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Preface

Our main objective in writing this text has been to provide the reader with
the basic knowledge necessary for understanding the major aspects of the
American business system and their interrelationships. A second objective
has been to provide this information in as #uformative and concise and in-
teresting a way as possible.

The Fifth Edition of Introduction to Business represents a very major
revision. Each of the 23 chapters has been thoroughly revised and up-
dated. Approximately 40 percent of the special interest features, cases,
and business profiles are new. Notable new features are the learning goals
and the summaries for each chapter. In every instance, the most recent
statistical data have been included. The glossary has been revised to in-
clude definitions of all key terms used in the text. The career information
contained in the appendix has also been brought up to date.

In keeping with users’ suggestions, some parts of the text have been
reorganized. The Fifth Edition is structured as follows:

Section One: The Foundations and Responsibilities of Business
Section Two: Management of the Business Firm

Section Three: Human Factors in Management

Section Four:  The Marketing Environment

Section Five: Financing the Business Firm

Section Six: Quantitative Aids of Business

Section Seven: International, Legal, and Government Environment

SUPPLEMENTS TO THE FIFTH EDITION

The supplement package for Introduction to Business has been updated
and made more comprehensive than ever before.

The Instructor’s Manual, an omnibook of resources, contains:
» expanded lecture notes for each chapter;
« answers to the text discussion questions;



« answers to the Study Guide questions;

« supplementary cases for selected chapters, with questions and an-
Swers;

« suggested films and a directory of the films’ distributors.

The Study Guide contains:

« reviews of the major concepts in each chapter;

« approximately 40 to 50 review questions per chapter, consisting of
matching, true-false, and multiple choice;

* supplementary cases;

« readings—approximately 70 percent of the readings are new to this edi-
tion.

Test Bank. For the first time, the Introduction to Business package in-
cludes a Test Bank, consisting of more than 2,000 questions. They are
printed on perforated paper so that individual questions may be pulled from
the Test Bank and assembled in any order the instructor chooses. An-
swers are page-referenced. Included are:

« chapter-by-chapter test questions, about 1,600 in all;

« preprinted exams for each part in the book, about 350 questions in all;
» preprinted final exams, about 200 questions in all.

Approximately 25 types of Sample Business Documents, provided upon
adoption, give the reader “hands-on” experience with a wide variety of
common business documents.

Over 200 Transparency Masters are available with this edition.

HAL PICKLE
RoYCE ABRAHAMSON
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