus, Arkansas Tech University
Tom Tyler, New York University

Rhoda Unger, Brandeis University

Billy Van Jones, Abilene Christian
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Daniel M. Wegner, University of Virginia
Gary Wells, lowa State University
Bernard Whitley, Ball State University
Kipling Williams, University of New

College South Wales
Mary Stewart Van Lecuwen, Eastern Midge Wilson, DePaul University
College

Ann L. Weber, University of North
Carolina at Asheville

I have additionally benefited from reviews of the previous edition that
helped guide the creation of this new seventh edition. My sincere thanks to:

Fred B. Bryant, Loyola University Sandra Sims Patterson, Spelman College

Chicago Nicole Schnopp-Wyatt, Pikeville College
Travis Langley, Henderson State Charles Stangor, University of Maryland
University at College Park
Diane Martichuski, University of Jonell Strough, West Virginia University
Colorado Eric Sykes, Indiana University Kokomo
Daniel N. McIntosh, University of
Denver

K. Paul Nesselroade, |r., Simpson College

Finally, a number of teacher-scholars reviewed these new chapters, rescuing
me from occasional mistakes and offering constructive suggestions (and
encouragement):

Amy Bradfield, lowa State University
Fred B. Bryant, Loyola University

Meighan Johnson, Shorter College
Timothy J. Kasser, Knox College

Chicago Helen E. Linkey, Marshall University
Thomas Cafferty, University of South Annie McManus, Parkland College
Carolina Stuart Oskamp, Claremont Graduate

Diana I. Cordova, Yale University
Carie Forden, Clarion University
Kenneth Foster, City University of

University
Sandra Sims Patterson, Spelman College
Vann Scott, Armstrong Atlantic State

New York University
Dennis Fox, University of llinois at Matthew Spackman, Brigham Young
Springtield University

Jonathan Tuzzini, Texas A&M University

[ am indebted to each of these colleagues.

Hope College, Michigan, and the University of St. Andrews, Scotland, have
been wonderfully supportive of these successive editions. Both the people and
the environments provided by these two institutions have helped make the ges-
tation of Social Psychology a pleasure. At Hope College, poet Jack Ridl helped
shape the voice you will hear in these pages, and Kathy Adamski has again con-
tributed her good cheer and secretarial support. Phyllis and Rick Vandervelde
prepared each of the successive drafts with remarkable skill and efficiency.
Kathryn Brownson, assisted by Jennifer Huber and Rachel Brownson, con-
tributed library rescarch, proofreading, and paperwork management. She also

XV
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led the effort to create the new “Taking Social Psychology to Work” vignettes
and did the painstaking work of creating the name index and page-referencing
the bibliography.

Were it not for the inspiration of Nelson Black of McGraw-Hill, it never
would have occurred to me to write a textbook. Alison Meersschaert guided
and encouraged the formative first edition. Senior Sponsoring Editor Rebecca
Hope and Director of Development & Media Sharon Geary helped envision
the plan for this seventh edition and its teaching supplements. Senior Project
Manager Susan Brusch patiently guided the process of converting the manu-
script into finished book assisted by copy editor Laurie Baron’s perceptive
fine-tuning.

To all in this supporting cast, I am indebted. Working with all these people
has made the creation of this book a stimulating, gratifying experience.

David G. Myers
davidmyers.org



Supplements

Social Psychology, seventh edition, is accompanied by a comprehensive and fully
integrated array of supplemental materials, both print and electronic, written
specifically for instructors and students of social psychology.

The supplements listed here may accompany Myers, Social Psychology, sev-
enth edition. Please contact your McGraw-Hill representative for details con-
cerning policies, prices, and availability as some restrictions may apply.

For the instructor:

Instructor’s Manual
Revised by K. Paul Nesselroade, Simpson College

This manual has becn highly praised as an excellent and useful tool for social
psychology instructors, whether they are new to teaching or veterans of the
course. For each chapter, the manual contains a chapter outline, lecture and dis-
cussion ideas, demonstrations, and project ideas for the classroom and student
assignments. In addition, media resources are provided, accompanied by con-
tact information of cach producer and distributor for ease of use by instructors.
To facilitate classroom activities and student review, the Instructor’s Manual
provides the chapter outline, demonstration, and project materials on separate
pages for easy duplication and hand-outs.

Test Bank
Julia Jacks, University of North Carolina, Greensboro

The printed test bank contains over 1,500 multiple-choice questions, which test
both chapter and applied module material in the text. Each item is classified
as definition, factual, and conceptual for easier selection and use by the instruc-
tor. Each item is accompanied by a page reference, tying the question back to
the text.

Computerized Test Bank CD-ROM

This CD-ROM provides a computerized test bank containing all of the ques-
tions in the print test bank and works with both Macintosh and Windows
platforms. This CD-ROM provides a fully-functioning editing feature that en-
ables instructors to integrate their own questions, scramble items, and modify
(uestions.

The McGraw-Hill Social Psychology Image Database and
Overhead Transparencies
This set of 200 full-color images was developed using the best selection of our

social psychology art and tables and is available as transparencies, on the In-
structor’s Resource CD-ROM, and on the Online Learning Center.
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Instructor’s Resource CD-ROM

This tool offers instructors the opportunity to customize McGraw-Hill materials
to create their lecture presentations. Resources for instructors include the In-
structor’s Manual, PowerPoint presentation slides, computerized test bank, and
the Image Database for social psychology.

Online Learning Center

This extensive web site, designed specifically to accompany Myers, Social Psy-
chology, seventh edition, offers an array of resources for both instructor and
student. For instructors, the web site includes a full set of PowerPoint Presenta-
tions, the electronic instructor’s manual, and topical web links to related social
psychology web pages. Visit the OLC at www.mhhe.com/myers7

The Social Connection Video Modules

McGraw-Hill has teamed up with Frank Vattano and Colorado State Univer-
sity’s Office of Instructional Services along with Martin Bolt of Calvin College
to produce an all-new series of video modules, Tlic Social Connection. These
video modules feature some of today’s leading researchers discussing and il-
lustrating their research and its application to everyday life. The modules also
incorporate footage from classic research studies and new re-enactments of so-
cial psychology studies. The Social Connection Video Modules are also accom-
panied by a Faculty Guide, prepared by Martin Bolt.

The Candid Camera Video

A second videotape set, edited and produced by Philip Zimbardo and Allen
Funt, offers 3- to 5-minute clips from the original Candid Camera shows. These
too follow the text’s organization and can enrich and stimulate class discussion.

PageOut!—Build your own course website
in less than an hour

You don’t have to be a computer whiz to create a website. Especially with an ex-
clusive McGraw-Hill product called PageOut. It requires no prior knowledge of
HTML; no long hours of coding; and no design skills on your part. Visit us at
http: // www.pageout.net for more information.

For the student:

Student Study Guide
Martin Bolt, Calvin College

For many students, the most helpful supplement to this text will be Martin
Bolt’s Study Guide. This highly rated guide provides students an array of mate-
rials from which they can test their comprehension of the chapter material. In-
cluded for each chapter are chapter objectives, an interactive chapter review,
matching terms, true/false questions, multiple-choice questions, and short es-
say questions. In addition, answers are provided at the end of the study guide
so students can check their progress along the way.



Online Learning Center

This extensive web site, designed specifically to accompany Myers, Social Psy-
chology, seventh edition, offers an array of resources for both instructor and stu-
dent. For students, the web site offers quizzing, topical web links to relevant
social psychology web pages, psychology in the news, an Internet primer, and
a careers in psychology feature.

The Social Connection CD-ROM

To compliment The Social Connection video modules, a student CD-ROM is
packaged at no additional cost with each new copy of Social Psychology, seventh
edition. This CD-ROM includes short clips of interviews with social psychology
researchers; an icon within the chapter reminds students to watch a video clip
using the CD. The CD also contains multiple-choice practice test questions pre-
pared by Robert Pred of Chestnut Hill College, and each question is accompa-
nied by immediate feedback. The CD also contains an assortment of interactive
study resources.

Supplements

Xix



A Visual Walkthrough

chapter outline

provides an overview of the chapter’s
organization and topic coverage.

chapter opening vignettes

highlights a story or situation of great
relevance to students of social psychology
that helps the reader make important
connections with the chapter concepts.

Behavior and Attitudes

@ \ the story behind the theory

Following a 1934 earthquake in India,

there were rumars outside the disaster

zone of worse disasters to follow. It occurred to
these rumors might be “anxiety-justify-
ognitions that would justify their lin-
hat germ of an idea, |
dissonance reduc-

the world fit with

Human nature and cultura
diversity

chapter 5

Genes, Culture,
and Gender

“the story behind a classic
theory” and “the story
behind a classic study” boxes

<
are interviews with famous social
psychology researchers discussing how
they became interested in their areas of
. research.
=<

key terms

are bolded in the main text and appear
in the margin directly across from the
relevant discussion for easier review
by students.



quotations

appear throughout the text
in the margins to help
promote further thought
and discussion about a
particular topic.

the Social ,
Connection CD icon @

are som

Y

tions for gender

appears in the margins
throughout the text,
reminding you to view a
short video clip that
illustrates or elaborates on rriae
the topic or researcher preferences
discussed in that section. Use
the Social Connection CD
ROM, packaged for free with
new copies of this text, to
access the video clip.

Social Influence
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Social Thinking
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features appear at the end of each major
section to help students review the major
concepts before moving on to the next
section of the chapter.
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taking social psychology into life

“taking social psychology to work/taking
social psychology into life”

boxes feature short essays by former student users of

o - ) 2 Personal Postscript: Twin truths—
Mygrs Social Psychol.ogy text. The social psycholqu alums The pertisot pride, tie powerof
write about how social psychology relates to their jobs and positive thinking
their lives. '
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from the author conclude every chapter and reflect on
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social psychology’s human significance. pampe e
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@ Making the Social Connection
This chapter’s discussion of I

individualism and «c
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This section, found at the end of each chapter, prompts ;
you to view a brief video clip of a researcher highlighting S
how he or she first became interested in a particular area
of social psychology.
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