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FORWARD

Today, calendars have not only become an integral part of office and
housing interiors, but from a business stand-point, their function has evolved
into an important seasonal "communication tool".

Over the years, we have grown accustomed to calendars as a basic
component of our everyday lives. However, in present day, we have taken
calendars a step further than their functional visage and synthesized them
into great works of graphic design.

From free ideas, originality is born. In turn, from this originality, various
layout styles, sizes, paper, printing forms and overall designs have been
utilized in calendar design to such an extent that superior products have
become the norm in recent years.

Artists and "creators" continuously endorse calendars as an essential factor
in today's product promotion, advertisement and Corporate Identity (Cl) for
most business sectors. Calendars are have emerged as a valid way for CI
and PR companies to better a client company's product or image. Due to
this trend, present day calendar design reflects the "image booster" idea and
has evolved around the idea of Corporate Identity. Another contributing
factor to the current dynamics of calendar design is that practical utilization
of a calendar is, at most, one full year.

Reviewing Best Calendars of the Year enables one to see a calendar as a
new "media zone" and perceive its innovative "design appeal" from a
graphic stand-point.  This publication is divided into four form
classifications—Photography, lllustration, Typography and Desktop; and
into nine industry sector categories—Electronics, Automotive, Materials,
Architecture, Financial, Clothes, Food, Cosmetics, and Others. | hope our
volume of calendars can be seen, even in a small way, to stimulate design
advancement in future business images, written advertisements and
advertising campaigns.

We are proud that Best Calendars of the Year has been received so well
for being "the first collection of calendars of its kind" even before publishing.
We were contacted by a variety of graphic designers, art directors, and other
professionals in design related fields expressing their enthusiasm
concerning the soundness and applicability of materials contained in this
book.

Finally, at the publishing of this volume, we would like to express our
appreciation to those who have contributed time and material to make Best
Calendars of the Year possible. In turn, we wish to kindly acknowledge
those who have submitted works we were unable to include in this
publication.

Calendar Design Editing Project
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Editorial Notes

CL : client
PL : planning
PR : production
P : producer
PN : planner
CD : creative director
AD : art director

D : designer

A : artist
| : illustrator
CG : CG artist

PH : photographer
PHL : photo library
CA : calligrapher

DR : drowing
CW : copywriter
E : essayist

M : model

CO : coordinator
HM : hair make
HS : haiku supervisor

CR : collector
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