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Media are everywhere in the industrialized world today. It is likely that
anyone reading this book has access to more forms of media than their
grandparents could have ever dreamed of. Many readers are probably adept
at multitasking—a term unheard of when this book series began in 1987.
Many readers are probably adept at using so many technologies that de-
liver content over the Internet or cell phones that it almost seems strange
to think that broadcast TV, cable TV, film, radio, newspapers, books and
magazines, and the recording industry all once were thought of as different
forms of media, all delivered in different ways, and all with different eco-
nomic structures. The convergence of these media over wired and wireless
distribution forms now presents us with words, sounds, and images that
often blur former distinctions among media forms and industries.

Media are also often scapegoats for the problems of society. Some-
times the relationship of social issues and media seems too obvious not to
have some connection. For example, violence in the media may be a reflec-
tion of society, or, as some critics claim, violence in the media makes it
seem that violence in society is the norm. But in reality, one important
reason that the media are so often blamed for social problems is that the
media are so pervasive. Their very ubiquity gives them the status that makes
them seem more influential than they actually are. If one were to look at
the statistics on violence in the United States, it would be possible to see
that there are fewer violent acts today than in recent history—but the pres-
ence of this violence in the media, through reportage or fictional represen-
tation, makes it appear more prevalent.

There are many approaches to investigating the relationships that are
suggested by media and society. From an organizational perspective, the
producers of media must find content and distribution forms that will be
profitable, and therefore, they have a unique outlook on the audience as
consumers. From the perspective of the creative artist, the profit motive may
be important, but the exploration of the unique communicative power of
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